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NEW VIM AND VIGOR IN AMERICAN MAN- 
UFACTURERS OF TOILET ARTICLES 


In many respects the thirty-first annual meeting of the 
\merican Manufacturers of Toilet Articles (in succession 
to the Manufacturing Perfumers’ Association of the United 
States) was one of the happiest and most fruitful of the 
long series of conventions. The association always has been 
working for the benefit of the members and in tariff, alco- 
hol and other governmental and legislative matters it has 
performed services of inestimable value not only to the 
members, but to the entire industry. But now the construc- 
tive policy is broadened along other and equally important 
lines. Starts have been made, but the recent convention 
marked the real beginning of what may be called a new 
constructive policy in the association’s work. 

* 1* * 

Two particularly interesting features of the new pro- 
gram hinge on the continued activities of former president 
Pfeiffer. In addition to the ample summary of the pro- 
ceedings which we are printing in this issue will be found 
his report (page 139) on the subject of “Perfume Flower 
Cultivation in America.” This once was a topic of talk 
only in the annual conventions and so continued until Mr. 
Pfeiffer and his associates not long ago took practical steps 
to secure action. 

x * * 


Another new important step in the progress of the A. M. 
T. A. was the proposal of Professor Bogert, of Columbia 
University, New York, to establish a research laboratory 
for the perfumery and toilet articles industry in a new 
chemistry building which is being constructed at the Uni- 
versity and which would be under the auspices of the A. M. 
T. A. provided an arrangement could be made for financial 
support. Professor Bogert’s plan will be found on page 137 
and the disposal of it on page 129. The suggestion stirred 
up a great amount of interest, discussion and confusion. The 
situation was clarified by Mr. Pfeiffer in his quiet, charac- 
teristic and conclusive way in refusing to withdraw a reso- 
lution to refer the subject to a committee with the state- 
ment: “I insist on my motion; the other motion does not 
involve action; mine does.” 

Professor 
Logert explained, the detailed interior building plans would 
soon be made and unless the A. M.-T. A. took action at 
once it would not be possible to carry out his idea, for the 
required space would be assigned to other industries. Of 
Mr. Pfeiffer’s promise to contribute and look out for the 


\s a fact urgent action was necessary, for as 
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financial end nothing must here be said, for he is modest to 
the last degree regarding credit for what he may do to 
benefit the perfumery industry and its allies. 

The importance of the arrangement for the A. M. T. A 
to be the patron of the new perfume research laboratory 
at Columbia University requires no comment. 

x * x 

The hidden demonstrator matter was gone over in ad- 
dresses to the convention by various speakers and once more 
thoroughly thrashed out, but without the unpleasant inci- 
dents of the 1924 debates. The Committee on Code of 
I:thics made its report, as required by the association’s or- 
der. It was debated, revised and without any trouble at all 
was turned out as the Declarations of Principles, which 
will be found on page 130 

ok 

The association is fortunate in the loyal service of other 
former presidents than Mr. Pfeiffer. Mr. Spiehler, who has 
served as Chairman of the Legislative Committee, and has 
done valiant work for the association, made a most inter- 
esting report on Congress conditions (see page 126) that 
all of our readers should peruse. It concerns every manu 
facturer who must use alcohol in his business. 

x * * 

Gilbert Colgate, president for the last three years, pre- 
sided during a part of the meeting and turned over his 
vavel in pleasant and appreciative phrase to Northam War- 
ren, his former chief aide and now his successor. Mr. Col- 
gate was thoroughly imbued with the idea of advancing the 
men who have been doing the active work and bringing new 
blood into the higher offices, as well as the committees. The 
Nominating Committee reported a ticket which carried out 
that phase and the new president, Mr. Warren, has selected 
his committees, as announced on this page, on the 
basis of activity, harmony and general good of the 
association members and the entire industry 

The Resolutions Committee’s report also shows new lite 
There is punch and vigor in the resolutions. In dealing 
with the alcohol evil at Washington there is no longer the 
pleading for industry’s rights, but instead an implied demand 
for what the industry should have had long ago. The 
association is growing bigger, better, more forceful and 
useful. 


A. M. T. A. STANDING COMMITTEES FOR 1925-6 

Northam Warren, president of the American Manufactur- 
ers of Toilet Articles, has announced the following appoint 
ments of committeemen for the year 1925-26: 

LEGISLATIVE COMMITTEE 

A. M. Spiehler, chairman (Adolph Spiehler, Inc., Roches- 

ter, N. Y.). 

N 


r, 
H. 
A. Jenkins (Kolynos Co., New Haven, Conn.). 


D. {cConnell (California Perfume Co., New York). 
his 

T. J. McHugh (V. Vivaudou, Inc., New York). 

C. L. King (Newark, N. J.) (J. R. Watkins Co., Winona 


Minn.). 
G. A. Pfeiffer (Richard Hudnut, New York). 


MEMBERSHIP COMMITTEE 

New York Section: 
S. H. Corkran, chairman (Wm. Buedingen & Son, 
Rochester, N. Y.). 
*. L. Butz (Waterbury Paper Box Co., Waterbury, Conn.). 
.. J. Zollinger (Roure-Bertrand Fils, Inc., New York). 
. R. Hammond (The Rossville Co., Lawrenceburg, Ind.). 
. R. Root (Scovill Mfg. Co., Waterbury, Conn.). 


Oty 


AMERICAN PERFUMER & ESSENTIAL OIL REVIEW 








May, 1925 


S. H. Clark (Whittaker, Clark & Daniels, New York). 

S. Woodson Hundley (Stanley Mfg. Co., Dayton, O.). 

E. S. Hagerthey (T. C. Wheaton Co., Millville, N. J.). 

A. E. Bomeisler (Imperial Metal Mfg. Co., Long Island 
City, N. Y.). 

H. S. Fisher (Capes Viscose, Inc., New York). 

Chicago Section: 

A. Fortune (Morana, Inc., New York) . 

C. H. Cooper (A. H. Wirz, Inc., Chester, Pa.) 

Chas. A. Rindell (Addison Litho. Co., Rochester, N. Y. 

Dudley F. Lum (B. T. Bush, Inc., New York). 

L. J. Freundt (American Can Co., New York). 

Dr. Freeland J. Dunn (W. J. Bush & Co., New York). 


RESOLUTIONS COMMITTEI 


E. B. Hurlburt, chairman (J. B. Williams Co., Glaston- 
bury, Conn.). 

Bert O'Leary (Kiefer-Stewart Co., Indianapolis, Ind.). 

Wm. H. Loveland (Wm. H. Loveland Co., Binghamton, 
Ny ded 

C. M. Baker (Pond’s Extract Co., New York). 

F. W. Jones (Melba Mfg. Co., Chicago, Ill.). 

C. Beilstein (Dodge & Olcott Co., New York). 

Wm. Handler (Pompeian Co., Cleveland, O.) 


CONVENTION (COMMITTEE 


Louis Spencer Levy, chairman (by _ invitation) 

(THe AMERICAN PeRFUMER, New York). 

C. M. Boscowitz (New York) (F. N. Burt Co., Buffalo, 

Mi. wide 
R. E. LaBarre (Oxzyn Co., New York). 

. D. Armstrong (Fritzsche Brothers, Inc., New York). 
J. A. Hodge (New York) (Illinois Glass Co., Alton, Ill.). 
Glenn L. Haskell (U. S. Ind. Alcohol Co., New York). 

E. M. Kaylor (Metal Package Corp., New York). 
W. Kyle Sheffield (New England Collapsible Tube Co., 

New London, Conn.). 

F. H. Ungerer (Ungerer & Co., New York) 


SpectAL TARIFF COMMITTEE 


A. M. Spiehler, chairman (Adolph Spiehler, Inc. Roches- 
ter, N. Y.). 

1. C. Wright, secretary (Morana, Inc., New York). 

. A. Handy (Larkin Co., Buffalo, N. Y.). 

yr. M. H. Ittner (Colgate & Co., New York). 

Lubin Palmer (Solon Palmer, New York). 

G. A. Pfeiffer (Richard Hudnut, New York). 

C, Blair Leighton (W. J. Bush & Co., New York). 

C. Beilstein (Dodge & Olcott Co., New York). 

Chester E. Tompkins (Marinello Co., New York). 

Thomas J. Lewis (Arden Chemical Co., New York). 

Donald Burnham (New York) (E. Burnham, Chicago, II1.). 

\V. L. Crounse (Washington, D. C.). 


I 
J 
| 


COMMITTEE ON PERFUME FLOWER CULTIVATION 


G. A. Pfeiffer, chairman (Richard Hudnut, New York). 
Dr. R. S. Swinton (W. J. Bush & Co., New York). 

F. E. Watermeyer (Fritzsche Brothers, Inc., New York). 
Paul Todd (A. M. Todd Co., Kalamazoo, Mich.). 

H. Henry Bertram (A. P. Babcock Co., New York). 

Dr. M. H. Ittner (Colgate & Co., New York). 


COMMITTEE ON COLUMBIA UNIVERSITY RESEARCH WorK 


G. A. Pfeiffer, chairman (Richard Hudnut, New York). 
Dr. Frank Dodge (Dodge & Olcott, New York). 

Samuel Isermann (Van Dyk & Co., New York). 

J. A. Handy (Larkin Co., Buffalo, N. Y.). 

E. B. Hurlburt (J. B. Williams Co., Glastonbury, Conn.). 


COMMITTEE ON TRADE PRACTICES 
V. C. Daggett, chairman (Daggett & Ramsdell, New 
York). 
H. Henry Bertram (A. P. Babcock Co., New York). 
\bel I. Smith (Association’s Counsel, New York). 


FINANCE COM MITTEE 


C. M. Baker, chairman (Pond’s Extract Co., New York). 
Northam Warren (Northam Warren Corp., New York). 
V. C. Daggett (Daggett & Ramsdell, New York). 
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AMERICAN PERFUMERS ARE DELEGATES 
TO PARIS ART EXPOSITION 


Six men prominently identified with the perfumery and 


toilet preparations industry been dele- 


gates to the 


have appointed 
International Modern 
Decorative and Industrial Art in Paris by the Commission 


first Exposition of 
appointed by the Secretary of Commerce of the United States 
to visit and report on the exposition. These men are among 
125. representing different industries in the 


United 


pointed delegates not only to gather new ideas useful to the 


thirty-eight 


States of an artistic nature who have been ap 
industries they represent but to further cement the friendly 
United States. 

The Americans appointed to represent the perfumery and 
M. Colgate, vice- 
president, Colgate & Co., Jersey City, N. J.; George A. 


Pfeiffer, president, Richard Hudnut, New York City; 


relations between France and the 


toilet preparations industries are: Sidney 


Thomas J. McHugh, president, V. Vivaudou, Inc., New 
York City : Francis W. Jones, president, Melba Manufac 
turing Co., Chicago, Ill.; Edwin Ross, secretary and sec- 


ond vice-president, Woodworth, Inc., New York City; and 
Louis Spencer Levy, Editor of THE AMERICAN PERFUMER & 
EssENTIAL Ort Review. 
Mr. Pfeiffer has already 
Berengaria May 6. 


sailed, taking passage on the 
Before sailing Mr. Pfeiffer outlined the 
purpose and practical results that may be expected from 
the visit of the American delegation as follows: 

“In the promotion and development of the perfume and 
toilet preparations industry, next in importance to quality 
is the beauty and attractiveness of the package and the man- 
ner in which the product and package is brought to the at- 
tention of the trade and consumers. It is the progress shown 
in the application of art in designing of packages, including 
bottles, labels, boxes, etc., and in the presentation of the 
products of our industry that I will study and report on. 
The need of advancement along these lines is apparent to 
all and the benefits to our industry will be in direct pro 
portion to the progress made.” 

The exposition was formally opened May 12 by Premier 
Painlevé, and he with M. 
ister of Arts, welcomed the 
Henry The 


Secretary Herbert Hoover are Charles R. 


3riand and Fernand David, Min- 


Fine American Commissioner 


Creange. other commissioners appointed by 
Richards, chair- 
man and Frank G. Holmes; and Edward L. Bernays, asso- 
ciate. The exposition has already attracted world wide in- 
terest and visitors from all parts of the globe are expected 
before it comes to a close in October. 

Many acres of space are devoted to the exposition which 
is international in its appeal. The undertaking has won 
the hearty support and cooperation of governments sym- 
It is felt that a dis- 
tinct service will be rendered to American art and industry 


by the delegates who attend from this country: and that 


pathetic and interested in its objects. 


our industries will .receive much benefit as a result of the 
work of the men selected to represent the perfumery and 
toilet preparations industries 


WHY BIGGEST BRITISH SOAP FIRM GROWS 

In our Soap Section this month we are printing Special 
Correspondence from London in which the firm of Lever 
Brothers is brought up to date, its methods and plans for 
development described, and moreover the observations of 
Lord Leverhulme on exports of soaps are given, forming 
an illuminating side line on why Britain occupies a premier 
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THE OL’ FISHIN’ HOLE 


By James Epwarp IH1UNGERFORD 


(lV ritten f This irnal) 


battered hat, 
Mill Stream, 
With a pole, an’ he’d make the catfish scat! 
While he 
He would fancy himself in the fairyland 
©’ the City o’ 


\s a barefoot boy, in a 

He would sit by the ol’ 

dreamed a wonderful dream! 

Far Away, 

\n’ magical, marvelous things he planned— 

When his dreams would come true, someday! 

Years passed, an’ ensconced in a Wall Street 
“nook,” 

In a building that towered on high, 

He would think Mill brook, 

An’ the boy that had been—with a sigh; 


sometimes o' the ol’ 


The “dreams” he had dreamt as a barefoot lad, 
An’ the things he had planned to do, 

They had all “panned out”—or most of *em had— 
An’ his boyhood dreams had come true! 





Swift the years sped on, an’ a gray-haired man— 


Once the freckle faced, barefoot boy— 
Had somewhat altered his life-path plan, 
il} An’ his pulses pounded with joy! 


At his desk he had dreamed a golden dream, 
O’ the home that his boyhood knew— 
is back by the ol’ Mill Stream, 
\n’ his manhood dream has come true! 


\n’ now he 





tights Reserved) 











position in so many of the world’s neutral marts. Special 
interest also attaches to his survey, as it was his last diagno- 
sis, having been made not long before Ins sudden and lament- 
able death. 

While much of our correspondent’s story is largely of 
interest to soap manufacturers, the Lever methods of deal 
Leverhulme, are 
Those 
of our clientele who have established similar systems will 
seek suggestions, while 
others owe it to their own benefit to study how they can 
adopt some parts at least, perhaps not all, of the Lever 
recipe for phenomenal success. It is an important fact to 
total number of 


These are not ordinary stockholders, as 


ing with employees, as outlined by Lord 


worthy of consideration by practically all employers. 
and 


want to make comparisons 


be considered that “the 
18,000.” 
in the case of some profit-sharing or stock-buying plans in 
this 
see this mention who cannot find something worth knowing 


co-partners now 


exceeds 


vogue in country. There are few persons who may 


in our London Correspondence on page 185. 


Occupies Prominent Place in Library 


(From D. B. Hansen Co., Perfumes and Toilet Preparations, 
1850 Ninth Avenue, Oakland, Cal.) 

We have really felt lost without THe AMERICAN PErEr- 
FUMER, aS not only is it a work of art and a most compre- 
hensive guide to aid us in keeping in touch with quality 
first-hand principles, but the editorials and comments which 
it contains we consider in many instances most interesting 
and a great assistance to any manufacturer. All your 
previous copies occupy a prominent place in our library and 
are a source of constant reference. You should be proud 
of your publication. 














122 





\MERICAN 


“GEMS” REGARDING PERFUMERS’ ART 


In the American Mercury for May, 1925, in the section 
devoted to The Arts and Sciences, there appears an article 
“The Art of the Perfumer” by Henry Tetlow of Philadel 
phia. Writing in the highly rarefied atmosphere for the in 
tellectuals who are popularly 
American Mercury, Mr. Tetlow’s 


regarded as constituting the 
reading clientele of the 
rhetorical style will probably appeal. Unfortunately, most of 
the readers will undoubtedly be unaware of the author’s woe- 
ful departure from the facts in his technical statements. 

In the first place referring to “The Art of Perfumery” by 
Piesse, which was first published about seventy vears ago, the 
iuthor says “No authority has yet superseded it.” 

Another gem that will interest raw material producers 
is well as perfumers is the following 


“Most so-called synthetic perfume materials are com 
binations of natural primary materials which smell like 
certain other natural primary materials. With a few 
notable exceptions, they are not derived from coal tar in 
the manner of aniline dyes, nor from any other manutfac- 
tured substances. Mostly, they are like synthetic berg 
amot, which is made by stretching a little true oil of 
bergamot with a lot of oil of lemon, to which it is closely 
allied, and adding a dash of this and that to cover up 
deficiencies.” 

This final quotation will probably suffice to convince one 
that an excellent opportunity for helpful publicity was not 
availed of by one in the industry who should be well able to 


‘ontribute something of interest and value. 


“Apart from synthetic rose, which made some ad 
vances during Bulgaria’s wartime isolation, the progress 
of synthetics in twenty-five years has been slight. All 
odorous substances, whether natural or synthetic, are 


highly unstable and little understood chemical com 
pounds. No one knows really what makes them 
smell. * * * 


“How could the sense of smell be accurate in random 
cases when even the trained perfumer is not sure that his 
nose knows, and has the greatest difficulty, blindfolded 
and uninstructed, identifying the most obvious materials 
ot his craft? He is never sure in his heart that he is 
right. When I was initiated into the guild’s mysteries, 
shortly before I stepped out of swaddling clothes, I be- 
gan making a simple test. I have since questioned 
myriads of laymen of every race, color, creed and con- 
dition. So far I have not found one who could, save 
only when aided by the most laborious hints, identify 
the odor of carnation, a strident, self-assertive smell 
that everyone knows.” 


ARBITRATION BETTER THAN LITIGATION 

We have received voluminous literature from the Arbitra 
tion Conference Board, 115 Broadway, New York, about 
recent conferences and developments in the movement to 
take ordinary business disputes out of the law courts and 
settle them upon a much quicker, less costly and more 
common sense basis. We have advised our readers from 
time to time regarding the progress of the movement, but 
we have not had the space to spare to print more than the 
favor of arbitration must 
Amplification 


bare facts. The arguments in 
already be apparent to most of our readers. 
of the three motives just previously stated might be con 
sidered an affront by many of our friends. 

Probably 70 per cent of the lawsuits arising over usual 
business controversies could be quickly, inexpensively and 
equitably settled if submitted to an arbitration court. The 
other 30 per cent would involve questions of controverted 
facts that a jury might have to pass upon. How it works 
is well illustrated, as to the bad features of litigation, 
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some observations made by Judge Grossman, 
dent of the Arbitration Society of 


Acting Presi 
\merica, in which he 
told of 27,000 untried cases on the trial calendars in th 
Supreme Court of New York County, which is only a part 
of New York City. 
the judiciary can hope to dispose of not more than 9,000 


\s the records show, this branch of 
cases in a year. In other jurisdictions the conditions are 
often worse and seldom better. Meanwhile the costs pile 
up in lawyers’ fees and court charges for both parties, as 
the rule of the law seldom lets a litigant escape, even if 


he wins, without a considerable dent in his finances. 


ALADDIN RUBS HIS LAMP IN OKLAHOMA 


If we may Phoenix the Arabian 
Balzac’s tomb and with Aladdin 
Thieves) are rubbing the magic 
barren f former 
unlimited 
source for supplies of very nearly finished raw materials 


believe the Muskogee 
Nights have come out of 
(no mention of the Forty 
lamp to 


transform the wastes of our 


Indian Territory into a veritable natural and 


suitable for use in our industries. Our esteemed friend, 
the Phoenix, in large two-column headlines announces the 
discovery as follows: 


“TALCUM POWDER ACRES” ALSO BEGIN TO 
PRODUCE 


Face Clay and Powders, Dental Polish and Other 
Modern Magic Being Brought from the Earth 
The Phoenix also gives the good news that in the new 
\merican Arabia “the natural rock, with its charming pink- 
ness and softness, no grit to be found, is ‘spiked’ with a bit 
of perfume.” Who 
There is an old saying: 


“spiked” it? 
“History repeats itself.” 


NEW COMMERCE JOURNAL IN MANILA 


Commerce and Industry Journa’, Manila, P. J., Vol. 1, 
No. 1, is a new monthly publication. The initial January 
issue has just reached us and it offers evidence of being 
destined to form an important link in the: sphere of inter- 
national comity in trade relations. Among other subjects 
it contains a trade review of 1924 and an optimistic business 
forecast for 1925. 

\n interesting department is its registration of 
Mark and Trade 


Trade 
Name Applications. In its first issue it 
prints illustrated applications not only from Manila claim- 
ants, but from others in Japan, New York, New Jersey, 
England and Switzerland. 

The publication office is in the Plaza McKinley, Manila. 
F. A. 


itors are M. J. de la Rama and Cornelio 


Reyes is the managing editor and his associate ed- 
Balmaceda. 


FRITZSCHE FELLOWSHIP AT COLUMBIA 
The breadth of view and generosity of action taken by 


ritzsche Brothers, Inc., New York, under the inspiration 
of F. E. Watermeyer, president, will strike 


chord in all who ar« 


a responsive 
interested in the progress of this in- 
dustry. 

The entire industry will applaud the cooperation of this 
important house with one of our greatest universities in its 
endeavor to further develop the aromatic chemical industry in 
this country. Reference to this movement appears in the 
report of the American Manufacturers of Toilet Articles on 
offer this 
special tribute to the company that offers hearty cooperation 


another page, but we are more than pleased to 


in such a practical way 
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NEW SIDE-LIGHTS ON SELLING TOILETRIES 
TO THE CHAIN STORE GROUPS 


One of the addresses at the recent convention of the 
American Manufacturers of Toilet Articles was given 
by D. C. Keller, president of the Dow: Drug Company, of 
Cincinnati, on “The Merchandising of Toilet Articles in 
Chain Stores.” 


Mr. Keller was not quite conclusive re- 
garding demonstrators, hidden or otherwise, but he main- 
tained that a store might well have “favorite” items for 
sale, as to which nobody could object, in his opinion. 
The tendency in chain stores is to have “favorites,” 
he admitted, no matter whether they come through demon- 
strators or in other ways, according to his view, which 
fits in with the facts. The “favorites” are not always 
what the purchasing 
“chains” 


want In 
become unwieldy. In the Dow case Mr. Keller 
has a mobile range in which he can keep in touch with 
the public pulse and banish his own 


public may some cases 


“favorites” when they 


are no longer acceptable. In this respect he is fortunate. 


In the case of larger chains the problem is more diff- 
cult. The operatives are more or less under the incentive 
to sell the chain’s “favorites” and they do not 
the incentive, individuality and perspective of private owners 
that would quickly meet conditions where “favorites” must 
be flagged and a permanent customer secured. At most 


yOSSeSS 
I 


the ordinary operative in a chain store is almost utterly 
out of touch with any spark of ambition beyond winning 
an ordinary livelihood. He has his lesson taught to him and 
must obey the teacher. 

* 

In Brooklyn within the month a Liggett store has been 
closed. It was established close to a privately owned drug 
store, which now probably owes much of its success to 
the spur given by the Liggett competition. The Liggett store 
ought to have won on apparent enterprise and the good 
service usual with Liggett stores, for there are some very 
competent men in them, but the experiment failed. The 
men who manned this store seemed to be perfectly all right 
but there was the tendency to push “favorites.”” None of 
the staff was personally acquainted in the region and that 
probably had something to do with the result, although 
the individual element was not very well cultivated in the 
rival store which survived. 


The matter of selling to chain stores, as well as how to 
sell, and on what terms, is often under consideration by 
some of our readers. In this connection an editoria! in 
the Western Druggist, headed “Failure of Chain Stores,” 
is particularly timely, but it must be taken into considera- 
tion that the Western Druggist uses the view point of the 
retail pharmacist, although there is an admonition in it for 
manufacturers who sell our wares: 


“The increase in failures among chain stores, and the re- 
cent Macedonian cry of Mr. Liggett to manufacturers to 
come to the relief of his chain stores which were being 
menaced by the cut-rate competition of individual stores, 
centers thought on the question of whether or not the chain 
Store system can be maintained as an economically sound 
proposition. Can it maintain the advantages that it possessed 
at the outset of its career; or, with the further development 
of the system, will these advantages disappear ? 

“Listening in at a convention of chain store retailers 
recently, we heard a druggist of Boston sum up the situa- 
tion, thus: The original elements of peculiar strength in 
the chain store plan were: (1) ability to buy at wholesale 
or near wholesale prices, (2) distributing more economically 
to retail stores in the chain than could the displaced whole- 
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AUGUST GOERTZ & COMPANY, INC. 
Manufacturers of Metal Specialties 
276-286 Morris Avenue, Newark, N. J. 


AMERICAN PeRFUMER & ESSENTIAL Ort ReEvIEw, 
14 Cliff street. New York 
know, we have been 
consistent advertisers in THe AMERICAN PERFUMER 


for a number of years past. 


Gentlemen: As you well 


This in itself is almost 
a sufficient answer to the question as to what we 
think of your publication. We have never adver- 
tised in any trade publication that has returned a 
greater number of inquiries. The fact is that we 


were obliged to cut down our advertising space and 


limit the appeal of our copy because we were not in 
a position to meet the demands of the numerous in- 
quiries for certain types of stock boxes 

obtained in the 
number of inquiries received, we are able to com- 


Besides the satisfactory results 


mend the service and the co-operation which you 
have rendered and which you are at all times willing 


to render. We have never had any fault to find, and 


we can just say that from the point of view of an 
advertiser, your publication is satisfactory in every 
way. 
Very truly yours. 
Aucust Goertz & Company, INC. 
H. A. Goertz. 


saler, (3) operating the retail store at a lower percentage 
of cost than the average retailer, (4) more effective methods 
of advertising to the consumer, and (5) limited assortment 
of rapidly moving items of merchandise. 

“He then went on to say that: (1) competing stores were 
becoming able to buy cooperatively or through wholesalers 
who knew how to help them at prices approximating those 
which chain stores could obtain; that (2) they distributed 
the merchandise shipped to one member of a buying group 
as cheaply as the chain store magnate could; that (3) 
operating the chain store at a lower cost than the individu- 
ally owned store was getting increasing difficult; that (4) 
the individual retailer was rapidly acquiring the fine art of 
effective advertising; and (5) that the chain store was 
finding it necessary to handle almost if not quite as many 
items as the individually owned store, thus making it appear 
that the chain store system was rapidly losing the advantage 
it possessed when it started out, and that as a result some- 
thing had to be done or the chain store as such would not 
and could not survive. 

“This view of the chain store situation should be hearten- 
ing to individual store owners, and points out to chain store 
owners themselves that it is about 50-50 as to whether they 
can keep going under their present system or will be required 
gradually to unload their least paying stores and become 
owners and operators of one or more individual stores much 
as was the case before the chain store organization spirit 
became rampant. 

“There is a lesson in this new situation also for the manu- 
facturer. Just as he is hesitating and worrying about 
whether he shall or shall not sell to chain stores at whole- 
sale or near-wholesale prices and thus disrupt his well-tried- 
out plan of distribution through the regular retail trade, he 
is confronted with the fact that the chain store development 
has reached its economic peak and is likely to ease off into 
a proposition that can exert no especial pressure upon him 
for price-concessions. Accordingly, he may congratulate 
himself if he has ‘kept the faith’ with the individual store 
owners and has not been tempted by the fleshpots of 
Egypt.’ ” 


BABSON 
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REBUKES OVER-CONFIDENT OPTIMISTS 


Other Experts and Trade Returns Show Business Is Gaining Steadily; 


New Records Set in Retail Stores; Only Some Isolated Bad Spots Seen 


Babson, the noted statistician and expert, in 


toger W 
his current commercial outlook, makes the following state- 
ment about business conditions, ‘present and future, based 
upon thorough investigation and careful observation 

“Wuat ABouT 1925? We really are out ot 
patience with the way swayed by what a few 


gamblers do in Wall Street. 


must be recognized as one barometer of business, but 1t 1s 


THE REST OF 
people are 
Of course, the stock market 


only one, and to give it too much weight is suicidal lt 


more attention to the commercial 


business men would give 
business 


news and less to the daily stock market news, 
would be better off today. 

“In Florida the legislature is allowed to open only once 
every two years and be in session only sixty days. Many 


business men feel that if the stock exchanges were opened 


in a similar manner it would be very much better for the 


legitimate investing and commercial interests of the United 
States. This of course is impractical, but it does seem as 
if the present evil could 


Reaction from Too Much Optimism 

“Last fall people were tremendously optimistic regarding 
1925. As a result they went into the markets and bought, 
preparing for a great year. The natural reaction is that 
business is quiet this spring, and because it is quiet these 
same people are pessimistic and believe that depression, and 
perhaps panic, is impending. They were too optimistic last 
zeinter and are too pessimistic now. 

“We believe the truth is that 1925 will average up a better 
than 1924, but we still have a long way to go to get 
back to what is known as the ‘good old days.’ The read 
justment is continuing naturally and healthily. 1925 will not 
be much of a year for those who are trying to profit by 
boom-time inflation, but fer those who are willing to work 
and recognize the new conditions, 1925 will be a better year 


be lessened in some way. 


yeal 


than 1924 
“JupGE BY GENERAL Business ReEcorps—NoT By A 
Sincte INpustry.—Business sentiment is good or bad to- 


day according to the line you are in. Opinions as to 
general conditions, however, are often based on the poorer 
lines rather than on the better ones. We naturally hear 
the disturbing rumors and stories that are going around 
When we trace them down, we find that they start with 
the case of some individual company or perhaps some in 
dividual line of business that at present is having an 
unusually hard time. The case usually is the exception 
rather than the rule, but it is cited as an example of 
general business conditions.” 


and Trade 
Editor of the 


Record Bank Clearings Reports 


FF. Schneider, Jr., Financial New York 


Evening Post says: 

“Business is now confronted with what seems a curious 
contradiction. Bank clearings, which such investigators 
as Carl Snyder of the Federal Reserve Bank have shown 
to move very closely with changes in the total volume of 
trade, have been setting new high records in New York, 
Chicago and Detroit. At the same time some retailers are 
represented as complaining to President Coolidge that a 
wave of economy is preventing good retail trade, while 
iron and steel production is declining, wholesale trade re- 
turns are discouraging and the textile industries report a 
period of dullness. 

_ “How is it that with trade apparently dull, bank clear- 
ings can be making new high records? 

“We may find the answer in a more careful examination 
of the facts. In the first place, current reports of dull 


trade are partly a reflection of small profits. Profit mar- 
gins are narrow and ordering is being done on a hand to 
mouth basis; but the actual volume of business is large 

“In fact, the indices of trade computed by various 
agencies show it consistently above normal since the be- 
ginning of the year. Nevertheless, the business man thinks 
of his profit and loss account and says that business is bad. 
Bank clearings reflect activity and not profits. 

“In the second place, it is worth remembering that the 
volume of business and the volume of bank transactions 
normally increase from year to year. Population and the 
standard of living constantly are increasing; each year 
should bring gains in the volume of bank clearings. 

“In the third place, clearings reflect not merely business 
operations, but financial operations as well. Bond and stock 
high and new financing is active. These are im- 
portant influences on the volume of bank clearings 


prices are 


Apparent Contradiction Easily Explained 


“Fundamentally, however, the answer to the apparent 
contradiction is that trade is not bad. It may not be all 
that optimists had expected, but it certainly ts not bad. 
Wholesale trade in the second Federal Reserve district was 
larger in March than February, and was 2 per cent. larger 
than in March, 1924. Department store sales were 5 per 
cent. larger than in March, 1924. While complete figures 
for April are not available, it is understood that the de- 
partment stores are likely to show a gain similar to that 
for March. 

“Trade admittedly is spotty. Some lines are doing much 
hetter than others; some stores are showing gains while 
others are showing losses. But the aggregate volume ts 
above that of a year ago. The condition is one to test the 
selling ability of merchants. 

“Perhaps the silliest thing that has been done in some 
time is the attempt to hold President Coolidge responsible 
for the disappointed hopes of the retailers. The condition 
that has arisen in trade is explainable on a number of other 
grounds. Division of purchasing is one of three. The 
effects of heavy sales of radio apparatus and automobiles 
must be felt in other lines. There is only a certain amount 
of purchasing power to go around. The break in the 
speculative markets is another retarding influence. 

“But that an orgy of saving has started, or that real 
thrift would be injurious to trade is unthinkable. No one 
is going without what he ought to have because of any- 
thing that Mr. Coolidge has said or done. What savings 
there are go into the capital fund and so are employed to 
create new business. And meanwhile Mr. Coolidge’s gov- 
ernment economies are leaving money in the pockets of the 
people and so going to increase purchasing power. Neither 
the statistics nor common sense support the contention that 
the country is suffering from too much economy.” 


April Retail Business Sets New Record 


Mark Sullivan, Washington correspondent of the New 
York Herald Tribune, in an article on showing the Presi- 
dent’s purpose of helping business, says in part: 

“The most serious representations were made to Wash- 
ington that such news was bad for business. In truth, it 
was another example of the familiar situation in which an 
utterly irrelevant incident is seized and hanged without trial 
as the cause for a condition whose roots lie elsewhere. 
The fact is, retail business for April was the largest in 
the country’s history. 

“In addition, some of the best judges in Washington be- 
lieve that American business has gone permanently on a 
basis of ordering smaller amounts ahead than was formerly 
the case. Retail rents are so high that merchants want to 
keep only the minimum stock on hand. Railroad and ex- 
press services have become so efficient and factories have 
been so speeded up that merchants can count on 


: . getting 
quick supplies. 
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PROCEEDINGS OF THE AMERICAN MANUFACTURERS 
OF TOILET ARTICLES, APRIL 21, 22, 23, 1925 


Thirty-first Annual Meeting of Former Manufacturing Perfumers’ Association, Biltmore Hotel, New York 





C. M. BAKER 
(First Vice-President ) 


NorTHAM WARREN 
( President) 


PFEIFFER 


GILBERT COLGATE Geo. A. 


(Former President) (Executive Board) 


OrFicIAL STAFF oF THE A. M. T. A. For YEAR 1925-6 

President—NorTHAM WaArREN, New York. 

First Vice-President—C. M. Baker, of New York. 

Second Vice-President—Joun A. N. Y. 

Secretary and Treasurer—H. HENry BERTRAM, New York 

Executive Board—Terms end in 1926: D. H. McCoNnNELL, 
New York City; A. M. SpreHer, Rochester, N. Y.; V. C. 
Daccett, New York City; Cart WeEEKs, Des Moines, Iowa. 


Hanpy, Buffalo, 


Terms end in 1927: Grorce A. PreirreR, New York 
City; F. N. Lancrots, Boston, Mass.; WitLtiAM A. Brap- 
LEY, New York City; Evererr B. Hurtsurt, Glastonbury, 
Conn. 


Terms expire in 1928: GitpertT CotGATe, New York City; 
F. C. Apams, Cincinnati; Francis W. Jones, Chicago; 
WittiAm L, Scuuttz, Hoboken, N. J. 


The thirty-first annual meeting of the American Manu- 
Toilet 
Manufacturing Perfumers’ Association of the United States, 
but the third convention held under the new title, was in 


facturers of Articles, in succession to the former 








Joun A. HANpby 
(Second Vice-President) 


H. Henry Bertram 
(Secretary and Treasurer ) 





A. M. SPIEHLER 
(Executive 


Francis W. Jones 
(Executive Board) 


Board) 


session at the Biltmore Hotel, in New York City, April 21, 


22 and 23, 


1029 


1925. The meeting was much more interesting 
than many of its predecessors, for important matters were 
debated in friendly and harmonious style and even on the 
hidden demonstrator problem, the code of ethics, the pro- 
posed Columbia University Research Laboratory and other 
subjects, the divergent interests not only maintained the 
amenities, but cheerfully met counter arguments and agreed 
on mutually satisfactory adjustments. There was in 
evidence all around a feeling of peace, comradeship and 
devotion to the best interests of all of the members and 
the industry generally. 

The business sessions, as indicated previously, were full 
of germs of information that met with rational discussion 
and appraisal. The entertainment features were good, as 
always is the case when New York does the honors for any 
convention. 

Gilbert Colgate, president of the association, arrived in 
town from a trip to Europe too late to preside at the opening 
session, but he appeared later and was accorded a most 


cordial greeting. Northam Warren, vice-president, opened 
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which he 


of the 


the convention with timely remarks, in 


quoted Article II of the Constitution on the “Object” 
formation and maintenance of the A. M. T. A 


some 


OBJECT 
“The object of the Association shall be to pro 
mote feelings of mutual respect, good will and 
harmony, and a better acquaintance among its 
members; to prevent unmercantile practices and 


unbusinesslike methods and in every way possible 
to make plain to manufacturing perfumers that a 
solidarity of interest will promote the general pros- 
perity; that 
through the meetings of the Association will induce 
a better acquaintance ; that greater confidence in each 
other will induce members to make common cause 
the all of 
which can only be attained by unity of action. 

“Its further object is to favor such legislation as 
shall be beneficial; to prevent legislation likely to 
be injurious; and to correct any existing laws the 
effect of whch has proved detrimental.” 


more frequent personal intercourse 


in matters affecting general interest, 


Chairman Warren, commenting on the organic law of the 
association suggested that it would be a good thing for 
everybody in the trade to get back to the principles which 
Article II so forcefully set forth. He offered co-operation 
and promised to do all possible to promote the mutual re- 
spect, good will and harmony that the founders of the asso- 
ciation had in mind when they formulated the Constitution. 
He also expressed the belief that the various complicated 
and delicate problems affecting the interests of member 
companies could and would be susceptible to solution. 


Secretary Baker’s Report Shows Favorably 

C. M. Baker, secretary and treasurer, in his report gave 
the membership of the association as 101 active and 113 
associate. This total was 214, as against a total of 219 mem- 
bers in the last report, being only a net loss in the year of 
five factors in the association. 

During the year the following new members were elected: 
Active: 
The Elcaya Company 
The Reich-Ash Corporation 
Assoi tate: 


Long Island City, N. ¥. 
New York City 


Charies Mathieu .....cscccscccecsvses New York City 
Passaic Metal Ware Co........-.ceeseeees Passaic, N. J. 
Weimann Brothers Mfg. Co............. ...Derby, Conn. 
Eugene K. Plumly Co. ......0c0c00s Philadelphia, Pa. 
E. A. Bromund Company...............-4 ew York, N x 
The Zinn Corporation .... .eeeeeeee Dridgeport, Conn. 
Norda Essential Oil & Chemical Co...... New York, N. Y. 
Merveille Puff & Cosmetic Co .New York, N. Y. 
Randolph Paper B ( Richmond, Va. 

The cancellati uring the year were as follow 

1 rriet H1 ird Ayer, Inc Aubr Sisters 
Bee s Laboratory, Jones Brothers Tea Ce Meyer 
Brothers D1 Ci A. A. Vantine & Co., Oakley & Co. 
B ( ( Mar ll Field & Co., Amole Soap Co 
Weichsel Laboratorie 

1ssociate—Consolidated Fruit Jar Co., Valmont Manu- 


facturing Co., Charles Mathieu, Monsanto Chemical Works, 
Standard Automatic Machinery Co., Delphi Products Co. 

Secretary Baker also reported further as follows on the 
helpfulness of his office to the members: 

“During the year the office has issued twenty-five bulletins 
on topics of vital interest to all of our members. The credit 
information exchange has been used very extensively this 
year by a large number of members. This information is 
given without expense to members, and they are urged to 
participate in it to a greater extent. 
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“In accordance with a resolution adopted at a recent an- 
nual meeting the association has recently issued a book of 
‘Trade-Marks for Perfumes, Toilet Articles and Soaps,’ 
This book contains 256 pages of registered trade-marks for 
perfumes and toilet articles and 13 pages of trade-mark 
designs; 53 pages of registered trade-marks for soaps and 
4 pages of designs; 32 pages of unregistered trade-marks for 
perfumes, toilet articles and soaps. 

“The association engaged first-class legal talent to gather 
the material for the book, and we feel that the information 
in it as regards registered marks and designs is accurate 
and complete, and, judging from letters we have received 
from several members who have had a chance to examine the 
book it will be a very valuable and useful one for our mem- 
bers to possess. Miss Lawlor, the assistant secretary, de- 
serves great credit for the immense amount of time and work 
which the preparation of this book required. As explained in 
a letter which accompanied the distribution of the books, one 
copy is being furnished free to each member, active and as- 
sociate. A limited number of additional copies are available 
to members at $3 each; the price to outstanders is $5.” 


Report of the Committee on Legislation 


A. M. Spiehler, chairman of the Committee on Legislation, 
made the following interesting report: 


“The past year has been one of unprecedented activity for 
your Legislative Committee. As our work has dealt 
chiefly with Federal legislation this report will be confined 
to a summary of the leading feaures of our work leaving 
to our Washington representative the recounting of the 
voluminous details of our past year’s activities. 

“The paramount legislative issue of the past year, not only 
to our Association but to all the alcohol-using industries of 
the country, has been the effort of the Anti-Saloon League 
to secure the passage of the so-called Cramton bill which, 
thanks to the splendid cooperation of our members and the 
help received from the great majority of the allied organiza- 
tions, we were able to defeat at the recent short session of 
the Sixty-eighth Congress. 

“This bill, like its predecessor, the Ernst-Wood measure, 
represented not an effort on the part of the Government to 
secure necessary legislation but merely an attempt of pro- 
fessional propagandists to force upon the alcohol users of the 
country drastic restrictions well-nigh prohibitory in charac- 
ter and to give greater dignity, authority and compensation 
to certain officials who have utterly failed to demonstrate a 
degree of efficiency that would warrant any such expression 
of public confidence as the provisions of the Cramton bill 
embodied. 

“The American Manufacturers of Toilet Articles partici- 
pated in the extensive hearings before the Senate Judiciary 
Committee and presented some of the strongest arguments 
brought forward in opposition to this measure. 


or It is grati- 
fying to record the fact that owing to the unwillingness of 
the Senate leaders to permit this vicious legislation to be 
railroaded through the Senate the bill was returned to the 
Judiciary Committee and considered at length. It is an open 


ecret that more than a majority of the Senate sought to 
have the bill indefinitely postponed, this doubtless being the 
ittitude of a considerable number who would have voted for 
the measure had it been br« ught to a ballot 

“We deem it our duty, however, to remind you that. this 
bill i ly scotched and not killed We are lready threat- 
ened with its revival in the new Congress and I hardlv need 
iy that your committee counts confidently upon your hearty 
operation to defeat it If you will give tl issistance in 
the future that you have given in the past y \ssociation 
vill be able to do its full share in protecting the legitimate 
manufacturers of the country who use alcohol as a chemical 


raw material 


Necessity for Vigilance in the Coming Year 


“I cannot emphasize too strongly the necessity for the ut 
most vigilance in following both Federal and State legislation 
during the coming year. We are now menaced by move- 
ments launched by propagandists of so-called up-lift organi- 
zations and professional lobbyists who, wholly ignorant of 
the problems that confront the users of alcohol, seek only 
their own glorification and do not stop to count the cost to 
industry or even to the material welfare of the nation. 
It is amazing that such conditions should exist yet our 
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experience has taught us that as long as the present 
prohibition legislation stands without the judicious 
amendment it should have we must expect to fight for 
the right to carry on our industry. This fact is well 
understood by all the allied alcohol trades and as a result 
there is a strong tendency toward concentration into a de 
fensive alliance for our mutual protection. 

“In leaving this subject I would commend to your close 
attention our Washington representative’s report upon the 
alcohol situation which is the gravest menace that con- 
fronts our prosperity at the present time. 


No Excuse Now for Pure Alcohol Tax 


“With the Cramton bill and other legislative measures 
hostile to the alcohol-using trades pending in Congress and 
in the State legislatures it has been impossible during the 
past year to make any progress in our campaign to secure 
the removal, if not the repeal, of the alcohol tax. And yet 
the existing conditions have served to emphasize greatly the 
necessity as well as the wisdom of the total elimination of 
this tax. Alcohol is no longer a beverage and therefore 
has no status as such. There is, therefore, no further occa- 





Everett B. Hurtaurt 
(Executive Board) 


D. H. McConNELL 
(Executive Board) 


sion or justification for continuing the tax on a product 
which bears the same relation to our industry that sul- 
phuric acid bears to the chemical industry. 

“Furthermore, the tax on pure nonbeverage alcohol 
necessarily raises the price of every article manufactured 
therefrom to a point which puts an enormous premium upon 
the illegitimate production of competing articles by un 
principled manufacturers who obtain their spirits from 
bootleg sources. The advantage enjoyed by such competi 
tors is illustrated in part at least by the experiences of 


some of our members who during the past year have been 


called upon to compete with concerns which have secured 
large quantities of high-grade foreign alcohol seized by the 
Government while being smuggled and subsequently sold 


by United States Marshals at less than one-half the market 
price. I commend to your especial attention the description 
of these operations by our Washington representative who 
has labored energetically in their exposure and in‘the effort 
to secure official action to end these abuses 


Educational Work in Price Protection 


“While Congress did not at its closing short session take 
up the pending price protection measures nevertheless an 
astonishing amount of educational work has been done 
Hucetnce 41 by the leading trade as Saat . the 
luring the past year Dy the leading trade associations of the 
country in which we have borne our full share [he matter 


has been brought forcibly to the attention of leading Con 
gressmen and plans have been laid for the early considera 
tion of the subject in the new Congress 

“The fact that the recently rendered court decisions have 
served only to confuse the issue and render uncertain the 
rights of manufacturers seeking to protect their distributors 
emphasizes the necessity for early action by Congress. This 
consideration is further emphasized by the fact that the 
Government continues to attack leading manufacturers who 
seek to maintain their prices by systems believed to be both 
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fair and legal. One of the most important units in our own 
trade has repeatedly been made the target of these attacks, 


a fact which makes it exceedingly appropriate that our 
organization should leave nothing undone to reach a legislative 
solution of a problem which cannot be solved except by the 


enactment of a well balanced Federal statut 

W. C. Crounse, Washington representative of the Asso- 
ciation, made a lengthy report regarding the matters indi- 
cated in Chairman Spiehler’s report. Most of the matter 
has been printed in this journal from month to month dur- 
ing the year as Mr. Crounse has given it out. Mr. Crounse’s 
full report will appear in the official minutes and further 
references to it will be found subsequently in this report. 
\ vote of thanks was given to him for his report. 

Interesting Report from the Tariff Committee 

Dr. H. C. Wright, secretary of the Tariff Committee, 
submitted a report of the operation through 1924 of the 
Tariff Act of 1922, as it affects the raw materials and com- 





W. A. BRADLEY 
(Executive Board) 


V. C. Daccetr 
(Executive Board) 


peting finished goods, with comment on relative matters 
of interest. The report said in part: 

“But few administrative difficulties have arisen in the 
application of the new classifications, the chief ones being 
that for oleo-resins held at 45% ad valorem and now be- 
ing carried on appeal to the highest customs court contend- 
ing for free entry; determination of the proper basis for 
aluation of coal tar aromatics assessed on the United 
States value of non-competitive items or on the American 
selling price of competitive articles. 

“The price-cutting of finished goods of well known for- 
eign brands has been largely stopped through registration 
of their trade marks by foreign manufacturers so that none 
ut their authorized agents may now import that registered 
artic le. 

“Recently a trade note has been made of the fact that 

me of the foreign firms now manufacturing a part of their 
lines in the United States are becoming extensive users of 

rican packages and findings, proving splendid com- 
endation of the quality of such materials now available for 


wleoholic perfumery duty rate 40c. Ib. and 
75 1d valorem: 
1923 1924 
1,458,477 Ib. $2,431,922. 1,225,027 Ib. $2,171,85 
“Imports of non-alc articles as ci 
reams, etc., duty rate 
1923 1924 
1,348,584 Ib. $711,050 1,059,686 Ib. $730,920 
“Total of both classes: 
1923 1924 
$3,142,972 $2,902,773 
“Note a slight falling off (say 8%) in importation of fin- 
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ished goods; 233,450 pounds, $260,000 in alcoholic goods and 
though an increase in quantity, still only a $200,000 increase 
in value of powders, etc. 
“Exports of perfumery, toilet powders, cosmetics, etc.: 
1923 1924 
11,451,295 Ibs. 10,561,225 Ibs. $7,252,050 
“Imports of toilet soaps duty free, rate 30% ad valorem: 
1923 1924 
903,314 Ibs. $280,999 908,514 Ibs 
“Exports of toilet Soaps: 
1923 1924 
7,369,539 Ibs. $3,022,480 5,376,453 lbs. 
“Imports of essential oils free of duty: 
1923 1924 
$4,948,844 $4,773,755 
“Imports of essential oils dutiable at 25% ad valorem, in- 
cluding lemon and orange: 
1923 1924 
$1,712,355 $1,538,898 
“Note a falling off of $348,546, in value of the imported 
essential oils, say 5% only. 
“Exports of essential oils: 
; 1923 
$1,012,127 


$6,878,683 


$316,418 


$2,400,616 


1924 
$1,674,930 


“The greater part of which increase (60%) is due to the 
greater quantity and higher value of peppermint oil ex- 
ported, which alone added $480,255. It is of interest that for 
1924 are given for the first time statistics of importations 
of the important perfume oils of: 


Geranium ...... re hd ate 108,287 lbs. $682,671 
i Te... canccee caeeee 47,981 lbs. 271,795 
Sandalwood 56,153 lbs. 262,946 


“These are in addition to the usual recording of: 


IR ee rrr ry 72,623 lbs $232,672 
/ 


eS COTTE TE . 226,268 lbs. 64,028 
LOM needs 439,181 lbs. 292,981 
Orange ena kee aabd e< .. 202,595 Ibs. 491,843 
Citronella & lemongrass....... 985,286 Ibs. 700,794 
“Imports of perfume materials free of duty: 
1923 1924 
$1,179,435 $1,598,384 


perfume materials dutiabl 


“Impor ts oO 


i 


1923 1924 
$1,290,382 $1,306,512 
“The first of these items includes enfleurage grease, floral 
essences, etc., which are only produced abroad and are so 
vitally important to our industry. The second includes aro 
matic chemicals, oleoresins, natural derivatives and sun 


dries. The coal tar aromatics are here included and in 
1924 amount to 73,063 pounds, valued at $199,658. 

“Since September 22, 1924, the rate of duty on coal tar 
aromatics has been reduced from seven cents per lb. and 
60% ad valorem to seven cents per Ib. and 45% ad valorem 
and we note a corresponding increase in importations : 

for eight months May/Dec., 1923 
as per our last report the aver- 


age import was catches hae coi 4,750 lbs. $10,500 
for nine months Jan./Sept., 1924, 
which included all of the 60% 
items the average monthly im- 
port was eT ee TT eT 4,142 lbs. $10,400 
for three months Oct./Dec., 1924, 
when the lower rate became 
effective the average monthly 
RTE DOO GD ok ivivka Seiceds cx 11,927 Ibs. $35,351 
“There are some 85 items on this list with less than 


twenty of any considerable importance. Four principal 
items on which the United States value is assessed indi- 
cated an average rate of duty at 60%, of thirteen very im- 
portant ones on which the American selling price is applied 
the average rate of duty is 147%, ranging from 63% to 
229%. These figures are of interest in view of the efforts 
being made to establish American valuations as the sole 
basis for duty on all articles in future tariffs.” 

The report was accepted, with a rising vote of thanks. 
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Committee on Production of Volatile Oil Plants 

G. A. Pfeiffer, chairman of the Committee on the Pro- 
duction of Volatile Oil Plants in the United States, made an 
exhaustive and informative report on the progress made 
in encouraging the domestic production of natural floral 


products. His report will be found on page 139. 


Germany Accepts an A. M. T. A. Formula 


Dr. J. M. chief of the 
chemical division of the 


industrial alcohol and 
Unit, 
convention, expressing the belief that the relations between 


Doran, 
Prohibition addressed the 
the association and his branch of law enforcement never 
had been better. He suggested to the members increasing 
possibilities in the field for exporting the products of the 
toilet goods manufacturers. 

“The 


through the necessities of excise 


He said in part: 


governments of some of the European. states, 
imposed 
certain pretreatments of 


alcohol and alcoholic products, designed to render the prod- 


taxation, have 
certain denaturing formulas or 
ucts unfit for beverage purposes and hence take them out 
of the excise tax class, a condition somewhat analogous to 
the situation we have under prohibition, although it is purely 
economic over there. 

“Their formulas are following to a certain extent our 
formulas. For example, Germany has adopted the formula 
proposed by this Association, which we were very glad to 
adopt, which has had a very marked success. We know it 
as Formula 39C. There are other formulas proposed and 
I think are in effect that we may feel required to adopt in 
this country if not for general domestic use, certainly for 
the preparation of export products.” 


Review of Perfume Raw Materials Situation 
I’, E, Watermeyer, president of Fritzsche Brothers, Inc., 
New York, contributed an extremely timely and interesting 
Materials Con- 
Armstrong, assistant 


Perfume Raw 
read by A. D. 


Iritzsche Brothers, Inc., as the author had a 


paper entitled “Review of 
ditions,” which was 
secretary of 
cold which prevented him from doing so. 

Mr. Watermeyer covered essential oils in most systematic 
and comprehensive terms. He briefly disposed of aromatic 
chemicals with a statement to the effect that “their pro- 


duction, now and for some time, has been attended by 


very unsettled, if not to say chaotic, conditions.” He felt 
unqualified to discuss authoritatively the 
cretes and natural flower absolutes, concerning which, be- 
he said, they are exclusively foreign products, and 
few actual facts are known in this country. He considered 
this a “dangerous subject” involving the possibility of a 
wide diversity of opinion. 

With reference to some twenty-three individual essential 
oils of importance in the perfume industry, Mr. Watermeyer 
said that the domestic oil business in 1924 was much health- 
ier than in the preceding year, with a distribution of essen- 
tial oils and closely allied products equaled in no other year 
of the nearly sixty years’ existence of his house, with the 
exception of a part of the world war period. Regarding the 
future in this field he said: 

“It is a pleasing summary to be able to state that great as 
was the volume distribution of essential oils in the United 
States through 1924, up to the present, the absorption in 
1925 has been practically one-third greater than in the cor- 
responding period of last year. Here and there appear hints 
of pessimism from this or that industry, due, we firmly be- 
lieve, to local or special conditions. As we swing into the 
second quarter of the current year there appears to be noth- 
ing in the pathway of continued greater progress through 
1925. 

“We venture the statement that in the absence of untoward 
conditions—and there are none visible at present—the con- 
clusion of this year will have witnessed even greater activity 
in the essential oil field by larger consumption of essential 
oils and raw materials than 1924. With confidence in the 


subject of con- 


cause, 
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future now quite generally established, we expect to see the 
consumer abandon his policy of buying from hand to 
mouth, to the distinct advantage, not only of the dealer, 
but of the consumer as well.” 


Chain Stores and Demonstrators 


D. C. Keller, president of the Dow Drug Co., Cincinnati, 
in an interesting address discussed the hidden demonstrator 
problem generally and as applied to his chain of drug stores. 
He deprecated the talk of demonstrators being an evil and 
urged that the use of demonstrators was purely a matter for 
store owners to consider. He thought there had been con- 
siderable turmoil on little foundation and discussed abuses 
of both the demonstrator and national advertising positions. 

Mr. Keller maintained the position that suggestive sales- 
manship was perfectly proper and that the proprietor of a 
store had the right to have favorite goods that he might 
wish to push, regardless of demonstrators from the out- 
side, or other influences. He concluded that both systems 
were sound, meritorious and honest. The question was too 


big for him to settle, but he saw no reason why the associa- 
tion should not solve it. 





W. L. SCHULTZ PF. 
(Executive Board) 


ADAMS 
(Executive Board) 


A Publisher’s View of Trade Relations 


Francis K. Anderson, sales manager of the Cosmopolitan 
Magazine, delivered a thoughtful address, in which trade 
practices came up for consideration. His subject was 
“Trade Relations from a Publisher’s Point of View,” but 
he said he would have preferred to have it “What Price 
Reputation ?” 

“To whom do you entrust the job of creating the reputa 
tion that your product must have?” he asked. His answer 
was, first the manufacturer, next the sales people. He con 
tinued : 

“The demonstrator system of sales may have appeared to 
rival advertising, in which I am interested, but really your 
product’s reputation aside from what you do depends en 
tirely on what the consumer can be made to think of it 
Three important things are: the reputation of the product, 
the reputation of the dealer and the price.” 

Mr. Anderson reviewed both sides of the demonstrator 
problem more or less indirectly and made the final stand that 
advertising was necessary to build up any business. 





Campaign in Canada to Invoke Blacklist 


Jerry McQuade, editor of Drug Topics, told about the 
strike of 1,500 Bronx druggists against so-called unfair 
goods and the campaign now being waged in Canada to put 
the British blacklist in effect there against manufacturers 
and others who do not preserve trade prices. He declared 
that the department stores were getting too powerful and 
that their demands for rent and rebates would not only hurt 
the manufacturers, but would injure the great number of 
small retailers who were also good factors in distributing 
toilet goods and perfumes. In Great Britain, he said, any 
retailer cutting the price of any one of 4,000 items of drugs, 
toilet goods, etc., would be shut off from his supplies, and 





AMERICAN PERFUMER & ESSENTIAL OIL REVIEW 129 





any wholesaler selling any item to him, also would be black- 
listed. He thought the users of hidden demonstrators were 
simply borrowing trouble and expense for themselves. 


Prof. Bogert on Research in Perfume Chemistry 


Warren Marston T. 
Bogert, of Columbia University, who delivered an address 
on “Research in Perfume Chemistry” (which will be found 


Chairman introduced Professor 


in full on page 137) and who suggested in it that the 
association make financial provision for a research lab- 
oratory in the new chemistry building Columbia is con- 
structing. 

Following the address Mr. Pfeiffer and Mr. Handy both 
discussed the advantages of the proposal made by Professor 
Bogert. Regarding details the professor said that they 
should be worked out between the Executive Committee of 
the Association and a representative of Columbia University. 


The proposal for a research laboratory involved the ex- 
pense of $10,000 annually after the first year, which caused 





I, N. LANGLoIs CaRL WEEKS 
(Executive Board) (Executive Board) 
Mr. Ising to remark that even comparatively small manu- 
facturers spend more than $10,000 a year for research work 
and then only scratch the ground He agreed with the 
others that the idea was good 

Mr. Pfeiffer moved that a committee of three be ap- 
pointed to raise funds for the first year for what he con- 
sidered constructive service for the benefit of the industry. 
He said the money should be raised by a plan he had 
formed of getting five members to subscribe $1,000 each 
for the first year, but to have the money turned over to 
and paid by the association to Columbia 

The matter was referred to the Resolutions Committee, 
which made a tentative report, subject to correction. There 
was considerable debate and as finally passed the associa- 
tion’s action was as follows: 


Whereas, Professor Marston T. Bogert, of Columbia 
University, has proposed for the consideration of this 
association the establishment of a research laboratory 
in perfume organic chemistry at Columbia University, 
to be supported by a special fund when, and if, raised by 
the members of this association; be it 


Resolved, that our association through a committee 
appointed by the president request contributions from 
active and associate members to an association fund to 
be paid annually to Columbia University, New York 
City, for the support of pure scientific investigations in 
that branch of organic chemistry affecting the perfum- 
ery and toilet goods industry; and that the conditions 
of the agreement between the American Manufacturers 
of Toilet Articles and Columbia University be agreed 
upon annually between the Executive Board of this 
Association and Columbia University. 


Prior to the passage of the resolution, after numerous 
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changes had been made, there was considerable discussion 
regarding the scope of the research laboratory. 

Dr. E. G. Thomssen inquired if the object was to discover 
new odoriferous synthetics and expressed the opinion that 
there were other more important ends to be served in testing 
essential oils for the perfume, soap and flavoring extracts 
industries to curtail adulterations. 

“I know, speaking for my own company,” said Dr. 
Thomssen, “that we are more interested in raising the 
standard and quality of oils now on the market than for 
the discovery of new odors. We already have enough te 
handle. We should look forward to something which will 
act for the standardization of essential oils and methods of 
purification in synthetics which are already on the market.” 

Professor Bogert explained his ideas and after some col- 
loquy President Colgate remarked to Dr. Thomssen: 

“T think Professor Bogert is trying to get us nearer to 
heaven and you are trying to get us nearer to earth. I think 
in the end Professor Bogert will get what he wants and 
you will get a practical solution, too.” 

’ Mr. Pfeiffer took an important part in the final considera 
tion of the subject. It was his amendment which finally 
was adopted and as he said “gave punch” to the proposal, 


whereas the original resolution lacked possibilities of action 


Declaration of Principles Formulated 


Considerable attention was given to the report of Chair 
man Bertram, of the Code of Ethics Committee, which was 
continued from the preceding convention. The committee 
submitted a code based on similar declarations by some 
forty or more other associations. All except one clause, 
with some technical changes in phraseclogy, were approved. 
The only serious element was as to what the new code 
should be called and this was easily disposed of by naming 
it the “Declaration of Principles.” One of the planks sent 
in by the committee was tabled. 

The discussion, which was interesting, good natured and 
diversified, was participated in by Messrs. Pfeiffer, Miles, 
Chisholm, Handy, Denny, Spiehler, Jones, O'Leary, Bradley, 
Baker and others. 

\s finally adopted the new code is as follows: 

This Declaration of Principles is approved and adopted 
by the association for the purpose of standardizing rules 
of conduct for those engaged in the business of manu 
facturing and selling toilet preparations. 

1. To consider our business as worthy and legitimate 
and as affording us a distinct opportunity to serve the 
public. 


2. To use our best endeavors at all times in the con 


duct of our own business and to conduct it honestly and 
ethically and for the benefit of ourselves, our employes 
and the public 


3. To attain no personal success which is not legiti 
mate and ethical or which may be secured by taking 
unfair advantage of our competitors or the public 

4. To respect both the spirit and letter of contracts 
with customers and employes and see that they are per 
formed in letter and in spirit and that cancellations will 
not be made without mutual consent. 


5. To submit no copy for advertising purposes which 
offends truth, decency or propriety, and to avoid scrupu 
lously all over-statements or misrepresentations of any 
kind in advertising or personal salesmanship 


6. To maintain at all times proper factory conditions 
and to consider and conserve the physical and moral 
welfare of our employes 
7. To take no advantage of the ignorance of custom 
ers or allow employes or salesmen to do so, and to 
refrain from, and discourage, statements which discredit 
a competitor’s product or act in any other way detri- 
mental to the general interests of the business of our 
industry. 

8. To scrupulously refrain from, and to discourage, 
the practice of attempting to substitute our goods for 
those of a competitor 





May, 1925 





9. If employing demonstrators, that they shall be in- 
structed at all times “that the public shall receive 
promptly and courteously the product called for the first 
time it is requested,” and if the product asked for is not 
our product, that our demonstrators will fairly and 
honestly carry out the wishes of the customers. 

10. To not entice away the employes of our com- 
petitors, or induce them by other means to leave their 
service. 

11. To not misbrand the products which we manufac- 
ture as regards the materials or ingredients of which 
they are composed, their quality or method or place of 
manufacture or origin. 


REPORT OF ‘THE RESOLUTIONS COMMITTEE 


Chairman Hurlburt, of the Resolutions Committee, in 
presenting his report called attention to the importance of 
the subjects acted upon. The resolutions regarding a re- 
search laboratory at Columbia and the debate will be 
found on page 129 of this report. Mr. Hurlburt’s report was 
considered and approved seriatim: 


National Economy and Tax Reduction 

Whereas, President Coolidge has inaugurated a movement 
looking to greater economy in the administration of the af- 
fairs of the Federal Government and has already effected 
large savings which if continued will make it practicable 
for Congress substantially to reduce Federal taxation and 
especially the individual income tax; and 

Whereas, a large prospective surplus in the Federal Treas- 
ury is now in prospect for the fiscal year ending June 30 next 
and for the ensuing fiscal year thereby justifying reductions 
in both normal individual income taxes and surtaxes and the 
fixing of the maximum surtax as low as 25 per cent; there- 
fore be it 

Resolved, that the American Manufacturers of Toilet 
\rticles in annual convention assembled heartily endorses 
President Coolidge’s project for economy in Federal expendi- 
tures and Secretary Mellon’s plan for reducing income taxes 
and limiting the maximum surtax; and be it further 


Resolved, that copies of these resolutions be forwarded to 
President Coolidge, to Secretary Mellon and to the Chairman 
of the House Ways and Senate Finance Committees. 
( Adopted.) 


Tax on Denatured Alcohol 


Whereas, the suggestion has been made in certain quarters 
and by legislators both Federal and State that a tax be im- 
posed upon denatured alcohol presumably for the purpose of 
defraying the cost of its supervision; and 

Whereas, Grossly exaggerated reports regarding the di- 
version of denatured alcohol have been circulated from time 
to time by the propagandists of the Anti-Saloon League and 
others; and 


Whereas, the denatured alcohol policy of the Internal 
Revenue Bureau, which is patterned upon time-tried systems 
for many years in force in England, France and Germany, 
is essential to the welfare and prosperity of our manufac- 
turers and is especially necessary to enable American prod- 
ucts to compete with their foreign rivals in the markets of 
the world; therefore be it 

Resolved, that the American Manufacturers of Toilet 
\rticles in annual convention assembled hereby registers a 
vigorous protest against any attempt to tax denatured alco- 
hol or to impose burdensome restrictions thereon and that 
we denounce the grossly exaggerated statements that have 
been published from time to time by representatives of the 
Anti-Saloon League concerning alleged diversions of in- 
dustrial alcohol and we appeal to the officials of the Prohi- 
bition Bureau to work zealously to the end that those actually 
violating the law may be apprehended and punished and the 
legitimate users of alcohol, both pure and denatured, may 
be relieved of the stigma sought to be put upon them by 
propagandists having no interest or concern for the great 
industries of the country. (Adopted.) 
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Separation of Prohibition Enforcement Functions 


Whereas, during the past year experience has further 
demonstrated the unwisdom and impracticability of vesting 
in a single prohibition commissioner the important duty of 
supervising those branches of industry which employ alcohol 
as an essential chemical material and the execution of the 
laws relating to the policing of liquor illegally used for. 
beverage purposes; therefore be it 

Resolved, that the American Manufacturers of Toilet 
Articles in annual convention assembled reiterates its recom- 
mendation that there be a separation of the function of the 
supervision of alcohol for industrial purposes from the polic- 
ing of violations of the prohibition law, and that there be 
appointed a deputy commissioner of equal rank with the pro- 
hibition commissioner and possessing suitable technical 
knowledge, training and experience, to take over the in- 
dustrial alcohol and chemical division of the prohibition unit, 
to have charge of the issuing of permits and to perform such 
other functons as relate to the supervision of alcohol for all 
industrial purposes including the manufacture of medicines; 
and be it further 


Resolved, that copies of this resolution be forwarded tr 
the Chairmen of the Senate and House Judiciary Committees. 


WALTER T. HATHAWAY 
Chairman 
Convention Committee 


Burton T. BusH 


Member 


Convention Committee 


Opposition to the Cramton Bill 


Whereas, the so-called Cramton bill providing for the re- 
organization of the Prohibition Unit as an independent 
bureau responsible only to the Secretary of the Treasury 
and subject to no supervision by the Commissioner of 
Internal Revenue, was defeated in the last Congress through 
the joint efforts of the alcohol-using industries of the 
country; and 

Whereas, the representatives of the Anti-Saloon League 
who have been chiefly instrumental in urging this legisla- 
tion, have given notice that the measure will be reintro- 
duced in the new Congress to be convened next 
December; and 

Whereas, long experience 
intervention of the Commissioner of Internal 
acting on appeals from drastic and unnecessary rulings 
by the Prohibition Commissioner taken by the representa- 
tives of the alcohol-using industries the members of our 
\ssociation have been relieved of burdensome, costly and 
restrictive regulation; and 

Whereas, it is of vital importance to the welfare of 
our industry that our operations so far as possible shall 
be supervised by the experienced, business-like Collectors 
of Internal Revenue and their Deputies instead of being 
controlled by the field forces of Prohibition Directors too 
often composed of petty politicians, fanatics and dishonest 
individuals; therefore be it 

Resolved, that the American Manufacturers of Toilet 
Articles in annual convention assembled express hearty 
approval of the successful efforts of the Allied Committee 


has shown the 


Revenue 


that through 
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of Alcohol Users which, representing our Association and 
the great majority of the organizations of manufacturers 
employing alcohol as a raw material brought about the 
defeat of the Cramton bill in the last Congress; and be 
it further 

Resolved, that this Association pledges its best efforts 
to oppose the enactment of similar legislation in the com- 
ing Congress, believing it to be inimical to the welfare of 
every manufacturer or merchant concerned in the making 
or distributing of legitimate alcoholic preparations; and 
be it further 

Resolved, that copies of these resolutions be forwarded 
to the Chairmen of the House and Senate Committees on 
the Judiciary. (Adopted) 


Price Protection Legislation 


Whereas, the decisions handed down by the United 
States Supreme Court concerning the protection of resale 
prices have made it clear that under the present law it 
is impracticable for a manufacturer to devise any system 
under which he can protect his distribution; therefore be it 

Resolved, that it is the sense of the American Manu- 
facturers of Toilet Articles in annual convention assembled 
that Congress at the earliest practicable moment should 


\. F. KAMMER 
Member 
Convention 


Epwarp V. KILLEEN 
Member 


Committee Convention 


Committee 


enact a carefully considered law legalizing contracts for 
the maintenance of resale prices of trade-marked or other- 


wise identified merchandise. (Adopted.) 


Sale of Seized Smuggled Alcohol 


Whereas, many hundred thousand gallons of seized 
smuggled alcohol believed to be of French and Belgian 
origin have been sold by United States Marshals for less 
than half the market price and without payment of tax 
and in many cases to parties having no permits to pur- 
chase, while in other cases the maximum limits of such 
permits have been greatly exceeded; and 

Whereas, the alcohol 
favored individuals and concerns to secure high-grade 
spirits at a fraction of their cost in open market thus 
giving them a commanding advantage in competing with 
their rivals in the marketing of their. products; and 

Whereas, the sale of this alcohol free of tax has been 
pursuant to instructions to District Attorneys issued by 
the Department of Justice requiring these spirits to be 
sold free of tax notwithstanding the fact that the Com- 
missioner of Internal Revenue takes the position that all 
such alcohol is subject to tax; and 

Whereas, all the pertinent facts with regard to these 
sales have been laid before the Senate Judiciary Committee 
by the Washington representative of the American Manu- 
facturers of Toilet Articles and in addition have been 
communicated to the Treasury Department and_ the 
Department of Justice; and 


thus obtained has enabled certain 


Whereas, serious injury may be done our trade if no 
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remedy for this situation is found until Congress enacts 
the proposed legislation specifically taxing seized smuggled 
alcohol; therefore be it 


Resolved, that this Association severely deprecates the 
attitude of the Department of Justice in this matter and 
contends that it is within the power of the Attorney General 
by appropriate court order to require seized smuggled 
alcohol to be sold at’the market price regardless of the 
question as to whether such alcohol is specifically subject 
to an internal revenue tax; and be it further 


Resolved, that this Association hereby appeals to the 
Attorney General to give early personal consideration to 
this question to the end that the illegitimate competition 
complained of shall cease and that we hereby commend the 
action oi Commissioner of Internal Revenue Blair in hold- 
ing all seized smuggled alcohol to be subject to an internal 
revenue tax before same is withdrawn from the custody 
of the United States Marshals and we urge that. no alcohol 
be permitted to be withdrawn without the payment of such 
tax; and be it further 


Resolved, 
to the 
Internal 


that copies of these resolutions be forwarded 
Attorney General and to the Commissioner ot 
Revenue. 


Reduction in Alcohol Tax 
Whereas, pure nonbeverage alcohol essential to our in- 
dustry and to many other important industries is now 
taxed at the rate of $2.20 per proof gallon or $4.18 per 


wine gallon, the equivalent of an ad 


less 
than 1,000 per cent; and 


valorem of no 
Whereas, one-half of this tax was imposed in October, 
1917, as an emergency war with the understand 


ing that it would be repealed when the emergency ended; 
and 


measure 


Whereas, the Treasury is now engaged in formulating a 
project of tax reduction to be considered by the new 
Congress which assembles next December which project 
it is understood will embrace the repeal of practically all 
existing war taxes; and 

Whereas, alcohol has been deprived of its 
a beverage ingredient by the Eighteenth 
the Volstead act enacted pursuant 
essential material conceded to be 
solvent; and 


character as 
amendment and 
thereto leaving it an 

the only universal 
Whereas, the tax on pure alcohol is a gross discrimina 
tion against manufacturers unable to use tax-free denatured 
alcohol in their products; therefore be it 


Resolved, by the American Manufacturers of Toilet 
Articles in annual convention assembled that the Secretary 
of the Treasury is urgently requested to provide in the 
tax reduction project under consideration for the repeal of 
the war tax of $1.10 on ethyl alcohol, causing such repeal 
to take effect at a reasonable future date with a view to 


obviating loss to manufacturers and merchants who 


may 
have on hand considerable quantities of goods made of 
alcohol tax-paid at the rate now in force; and be it further 


Resolved, that copies of these resolutions be forwarded 


to the Secretary of the Treasury, the Commissioner of 
Internal Revenue and the Chairmen of the House Ways 
and Means and the Senate Finance Committees. 


Need for Vigilance in Following Legislation 


Chairman Hurlburt presented an endorsement of the 
report of the Committee on Legislation as printed previously 
in this account of the convention and calling attention to 
the necessity for the association to go on record as favor 
ing the utmost vigilance in following state legislation in 
particular during the coming year. This was made as a 
formal report and it was referred to the Executive Board 
for consideration and action. 


Thanks to President Colgate 


Whereas, our president, Gilbert Colgate, has managed 
the affairs of the Association with ability and judgment 
and through the exercise of tact and diplomacy has ob- 
tained from the membership a high degree of teamwork 
and co-operation, and has greatly increased the usefulness 
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of the Association to the membership at large; be it 
therefore 
Kesolved, that to Mr. Colgate be extended a cordial 


vote of thanks and appreciation. (Adopted.) 


Entertainment Committee 
Whereas, 


the Entertainment Committee, consisting of 
Walter T. Hathaway, chairman; Edward V. Killeen, 
Burton T. Bush, August F. Kammer, Louis Spencer Levy 
(by invitation), have unstintingly given their time to the 


preparation of the program and the entertainment afforded 


the members, and as this convention and the. entertain- 
ment has been one of the best the Association has ever 
had, be it 

Resolved, that the thanks of all the members be ex- 


tended to 
tory 


the Entertainment 
work which they have 


Committee for the 
done. (Adopted.) 


satisfac- 


Louis Spencer Levy 
Whereas, 
PERFU MER, 


Louis 


Spencer Levy, of THrE AMERICAN 
has 


throughout the year devoted much time 
to the general support of the American Manufacturers of 
Toilet Articles, and to the dissemination of information 
of value to our entire industry, therefore be it 


Resolved, that this Association expresses its hearty 
appreciation of the enterprise shown by Mr. Levy and 
tenders its hearty thanks for his painstaking efforts in 
behalf of the Association. (Adopted.) 


Washington Representative and Counsel 


Whereas, W. L. 
and Abel |. 
continued to 


Crounse, our Washington representative, 
Smith, our counsel, during the past year have 
give the Association their loyal and con- 
scientious service and have by their watchfulness pro- 
tected and furthered the interests of our membership; 
therefore be it 
Resolved, 
Smith our 


that we 
sincere 


tender to 
thanks in 


Mr. Crounse, 
appreciation, 


Mr. 


and 
( Adopted. ) 


Publicity for American Perfumery 


Mr. Hurlburt 


announced that the Committee on 
Resolutions had received a very long communication from 
one of the most prominent members on the subject of 
giving publicity to American-made perfumes. He said: 
and we felt 
Association, 
would give 
which is of 


“There are a great many good ideas in it 
we would like to bring the matter before the 
with the idea that the Executive Committee 
particular consideration to the subject, 
siderable importance.” 

The 


Board 


con- 


communication was referred to the Executive 


Problems of Price Protection 
Mr. 


Pfeiffer took occasion to praise the work of the 


Resolutions Committee and declared that it was the most 
practical logical and needful set of resolutions that he 
could remember. He moved a vote of thanks, which was 
passed unanimously. 

Mr. Pfeiffer proceeded to make a few remarks on the 
Price Maintenance Resolution which he declared 


was the 
said in part: 

“Under the existing laws and decisions it is practically 
impossible to successfully establish a price maintenance. 
Every one of us in our industry is affected by it. 
Personally, I have always felt that price cutting was an 
evil, evil because of its basically unsound principle, in 
that it deprived the worker of his reward and that price 
maintenance was constructive merchandising, because it 
assured those that i 


only possible solution of the problem. He 


gave a service a proper return for 
their efforts. 

“As the situation now exists, it is leading to very 
drastic and cut-rate competition the 


among retailers. 
hey are demanding that manufacturers help them solve 
this problem and they are expecting 


manufacturers to 
help them solve this problem. 


“Fundamentally and primarily the problem is a retail 
problem. Perhaps they themselves are to blame for it 
and perhaps they themselves brought it about, but they 
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have confessed that of their own force they are unable 
to solve it and they are practically demanding that manu- 
facturers consider this question and come to their rescue.” 

Continuing Mr. Pfeiffer referred to the Colgate suits 
and one in particular in which his own company was 
He pointed out the dangers of the present 
The outlook, he declared, 
was a difficult one to face, to which statement President 
Colgate gave his approval. 


interested. 
situation to all manufacturers. 


Nominations and Election of Officers 

Chairman Warren appointed Messrs. Miles and Langlois to 
serve as tellers at the election and named as the nominating 
committee Messrs. Spiehler, Jones, Hurlburt, Handy and 
Tetlow. 

Mr. Spiehler nominated Gilbert Colgate for re-election as 
president, to which Mr. Colgate replied: 

“I am very sorry but I am afraid I have been president 
too long. Really I feel as though it is not fair to the Asso- 
ciation, outside of the honor you give me, to continue longer 
in that position. 1 think it is better for the Association to 
have another. I appreciate the honor and love to have 
served you in whatever capacity I have, but I certainly want 
to see a live wire at the head and I don’t feel I can give all 
the time that the position deserves. It is a position that is 
getting more arduous and strenuous than it used to be and 
I think it requires men that are more active in the detail of 
our business. Though I appreciate your nomination I beg 
to have it not considered.” 

Chairman Spiehler later reported the following nomina- 
tions: President, Northam Warren; First Vice-President, C. 
M. Baker; Second Vice-President, J. A. Handy; Secretary- 
Treasurer, H. H. Bertram; Executive Board: F. W. Jones, 
Gilbert Colgate, F. C. Adams, W. L. Schultz (full terms) ; 
F. N. Langlois, for the unexpired term of J. A. Handy and 
Carl Weeks for the unexpired term of H. H. Bertram. 

The ticket was elected unanimously, 

The roster of officers for 1925-26 will be found at the be- 
ginning of this account of the convention. 


Entertainment Features of the Convention 


Sociability runs linked with business possibilities in the 
conventions of the American Manufacturers of Toilet 
Artcles and the entertainment provisions are no less im- 
portant than the- programs for the formal meetings. The 
3iltmore’s best style on 
contact in pleasant 


noon luncheon served in the 
tables 
surroundings for the members. 

The theater party to see “Is Zat So?” with supper and 
3iltmore in the Rose Room 


grouped afforded intimate 


dancing afterwards at the 
was most enjoyable, while the annual reception, banquet 
and dancing program for the wind-up had many elements 
of interest for the participants. 
at the banquet by prominent visitors, it having been de- 


There were no speeches 


cided to dispense with that usual part of the program 
to give more time to the appetizing menu and the dancing 
afterwards. Walter T. 
and introduced Neal O’Hara, who gave the usual pro- 


Hathaway presided as toastmaster 


fessional humorist’s talk. 

Miss Anna Louise David, the harpist, was greeted with 
applause for some excellent manipulation of the strings. 

In addition to the formal arrangements there were 
numerous private parties and on the free night the mem- 
bers, their ladies and friends enjoyed New York’s num- 
erous attractions, without being tied to any special plan 

The appreciation of the members of the work of the 
Entertainment Committee will be found in the report of 


the Resolutions Committee on a previous page. 
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William Kropff, Daniel J. Mulster. 
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Winona, Minn. 
L. King. 
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B. T. Bush, W. A. Bush, C. B. Miles, A. T. Frascati. 
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C. Blair Leighton, R, Righton Webb, R. S. Swinton 

Ferdinand Buedingen Co., Inc. Rochester, N. Y. 


W. John Buedingen 
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Brooklyn, N. Y. 
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..Grasse, France 
Mueller, H. 
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Sewall H. Corkran 
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H. S. Fisher. 
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C. Hilgenberg, A. F. 
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R. M. Krause, Jos. M. Lawrence. 
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George Lueders, Edw. V. Killeen, Harry W. Heister. 
Magnus, Mabee & Reynard, Inc. .......... New York City 
Percy C. Magnus, J. Baird Magnus, W. F. Fischer, 
Frederick Rauch, Edwin B. Houghton. 
Manhattan Can Co 
C. S. Humphrey. 
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Emmet M. Kaylor. 
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AMERICAN PERFUMER & ESSENTIAL OIL REVIEW 


RESEARCH IN PERFUME CHEMISTRY* 


By MARSTON 


TAYLOR BOGERT, Ph.D., 


Professor of Organic Chemistry, 


Columbia University, City of New York 


Trite as is the statement that progress in applied science 
depends primarily upon progress in pure science, it none 
the less needs constant iteration and emphasis lest its fun- 
lost 
Not many years prior to the recent world war, a 


damental and ever applicable truth be overlooked or 
sight of. 
distinguished German chemical engineer wrote as follows: 

“It may be asserted that, not only is the strength and 
productive power of German chemical industry based upon 
the intimate connection between science and practice, but 
that in that intimacy lies the surest safeguard that German 
industry will long continue to hold the prominent position 
strenuous exertion, it has ultimately 


with such 


achieved . 


which, 
Only the land which some day will assume 
the leadership in pure scientific chemical investigation will 
also be in a position to snatch from German chemical indus- 
try the palm to which it is at present entitled.” 

Resources Being Constantly Augmented 

Thanks to scientific research, the resources of the prac- 
tical perfumer today are vastly greater than they were 
even a few years ago and incomparably superior to those ot 
the previous decades. We now know nearly all of the more 
important odorous components of our natural raw materials 
and many of them can be or are being prepared syntheti 
cally. In my judgment, ultimately all of them will be so 
produced, probably mainly from industrial wastes and by- 
products. Furthermore, many compounds are now available 
possessing odors which, so far as we are aware, are not 
duplicated in nature and this number will increase rapidly 
with increasing activity in this field on the part of our syn 
thetic organic chemistry laboratories. 

The significance of pure scientific research to your own 
industry is well exemplified by the tremendous develop 
ment resulting from the discovery of the Barbier-Grignard 
reaction, to take but a single instance; and what ignoring of 
such means of keeping in the forefront of industry may 
lead to is clearly illustrated, on the other hand, by the seri 
ous situation confronting the manufacturers of methanol 
(methylalcohol, or wood alcohol), since the development of 
the Badische process ot synthesizing this important chemical 
from carbon monoxide and hydrogen, in the presence of a 
suitable catalyst. 


Many other simple syntheses of commercially important 
products are now in process of development or are in con 
templation, starting with such initial materials as calcium 
carbide, methane, ethylene and the like, and within the next 
lew years several of these will be brought to a successful 


conclusion. Perhaps ethyl alcohol from calcium carbide will 
be one of these. 


Leadership an Important Objective 


It is as true of an industry as it is of a nation that leader- 
ship in science means continued leadership for that industry 
or that nation; and no industry or nation is safe which 
Placidly permits itself to be outstripped by others in this 
vital matter. : 

In England there was established about ten vears ago. 
under the Lord President of the Council (or Imperial Cabi 
net), a governmental bureau designated as the Department 
of Science and Industrial Research, composed of twelve 
men distinguished as scientists or in the service of their 
country, organized to discover scientific truth and_ to 


* Address delivered at the meetine of the American M 
leliv 1 at tl J an Manufacturers 
of Toilet Articles, Biltmore Hotel, New York, April, 1925. 


coordinate the research work of that country, but 
without any political or regulatory functions whatever. 
Its sole business is to disseminate truth as gleaned from 
scientific investigations. It cannot tell anybody to do any- 
thing, or influence researches, except in connection with the 
allotment of the funds appropriated from time to time by 
the Government for the encouragement of scientific work. 
Through grants of money to existing laboratories and the 
establishment of new ones, it stimulates and assists the in- 
dustries. Its problems are always underlying pure science 
ones, and it never undertakes the solution of such difficulties 
as the individual plant laboratories should be expected to 
handle themselves. The results obtained are published 
promptly and fully, for the benefit of all. 


Methods of Handling Research 


In the gradual evolution of this undertaking various in- 
dustries have cooperated by organizing and _ subsidizing 
special laboratories, under the general direction of this cen- 
tral coordinating and impartial government Council, for the 
study of the fundamental pure science problems of particular 
interest and significance for the industry concerned. This 
has not resulted in the abandonment by the industries of 
their own plant laboratories, but, on the contrary, has led 
generally to an expansion of the latter, in order the more 
quickly to be able to apply to their own immediate needs the 
discoveries of the central laboratory. The accomplishments 
of these central laboratories have been so noteworthy in 
England that I venture to suggest your consideration of a 
somewhat similar plan for our own land and your own in- 
dustry. 

Obviously, our form of popular government, with its in- 
evitable political domination of all government bureaus and 
undertakings, makes it unwise to attempt to handle the 
matter as the English have. Hence, it seems to me that the 
best place to initiate such a movement is in cooperation 
with some one of our great educational and research insti- 
tutions. 


Estimated Cost of the Proposed Research 


Of course, funds will be necessary for the organization 
and conduct of such a central research laboratory for an 
important industry, to provide suitable equipment, chemicals 
and clerical assistance, in addition to competent investiga- 
tors and assistants. For the first year, while the work was 
being launched, $5,000 would be the minimum in my opinion, 
the annual appropriations thereafter to be not less than 
$10,000. I am confident that such a central scientific labora- 
tory for the American Manufacturers of Toilet Artic’es 
could accomplish much for the benefit of your industry, 
especially on the perfume side. 

The present situation in that important branch of organic 
chemistry reminds me very much of the early history of the 
dye industry and it appears to be following along somewhat 
similar lines of development. There are innumerable prob- 
lems of general concern—new raw materials, natural or 
synthetic; improved methods of obtaining, in high yield and 
purity, those raw materials with which we are already 
familiar: the effects of climate, soil, fertilizers, etc., upon 
the yield and quality of our essential oils; the determina- 
tion of the odorous components of musk, ambergris and 
civet, and their economical production by synthesis: im- 
proved tests for determining purity of raw materials and 
detecting adulteration; the influence of solvents, light, heat, 
moisture, etc., in fine perfume blends; effects of aging and 
the changes which occur; alterations which perfumes under- 
go in soaps, etc.; what are the requirements of a good 
“fixative” and what relation do they bear to the chem’‘cal 
character of the compound so used; the connection between 
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odor and chemical structure and the evaluation of odors. 
These are but a few of the problems which will occur im- 
mediately to most perfume chemists. 


Why Not Adjectives for Shades of Odors? 


Unfortunately, we lack an exact method of evaluating 
perfumes, comparable to those available for sound or color. 
In the latter cases, we have definite wave lengths which 
can be measured accurately. For odors, we have no equally 
scientific standard of reference and hence no scientific classi- 
fication. Further, we are deficient even in our vocabulary, 
for our language provides us with no similar list of modi- 
fying adjectives by which shades of odor can be described 
as we do shades of color. 

One of the most fascinating questions of all is that of the 
connection between odor and chemical constitution; be- 
cause upon its solution so much depends. When the correct 
answer is known, we shall be able to build up, in our syn- 
thetic organic laboratories, any known odor and thousands 
of new ones, in exactly the same manner as the dye chemist 
today produces the countless shades of synthetic dyes. Con 
siderable information of value has been accumulated in this 
direction and we can say without fear of contradiction that 
the vast majority of perfume substances are C, H and O 
combinations. Of hydrocarbons, but few are of any in- 
terest (diphenylmethane, for example) ; the same is true of 
the halogen derivatives, omega-bromostyrene being one of 
the few, although iodoform of course has plenty of odor. 
Volatile unoxidized sulphur compounds are almost uniformly 
of disgusting smell, whereas the oxidized are ordinarily 
non-volatile and odorless. Even among the vast domain of 
nitrogen organic compounds, but a limited number have any 
attraction for the perfumer; such are the esters of anthra 
nilic acid and the synthetic musks, although indol and skatol 
likewise occur in natural perfume products. 


Two Perfume Chapter Subdivisions 


A closer examination of this great perfume chapter will 
disclose the fact that it contains two main subdivisions: 

1. ROH and ROR—alcohols, phenols, their esters and 
ethers, including the lactones (coumarins. ) 

2. RCOH and RCOR—aldehydes and ketones. 

Or, we might further condense this expression to R.O.R* 
and R. CO. R’, in which R represents a simple or substi- 
tuted hydrocarbon radical, and R’* stands for H, a hydro 
carbon radical (simple or substituted) or an acyl radical. 
The classes then subdivide merely on the basis of the atom 
or group uniting R and R’, in one case O, in the other CO. 

Following the lead of Witt’s chromophore theory in dye 
chemistry, the perfume chemist has already designated cer- 
tain groups as “odorophores.” “aromatophores,” or “osmo 
phores,” which groups he holds primarily responsible for 
the odor; but the hypothesis is still fragmentary and in- 
complete, for the osmophore is but one of several factors 
which determine the smell, others being the nature of the 
nucleus to which the group is attached, the location of the 
group in the molecule, the presence or absence of unsatura- 
tions, their position and such physical factors as volatility 
and solubility. Many compounds containing the same osmo 
phore have totally different odors and many ot! 
similar odors but different osmophores 

The problem is a far more difficult one 
dye field. Since the perception of an odor is a 
process, it is more nearly akin to that c ig those in- 
terested in the tion of synthetic drugs and any light 
thrown upon the onnection between odor and chemical 
constitution will illuminate also that broader and more im- 
portant problem, the connection between chemical constitu- 
tion and physiological action. 

In my opinion, such a central laboratory or research estab- 
lishment as I have proposed could accomplish much for the 
profession, not only by its own investigations, but also by 
acting as a catalyst for the stimulation of investigations 
elsewhere and by serving as a clearing house to reduce 
duplication of effort and waste of resources. 


ers have 


han in the 
siological 
nfrontit 


prepar 


Its functions 
night well include the gradual accumulation of a directory 
of those institutions, laboratories and individuals, actively 
interested in this kind of research; the publication from time 
to time of bulletins showing what special courses, fellowships, 
scholarships and other aids, opportunities and special equip- 
ment are available in our educational and research institu- 
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tions for those desiring to devote themselves to this work; 
the encouragement and stimulation of research by the 
publication of lists of important problems awaiting solution; 
the compilation of bibliographies, monographs and books and 
through international contacts and cooperation making avail- 
able the discoveries of each country for the benefit of all. 
Columbia Offers Co-operation 

[ am happy to be able to say to you that Columbia Uni- 
versity is very sympathetically disposed towards co-operative 
efforts of this kind and you are doubtless familiar with the 
splendid achievements of such cooperation between the tele- 
phone and radio interests on the one hand and the Columbia 
research laboratories, under the supervision of 
Pupin and Major Armstrong, on the other. 


Professor 


I have been led to venture these suggestions to this par- 
ticular convention for the following reasons: 

1. The relations of our Organic Laboratories with promi- 
nent members of your Association are numerous, intimate and 
most cordial. On our part, I believe that we are doing 
more than any other similar institution to interest our fel- 
low citizens in this fascinating branch of organic chemstry. 
As you are aware, it has been my privilege to address many 
popular audiences throughout our land on the topic “Science 
and Art in the Perfume Industry,” and within a few weeks 
I leave on a similar lecture tour which embraces Pittsburgh, 
Columbus, Cincinnati, Indianapolis, Purdue University 
(Lafayette, Ind.), University of Illinois, St. Louis, Univers- 
ity of Missouri and the State University of Iowa. 

2. Through the characteristic generosity and vision of 
F, E. Watermeyer, president of Fritzsche Bros. Inc., a 
Research Fund of $3,000 per annum has been presented to 
Columbia University, for the prosecution of investigations 
in the field of perfume chemistry by the appointment of one 
or more Fritzsche Research Fellows. In addition to these 
new fellowships we always have a number of men pursuing 
investigations in this field as candidates for our Ph.D. de- 
gree; so that we have at least a good research nucleus. 

3. To another good friend, and a member of this con- 
vention committee, Burton T. Bush, we owe our beautiful 
collection of colored lantern slides of perfume products, 
flower fields and raw materials of the trade which, while it 
may not be the most extensive one in the country, is the 
most artistic I have yet seen. 

4. Columbia University is now erecting some new chemi- 
cal buildings wherein space readily can be set aside for the 
equipment of a central research laboratory for the per- 
fume industry, before such space is definitely assigned to 
other uses. In addition to which the libraries and other 
great resources of the institution would be constantly at the 
service of the investigators. 

(See the report of the 


sideration of 


\.M.T.A. meeting for the con- 


and act 


on on Professor Bogert’s address.) 


Prof. Wimmer’s New Journal Grows 

The May number of the Messenger, the monthl, journal 
published by the College of Pharmacy of the City of New 
York-Columbia University, has been issued and is just as 
interesting as its predecessors. It is edited by Professor 
Curt P. Wimmer and the editorial office is at 115 West 
osth street, New York. The subscription price is $2 a year 
and advertisers who desire to reach the pharmaceutical pro- 
fession have begun to discover its usefulness. 


Gets His Money’s Worth 
Ramsdail, Manufacturer of Toilet Preparations, 

613 Park Avenue, Utica, New York.) 

Copies of Tue AMERICAN PerFUMER have been received 
and I enjoy reading them very much. I find a great amount 
of matter to interest me and have already got my money’s- 
worth. 


(C. R. 
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PERFUME FLOWER CULTIVATION IN AMERICA* 


By George A. Pfeiffer, 


Chairman of Committee on Production of Volatile Oil Plants 


in the United States. 


The object of the Committee on the Production of 
Volatile Oil Plants in the United States is to 


domestic production of natural floral products. 


encourage 
Owing to 
the difficulties of developing and establishing a new indus- 
try and the size and nature of the task, a working arrange- 
ment was made with the Bureau of Plant Industry of the 
Department of Agriculture. Under this arrangement the 
Department of Agriculture will direct and supervise the 
experiments and tests, making no charge for such super- 
vision, charging only for cash outlay covering purchase of 
seeds, plants, planting and harvesting of the crop. Up to 
date while certain expenses have been incurred, no statement 
of these charges has been rendered to the Association. The 
original fund is therefore still intact. 


In the fall of 1924 Dr. Ittner of Colgate & Company and 
your Chairman conferred with the officials of the Bureau 
of Plant Industry at ‘Washington, D. Cc. At this con- 
ference it was decided to concentrate for the present on the 
production of rose geranium, lavender, citronella grass, 
lemon grass and mentha citrata, while gradually secur- 
ing planting stock of such other plants, chiefly from foreign 
sources, as it is considered desirable. This plan is being 
continued. 

Rose Geranium. The plants moved from Orlando to 
Mount Dora. Florida, and those sent from Arlington, Vir- 
ginia, last spring, did not thrive as had been hoped. Many 
of the young plants died and those which survived were in 
rather poor condition, but furnished considerable material 
for cuttings at the time of the writer’s last visit in 
February. The plants were thoroughly cultivated and hoed 
and about 3,000 cuttings were made and rooted in sand. 
These cuttings are to be moved to a new location on land 
owned by our co-operator. It might be well to explain 
at this point that at the time the plants were set out last 
yet purchased his present 


spring the had not 


site but 


co-operator 


made the plantings on a neighboring piece of 


land is being 
all the plantings, 


will | 


ground on a lease arrangement. ‘This now 


offered for sale and consequently which 


includes also the aromatic grasses, have to be moved 


to the new and permanent site. It is hoped to increase 


greatly the area of geranium plants at Mount Dora during 


the present year since abundant propagating material will 


be available. 
Within the last 

Arlington, Virginia, to five locations in the Rio 

Texas. At least 


consider to be 


month young ger 
sent from 


two o 


Grande Valley, near Brownsville, 


these shipments went to what we reliable 


and greatly interested individuals. This action, while prob- 
ably somewhat more subject to frost than central Florida, 
has a long growing season and should prove to be a good 
location for these plants. 

About one-fifth of an 
set out at the 


Torrey 


acre of rose geranium has been 
Acclimatization Garden at 


San 


Government 


miles north of Diego, California, 


during the month of March. 


“Presented to the American Manufacturers of Toilet Articles at 
its meeting in the Biltmore Hotel, New York City, April, 1925. 


Pines, 25 


These plants were shipped 


from Arlington by express. The writer 
to the 
care during the 


personally attended 


planting and made arrangements for their proper 


season. This is a frost-free region and 


irrigation water is available. Judging from the luxuriant 


growth of rose geranium in many of the private gardens 
in this locality it appears to be ideally adapted to this 
climate. It is hoped to get sufficient material from this 
planting to make a distillation this fall so that the character 
and yield of oil may be determined. 

The W. J. Bush Company at National City, has increased 
its plantings of rose geranium to one-third of an acre but 
most of the plants are young, having been set directly in 
the field as cuttings without previous rooting in sand. 
Only a few had failed to take root at the time of the 
writer’s visit in March. The soil in this location is of a 
heavy adobe type and it is doubtful if the plants will do 
as well as at Torrey Pines. 

Scott and Brown, co-operators at San Jose and Los 
Gatos, California, were victims of the coldest winter of the 
last twenty years. A temperature of 22 degrees Fahren- 
heit last December froze all 


ground and 


the rose geraniums to the 
them were completely destroyed. 
Those which survived are now making new growth and 
new planting material will be available shortly. A new 
shipment of 275 plants from Arlington, Virginia, has been 
made to augment the stock. A proper piece of land 
has been selected and all effort will be made to expand the 
plantings this year. Last year’s plants had reached a height 
of three feet and a proportionate spread by last fall, which 
is evidence of the rapid growth the plants will make in this 
locality. 


many of 


Lemon Grasses and Citronella Grasses. As stated in Mr. 


Russell’s report these grasses were moved from Orlando to 
Mount Dora, Florida, last spring. The early plantings of 
lemon grass made a splendid growth but the later plantings 
were made in a location badly infested with Bermuda grass 
is doubtful 


the expense of 


whether 


j 
; 
and it 


these can be saved 


except at 
labor. In 


uary the older plantings had reached a height of several 


much cultivation and hand 


It was 
to make 


but had passed the proper stage for distillation. 


ary to cut the grass in order to permit it 


new growth. This was accomplished at very small cost 


by means of a hay mower and the new growth is 


now 
reported to be making good 


1 


A total of 3.2 acres planted with lemon grass of 


ndition. This area will 
remain for this season at least 
land is sold. 
a quantity was transferred to our co-operator’s land to serve 
as new stock. 

The 


quarter of an 


icres are in good Cc 


be permitted to 
longer, even if the 


and probably However, 


citronella grass at Mount Dora occupies about a 


The stand is rather uneven and the 
larger plants have all gone to seed. 


acre, 
It was cut in February 


Some of this grass has also been 
transferred to the co-operator’s farm. 


to stimulate new growth. 


A quantity of both lemon grass and citronella grass was 
shipped in March to Torrey Pines, California, and set out 
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to test its growth in that section. It is doubtful, however, 
whether these grasses will do well in the dry season and 
the returns from cultivation would probably not warrant 
the expense of extensive irrigation. 

The volatile oil work at Orlando, Florida, was discon 
tinued in 1919-1920, and of the three lots of citronella 
grasses grown there, which were originally obtained from 


three different sources, only one lot remained for transfer 


to Mount Dora last winter. This lot was propagated from 
two original plants received from Travancore, India, under 
the label Cymbopogon nardus. This past winter for the 
first time the plants produced flower heads which afforded 
an opportunity for an identification to be made This has 


recently been done and revealed the plant to be Cymbopogon 
flexuosa, a lemon grass. It appears probably therefore that 
the material which is now being grown at Mount Dora as 
citronella grass is in fact a lemon grass. In view of this im 
mediate efforts are being made to secure genuine stock. 


Mentha citrata. This mint is to receive a commercial 
trial this season. Several acres are to be planted by the 
Carroll County Essential Oil Company at Woodbine, Mary 
land, from stock furnished from the Department's half-acre 
planting at Arlington, Virginia. These plantings will be 
made in April. In addition, small beginnings are also to be 
made by interested and reliable individuals in Michigan and 
New Jersey. 


Sweet Basil. The Carroll County Essential Oil Com- 
pany at Woodbine, Maryland, grew three acres of this 
plant last year but owing to late planting the results were 
not very good. This season another attempt will be made. 
The plants are to be spaced much closer to insure a larger 
yield per acre and planting is to be made earlier if the sea- 
son permits. 

Lavender. During the winter a good quality of seed of 
true lavender was secured from France and a considerable 
number of plants are now being grown, particularly in 
lexas, for trial this season 


Jasmin. Of the several lots of jasmin cuttings received 
from abroad during the past year only one plant of Jasmin 
ruticans is alive. This is making a good growth \ few 
plants of Jasmin humile are growing at the Bureau’s farm, 
Bell, Maryland, and will be moved to Arlington this spring 
During the past March 100 plants of Jasmin sp. were re- 
ceived from France through the efforts of a member of your 
committee and of these a considerable number are doing 
vell. They are grafted plants and arrived with considerabk 
new root growth 


( 





Recently G. A. Russell, through whom our arrangements 
with the Bureau of Plant Industry were made, resigned from 
the department. We are informed he is associated with a 


concern which privately will attempt to develop the produc 
tion of menthol and camphor. Such efforts will be coopera 
tive and helpful to our aims. Mr. Russell has promised to 
continue his interest in our efforts 

\. F. Sievers succeeds Mr. Russell in direct supervision 
of our work. Under his guidance we are assured of intelli 
fforts and direction and will undoubtedly 
make such progress as the conditions allow. 


gent, conscientious ¢ 


lo start and establish a new industry is not an easy ot 
quick task. It is doubly difficult in the work we have chosen. 
lor not only must we contend with the present occupation 
of the people who will grow the floral products, but we 
must also contend with economic conditions, with an in 
dustry long established in other countries where soil, cli 
mate and labor conditions have been proven to be favorable. 


In spite of these difficulties our efforts are well worth 


while and should be continued permanently. For only 
through such efforts will we learn the true conditions and 
situation and the real difficulties before us. Also through 


such efforts, data and information will be gathered to en- 
able production and secure supplies even though if at 
higher cost, should the unexpected happen that our present 
supply would be shut off, either by embargoes, war or other 
causes, or in case prices are artificially advanced to a point 
beyond their true value. 

There is an old adage suggesting having two strings to 
your bow. The work of your committee, it is hoped, will 
result in supplying the extra string. 
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“THE LOOSE FACE POWDER BOGY” AS SEEN 
FROM A FEMININE VIEWPOINT 


(Contributed by Eleanor Campbell La Barre.) 


EssENTIAL OIL REVIEW 


Looking backward, we are told “Lot’s Wife Turned into 
a Pillar of Salt.” 

That relates to ancient history, but the modern pro- 
gressive American woman would not consent to be a pillar 
of salt, nor a pillar of face powder, when she sallies forth 
to “Conquer and to Win.” 

Twenty years ago, loose face powder, in a fancy metal 
hox, would have been a novelty and would have enjoyed a 
limited sale, no matter how big or awkward the size; but 
to-day, in this advanced Twentieth Century a woman knows 
what she wants and will have it. She follows the line of 
least resistance and will not burden herself with an added 
task of filling or spilling a box full of loose face powder 
preparatory to the conquest she is about to embark upon. 
This does not happen once a week, but once or twice in 
cach and every day. What woman will be a slave to the 
whim of a mere novelty box man or any other kind of a 
man ? 

An Easter cnsembie, including a coat, or a Paris or an 
American gown, is far too costly and attractive to be 
spoiled by just one little spill. 

Our great-great-grandmothers lived under such handicaps, 
but thank goodness not the women of the glorious to-day! 

The up-to-the-minute woman longs for daintiness, attrac- 
tiveness, charm and real beauty in everything she handles 
and that is part of her personality. 

So: Big, Clumsy, Complicated, Loose Face Powder Box: 
JEWARE!! 

You are simply off Milady’s calling and social list forever! 
You are reharkening back to the past dead ages! 
So again: Big Box, Clumsy Box: Beware, lest thee bring 


curses and curses on thy head! 


Reader for 12 Years Appreciates Service 


(/ 5 s f Br n, N Y.) 


[ have so often heard it said by people I call on in the 
trade, that THe AMERICAN PeRFUMER & ESSENTIAL OIL 
Review renders a service worthy of appreciation. Not 
only that it offers valuable reading matter, but it certainly 
saves much time that would otherwise be lost by long and 
lelayed correspondence 

I have known THe AMERICAN PeRFUMER & ESSENTIAL 
Oi. Review since 1903 and received it at my home for 
many years, and I believe that this magazine ought to be 
on every man’s desk who is interested in perfumery or 
essential oils 


Petition or Precept 


The man who prays the longest and loudest always im- 
presses me with one of two things: He is either trying to 
convince others or to convince himself. 

The sincere say less and do more. They cut their prayers 
short so they will have more time to practice. When we 
make our petitions to God, they should be accompanied by a 
precept to man.— Silent Partner. 


Game Season Ends 


The flaxen-haired Scandinavian called at the court 
house and stammeringly asked for a license. 

“Hunting license?” inquired the clerk. 

“Oh, no,” said Ole, “I ban hunting long enough. I 
wanta get married.”"—Western Druggist. 
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INDOL DERIVED FROM A NEW SOURCE, 
ITS USES IN PERFUMERY. 


By JOSEPH MICHELMAN, S.B., Chemist 
Roxbury, Mass. 


The principal use for indol at present is in perfumery. 
Even for this purpose indol is somewhat expensive at about 
one hundred to two hundred dollars a pound; and without 
a doubt this retards its more extended use. Indol occurs in 
very small amounts in coal tar; it may be synthesized from 
substituted benzene derivatives and from indigo of which it 
is the parent substance; nevertheless, the present sources do 
not assure any greater availability. 

One, unused synthesis of indol has been known for a long 
time—for more than thirty years. Indol can be prepared 
from pyrrol; in fact, indol is benzo-pyrrol; and this process 
has been extensively studied by Dennstedt.’ Pyrrol in the 
presence of dilute sulfuric acid condenses under certain con- 
ditions to tripyrrol, which then loses ammonia and passes 
into indol. 


HEC GI 
>t ly 
——» ——> 
Gly SH HG OH N 
s H S H 
Pyrrol Tripyrrol Indol 


The process according to the Dennstedt* patent seems to be 
rather simple. The difficulty heretofore was how to obtain 
the pyrrol, the starting substance, which has never become 
sufficiently available for the purpose. Pyrrol is about 
twenty-five to fifty dollars a pound at present. 

Pyrrol from Scrap Leather 

The writer has recently described® a method of obtaining 
pyrrol from the destructive distillation of scrap leather. Be- 
cause of the purity and the larger yields of the pyrrol ob- 
tained from this plentiful and inexpensive source, pyrrol will 
now become freely accessible and can be used to synthesize 
indol. 

Some other derivatives of indol—the methyl indols—can 
also be synthesized from the methyl pyrrols obtained by the 
same process from scrap leather. According to Dennstedt*, 
this reaction occurs with the substituted pyrrols. 








i 
CHC——CH < CH3 
| 
re ry | 
HG yt | H 
H ; . 
Methyl pyrrol Dimethyl indol Skatol 


The indol derivative obtained in this reaction is not exactly 
skatol. A comparison of the two formule will show the 
slight difference. Skatol is also used in perfumery. It is not 
possible to state with certainty whether or not the substitu- 
tion of a methyl group on the benzene portion of the skatol 
molecule will have any marked effect on the properties of 
the substance: however, this does not seem very likely. 


(1) Berichte: 27, 479, (1894). 

(2) German Patent No 125,489 (1901). 

(3) Industrial and Engineering Chemistry: 17, 247, (1925). 
(4) Berichte: 21, 3429, (1888). 


No industrial operations of the Dennstedt process of con- 
verting pyrrol into indol have ever been undertaken, pre- 
sumably because of the scarcity of pyrrol. A development 
in this direction can now be reasonably expected. It should 
be noted that pyrrol is only one of the numerous decom- 
position products obtained from leather scrap; and it, hence 
indol, will now become more plentiful and less costly. 

The Use of Indol in Perfumery 

The use of indol in perfumery is exceedingly interesting in 
view of the fact that it normally possesses a powerful and 
decidedly disagreeable odor; however, in extreme dilution, 
it acquires a distinct floral note. The use of indol as (a) 
an active constituent and (b) a fixative in perfumes will be 
discussed very briefly. 

(a) Indol in Synthetic Jasmin 

Hesse® in 1899 discovered that indol was an important con- 
stituent of jasmin which contained two and a half per cent 
of indol. The presence of indol was also shown in orange- 
blossom and neroli oils. Hesse pointed out that the indol 
in jasmin oil was a very important factor for producing the 
specific jasmin fragrance. In fact, the importance of indol 
in the preparation of synthetic floral perfumes seemed to 
justify two patents on its use. In these patents’, it was 
claimed that the addition of indol to other perfume materials 
greatly influenced and improved the freshness and intensity 
of the odor, and that the synthetic preparations yielded the 
same odor as that of fresh jasmin obtained by enfleurage. 
The use of methyl indol and skatol was also suggested as 
substitutes for the more expensive indol. 

CoMPOSITION OF SYNTHETIC JASMIN 


Constituent Formula Hesse % Patent (kg) 


ROS Shs es oo auiaewel C,H,N 2.5% 1.25 kg 
MINS Saeguxcseaueeake C.,H:,O 3.0 1.5 
Methyl Anthranilate..... C,H,NO, 0.5 0.1 
Benzylacetate .... C,H,,O, 65.0 27.5 
Linalylacetate .......... C,,H»O, 7.5 11.0 
Benzylalcohol Seeveeuess C,H,O 6.0 11.5 
COMO. cavwihecdkeewnas CHO 15.5 2.5 


These combinations are probably no longer used; they have 
been introduced here merely to illustrate the use of indol in 
synthetic jasmin. The jasmin odor is said to be one of the 
most useful perfumery raw materials, and to be indispensable 
in many bouquets, as it imparts great freshness and delightful 
odor effects. 

(b) Indols as Substitutes for Civet 

Civet is a substance somewhat similar to musk, but con- 
tains derivatives of indol, principally one of the methyl in- 
dols, as active constituents. Since civet is a recognized fixa- 
tive, it may be possible to use the indols, alone or blended 
with other substances, for the same purpose. Very little 
research has been done in this direction recently, because 
civet has been less expensive than the indols. If the indols, 
in one form or another, can be substituted for civet, this 
would bring a number of advantages to the perfumer, espe- 
cially purer and less costly products. 


(5) Berichte: 32, 2611, (1899). 
(6) German Patents Nos. 139,822 and 139,869, (1903). 
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MAY REPORT ON GRASSE FLORAL PRODUCTS 


(From 


May 7. 


essential oils and floral products : 


GRASSE, Following is the report for May on 


Orange 

Che development of the orange trees, which promised to 
be all that could be desired, is beginning to cause some un- 
easiness to the producers of flowers. A deficient crop must 
be anticipated and the price of flowers is going to be higher 
than that of last year. 

The Co-operative of Flower Producers has informed the 
industry, that the latter 
prices than those of last year, as the producers would not 
be in a position to supply flowers to all the firms that are 
expected to ask for them 


perfumery must expect higher 


Roses 


The rose bushes will not yield the hoped for quantity. 
The early Spring was marked by much humidity which has 
caused the plants to develop, but only benefiting the leaves 
and stems. The rosebuds have not developed at all, because 
of the lack of the sun; consequently the florescence will 
be tardy, but will appear in about fifteen or twenty days 
and will materially shorten the crop, which lasts generally 
between thirty and thirty-five days. 

The producers and the consumers are at present discuss- 
ing the probable market price of the flowers about which 
nothing definite is known as yet. It is hoped that in an- 
other twelve days the figure will be fixed. 


Jasmin 

The sale of jasmin products is taking a regular course 
and it is hoped that nothing will be left over till the next 
crop 

It is of course impossible to know what events there may 
be in reserve for the jasmin products for the next Sum- 
much divided, but the demand 
of the market 


Opinions are very 
the 


mer. 


alone will determine movement 


Tuberose 
There is nothing interesting to be reported on the tuberose 
The the stocks 
consequence and no decline can be foreseen. 


products demand is normal, are of no 


Violet Leaves 
The gathering of violet leaves will soon be finished. It 
has been normal, as for this article there is no competition 
and for the producer it is some sort of a by-product which 
procures for him an appreciable profit after the interesting 
sale of the violets 
Jonquil 
It is confirmed that the crop of jonquil has been very 
bad. The neglected plantations of the preceding years which 
were not renewed have produced less from year to year so 
that the industry is somewhat embarrassed to find a few 
hundred kilos of flowers at high prices. 
Geranium 
The Algerian geranium has had a marked decline as a 
result of the new cutting in May, which begins in a few 
days. Information which we have received from that coun- 
try indicates that the crop will not be very important. The 
decline which took place at the approach of the first cut- 
ting will soon stop and quite a considerable rise is possible. 


Our Own COorRESPONDENT) 


As regards the geranium of Grasse, the situation has not 
changed; the stocks are too small to permit a decline 


Lavender 


There is nothing more to report on lavender oil. There 
remain only a few lots of no consequence and although the 
demand has declined in the last two months, by the time 
the next crop has arrived, there will be very little stock 
with the consumers. The present situation will justify 
higher prices, same as last year, or a decline if there is 
only a feeble demand. 


Spike Lavender 


This oil is too closely related to the lavendar not to fol- 
low a parallel movement. The stocks of spike lavender are 
zero and the prices will maintain themselves more easily than 
those of lavender, even if business should be rather quiet 


later on. * 
Peppermint 


All peppermint oils are at excessive prices. 

The American peppermint stands out in France at a price 
so high that consumption is no longer possible. 

The peppermint oil of Grasse has not advanced in the 
same proportion, but present prices will encourage cultivation 
and next year a decline in prices is not at all impossible. 


Thyme 


The distillation begins. It will be normal, but as wages 


of labor are no lower, the cost price will not be less than that 
of last year. This plant springing up in a wild state, there 
is difficulty in finding workers who wil pick it in the moun- 
tains and as this is rather a tiresome task, the workers de- 
mand considerable renumerations. 


Rosemary 


The distillation of this plant has begun in certain regions. 
The situation is the same as for thyme, but the picking is 
easier as the plants are much more voluminous and the 
branches are cut more easily 


Pure Jonquil Oil All Sold at Grasse 

Information received by Ungerer & Co., New York, by 
cable from Grasse is to the effect that the 1925 jonquil crop 
has been entirely inadequate. The few kilos produced have 
been eagerly snapped up by consumers and even at this early 
date not an ounce of genuine absolute jonquil can be had 
regardless of price, according to the cable. Ungerer & Co. 
Say : 

“The present vogue for certain popular perfumes which 
demand jonquil to give them their distinguishing touch 
resulted in abnormal demand and unfortunately it has not 
yet been possible to adjust the crop. 

“Of course, as usual in cases of this kind, any amount of 
so-called jonquil essence will be available at most attractive 
prices, but perfumers who buy such material should do so 
with their eyes open and not expect it to give the effect 
attainable with the true jonquil.” 


Perfumes Consuming Tobacco Smoke 

F. Liidy, Jr. Schweiz. Apoth. Ztg. 62,397-8 (1924) .—‘“Aero- 
zonin-Gala,” an aromatic, brownish fluid, d. 0.9660, contained 
HCHO, EtOH and aromatic oils. As a substitute, Liidy 
recommends a mixture of solution of HCHO (Pharm. Helv. 
IV) 6.0, lemon oil 3.0, eucalyptus oil 3.0, 95% alcohol to make 
40.0 g. Put 20 to 40 drops of the mixture into a little H,O 
and vaporize the solution slowly into a suitable vessel over 
an upright electric lamp.—Chemical Abstracts, 18, 18. 
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ARE YOU IN COMPETITION WITH YOURSELF? 


Too Many Manufacturers With Too Many Brands a Source of Confusion; 


Salesmen Become Order Takers and Employers Tread Path to Junkpile 
By LEROY FAIRMAN 
New York Advertising and Merchandising Expert 


The other day a salesman who sells a well known special 


ty to the drug trade approached his employer with the re 
quest that he be permitted to carry, for another manufac 
turer, a non-competing side line. lt wouldn’t interfere, he 
said, with his regular job, and would enable him to utilize a 
good deal of unoccupied time and make more money. 

His emhployer’s response to this proposition was an em 
phatic negative. Summarized, it amounted to an explosive 
“not-by-a-damsite.” “I don’t want your time, thought and 
energy divided with anybody or anything else,” he said. 
“It's a man’s size job, selling our own line; you keep your 
mind on that, and hustle all day six days in a week and 
you'll be busy enough and make enough money. No man 
can serve two masters!” 


This was all true talk, no doubt; but what about the 


salesman who carries competing goods for the same em- 


ployer? Can a man give the best that is in him, and pro- 
duce really satisfactory results, if his employer loads him 
up with 30 or 40 brands of merchandise, many of which are 
practically if not actually competitive ? 

What kind of salesmanship, for example, can a man prac- 
tise if he carries a line of 14 different perfumes? What 
does he really know, what can he say, as to the different 
characteristics and merits of such a line? Doesn’t he re- 
gard the differences supposed to exist between such goods 
as purely imaginary; simply a matter of names and pack- 
ages, and perhaps negligible variations in odor? Doesn't 
such a salesman become merely an order taker, often con- 
fused in his own mind as to which brand or brands a 
dealer ought to stock, and without any inkling as to why 
some dealers order one brand and some another? 


Retailer’s Angle Must Be Considered 


This is but one phase of a question which is now re 
ceiving considerable thought and attention, and deserves 
more than it is receiving. Consider the dealer’s angle, for 
example. 

Years ago retailers in every line took particular pride in 
carrying a wide variety of brands of the same kind of 
goods. They seemed to feel that shelves filled with a mul- 
tituide of brands stamped them as progressive and enter- 
prising merchants. Sut nowadays shelf room is worth 
more than it used to be, and doing business is less leisurely 
and haphazard. 

Salesmen of well known and widely advertised products 
have taken advantage of this change. ‘Look here,” they 
have said to the druggist; “you’ve got no less than nine 
different hair tonics up there on your shelf. They occupy 
a lot of valuable space. Some of them sell fairly well; 
others are so slow that I'll bet you don’t sell a bottle a 
month. Some of them are good; others are on the blink 
Carrying such a lot of different hair tonics takes a lot of 
bookkeeping, correspondence, etc. Why not throw the 
whole bunch out and carry the PDQ exclusively? You 
won't disapoint your customers. All of them know the 


PDQ; it’s oldest and most widely advertised hair tonic 
in America. Even if somebody does call for another brand, 
you won't have any trouble in selling them PDQ. You'll 
give better satisfaction in the end, because none of the 
others are really as good as PDQ. And you'll save shelf 
room, save bookkeeping and correspondence, and sell a 
whale of a lot more hair tonic by concentrating on one 
line. And you'll make more money, too; lemme prove it to 
you.” 


This talk has sounded good to the retailers. Even if 
they haven’t entirely yielded to it, it has set them to think- 
ing, and they are beginning to chafe under a multiplicity 
of brands of practically the same merchandise. 


Avalanche of Patent Medicines an Example 


What has taken place in the proprietary remedies field 
has in many cases made the dealers sore. A few vears ago 
there was a regular avalanche of advertised patent medicines 
of all descriptions. Scores of tonics, laxatives, cough cures, 
liniments and so on were marketed, and large sums of 
money were spent in popularizing them. Government inter- 
ference with the labeling and advertising of many of these 
remedies discouraged them; the slowly declining response 
to some types of patent medicine advertising has discouraged 
others. 

But there are still hundreds of them for which there 
is some demand, enough to make thousands of retailers 
feel that they have to carry them. A very large per cent 
of the patent medicine business of the country is concen- 
trated in 15 or 20 items. The balance is divided among 
so many products that it’s a nuisance to carry them. 


With this exasperating condition fresh in his mind, the 
retailer is inclined to listen favorably to any sort of propo- 
sition that will save shelf room, time and labor. Other 
conditions tend toward the same result. Year by year the 
drug store becomes a more complex institution; its stocks 
become more diversified. It is really a type of depart- 
ment store; the variety of merchandise it carries is amaz- 
ing. Such being the case, the question of showcase, counter, 
shelf and stock room becomes a serious problem, and goods 
which sell themselves are naturally favored. 


Retailers Often Too Busy to Hold Long Talks 


The modern drug store, even in small towns, is a busy 
place; everybody in it is on the jump. Nobody has the 
time to hold long discussions with a customer, or enlighten 
him as to the comparative merits of competing merchandise. 
The customer is supposed to know what he wants, to ask 
for it by name, to get it in two jerks of a lamb’s tail, and 
to be on his way. 

The ideal drug store, so far as the toilet goods section is 
concerned, would carry one brand of talcum powder, three 
shades of the same brand of face powder, two or three types 
of the same brand of face cream, and so on. That is of 
course an impossibility, but it is easy to see, if it were 
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possible, what a tremendous saying it would be to the drug- 
gist 


Even it this 


ideal is tat 


true that 
is aiming toward it, and that as time goes on 


from attainable, it is 
the retailer 
he will more and more concentrate on the fewest possible 
items in every line, throwing out those for which there is 
little demand and giving shelf room and co-operation to 
those well And as the 
f the manufacturer, it is wiser to follow 


which are popular and advertised. 
retailer is the boss 
his example than to antagonize him. 
And 
Is he better 
goods ? 


It may be 


consider, finally, the boss of us all, the consumer. 


served, or worse, by a multitude of competing 


said that lively and vigorous competition 


should result not only in a wider variation of desirable 
merchandise, but in higher quality and more for the money. 


Maybe it should, but does it? 


Competition, in the sense now under consideration, does 
not create new business, but divides present business among 
there is 


enough of this present business to maintain two manufac- 


a number of manufacturers or merchants. If 
turing plants on an efficient and profitable basis, their com- 
petition will result, in most cases, to the advantage of the 
consumer; the two manufacturers will keep up a vigorous 
enough fight for the lion’s share of the trade to protect the 
consumer from unreasonably high prices. But if four or 
five manufacturers are competing for a volume of business 
which is only sufficient for two, the consumer will soon find 
himself paying low prices for poor merchandise, which is 
far from being satisfactory to anybody. 


For, when the volume of business will not adequately 
support those who are depending upon it, the first impulse is 
to cut prices. But there must be, at the same time, more 
selling effort expended; and when prices are lowered on 
merchandise which costs more to sell, it’s got to come out 
of the quality. 


chaos. 


There isn’t any other way. The result is 


in this great and 
their 
which have been so bedeviled by over-production and 


And chaos is the right word. There are, 


prosperous sections including big cities in 


area 


country 


ruinous competition, that the tastes and buying habits of 
hundreds of thousands of people have been lowered and 
vitiated; sections in which high priced merchandise meets 
with little demand; sections which are hated and cursed by 
salesmen of high grade, first quality goods 
life of trade! 
cheap 


Competition is 
not always the Sometimes it makes cheap 


cities, and industries Sometimes it produces a 
condition such as that in the safety razor business today— 
when goods have to be practically given away! 

“But,” says the manufacturer, 
That is a 


business is to 


“where do I 
small 


come in, or 
The 


meet the 


get off?” matter of consequence 


purpose of serve the public; to 
needs of society. Industries are created and maintained to 
furnish society with the necessaries and luxuries of life; 
not to establish markets for raw materials, give employment 
to labor, keep factory wheels turning or furnish freight for 
transportation companies. And when any industry, or any 
manufacturer, fails to render to society a needful service at 
an economical cost, then the place for that industry or 
manufacturer is the junkheap. And sooner or later that 
is where it, or he, will have to-go. It is the law. 

Now let us see how all this specifically applies to the 
toilet goods business, and to the individual manufacturer 


in that line. We find, to begin with, that in past years this 
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particular business has not been pushed with a degree of 
vigor which is especially creditable to those engaged in it, 
For this reason it is not quite true that competitive goods 
merely divide up 
demand. 


present business and create no new 

On the contrary, the individual user of toiletries has used 
less than she should; less than she would if more extensive 
and more informative advertising had been carried on in 
past years. Furthermore, in average families where there 
was one user of perfumes and cosmetics, there should have 
been two or possibly three 

Here then, is opportunity for an increase in the consump- 
tion of both by educating old consume 
more, and gaining new users in the field already covered 
by selling and advertising activities. 


goods, users to 
Educational advertis- 


ing campaigns are therefore creating business for many 
manufacturers on a profitable basis, and the point has not 
been reached where the competition between manufacturers, 
or between the competing brands of the individual manu- 
facturer, works to the disadvantage of the consumer or 
starts the manufacturer toward the junkpile. 

But the time will come when this happy condition will 
It is 
perfectly obvious that there is no room for the hundreds 


and thousands of brands of toiletries now offered, and that 


be changed, and now is a good time to prepare for it. 


the business is bound to settle and stabilize itself, squeezing 


out the unfit and the superfluous. 

In order to avoid being squeezed out, the individual manu- 
facturer should, first of all, stop competing with himself; 
stop tying up capital and energy in unprofitable brands, and 
stop piling upon his salesmen the impossible task of selling 
such stuff to the trade. If he will clean his own house, and 
concentrate his efforts upon the comparatively few brands 
that have a real excuse for existence, he will be in shape to 
meet successfully whatever storms may come, and justify his 
right to survive by rendering a real service to the public. 

The first thing to determine is the nature of that service. 
It seems clear that in the future there is to be less shifting 
and changing from brand to brand on the part of the con- 
sumers of cosmetics. The type of consumer represented by 
movie actresses, chorus girls and their imitators may, as in 

new things and jumping 

But the bulk of the busi- 
this The American 
women as a whole seem to have decided to refuse to grow 


the past, be continually trying 
feverishly from one to another. 
ness of the future is not of class. 
old, and to be as beautiful as they can as long as they can. 
They are experimenting with aids to beauty, and determin- 
When they have 


decided upon the talcum powder, the face powder, the face 


ing which best serve their special needs. 


creams, the rouge, the perfume best suited to their indi- 
vidual requirements, they are going to keep on buying those 
brands. This great stabilizing influence is bound to make 
itself felt; which is one of the best of reasons why the in- 
dividual manufacturer should determine, fully and finally, 
just what character of trade he is fitted to cater to, and 
how best to get and hold it. 

It is obviously unwise, if not absolutely disastrous, to at- 
tempt to cater to Mrs. von Swank, who buys none but the 
most expensive; to Mrs. John Smith, who settles upon some 
worthy and satisfactory brand and sticks to it, and to Carol 
Cutie, who follows the lead of the professional charmers 
pictured in the movie magazines. The three classes of wo- 
men don’t mix; the products they use are dissimilar, and 
advertising which appeals to one will fall flat with the other 
two. So there you are; take your pick, but don’t try to 
please them all with the same goods, nor to conduct three 
different kinds of business under the same roof in order to 
meet the demands of three totally different classes of people. 
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COOLIDGE ACTS CAREFULLY ON FLEXIBLE TARIFF 


Hoover Moves for Patent Reforms; German Patent Case Is Appealed; 


Association Activities to Have Court Test; Aromatic Imports Larger 


Wasuincton, May 16.—President Coolidge’s conception 
of his duty under the flexible tariff has been outlined authori- 
tatively at the White House. The occasion for a semi- 
official statement on the subject was the consideration by the 
Executive of recommendations of the Tariff Commission for 
a reduction in the duties on linseed oil as urged by manu- 
facturers of paints and other products in which linseed oil 
is a raw material. 

The President has sought the advice of the Department ot 
Agriculture to ascertain the correctness of theories advanced 
by agricultural spokesmen ihat a reduction in the duty on 
linseed oil would tend to depress the price of flaxseed and 
thus injure the flax growers of the Northwest. 

It was made clear at the White House that President Cool 
idge before changing any duties intends to give careful con 
sideration to possible effects upon industries which may be 
directly or indirectly concerned. Under such a policy he may 
refuse to reduce the duty on linseed oil, notwithstanding any 
showing of differences in cost made by the Tariff Commis- 
sion if, in his opinion, such action will work an injury upon 
agriculture. 

The President does not believe it is incumbent upon him 
to change duties merely because the Tariff Commission may 
hold that present rates do not properly equalize differences 
in costs here and abroad. In the linseed oil case one faction 
of the Tariff Commission proposed a slight reduction in 
duty while the other faction favored a greater reduction. 
The cut in duty has been sought by paint manufacturers who 
import linseed oil as a raw material. 

As the President views it, the Tariff Commission’s duty is 
to report to him on the differences in cost of production at 
home and abroad. It is not the commission’s province, he 
thinks, to look into conditions affecting an industry. The 
President, however, according to his view, can take such 
action on the Tariff Commission’s report as he sees fit, bear- 
ing in mind other elements not considered by the commission 

There is a difference of opinion as to the effect of a reduc 
tion in the duty on linseed oil upon the growing of flax 
Those favoring a reduction in duty claim that it would have 
no effect whatever upon the price of flaxseed. 

Exceptions to the theories of agricultural interests have 
been taken by John B. Gordon, Washington representative 
of the Bureau of Raw Materials for American Vegetable 
Oils and Fats Industries, which initiated the investigation of 
duties on linseed oil. 

“The Department of Agriculture will undoubtedly easily 
ascertain that the flaxseed crushers are merely conducting 
a clever campaign to perpetuate a priyate monopoly which 
they enjoy on bringing foreign competition into the United 
States,” said Mr. Gordon. 


Potassium Chlorate Duty Increased 


President Coolidge by executive proclamation has in- 
creased the duty on potassium chlorate from one and one- 
half cents per pound to two and one-quarter cents per pound. 
This is the maximum increase permissible under the flexible 
tariff and is in accordance with a unanimous recommenda- 
tion of the Tariff Commission. 

The proclamation issued by the President states that it 
has been found that the existing duty does not equalize dif- 
ferences in costs of production in the United States and in 
Germany, the principal competing country. 

Domestic producers of potassium chlorate have insisted 
that they would be unable to continue its production unless 
Increased protection were given. Before the war the product 
came almost entirely from Germany, but three companies 
gained a foothold here when European products were cut off. 

Rulings by the Supreme Court of the United States on 
questions involving the administration of the flexible tariff 
law have been assured by the perfecting of an appeal to the 


highest court in the case of the Norwegian Nitrogen 
Products Company. 

The District Court of Appeals on motion of former 
Judge Marion De Vries, counsel for the Norwegian Nitro- 
gen Products Company, allowed a writ of error to the Su- 
preme Court. 

The recent decision of the court of appeals was not entirely 
satisfactory either to the Norwegian Nitrogen Products 
Company nor to the Tariff Commission. Judge De Vries 
still hopes to obtain a ruling on the constitutionality of the 
flexible tariff. Both the District supreme court and the 
court of appeals refused to rule on this question. 


For International Patent Reforms 


secretary of Commerce Hoover has announced that 
Thomas E. Robertson, Commissioner of Patents, will be 
chairman of the United States Commission to be sent to the 
[International Convention for the Protection of Industrial 
property, at the Hague on October 8. Two other members 
of the commission will be named. This commission will pre- 
sent proposals for the equitable and equal treatment of 
patentees in all countries and instructions for the delegates 
are now being formulated, Secretary Hoover said. 

lf the convention fails to secure primary justice for Ameri- 
can patentees, Secretary Hoover declared that he would ask, 
Congress for a complete revision of the patent laws of the 
United States to accord reciprocal treatment to foreign 
patentees in the United States. Under the present law 
Secretary Hoover pointed out that a foreign patentee, by 
registering his patent in the United States can hold it for 
seventeen years and prevent manufacture of the article in 
the United States. An American patentee, on the other hand, 
is required in many foreign countries to manufacture con- 
tinuously in that country under his patent or lose his patent 
rights. 

“We shall propose nothing but equality in these questions 
and we intend to follow up the matter with utmost vigor,” 
aid Secretary Hoover. He stated that the transfer of the 
Patent Office from the Interior Department to the Com- 
merce Department had rendered it easier to deal with the 
foreign aspect of the administration of the patent laws 


Legality of Trade Association Activities 


\ttorney General Sargent has commented upon the status 
f litigation involving activities of trade associations. He 
expressed the hope that ‘legal issues concerning trade asso- 
ciation statistics will be clarified by decisions in pending 
cases. He said: 

“As I understand the situation, having been unable to study 
the matter carefully, there appears to be considerable doubt 
relative to the legality of the compilation and dissemination 
of current statistical data by an organization in any industry. 
The matter has been before the Department of Justice for 
some time and, as [ am informed, my pxedecessor had 
thought it might be possible for a test case to be made in 
connection with some pending anti-trust legislation. It is 
probable that the issue may he clarified through some case 
now before the Supreme Court, or it may be necessary finally 
to select a straight case on statistics and carry the matter to 
the Supreme Court.” 


Government Appeals German Patent Suit 


The Government has been allowed an appeal to the United 
States Supreme Court from the decision of the United States 
Circuit Court of Appeals on March 26 dismissing its suit 
against the Chemical Foundation, Inc., for the return of more 
than 6,000 German dye and chemical patents seized during 
the war. The appeal was allowed by Circuit Judge Buffing- 
ton on a petition by Attorney General Sargent. 


Synthetic Aromatic Imports Increase 


Imports of synthetic aromatic chemicals in April totaled 
15,020 pounds, valued at $33.543, which is considerably 
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greater than in any previous month this year. The total for 
March was 11,018 pounds, valued at $21,040. 

The monthly tabulation of imports of synthetic aromatic 
chemicals of coal-tar origin follows 


Quantity In Per Cent by 
Name A — voice Country of 
of Chemical Pounds Ounces Value Shipment 
} Holland, 98% 
Acetophenone ..... 51 2 - } ihe ’ , 
ss | Germany, 2% 
Acetyl butylxylene .. ) Switzerland, 100% 


{ Holland 96% 
Amyl salicylate .. 157 3 $128 Switzerland, 3% 
| Germany, 1% 
Aubepine (Anisic 
ildehyde) 


3enzaldehyde : ‘ ) 


3 . Germany, 100% 
Germany, 100% 
Germany, 59% 

2,167 ee 823 , France, 32% 

| Holland, 9% 


Switzerland, 51% 


wh 


Benzyl acetate 


Benzyl! alcohol : 107 ps 67 { Holland, 28% 

: | Germany, 21% 

{f Germany, 77% 

Benzyl benzoate ; 1,896 = 907  Wiclland, 22% 

| France, 1% 
3enzyl propionate .. 5 ‘ae ik Holland, .100% 

axe 

Benzyl salicylate .. 42 een Se 42% 

. 5 Ae om . = ¢ { Germany, 91% 
Benzylidene acetone 5 } Holland. ’9% 
Bromstyrol ...... sp 2 3 : Germany, 100% 

3utylxylene residue .. 5 Switzerland, 100% 
Cinnamic acid ethyl 
CSter .cccvecveee 5 oe e° Germany, 100% 

{ Holland, 84% 
Cinnamic aldehyde .. 59 6 32 Switzerland, 8% 

| Germany, 8% 
Coumarin extra A ... 84 nae ove France, 100% 3 
Diethyl phthalate .... 5 "se Switzerland, 100% 
Diphenyloxide ..... ‘ 89 2 f France, 99% 


Germany, 1% 
Ethylbutylphenate 
FOSIGUC .ccccee 


5 Switzerland, 100% 
re 3 . . { Germany, 91% 
Ethyl cinnamate 55 } Switzerland, 9% 
Ethylphenyl acetate .. 22 Ts see France, 100% 
Gardenal (a) ........ 154 eae oe Holland, 100% 
Heliotropine ......... 113 3 f Holland, 88% 4 
| Germany, 12% 
Heliotrophine extra A 26 sat ve France, 100% 
ER. 54:566000n0% 55 coe eee Holland, 100% 
{ France, 57% 
PRT ee 3 8 102 / Switzerland, 29% 
| Holland, 14% 
Isobutyl phenylacetate. 25 Switzerland, 100% 
{ France, 67% 
Methyl acetophenone .. 33 2 103 } Switzerland, 30% 
| Germany, 3% 
{ Switzerland, 54% 
Methyl anthranilate .. 558 3 1,032 { France, 32% 
| Holland, 14% 
Methyl cinnamate .... 25 a — Germany, 100% 
— memqenatnan ] - . ( Switzerland, 96% 
eiaaeeesaeus sn 4 | Gee. on 
p methyltetrahydro- 
quinoline ......+. 2 Switzerland, 100% 
. etate 29 { France, 69% 
Methylphenyl acetate . 32 : Switzeriand, 31% 
Methyl salicylate 1 4 : Germany, 100% 
{ Switzerland, 73% 
Musk ambrette i 552 3 2,777 +4 Germany, 23% 


| Holland, 4% 
Switzerland, 100% 


{ Switzerland, 63% 


Musk ambrette residue 1,500 


Musk ketone ..... Re 475 2,744 France, 35% 
Holland, 2% 
{ Ifolland, 49% 
Musk xylene ....... 3,783 : 5,959 4 Switzerland, 40% 
| Germany, 11% 
Musk xylene residue 5 ie e Switzerland, 100% 
Neroline (b napthol Holland, 42% 
ethyl ether) ..... 60 185 { Switzerland, 39% 
| France, 19% 
Sl 660 én . Holland, 100% 
Peru balsam crystals . ; 3 oa Germany, 100% 
; Holland, 50% 
Phenylacetic aldehyde 121 ; 362 Germany, 42% 
| England, &8% 
Phenylethyl acetate .. o § Switzerland, 83% 
e ? France, 17% 
{ France, 55% 
Phenylethyl alcohol .. 1,102 2 2,216 Germany, 18% 
| Switzerland, 18% 
" ‘ \ | Holland, 9% 
Phenylethyl propionate 3 ose ek Holland, 100% 
Phenylol residue ..... 5 ke aac Switzerland, 100% 
ee 1 Holland, 100% 
si ais wah mabe 19 France, 100% 
All others 5 


Switzerland, 100% 


(a) Port of Chicago 
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TRADE BOARD CONTINUES TO CURTAIL ITs 
ACTIVITIES OBNOXIOUS TO BUSINESS 


WASHINGTON, May 16.—The Republican majority of the 
lederal Trade Commission has continued its reorganization 
in line with the purpose of the Coolidge administration to 
make ts activities less obnoxious to business. There have 
been several developments during the past month in this 
connection. Following the policy adopted a few weeks ag 
under which it is possible for business firms to hold informal 
conferences with the commission in advance of the issuance 
of a formal complaint, the commission has now announced 
a new rule of publicity under which no complaints will be 
made public until an opportunity has been given the respond 
ents to file answers. The complaints and answers will be 
made available to the public simultaneously. The purpose 
is to avoid unnecessary injury to business concerns by the 
making public of complaints which in the ordinary course oi 
events may oftentimes later be dismissed. 

One feature of the new rule is that there will be no pub- 
licity in the case of matters settled by stipulation in advance 
of the issuance of a complaint. 

The new rule regarding publicity adopted by the Federal 
Trade Commission follows: 

“From and after this date, in the settlement of any matter 
by stipulation before complaint is issued, no statement in 
reference thereto shall be made by the commission for publi- 
cation. After a complaint is issued, no statement in regard 
to the case shall be made by the commission for publi 
cation until after the final determination of the case. 

“After a complaint has been issued and the answer of the 
respondent has been filed, or in case the respondent fails to 
file an answer by the rules provided, the papers in the case 
shall be open to the public for inspection, under such rules 
and regulations as the Secretary may prescribe.” 


Sees in New Rule Denial of Minority’s Rights 


Commissioner Thompson dissented to this rule, and made 
the following statement: 

“T vote ‘no,’ and I wish the record to show that I| protest 
against the enactment of this rule. 

“The statute—the federal trade commission act—in its first 
paragraph, clearly authorizes the right of a minority to be 
heard and to have representation. 

“IT am against this rule because it is contrary to the letter 
and spirit of the Federal Trade Commission act and _ the 
Constitution of the United States; because it will permit of 
star chamber proceedings to be carried on and the applicant 
not informed as to what is taking place; and because it will 
deprive a minority of the right to express its views publicly, 
and hence is wholly dangerous and perversive to the public 
welfare.” 

Views of Commissioners Thompson and Nugent, the 
minority members of the commission, dissenting from the 
new policies, and Commissioners Hunt and Humphrey, the 
majority, have heen made known in several cases. 

Commissioner Thompson declared that dismissal of a com- 
plaint merely on the ground that the respondent has dis- 
continued the unfair practice does not meet the need of the 
public, which should be enlightened. 


Case Against Graham Bros. Co, Dismissed 


The Federal Trade Commission has dismissed its com- 
plaint against the Graham Brothers Soap Company, of Chi- 
cago, Ill., for the reason that the company is no longer en- 
gaged in the manufacture of soap. In the complaint the 
concern was charged with the use of misleading names in 
connection with the sale of soap which it manufactured. 


Case Against Dr. C. H. Berry Co. Is Voided 


The Commission also has dismissed its complaint against 
the Dr. C. H. Berry Chemical Company, a Chicago manu- 
facturer of toilet preparations on the ground that it presents 
a private controversy, and for lack of public interest. The 
charge in the complaint was that of simulating a com- 
petitor’s labels. Commissioners Thompson and Nugent 
dissent. 
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STILL TINKERING WITH INDUSTRIAL ALCOHOL RULES 


Hope Is 


Felt That Revision May Modify 


Objectionable Clauses; 


Change in the Prohibition Unit; Hoover Discusses German Methanol 


WasuHINGTON,: May 16.—Revision of Regulations 61 of the 
[Internal Revenue Bureau relating to industrial alcohol is 
again under discussion. A move to revise these regulations 
was commenced a year ago by the Prohibition Unit, but was 
sidetracked on the protest of industrial alcohol users, who 
objected to the particular scheme then under consideration. 

It now develops that a number of suggestions for a better 
control of the industrial alcohol situation have been made 
None of these 


suggestions will be seriously considered until Lincoln C. 


by various officials in the prohibition service. 


Andrews, the new Assistant Secretary of the Treasury, has 
had a chance to give his, personal attention to them. It is 
that Colonel Andrews will 


sentatives of the legitimate alcohol-using industries before 
taking any steps in connection with the promulgation of new 
regulations. 


Hope to Modify Red Tape Procedure 


Recent developments indicate a disposition on the part 
of the Treasury Department to simplify the present compli- 
cated procedure in the matter of procuring permits, making 
of inspections, the allowance of increased alcohol quotas, and 
other similar matters calling for the attention of the field 
forces of the Internal Revenue Bureau and of the Prohibition 
Unit. 

At present the industrial alcohol users tind fault because 
there are three different sets of officials who must be con 
sulted in connection with permits: prohibition directors, col 
lectors of internal revenue, and supervising special agents. 

\ year ago when an attempt was made to revise Regula- 
tions 61 the chief proposal to which objection was made 
was that which gave prohibition directors complete author- 
ity over collectors of internal revenue. 

The Treasury officials now propose to simplify procedure 
with a view to avoiding unnecessary reptition and to insure 
the centralization of responsibility. It is proposed that the 
prohibition directors shall be the responsible executives, 
giving them an adequate force of inspectors under their 
own control and eliminating all the functions of the collect- 
ors except those relating directly to tax matters, and also 
eliminating the local supervising special agents. 

While this will greatly increase the authority of the pro 
hibition directors it will also increase their responsibility to 
the Internal Revenue Bureau and the department believes will 
expedite the public business, reduce law violations and insure 
prompt attention to the requirements of the legitimate in 
dustry. 


understood confer with repre 


Discrimination Against Alcohol Buyers 


\s illustrating difficulties caused by the present procedure 
in connection with alcohol permits, W. L. Crounse, repre 
senting the National Wholesale Druggists’ Association, and 
the American Manufacturers of Toilet Articles, some weeks 
ago, before the Senate judiciary committee, during the hear 
ings on the Cramton bill, declared that in any other line of 
industry manufacturers may take advantage of low prices to 
accumulate stocks and they are at liberty at all times to 
guard themselves against shortages by prudent buying ahead 

“In the alcohol-using industry operations must be from 
hand to mouth, and the ordinary laws of trade cease to 
operate,” said Mr. Crounse. 

“In the event that a manufacturer is offered new business 
on short notice that would call for an increased quota of 
alcohol, the opportunity can rarely be availed of because of 
the difficulty, if not the impossibility, of obtaining the neces- 
sary increase in time to comply with the terms of delivery. 
Applications for increases are required to be forwarded to 
Prohibition directors, who usually turn the papers over to 
the supervising agent of the district, who, if he can spare a 


man from the pursuit of law violators, sends an inspector 
to examine the plant, books, etc., and report to the supervis- 
ing agent, who then indorses the inspector’s recommendation 
and returns it to the prohibition director, who places his 
recommendation thereon and forwards it to Washington. 

‘These inspectors are not experts in the alcohol-using in- 
(iustries and frequently are young inexperienced men who 
can hardly find their way about in a modern industrial plant. 
lo be on the safe side the inspector usually recommends a 
smaller increase than is desired by the applicant and these 
reductions are almost invariably approved by the supervising 
agents and the prohibition directors. When the application 
for an increase reaches Washington it goes automatically 
to the permit holder’s file in the Prohibition Unit and in due 
time comes up for consideration before the officials of the 
Permit Division. 

“Until a comparatively recent date these officials had 
authority to act upon applications for increased quotas but 
under the practice now in vogue they merely make a recom- 
mendation to a so-called central committee composed of the 
heads of certain divisions of the Prohibition Unit. The 
division chiefs are thus deprived of their authority which is 
vested in a committee where the responsibility for any ac- 
tion taken is divided among a number of officials, no one 
of whom can be called to account in case a blunder is made. 
\pplicants for increases are sometimes permitted to appear 
before the central committee in person or by attorney and 
argue for the allowance of the full amount stated in the 
application but, of course, this is impracticable in a great 
majority of cases and the application is frequently scaled 
down to a prohibitory point. This procedure always takes 
many days, frequently weeks and in some instances months 
have been consumed in securing approval for an application 
for an increased quota. Every business man knows that the 
most profitable factors in his business are these unexpected 
additional orders which do not involve overhead or any sub- 
stantial increase in the cost of plant operations. In many 
cases such opportunities are sacrificed for the reasons stated. 
For the same reasons the legitimate growth of every business 
using alcohol is restricted and stunted.” 


New Revision of Section 432 


The Internal Revenue Bureau has announced an amend- 
ment to Section 432 of Regulations 60, adding a proviso in 
connection with letters confirming permits to purchase so 
that the entire section reads as follows: 

“Sec. 432. Such letter confirming permit to purchase must 
be secured by the vendor by communicating with the director 
purporting to have issued the permit to purchase. The com- 
munication shall in every case be on the letterhead of the 
permittee asking for confirmation, must be signed by him, 
and must show the name and address of the permittee wishing 
to secure the liquor, his basic permit number, the date and 
number of the permit to purchase covering the proposed 
shipment, and the kind and quantity of liquor covered there- 
by. Such letter must be sent by first-class registered mail 
and in every case a return receipt (post-office Form 3811) 
must be demanded. Within 48 hours of the receipt of such 
letter the director will, if the permit is confirmed, send the 
letter confirming permit to purchase, Form 1410D, by regis- 
tered mail, with demand for return receipt. Each request 
and each confirmation will be mailed under separate cover; 
Provided, That a vendor may, if he desires, inclose in one 
envelope all requests for confirmation mailed to a Director 
in a single day, in which case, however, an additional letter 
of transmittal shall be inclosed scheduling the requests thus 
transmitted: and, Provided Further, that a Director may 
inclose in one envelope all confirmations sent by registered 
mail to a vendor in a single day, in which case, however, an 
additional letter shall be inclosed therewith scheduling the 
confirmations thus transmitted including the Post Office 
registry number of the request for confirmation, the number 
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of the permit confirmed, its date, the name and address ot 
the vendee, and the kind and quantity of liquor to be pur- 
chased, the original and all copies of which letter, and the 
confirmations thus transmitted, shall be initialed, in the lower 
left-hand corner, by at least two employees of the Director’s 
office who have been instructed in writing by the Director to 
see that the forms 1410D thus listed are, in each instance, 
actually mailed to the vendor.” 


Important Changes in Prohibition Unit 


Some changes have been made in the organization of the 
Prohibition Unit of the \ cur- 
tailment of the persunnel of the legal division of the unit 


Internal Revenue Bureau. 


has been brought about, a force of 262 being reduced to 162. 
The litigation division and the division of interpretation have 
been consolidated into the law division. A division of opin- 
ions and decisions been organized. The assessment 
division has been abolished. A field service division has been 
created. Field supervisors have been placed under the im- 
mediate direction of the assistant prohibition commissioner. 

The central committee of the Prohibition Unit hereafter 
will devote its attention to the consideration of larger ques- 
tions, such as regulations, and matters of policy. A board of 
review has been created in the legal division to afford an 
opportunity for the reconsideration of cases settled by revo- 
cation proceedings. 


has 


Arrest in Alleged Diversion Case 


Several arrests have been made in Washington in a case 
charging conspiracy to divert for beverage purposes alcohol 
withdrawn for use in the preparation of toilet articles. The 
case has to do with the Maryland Drug & Chemical Com- 
pany of Baltimore. Arrests which have been made include 
Col. Winfield Jones of Washington, and a brother, N. T. 
Jones of Atlanta, who are accused of diverting for beverage 
purposes quantities of alcohol withdrawn under a_ permit 
issued to the Maryland Drug and Chemical Company. M. 
H. Caro, proprietor of the Caro Flavoring Company, Wash- 
ington, also has been arrested in connection with the same 
case. 

Hoover Discusses German Methanol Situation 


Considerable interest has been occasioned by greatly in- 
creased imports of a synthetic wood alcohol designated as 
methanol from Germany. Secretary of Commerce Hoover 
in commenting upon the situation that during three 
months’ time the domestic wood alcohol industry, with an 
investment of $100,000,000, has been placed at the mercy of 
German competition. Secretary Hoover points out that 
fortunately for American manufacturers, the Chemical 
Foundation, Inc., holds a basic process petition for the pro- 
duction of methanol in the United States. 

Importations of methanol last year totaled only 48 
valued at $29. In January imports totaled only 40 gallons, 
valued at $26. These importations in all probability 
were merely samples, according to the Chemical Division. 

The amazing importation of the German product com- 
menced in February when the total entered was 62,971 gal- 
lons, valued at $29,420, or approximately 46 cents a gallon. 
In March imports totaled 69,886 gallons, valued at $26,976, 
or 37 cents a gallon. A significant feature of the March 
importations is the reduction in value per gallon. 

The German manufacturers claim that the cost of 
duction is from 18 cents to 26 cents. <A_ specific duty 
of 12 cents applies, and transportation to the United 
States costs about three cents, it was learned at the Com- 
merce Department. As the price of domestic wood alcohol 
is 70 cents, at which the manufacturers declare they are 
losing money, it is declared that an increase in the tariff, even 
of 50 per cent, the maximum under Section 315, will not 
suffice to protect the domestic industry unless it starts the 
manufacture of the same product. 


Savs 


gallons, 


pro- 


An application for an increase in the duty on methanol 
from twelve to eighteen cents per gallon has “been filed with 
the Tariff Commission by Thomas J. Doherty, of the law 
firm of DeVries, Doherty, Davis & Lamb, New York, on 
behalf of the wood distillation industry of the United States. 

“This action is made necessary by reason of the growing 
importations of synthetic methanol made in Germany by a 
wholly different process,” said Mr. Doherty. “This foreign 
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article was not known when the Tariff Act was enacted and 
because of the low costs of production in Germany, the pres- 
ent duty on methanol of twelve cents per gallon wholly fails 
to equalize the costs of production in the United States and 
the costs of production in Germany.” 

An analysis of samples of synthetic methanol is being made 
by chemists in the Bureau of Internal Revenue to determine 
questions with regard to its toxicity, possible potability, 
suitability for denaturing purposes, etc. Dr. J. M. Doran, 
chief of the industrial alcohol and chemical division of the 
Prohibition Unit, expresses the opinion that methanol is 
probably not very toxic and may possibly be potable. He 
says that the Prohibition Bureau has not been asked to ap- 
prove methanol as a denaturer, but that it would not approve 
its use in the pure state. Some chemists hold that impurities 
in methanol would make it poisonous. 


LESSONS OF METHANOL 
(Editorial in the New York Times) 
“Eternal research is the price of progress.” This is the 


that Germany has made to the question, “What 


price progress ?” 


answer 
Her unremitting research in the labora- 
tories of industry thrust 
which 
compete value 
the year 


the total volume being only forty- 


has with seeming suddenness 


the 
wot vd 


methanol, 
The 


entire 


upon our markets synthetic article, 


our home-made alcohol cannot 


of the importations of this substance for 
1924 amounted to $29, 
eight 


gallons; in January of this year the value was $26, 


and the volume forty gallons; but in February the value 
and volume suddenly leaped to more than a thousand times 
the amounts for the preceding month, and to even gteater 
volume, with a lowered price (hardly half of the domestic 
wood alcohol product price), in March 


Secretary Hoover, that 


The result is, says 


American manufacturers of wood 


alcohol have been placed “absolutely at the mercy of German 


competition.” 

tariff for defense 
against such menacing progress in methods of manufacture 
will find that no prohibitive wall is practicable. The only 
permanent protection is to be found in the research service 
of the laboratories of American industrial chemists, and that 
is something not to be organized and developed in days or 
weeks. American industry “shocked into action” may, by 
use of the German process which has yielded such a product, 
meet the present competition after a little; for the formula 
is in the hands of the Chemical Foundation, Inc., which, as 
Mr. Hoover announces, holds a basic process patent, taken 
out here by the Germans nine years or more ago. 


Those who are disposed to look to the 


The German chemists and industrialists have been working 
at the commercial development of this particular synthetic 
process for all these intervening years, while our own manu- 
facturers have seemingly sat down satisfied with their old 
processes, “loath to change over,” to use Mr. Hoover's 
words, and, “heedless of the menace,’ have been caught 
“napping.” They have even ignored the requests of the 
Chemical Foundation to look into the process patents avail- 
able for their use. 

What has happened in the case of methanol suggests what 
will happen in other industries, unless our American manu- 
facturers and capitalists, as Professor Bogert, of the Colum- 
bia University, intimates, grasp the importance of research 
work. It is something more than meeting emergencies and 
making hurried adaptations. It means years of patient search 
out upon the verges of the known, peering into the unknown, 
instead of buying the new knowledge from scientists of 
another country who have made the sacrificing venture or 
getting the Government to put up a tariff barrier to keep its 
benefits away from our people. 

There is a great and practically unlimited field of syn- 
thetics of non-coal-tar origin that awaits cultivation and 
that promises abundant rewards to the researchers. The 
lesson, the moral, of Germany’s research, as illustrated in 
the production of methanol, is that it is the price of progress 
in any and every industry. 





May, 1925 AMERICAN PERFUMER & 


EssENTIAL OiL REVIEW 


SURVEY OF FOREIGN TRADE TOILET GOODS FIELDS 


Commerce Department Agents Make Timely Reports on Opportunities; 
Some Valuable Hints for Our Manufacturers Who May Wish to Expand 


OUR EXPORTS PASS $1,000,000 GAIN MARK: 
NEW REVIEW OF EUROPEAN FIELD 
The Department of Commerce has begun the compilation 
the 
American toilet preparations. 


growing world demand for 
The 
overcoming dependence upon foreign supplies, 
dustry 
sticks, 
a bright 


of a series of surveys on 


initial review shows that 
American in- 
has developed until United States tooth paste, 
hair all markets, 
outlook exports of toilet 
preparations United States during 1924 
$7,251,931 the upward trend of 
foreign sales started in 1923 when exports exceeded imports 
by $1,000,000 for the 
report on Western European markets for toilet preparations 
report that our toilet 
all of these markets 
paste and other dental preparations particularly are 


lip 


tonics, etc., are sold in nearly with 


for further expansion. 


from the valued 
showed a continuation of 


first time in history, according to a 


American trade representatives 


preparations are finding favor in 
Tooth 
in demand and actually dominate several foreign markets in 
with home manufactures selling for less.. In 
England alone it is estimated that 80 per cent of the sales 
of such preparations are of 
sticks, eyebrow hair 


powders and nearly all other 


competition 


American manufacture. Lip 


pencils, tonics, facial creams, talcum 


American toilet preparations 
are growing in demand in the world markets. 

Climatic and economic conditions figure conspicuously 
foreign trade in these articles, according to the report. Great 
Britain’s damp climate precludes the possibility of large sales 
of talcum powder, while the 20 cent charge for baths in the 
public bath houses of Netherlands does not permit the use 
of such items as bath salts. 

While the quality of goods alone recommends them to a 
certain class of Europeans, sales are unmistakably stimu- 
lated by designs of containers and the importance of proper 
packing for retail sales can not be overstressed. 

The report reveals a growing use of toilet 
among men. Self-shaving is becoming more 
Spain with a consequent demand for soaps, 
lotions. Baldness is general in the country and hair tonics 
are used constantly. Cologne waters and other perfumes 
are used profusely. 

Manicuring and chiropody are not well advanced in most 
of the countries and the demand 
quently limited. 

The full report is published as Trade Information Bulletin 
No. 344, “World Trade in Toilet Preparations: 1, Western 
Europe.” It reviews market possibilities, imports and ex- 
ports, customs and usages, preferences and dislikes, and 
makes recommendations for the preparation of advertise- 
ments. Copies may be purchased from the Superintendent of 
Documents, Government Printing Office, Washington, D. ¢ 
or from any district office of the Bureau of 
Domestic Commerce. The price is 10 cents. 


preparations 
universal in 
powders, and 


for accessories is conse- 


Foreign and 


Toiletries Trade with Dominican Republic 


The United States furnished 77 per cent of the total 
imports into the Dominican Republic in both 1922 and 1923 
and was the Republics’s best customer in 1923, taking 

per cent of the exports. Imports figures for total 
perfumes and toilet preparations reflect the increasing 
chemical trade of the United States with the Dominican 
republic—$28,856 worth of these items in 1923 compared 
with $19,500 in 1922. Imports of dentifrices showed the 
greatest individual increase, approximately 80 per cent over 
the 1922 figure. Imports of talcum and other toilet pow- 
ders registered a 100 per cent increase in quantity, from 
6,017 pounds in 1922 to 12,014 in 1923. 


BELGIUM A SMALL, BUT FERTILE FIELD 
FOR SOME OF OUR TOILETRIES 
11,373 


slightly 


miles 
more than 
industrial 
and _ allied 
it is dependent to 
conditions of the en- 


about 
(only 


country of 
7 539,568 


Belgium, a small square 
population of 
York 
consuming 


With a 


degree 


and a 
New 


nation, 


City’s population), is primarily an 
chemical 
trade, 


business 


amounts. of 
transit 


large 
large 
the 
interesting 
industries 
the 


products. 


an unusual on 


tire world. Some 
the toiletry 
Nolan, of 


Commerce 


relations to 
Lloyd A. 


Department of 


its 
been prepared by 
the 


facts about 
have 
Chemical Division of 


Belgium's receipts of toilet preparations during 1923 
$743,636, compared with $926,869 in 1922 
$183,233. France supplied the bulk of 
80 per cent (1923) and 81 per cent 
Britain 2 per cent (1923), com- 


furnished 2 
while the United States 


were valued at 

a decrease of 
the requirements, 
(1922); Great 
with 1 (1922) ; 
and the Netherlands exported to Belgium less than | per 
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industry specializing in 
itself, and 
3elgium market. There 
such as dentifrices, shaving 
and manicure specialties— 
has developed mass pro- 
packages, and moderate prices—which 
show a promising field for American effort, and where 
pioneering has recently produced good results. Under 
favorable circumstances Belgium can not be an extensive 
market for American toilet preparations, but it, neverthe- 
less, offers a moderate opportunity for expanding sales of 
inexpensive toilet accessories in daily use. 


larger 
consumption of has 
against the 
toilet 


France 


an 


Belgium has given 
a dominant place in the 
however, 
soaps, cold 
in which 
duction, attractive 


preparations within 


are, certain lines, 
creams, 


American 


deodorants, 
ingenuity 


Exports of Perfumery, Cosmetics and Oils 
The exports of chemicals and allied products from the 
United States to 


of 1925 attained 


foreign countries during the first quarter 
aggregate value of $36,034,000 and 
showed 11 per cent increase over the corresponding period 
of 1924, according to figures compiled by Charles Con- 
cannon, chief of the Chemical Division of the Department 
of Commerce. This figure higher 
quarter throughout the year 1924. Shipments of 
perfumery and toilet preparations were all 
larger than during any quarter of 1923. 

The favorable condition of the export trade of perfumery 
and toilet preparations was maintained, and a total of $1,- 
814,000 worth was sent abroad during the first three months 
of 1925. Heavier shipments of perfumery and toilet waters, 
talcum and other toilet powders, and dentrifices were made 
this year than last, whereas one-fifth less of creams, rouges 
and cosmetics left this country destined for foreign ports. 

The total exports of goods of this type during the first 
three months of 1925 were: Perfumery and toilet waters, 
103,000 pounds, valued at $102,000; talcum and other toilet 
powders, 804,000 pounds, $416,000; creams, rouges and other 
cosmetics, 476,000 pounds, $242,000; dentifrices, 802,000 
pounds, $765,000; and all other toilet preparations, 430,000 
pounds, $289,000. 

The exports of all essential oils showed an 8 per cent 
increase in quantities shipped, having risen from 336,000 
pounds in the first quarter of 1924 to 364,000 in January- 
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March, 1925, but a 2 per cent decrease in values, from 
$357,000 to $349,000. Peppermint oil diminished 72 per cent 
in quantity, from 46,000 pounds to 13,000, but only 30 per 
cent in value, from $162,000 to $114,000, whereas the “all 
other essential oil” class rose from 290,000 pounds, valued at 
$195,000, to 350,000 pounds, worth $236,000. 


Cuban Market for Toilet Goods Expands 


Conditions affecting the market in Cuba for American per- 
fumery and toilet preparations are described by Lloyd A. 
Nolan of the chemical division of the Bureau of Foreign 
and Domestic Commerce. 

“The use of first aids to beauty, such as powders, rouges, 
creams, and perfumes, is practically universal with the 
Cuban women,” says Mr. Nolan. “The men also are addicted 
to the use of toilet preparations. There is an excellent mar- 
ket for toilet accessories of this character. In the case of 
perfumery and cosmetics Cuba obtains about one-half of its 
supplies from the United States, but the French preparations 
exceed the American in aggregate value, as the French per- 
fumes are relatively more expensive. The bulk of the sales 
in toilet requisites consists of face powder. 

“During 1922 the value of United States exports of per 
fumery and toilet preparations to Cuba reached $361,579 and 
in 1923 amounted to $495,511, or an increase of about 35 per 
cent. The items of this group, in the order of their import 
ance, are dentrifices, talcum and toilet powders, creams, 
rouges and cosmetics, toilet preparations, perfumery, and 
toilet waters. The exports of dentrifices from the United 
States to Cuba increased considerably, from $113,216 in 1922 
to $172,655 in 1923, while talcum and toilet powders showed 
a rise from $102,341 during 1922 to $124,916 for 1923. Dur- 
ing 1923 the American exports of creams, rouges, cosmetics, 
and perfumery to Cuba showed increases in contrast to the 
previous year.” 


Latvia Offers Small, But Possibly Good Field 


France supplies the bulk of Latvia’s requirements for per 
fumes and cosmetics. At present no American toilet prepara- 
tions are found an the Latvian market, and the general public 
is not at all acquainted with American products. <A recent 
Government regulation prohibits the importation of tooth 
paste and powder, because of the large local production of 
these products. In order to compete in the market, prices 
must be low and credit terms relatively long, from two to 
three monhs. In 1923 imports of toilet preparations totaled 
508,938 lats (1 lat = 50 Latvian rubles = $0.193), and during 
the first seven months of 1924 they reached 342,256 lats. 


Good Outlook in China for Toiletries 


Assistant Trade Commissioner James H. Smiley, Shanghai, 
reports that China as a market for toilet preparations pre- 
sents a good outlook. American goods at the present time 
occupy an important place in the market. The sale of these 
preparations has steadily increased from year to year, and in 
spite of the political upheavals in China, the country is 
continually advancing in industrial development. With this 
industrial development the general average of the purchasing 
power of the native is increasing constantly. 


Argentina as a Market for Perfumery 


Perfumes and toilet preparations have been manufactured 
in Argentina for more than 20 years, but it only has been 
within the last six years that the industry has come to 
occupy a place of importance in the country. American 
perfumes and toilet preparations have gained in favor, and 
this market appears to offer encouraging prospects for fur- 
ther development, acording to Lloyd A. Nolan, of the 
Chemical Division of the Department of Commercs 


Population Versus Purchasing Power 


The export manager, in looking about the world for 
new markets, often passes by small countries with scant 
populations, giving them little thought or consideration, says 
Commerce Reports. New Zealand, with a population of only 
1,300,000, may appear quite unimportant as compared with 
China, for example, with 436,000,000 inhabitants, yet it has a 
per capita trade one hundred times greater than that of 


China. 
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COMMERCIAL EXHIBITS AND PUBLICATIONS 
AS AN ADJUNCT TO THE LABORATORY 

A practical step in the cooperation between universities 

and industry has been undertaken as a novel feature of 

laboratory management at Clark University, Worcester, 

Mass., under the direction of E. C. Belknap. There has 

been assembled here a large but carefully selected assortment 


of exhibits representing important chemical products, pro- 


cesses, equipment and plant construction as well as other 
recent industrial applications of physics and chemistry 

This exhibit is not a division of the museum but is a part 
of the laboratory, and is kept before the student so con- 
stantly that he would learn by mere association even if he 
were not inclined to learn by study. Such exhibits have 
been collected before, of course, but Clark University is a 
pioneer to the extent to which they are brought before the 
student in his regular laboratory work and in the amount of 
up-to-date trade information which is placed in his hands. 

The exhibits are supplemented with a collection of manu- 
facturers’ catalogues, trade bulletins and descriptive circu- 
lars for free distribution; also in the departmental library 
are complete files of the more expensive volumes. The trade 
literature is usually placed in binders and retained by the 
student for permanent reference. 

These exhibits arouse the interest of the younger students 
by indicating possible fields for their future professional 
work and illustrate some results of the application to in- 
dustry of the technical knowledge which they are beginning 
to acquire. It serves all classes in broadening the scope of 
their interests by bringing within the laboratory many ex- 
amples of current industrial practice. It especially serves 
the advanced students by informing them reliably of the 
best materials and latest equipment and of the best source 
of supply and, to a certain extent, of current costs. 

Inasmuch as the students of today are the buyers of to- 
morrow, it is obvious that here is a channel through which 
manufacturers may advantageously present their goods at 
negligible expense to a steadily increasing number of pros- 
pective customers. The good-will thus built up among these 
technical men is an asset to any manufacturer. 

The value of this work is shown not only by the interest 
of the students but by the inquiries it has drawn from other 
schools and from foreign universities; also by the fact that 
the Clark alumni use this service long after assuming posi- 
tions of responsibility.. Those desiring more information 
should address E. C. Belknap at the university. 


COSTLY COMPETITION 


The most costly form of competition with which every 
industry has to contend, the Department of Manufacture of 
the Chamber of Commerce of the United States has found, 
is ignorance. This is disclosed, for example, in quotations 
to the government for supplies of every description. These 
force the manufacturer in nearly every line of industry to 
the pessimistic conclusion that some of his competitiors have 
little or no idea of costs, for at one time or another offers 
are made at prices lower even than the cost of materials. 

In its study of cost accounting the Department of Manu- 
facture of the National Chamber has, in the course of five 
vears during which it has come in contact with representa- 
tive executives of various industries, discovered that this 
is a general condition. Legitimate competition is a spur to 
greater effort, but ignorance is an unknown quantity against 
which there is no defense. 

“The Chamber is convinced,” it says in a statement of the 
problem, “from its study of successful movements in uniform 
cost accounting that the elimination of uninformed dis- 
astrous competition comes from the development of uniform 
cost accounting for a line of business and from the adoption 
of these uniform methods in the accounting systems of its 
individual members. There is an evolution in many indus- 
tries going on now that proves the truth of this statement. 
The printers, the cotton finishers, the malleable iron found- 
ers, the tent and awning makers, the newsprint manufac- 
turers, and the knitted underwear manufacturers are some 
of the groups that are reaping the benefits.” 
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NEW DECISIONS: EXTRA DUTY 


“BLACK AND WHITE” VS. “RED AND WHITE” 

The controversy between Plough Chemical Company and 
Isadore Bullion relative to their respective trade-marks has 
the Court of Appeals of the District of 
Columbia in favor of Isadore Bullion, affirming the decision 
of the Commissioner of Patents that there is no deceptive 
resemblance between the words “Red and White’’ 
words “Black and White,” 
mark consisting of the combinations of those colors. 


been decided by 


and the 


nor between the design trade- 


The decision of the Court of Appeals is as follows: 


“This appeal relates to two separate applications filed by 
the party Bullion for the registration of certain trade-marks, 
and the oppositions of the Plough Chemical Company 
thereto. The two issues are similar in character, and were 
submitted together. 

“In one case the trade-mark for which the applicant sought 
registration consists of the words ‘Red and White,’ while 
the trade-mark of the opposer is composed of the words 
‘Black and White.’ In the cther case the mark sought to 
be registered consists of a square divided by two diagonal 
lines into four equal triangles, two of which are bright red 
in color, alternating with two white ones. The opposer's 
trade-mark in that case is a label design, divided by a 
diagonal line into two parts, one white, and the other black, 
with the words ‘Black and White’ printed thereon. 

“The respective trade-marks are used upon the same 
general class of goods, consisting of skin ointments, hair 
dressing, cold cream, talcum powder, liniments, tonics, and 
similar articles. 

“The present decision, of course, must depend upon 
whether there is a sufficient resemblance in point of sight, 
sound or sense, between the competing trade-marks, as to 
be likely to decive others, especially ordinary purchasers 
buying under usual conditions, so as to pass the goods of 
one party off as the goods of the other. This is almost ex 
clusively a question of fact, and the record accordingly con 
tains considerable testimony upon the subject. The Assist- 
ant Commissioner held in favor of the applicant in each 
case, and dismissed the oppositions. 

“We shall not enter into a detailed discussion of the evi- 
dence in the case, since this would amount to no more than 
a repetition of the views set out in the decision of the Assist- 
ant Commissioner. We content ourselves with saying that 
the opposer’s word-mark ‘Black and White’ should not pre- 
vent a registration of the applicant’s word-mark ‘Red and 
White. The respective terms naturally suggest contrast 
rather than identity, when applied to articles of merchan- 
dise. As to the figured marks we may say that the marks 
themselves furnish convincing proof of the absence of a 
deceptive resemblance between them. They differ materially 
in color and design, and are not likely to deceive or mislead 
anybody. 


“The decisions in question are affirmed.” 


Trade Mark Renewals Under Law of 1905 


Trade mark registrations taken out under the law of 
February, 1905, providing for protection for a period of 
twenty years, have began to expire and applications for 
renewals so far are reported to have been fewer than might 
be expected. This may be due to confusion caused by the 
thirty years period named in the act of 1881. Trade mark 
registrants should [ook into their status, for renewals are of 
quite as much importance as the original registrations 


German Patents Make New Record 


_The year 1924 marked a record in the number of applica- 
tions for patents in Germany, the total being 56,831, against 
45.209 in 1923, and 49,532 in 1913. At the end of last year 
75,466 were in force. The increase was particularly marked 
in the classes electrical engineering (wireless), motor cars 
and chemistry. 


ESSENTIAL O1t REVIEW 


ON ALCOHOL IN PERFUMERY 


COURT DIVIDED IN ELIZABETH ARDEN CASE 


WASHINGTON, May 16.—That imported alcoholic perfum- 
ery is subject to the tax imposed by the act of February 24, 
1919, the tariff duty held the 


United of Customs affirming a 


addition t has been 
States Court Appeals 
similar ruling by the Board of General Appraisers in the 
Elizabeth Arden versus the United States. 


the 


in by 


in 
case of 
Presiding 
Judges Smith and Barber filed dissenting 


The opinion of court was delivered by 


Judge Graham, 
opinions. 

This 
was assessed for duty by the collector at 40 cents per pound 


The appellant imported alcoholic perfumery in 1923. 
and 75 per centum ad valorem under paragraph 62 of the 
tariff act of 1922 and with an additional tax of $1.10 per 
wine gallon under 600 (c) of 
February 24, 1919. On appeal the Board of General Ap- 
praisers sustained the assessment made by the collector. 


section the revenue act of 


“The importer contends the tariff act of 1922 has repealed 
by implication section 600 (c) of the revenue act of Febru- 
ary 24, 1919, and this is the single question involved here,” 
said Judge Graham in the majority opinion of the court. 
“It is conceded there is no special repeal, by said tariff act, of 
600 (c) act of 1919 


“The rule is that where a revising statute covers the whole 


section of the said revenue 


subject matter of antecedent statutes, the revised stattte re- 
peals the antecedent enactment, unless there is something in 
the nature of the subject matter, or the revising statute to 
Sut it 


that repeals by implication are not to be favored 


indicate a contrary intention. must be borne in mind 


It is abso- 
lutely essential to the implication of a repeal that the ob- 
jects of the two statutes are the same, in the absence of any 
If they are not both statutes will stand, 
even though they may refer to the same subject. It is also 
a well established canon of statutory construction that a 
later statute, general in its terms and not expressly repeal- 
ing a prior special statute, will ordinarily not affect the 
special provisions of such earlier statute. 

“It is apparent that after the war revenue act of October 
3, 1917, became effective, and up until further legislation on 
the subject, alcoholic perfumes, when imported, were sub- 
jected to a double tax, first a customs duty of 40 cents per 
pound and 60 per centum ad valorem under the act of Oc- 
tober 3, 1913, and a further tax of $1.10 per wine gallon, 
under the war revenue act of 1917. Both impositions were 
collected by the collector of customs, the first, however, was 
deposited in the Treasury as customs collected; the second, 
as internal revenue collections. This court held that 
taxes, thus collected on imports, are customs duties. 

“Obviously, the Congress was here attempting a general 
revision of paragraph 48 of the act of October 3, 1913, and 
nothing more. To argue that it was the intent of Congress, 
by paragraph 62 of the tariff act of 1922, to repeal the pro- 
visions of section 600 (c) of the revenue act of February 
24, 1919, we think far beyond any inference to be 
gathered from a fair consideration of both acts. The Con- 
gress had considered the act of February 24, 1919, as an in- 
ternal revenue measure and it was considering the tariff act 
of 1922 as a general revision of customs duties. If the pro- 
visions of the tariff act of October 3, 1913 and of the 


repealing clause. 


has 


goes 


ot 
revenue act of February 24, 1919, as we have held on numer- 
tus occasions, could be and were concurrently operative, by 
a parity of reasoning the tariff act of 1922, being a revision 
of the subject matter covered by the tariff act of October 3, 
1913, and the revenue act of February 24, 1919, are con- 
currently operative. If such is the case, it is the plain duty 
of this court to so construe the law as to give effect to that 
intent.” 

Judge Barber in his dissenting opinion said: 

“Tt seems to me that the opinion of the majority fails to 
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give due force to the ind intent of the tariff act of 
1922 

“Paragraph 801 provides that ‘the duties prescribed in 
schedule 8 and imposed in Title I shall be in addition to the 
internal revenue taxes imposed under existing law or any 
subsequent act.” 

“T think this provision, when considered in connection with 
the first part of the section already referred to, clearly im 
plies that the duties imposed by Title | were all the customs 
duties to be thereafter collected on the merchandise named 
in that title; that the only addition that could be made thereto 
were the internal revenue taxes imposed by other statutes, 
and not that the duties imposed in Title I were in addition 
to some other customs duty 

“This case as viewed by the majority of the court really 
involves the right to collect the two separate customs duties 
upon the same importation by virtue of two acts of different 


scope 


dates 

“It is at 
authorized thereunder. 
the taxpayer is entitled to the benetit 
the judgment below.” 


least doubtful whether the collection of both is 
In such cases, as has often been held, 
of the doubt. I would 


revers¢ 


CARON WINS INJUNCTION IN SUIT OVER 
NARCISSUS LABELS 

Findings were submitted by counsel in the case of Caron 
vs. A. P. Babcock Co. before Justice Joseph M. Proskauer 
in Special Term, Part 6, of the Supreme Court of New 
York, May 19, and an order along the lines outlined by the 
court in its decision rendered from the bench at the conclu- 
the 
within a day or two 

At the trial testimony was given by Ernest Daltroff, presi- 


sion of the trial of case April 29 was due to be issued 


dent of Caron Corp.; Frank N. Carpenter, general manager 
aron Corp.; Rueben Hauk, formerly of Antoine 
and H Bertram, president of the A. P. 


The signifcant 


of the ¢ 


Chiris Co Henry 


parts of the decision follow: 


Babcock Co 


“T am satisfied that under the authorities I should not find 


and cannot find that the word ‘Narcisse’ uncombined or in 
its English form ‘Narcissus’ has any secondary meaning 
sufficient to justify the plaintiff's claim to an exclusive right 
to the use of the word ‘Narcissus’ or ‘Narcisse.’ It is the 
name of an ordinary flower. It is associated in the mind of 
a layman with the odor of a flower. It has been used by 
many people as descriptive of a perfume. These facts dif 
ferentiate it entirely from such a situation as arose in the 
Coty case, to which my attention was called, where Coty 
used word ‘L’Origan’ as descriptive of a perfume and 
where the Court based its decision that a secondary meaning 
on the circumstance that the word 
‘T’Origan’ had primarily only a technical botanical signif 
cance and was not known to the ordinary consumer at all 
and that therefore in appropriating it to his own use Coty 
had given it a special secondary significance. Likewise in 
the Coca Cola there was a combination of coca and 
under conditions which gave it a perfectly distinct 
meaning to the man in the street, and in the Budweiser case, 
upon which the plaintiff relied, the use was so exclusive and 
over so long a period of years that the case must be regarded 
as sui generis. Certainly none of these cases would justify 
me in holding that the name of an ordinary garden flower 
had a secondary significance with respect to a perfume. 
“When we to a combination of the word ‘Narcisse’ 
with ‘Noir,’ however, we have an entirely different situation 
The plaintiff and its predecessors undoubtedly made the 
Black Narcissus, and I will use the English from 
entirely thei Up to the time that 
came upor apparently there was 
no great demand for Narcissus perfume When they 
ame on the market with Black Narcissus, they 
made a great success of it and undoubtedly there 
followed in the train of their success a vast army of 
manufacturers and vendors of other Narcissus perfumes, and 
I think as many of them got as close to the package of Caron, 
the plaintiff, as they felt they safely could. These facts, 
coupled with the circumstance that the defendant originally 
form of | which it has since discontinued, as 
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frankly imitative of the plaintiff's package, should | think 
make me astute to protect the plaintiff in its enjoyment of 
its trademark Black Narcissus. 

“With respect to the form of the package and the colors 
employed thereon, the packages themselves are undoubtedly 
the most persuasive evidence. There seems to be no reason 
whatever why the defendant should arbitrarily use a black 
stopper on these bottles. While the use of a gold dise in 
some form or other is fairly common in the trade and has 
been for many years, here the defendant uses a disc almost 
identical in appearance with the plaintiff’s disc. The printing 
upon it is merely an embossing, without another color. The 
word ‘Narcissus’ is the only word which is plainly legible, 
and the name of Babcock is almost illegible, being very small 
type of the same color as the disc itself. This in turn is 
superimposed upon a base, which appears upon close exam- 
ination to be a dark blue, but which at any distance whatever 
from the eye appears to be black, and on casual glance one 
would think, despite the superimposition upon the top of the 
box of a gold and red covering, that the bottom of the box 
was identically the package that has been used by the plaintiff, 
namely, a black box with a gold seal, bearing the words 
‘Narcissus Noir.’ 

“T think that I must enjoin the wrongful imitation by the 
defendant of the plaintiff’s package along the lines I have 
suggested, and I will grant an injunction to the plaintiff 
which shall be so drawn as generally to carry out this pur- 
pose. Specifically, it should contain the following features 

“Tt should enjoin the use of the black stopper in connection 
with the perfume known as ‘Narcissus’ or ‘Narcisse’ and the 
use of those words. The defendant’s witness testifies that 
the use of a black stopper is quite accidental and he might 
just as well use any other color. The use of black in con- 
nection with the word ‘Narcissus’ or ‘Narcisse’ on any part 
of the bottle or package should be enjoined, with one excep- 
tion. It seems to be not feasible to print upon the little gold 
disc in any color other than black. The use of black as an 
imprint on the little gold label will really differentiate the 
package from plaintiff's package, because plaintiff uses 
an all gold disc, so that I think that the injunction should 
permit the imprint of the little gold disc itself in black. 
Saving for that, the defendant should be enjoined from using 
black or any color such as dark blue or dark brown of such 
a nature as to appear to be black, in connection with the 
word ‘Narcisse’ or ‘Narcissus.’ 

“T will add on the suggestion of counsel that I think the 
package in which the face powder and talcum powder are 
now vended by the defendant are clearly within the de- 
fendant’s rights, and the injunction may authorize the de- 
fendant to continue vending in those packages. 

“T do not want the seal imposed upon a surface which is 
substantially black. There is no reason in the world why 
that should not be imposed immediately upon the red, just as 
it was imposed upon a comparatively light blue ground in 
the package submitted. That gold seal can be pasted right 
on that red background, and then nobody would have the 
slightest difficulty in differentiating them. I really think in 
formulating this injunction I have given the defendant a way 
out here which does not impose the slightest hardship on it. 
if it conducts its business consistently with the principles ot 
honest trade.” 


Ogilvie Sisters Win $25,000 Damage Suit in Which 
Henna Is Vindicated as a Beautifier 

The Appellate Division of the Supreme Court in Brook- 
lyn has unanimously upheld a verdict of the Supreme Court 
in Queens County in April, 1924, denying damages to Mrs 
Brown, of Mount Vernon, for alleged injuries to 
her hair caused by treatment received in the establishment 
of the Ogilvie Sisters, 505 Fifth avenue; New York 

Mrs. Brown sued for $25,000, alleging that when 
sought to have her hair hennaed it turned green and later 
fell out. She appeared at the trial wearing a wig and as- 
serted that it had necessary for her to postpone a 
contemplated marriage. The Ogilvie Sisters denied such 
injury had been done and contended that Mrs. Brown’s scalp 
was in such condition when she applied to them that they 
had to resort to treatment to cure it. ; 

Professor Frederick Wise, of Columbia University, testt 
fied that there was nothing harmful in henna for the scalp. 
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ACTIVITIES OF ASSOCIATIONS, SOCIETIES AND CLUBS 


Chemists, Drug Manufacturers and Paper Groups Hold Conventions; 


Dr. Whelpley Honored; New German Ambassador Guest at Function 


AMERICAN DRUG MANUFACTURERS 

The American Drug Manufacturers’ Association held its 
fourteenth annual convention at the Biltmore Hotel in New 
York April 20 to 23, with an attendance of 200 representa- 
tives of member firms. Interesting reports were read and 
discussed in relations to business, legislative and scientific 
matters affecting the industry. Of chief interest to our 
readers was the association’s reaffirmation of its opposition 
to tax-free alcohol. Too much attempted legislation and 
too many laws affecting trade also received attention. 

Dr. S. R. Light, vice-president of the Upjohn Co., Kala- 
mazoo, Mich., was elected president for 1925-26, to succeed 
Dr. Alfred S. Burdick, of the Abbott Laboratories, Chi- 
cago, who has served for two years. Other officers elected 
were: Oscar W. Smith, Parke, Davis & Co., first vice- 
president; Charles G. Merrell, William S. Merrell & Co., 
second vice-president; Ralph R. Patch, E. L. Patch Co., 
third vice-president ; Franklin Black, Charles Phzer & Co., 
treasurer; Carson P. Frailey, secretary. New members of 
the executive committee included: J. Fred Windolph, Nor 
wich Pharmacal Co.; S. B. Penick, of S. B. Penick & Co.; 
Dr. John F. Anderson, of E. R. Squibb & Sons. 


Institute of Chemists Elects Officers 

The New York Chapter of the American Institute of 
Chemists on May 7 elected the following officers for the 
year 1925-1926: President, Dr. Arthur E. Hill, professor 
of chemistry at New York University; vice-president, 
Charles E. Downs, consulting chemist; secretary-treasurer, 
Ralph S. Doubleday, chief chemist of the G. W. Carnrick 
Company; representative to national council, Howard 5 
Neiman, editor of the Textile Colorist and contributing 
editor to THe AMERICAN PERFUMER & ESSENTIAL OIL 
REVIEW; councillors, Dr. Harold H. Fries, chief chemist, 
Fries Bros.; Dr. Ralph E. Lee, director of research division, 
Fleischmann Company, and Thomas A. Wright, chief 
chemist, Lucius Pitkin, Inc 

New York Chemists’ Club Elects Officers 

The Chemists’ Club elected the following officers at the 
annual meeting, May 6, at Rumford Hall, 50 East 4lst st., 
New York: President, Dr. K. G. Mackenzie; resident vice- 
president, L. V. Redman; non-resident vice-president, E. D. 
Weidlein, Pittsburgh; treasurer, A. G. Robinson; secretary, 
J. H. W. Randall. The following were elected trustees for 
three-year terms: C. G. Wagner and C. R. Downs. 

Resident dues were raised to $70 per year; non-resident, 
to $25, and juniors to $25. 


pe. 


Garvan Talks to Chemical Salesmen 


Francis P. Garvan, president of the Chemical Foundation, 
Inc., addressed the members and guests of the Salesmen’s 
Association of the American Chemical Industry at its final 
meeting of the season, held at the Builders’ Exchange, 34 
West 33rd street, on May 11, F. P. Summers, president 
of the association, was toastmaster and supervised the 
entertainment. Nearly 100 members were present 


Druachems and Salesmen Play Golf 


The annual golf tournament of the Druachem Club, New 
York, is scheduled for May 19 at the Canoe Brook Country 
Club, Summit, N. J. The Salesmen’s Association of the 
American Chemical Industry has accepted an invitation to 
Join the Druachem Club this year in place of running its 
own Spring tournament. 


Chicago Allies Meetings in Trade Notes 
Reports of the meetings of the Chicago Perfumery, Soap 
ind Extract Association and other Chicago associations will 
be found in the Cuicaco Section of the Trape Notes 
department. 


COURT OF CHEMICAL ACHIEVEMENT 


The time during which applications for products or pro- 
cesses believed tu be sufficiently outst inding to be admitted 


to the Court of Achievement of the Tenth Exposition ¢ 


yf 
Chemical Industries to be held September 28 to October 3 


at Grand Central Palace, New York, has been extended to 
June 1. This extension has been granted because more time 
has been requested by the directors of research in the 
laboratories of industries, government bureaus, and educa- 
tional institutions to choose from their work special items 
for the consideration of the committe 

Those responsible for the advances being made in 
chemistry in America should not overlook this opportunity 
to bring forcefully before the public the outstanding results 
achieved. Applications are to be sent to the Court of 
\chievement, Room 1102, Grand Central Palace, New York 
City. 

Glazed and Fancy Paper Manufacturers 


William H. Stuart, of the Springfeld Glazed Paper Co., 
has been again elected president of the Glazed and Fancy 
Paper Manufacturers’ Association The vice-president 1s 
A. S. Guggenheimer, of the United Manufacturers’ Co., New 
York, G. Frank Merriam of Holyoke Card & Paper Co., 
is treasurer and the executive committee is composed of 
L. H. Hulett of A. M. Collins Mfg. Co., Philadelphia; Jesse 
Linton of Pawtucket Glazed Paper Co., Pawtucket; E. 
C. Smith of Nashua Gummed & Coated Paper Co., and 
[. O. Van Duzer of Louis: Dejonge,& Co., New York City. 

Among the other members of the association are the Wyo- 
missing Glazed Paper Co,, Inc., Reading; Walther & Co., 
New York; New England Card & Paper Co., Springfield, 
Mass.; Kupfer Bros.-Co., New York City; Middlesex Prod- 
ucts Co., Boston; National Coated Paper Corp., Pawtucket, 
and Hampden .Glazed Paper & Card Co., Holyoke, Mass. 


National Paper Box Manufacturers 


A goodly attendance is expected at the seventh annual 
convention of the National Association of Paper Box 
Manufacturers, which will be held May 26-28 at Rochester, 
1. Y,,.in connection with the meeting of the Western 
Division. Harry O, Alderman, of the Alderman-Fairchild 
Co.,‘of Rochester, is a past president of the association, and 
he may be depended upon ta see that the entertainment 
committee is at its best, while other features will add to the 
interest of the meetings. 


Dr. Whelpley Gets the Remington Medal 

The Sixth Remington Honor Medal has been awarded to 
Dr. Henry M. Whelpley, of St. Louis, and will be presented 
to him at a testimonial dinner given by the New York 
Branch of the American Pharmaceutical Association at the 
Pennsylvania Hotel, May 25, at 7 p. mM. Mrs. Whelpley will 
accompany her husband and the event will be enjoyable for 
the members of the fair sex who are interested in pharmacy, 
as well as for the host of other friends who are sure to 
attend the presentation to Dr. Whelpley 


New German Envoy Greeted in New York 


An extremely interesting event from a commercial view 
point was the luncheon given on April 16 by the Board of 
Trade for German-American Commerce, Inc., of 114 Liberty 
street, at the Bankers’ Club in New York City in honor of 
Baron Ago von Maltzan, the new Ambassador to Wash- 
ington from Berlin. The Baron met with a most cordial 
reception and spoke his appreciation in hearty phrases which 
were well received by his auditors. The new Ambassador 
took a helpful and hopeful view of the future relations 


(Continued on Page 156) 
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OFFICIAL REPORT OF FLAVORING EXTRACT 
MANUFACTURERS’ ASSOCIATION 

May 16.—The 

Flavoring Extract Manufacturers’ Association of the United 


CHICAGO, executive committee of the 
States held a meeting here at the Edgewater Beach Hotel, 
Friday, May 8, members of the committee 
Gordon M. Day, of Milwaukee; G. H. Burnett, of Boston; 
York; Frank L. 
Carman, of Springfield, Mass.; R. H. 


present being 


L. B. Parsons, of New seggs, of Newark, 
O.: 1. W. 
of Baltimore; D. T. Gunning, of Chicago; F. S. 
president of Middletown, N. Y., and R. E. 
tary, of Cincinnati. The principal business of the committee 


Sond 
Rogers, 
Heekin, secre 


was to map out the work of the coming national convention, 
to be held in Chicago, June 24, 25 and 26, with the Edge- 
water Beach Hotel as convention headquarters. 

While the program of the convention has not been com. 
pleted, the principal speakers have been secured, among 
them being Dr. J. W. Sale, of the Bureau of Chemistry, 
Department of Agriculture, Washington, D. C., who will 
deliver an important address on “Imitation and Compound 
Extracts,” with special reference to labelling in a manner 
that will comply with federal and state laws. Dr. Sale, it 
is believed, can speak with considerable authority on this 
subject, hence the noteworthy character of the forthcoming 
address. 


Another speaker of distinction on the program is Mrs. 
Anna Peterson, director of the Home Service Department 
of the Peoples Gaslight & Coke Co. of Chicago. 
ject will be “The Uses of Extracts.” The educational work 
of the big gas and coke corporation and Mrs. Peterson is 
a splendid example of the build-up work being done that 
meets with the hearty commendation of manufacturers of 
extract everywhere. Mrs. Peterson’s address will show 
this important education propaganda at its best, incidentally 


Her sub- 


indicating that what she wants done “can be done best with 
gas.” 

H. Bond, chairman of the Legislative 
Committee, will be a comprehensive review of the associa- 
tion’s legislative work of the year, its hazards, its vic- 
tories and its not very consequential casualties. 
star national commercial or- 
annual convention program, and it will be 
notably so at this the 1925 convention of the F. E. M. A. 


The report of R. 


This report 


is always a event on any 


ganization’s 


Other speakers not yet arranged for include a University 
of Chicago professor from its Department of Economics and 
a leading Chicago banker, this to cover all of the important 
subjects of economics and finance as applied to business 
in general and such references to the flavoring extract 
trade as the speakers feel inclined to make. 

The social events for the three days’ meeting have been 
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PURE FOOD AND DRUG NOTES 


In this department will be found matters of interest con- 
tained in Feperat anv Strate official reports, etc., relating to 
perfumes, toilet preparations, flavoring extracts, soaps, etc. It 
is advisable also to look at our WASHINGTON CORRESPONDENCE, 
Soap Section and other departments for further information. 


Notices of Judgment Given Under Pure Food and 
Drugs Act by the Secretary of Agriculture 


Among the Notices of Judgment given under the [Federal 
Food and Drugs Act, Nos. 12,801 to 13,050, inclusive, sent 
out recently by the Bureau of Chemistry, Washington, D. C, 
the following are of interest to our readers: 

12,818. Adulteration vanillin; 35 
packages; default decree of condemnation, forfeiture and 
destruction. Marked as “chemically pure,” although it con- 
tained a poisonous and deleterious ingredient, acetanilid. 

12,883. Adulteration and misbranding of vanilla extract; 
10 gross; default decree of condemnation, forfeiture and 
destruction. Labeled “highest standard” and “highest qual- 
ity pure vanilla extract quality, strength, purity.” An imi- 
tation extract colored to conceal its’ defects. 

12,887. Misbranding of vanilla extract; 34 dozen bottles; 
consent decree of condemnation and forfeiture; product re- 
leased under bond. Not marked properly regarding quantity 
of contents and labeled “40 per cent alcohol,” which was 
untrue. 

12,922, and 12,924. Adulteration and misbranding 
of vanilla extract; 25 dozen, 35 dozen and 4% gross bottles, 
respectively; default decrees of condemnation, forfeiture 
and destruction. Labeled “pure,” “guaranteed”’ under all 
State and Federal food laws. The extract in each instance 
was adjudged to be an imitation. 

12,939. Misbranding of vanilla extract; plea of guilty; 
fine, $50. Bottles labeled as containing 2 ounces, but really 
contained a smaller quantity. 

13,002 and 13,005. Misbranding of flavoring extract; 9 
bottles and 46 bottles, respectively; default decree of con- 
demnation, forfeiture and destinction. Labeled “golden glow 
flavoring containing the pure crystalized principal aromatic 
constituent of the vanilla bean,” etc. The article was ad- 
judged to be an imitation. 

13,042. Adulteration and misbranding of grape flavor 
concentrate; plea of guilty, fine, $50 and costs. Artificially 

(Continued on Page 156) 
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SODA WATER FLAVORS MANUFACTURERS 


Charles O’Connor, of Philadelphia, president, and Thomas 
J. Hickey, of Chicago, secretary and attorney, together with 
the committees of the National Association of Manufactur- 
ers of Soda Water Flavors, have maintained their activities 
to benefit the association and its members. Secretary Hickey 
has collected information on various subjects, and has for- 
warded the same to the members, including bulletins on 
proposed legislation together with comments on the probable 
effects of the measures, as well as other news of interest to 
the members. 
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THE SUITABILITY OF VARIOUS SOLVENTS FOR 
EXTRACTING VANILLA BEANS*—PART III 


By J. B. WILSON and J. W. SALE, 
Water and Beverage Laboratory, Bureau of Chemistry, Washington, D. C. 


Note.—Parts I and II of this series dealt with the com 
position of vanilla and tonka extracts made from oleoresins 
that had been prepared by the use of various solvents. This 
paper deals chiefly with organoleptic tests conducted on 
the vanilla extracts. The most suitable solvent for the va 
nilla extracts is neutral 65 per cent ethyl alcohol. The other 
solvents, in the order of their suitability, placing the most 
suitable first, are alkaline 65 per cent ethyl alcohol, 95 
per cent ethyl alcohol, 91 per cent isopropyl alcohol, U.S. P. 
acetone, U. S. P. ether, and carbon tetrachloride. No ad 
vantage is gained by the preliminary removal of oily matter 
from the beans. 


Part III 

The preparation and analysis of a series of extracts made 
from Mexican, Bourbon, and Tahiti vanilla beans and from 
Tonka beans by extraction with 65 per cent ethyl alcohol, 
95 per cent ethyl alcohol, alkaline 65 per cent ethyl alco- 
hol, 91 per cent isopropyl alcohol, U. S. P. ether, U. S. P. 
acetone, and 99.5 per cent carbon tetrachloride, have been 
described in Parts I’ and II.’ 


Experiments Using Carbon Tetrachloride for 


Preliminary Treatment 


It is recognized in the trade that it is not practicable to 
extract vanilla beans with alcohol weaker than about 45 per 
cent, on account of the difficulty of percolation. As the pre- 
vious experiments had shown that carbon tetrachloride re- 
moves the flavorless, oily material from vanilla beans and 
extracts very little of the real flavoring constituents, it 
seemed that if the beans were first treated with carbon 
tetrachloride to remove the oily matter, they might later be 
extracted successfully by means of alcohol of lower strength 


than 45 per cent. Accordingly, 500 grams of Bourbon vanilla 
beans were macerated for 48 hours with 1 liter of carbon 
tetrachloride, with frequent shaking. The solvent was 
separated by decantation, and evaporated under diminished 
pressure. When only traces of carbon tetrachloride re- 
mained, the residue was transferred to a weighed flask and 
left near the steam bath. After standing some time it was 
weighed, and it was found that 31.5 grams, corresponding to 
6.3 per cent, of oily matter had been extracted. As a slight 
odor of carbon tetrachloride still remained, the flask was left 
near the steam bath overnight. A direct determination of the 
vanillin in the oily matter was not made, since some of it 
may have been lost. From the amount of vanillin in the 
original beans and that found in the extract richest in vanil- 
lin, it is estimated that from 0.1 to 0.2 gram of vanillin 
(corresponding to 0.02 to 0.04 per cent in the extract) was 
removed from the beans with oily matter. Vanillin can be 
readily recovered from the oily matter by sublimation and 
returned to the extracts. 

After extraction with carbon tetrachloride the beans were 


*Presented before the Division of Agricultural and Food Chemistry 
at the 67th meeting of the American Chemical Society, Washington, 

. C., April 21 to 26, 1924 (received April 1, 1925), and republished 
from Industrial & Engineering Chemistry, May, 1925, by the courtesy 
of the American Chemical Society. 

1 Republished in AMERICAN PERFUMER, page 301, August, 1923, by 
the courtesy of the American Chemical Scciety. 

*Reprinted in AMERICAN PERFUMER, page 24, March, 1924, by the 
courtesy of the American Chemical Society. 


dried in air until the odor of the solvent was no longer 
perceptible. Such quantities (41.2 grams) of these dried 
beans as were equivalent in solid matter to 50 grams of the 
Bourbon beans used in the experiments described in Part I 
were then, placed in Erlenmeyer flasks and extracted with 
three successive portions of solvent and made up to 500 cc. 
each. The solvents used were mixtures of alcohol, glycerol, 
and water in varying proportions. No trouble was experi- 
enced in separating the solvent from the marc, even when 
the extract contained only 10 per cent of alcohol. 

The partial composition of these extracts is set forth in 
Table I. 

The data in Table I, when compared with the data in 
Table | of Part II, show that preliminary extraction of the 
beans with carbon tetrachloride did not materially affect 
either the vanillin content or the lead number. However, 
the apparent high quality, as judged by the analytical data, 
of some of the extracts referred to in Table I was not con- 
firmed by the organoleptic tests described below, so that, 
although it is practicable to employ carbon tetrachloride for 
the purpose of reducing the alcohol content of the men- 
struum, the resulting extracts are of inferior quality. 


Table I—Composition of Bourbon Vanilla Extracts 
(Beans previously extracted with~CClk) 

Ethyl 
alcohol 
found 
per cent 
by vol- 


SOLVENT, PER CENT BY 
VOLUME 
Ethyl Glycerol 
alcohol U.S.P. Water 
65 35 
30 70 
20 80 
20 20 60 


VANILLIN Leap NUMBER 
Folin- Wich- 
A.O.A.C.* Denis® Winton manne 
0.23 0.21 0. 0. 
0.20 0.18 0. 0. 
0.18 0.17 0.5: 3. 
0.18 0.18 0.58 0. 
20 10 70 0.18 0.18 0.55 0. 
10 10 80 Lost 0.16 0. 0. 


* Assoc. Official Agr. Chem., Methods, Revised to November 1, 1919. 


Table Il—Organoleptic Tests on Vanilla Extracts 

SOLVENTS Aroma Flayor 
Mexican 

Ethyl alcohol, 95%* 90 
Isopropyl alcohol, 91%? 5 90 
Ether, U. S. P.* 70 
Acetone, U. S. P.* 
Carbon tetrachloride, 99.5%? 
Ethyl alcohdl, 65% 
Alkaline 65% ethyl alcohol 


90 
Off flavor 
100 


Ethyl alcohol, 95%* 
Isopropyl alcohol, 91%* 
Ether, U. S. P.* 

Acetone, U. S. P.* 

Carbon tetrachloride, 99.5%" 
Ethyl aclohol, 65% 

Alkaline 65% ethy! alcolrol 


Ethyl alcohol, 95%? 
Isopropyl! alcohol, 91%* 
Ether, U. S. P.* 
Acetone, U. S. P.* 
Carbon tetrachloride, 99.5.%° 
Ethyl alcohol, 65% 
Alkaline 65% ethyl alcohol 
Bourbon (double extraction)® 


2nd solvent 65% ethyl alcohol 
2nd solvent 30% ethyl alcohol 
2nd solvent 20% ethyl! alcohol 
2nd solvent 20% ethyl alcohol and 20% glycerol 
2nd solvent 20% ethyl alcohol and 10% glycerol 
2nd solvent 10% ethyl! alcohol and 10% glycerol 


® Beans extracted with the solvents as listed, solvents evaporated off 
and extractive matter dissolved in 65 per cent ethyl alcohol. ‘ 
b First.solvent was carbon tetrachloride which eliminated oily matter. 


Tahits 


Results of Organoleptic Tests on All Vanilla Extracts 
Described in Parts I, II, and III 

Two sets of experiments were conducted to test the quality 

of the extracts. At first, 1 cc. of extract was added to 50-cc. 

portions of milk sweetened with sugar, but these tests were 
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not so delicate as those carried out by adding 3 cc. of extract 
to 50-cc. portions of distilled water. This latter procedure 
was therefore adopted, the results of the organoleptic tests 
being given in Table IJ. The extract made from Mexican 
vanilla beans with a menstruum of 65 per cent alcohol was 
employed as a standard of comparison and was given a 
rating of 100. The numerical ratings in Table II indicate 
the relative flavoring quality of other extracts as compared 
with the standard. Three people tasted the extracts, the 
averages only being reported. 


Discussion of Data in Table II 


These data show that, from the standpoint of aroma and 
flavor, the most desirable solvent of those tested is neutral 
65 per cent alcohol. It is of interest to note that «he Re- 
search Committee of the Flavoring Extract Manufacturers’ 
Association found 47 to 50 per cent of alcohol (corrected 
by the addition of alcohol for moisture in the bean) to be 
the best menstruum for extracting vanilla beans.” The addi 
tion of alkali increased the strength, as judged by the flavor- 
ing, of the Mexican and Bourbon beans, but made the aroma 
less pleasant. Also, it.affected both the aroma and flavor of 
the Tahiti beans unfavorably. The extracts made from the 
oleo-resins prepared with carbon tetrachloride possessed an 
objectionable foreign flavor, which it is believed would ren- 
der them unmarketable. From the standpoint of flavor the 
suitability of the other solvents is as follows, the most 
suitable being given first: 95 per cent ethyl alcohol, 91 per 
cent isopropyl alcohol, U. S. P. acetone, and U. S. P. ether. 
For the manufacture of vanilla oleoresins 95 per cent ethyl 
alcohol would probably be preferable to neutral 65 per cent 
ethyl alcohol because it could be more easily removed. Neu- 
tral 65 per cent ethyl alcohol is, of course, more desirable 
than 95 per cent ethyl alcohol when the product to be manu- 
factured is an extract. 

None of the extracts made from the beans after they had 
been subjected to a preliminary extraction with carbon 
tetrachloride equaled the standard in aroma and _ flavor. 
Therefore, the preliminary removal of the oily matter from 
the beans is not recommended. The extracts made with a 
low-alcohol content were decidedly inferior to the standard. 


PURE FOOD AND DRUG NOTES 


(Continued from Page 154) 


colored with amaranth and Guinea green B and artificially 
flavored. 

In the olive and table oil activities of the Bureau there 
were five convictions, one product being released under bond 
to be relabeled. Four fines were imposed: two of $250 
each, one of $150 and one of $30, a total of $680 


Sulphur Dioxide in Food Must Be Labeled 


Action under the Federal Food and Drugs Act will be 
instituted against food and beverage products containing 
sulphur dioxide and sulphites which are not labeled with a 
plain and conspicuous declaration of the presence of these 
substances, according to an announcement by officials of the 
Bureau of Chemistry, Department of Agriculture, who are 
charged with the enforcement of the act. 

In, food inspection decision 89, issued by the Department 
of Agriculture in 1908, it was said that no objection would 
be made to foods containing the ordinary quantities of sul- 
phur dioxide, but attention was called to the requirement of 
the Federal Food and Drugs Act that foods so prepared 
should bear on the label of each package a plain statement 
of the presence of sulphur dioxide. This decision has never 
been rescinded. 

Food officials state that reports recently have come to 
their attention of the use of sulphur dioxide or sulphites 
in a variety of food products without label declaration. In 
some food industries the presence or absence of a declaration 
of sulphur dioxide or sulphites has a very direct bearing on 
the price the purchaser pays for the products. 


Vera Cruz Vanilla Bean Crop for 1924-25 


Consul John Q. Wood, at Vera Cruz, Mexico, reports 
to the Department. of Commerce that in the opinion of 
vanilla dealers in his region, the vield of vanilla beans for 
1924-25 will be approximately 225,000 pounds comprised of 
30,000 pounds of “cuts” and 195,000 pounds of whole beans. 
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between the two countries and his optimism was a strong 
feature of the luncheon. He said in part: 

“One of the most important links in the chain of our re- 
lations to foreign countries is our relations to the United 
States. Every German knows this and to do my small 
part in maintaining these relations and ever furthering their 
stability and intimacy, has always been and is, and will ever 
be my most sacred endeavor. 

“Thus the kind welcome and complete understanding 
which I have found, not only among you, but among all 
your countrymen, gives me the courage to beg you not to 
let me ask in vain for your moral assistance and under- 
standing co-operation in this great work of international 
goodwill.” 


(Continued from 


AMERICAN SPICE TRADE ASSOCIATION 


he 


The nineteenth annual convention of the American Spice 
12 and 13 at the 


York City and was attended by 


Association was held May Penn- 
Hotel New 


seventy-five members. 


Trade 
sylvania in 
about The Spice Grinders Section 
also was in session and both branches of the industry went 
over matters of trade interest fully and thoughtfully. 
John C 


which 


Wirtz, the present, gave an interesting report 
that the had 
structive activities. 

“The 


McNamara, reported having 


showed vear been devoted to con- 


through 
held 121 
the year, 78 on issues of quality, 24 on contract technicalities 
and Of 


arbitration committee its chairman, J. J. 


arbitrations during 


nine on various issues the decisions twenty were 


appealed, and on rehearing were decided nine in favor of 


the original award, seven in reversals and four 
manded for further consideration 
The report of the secretary covered the year’s work and 
stated the membership as 123, an increase during the year 
of 2, the losses having been 14 and the gains 16. : 
Considerable discussion arose over the question of the 
simplification of containers and cases, the former in keep- 
ing with the Bureau of Simplified Practice and the latter 
on an address by a representative of the National Box 
Manufacturers respecting new types of boxes. The matter 
was finally referred to the committee on 
standardization of packages. 
Offices were elected (mostly re-elected and all of 
York except Mr. Murphy, of Boston) as follows: 
President. John C. Wirtz; vice-president, John B. EIli- 
man; treasurer, J. Melville Morris; directors (two vears), 
P. W. Walsh and Alfred Joensson; director (one vear ir. 
place of William T. West, resigned), Charles A. Thayer 
Arbitration committee, John J. McNamara, I. B. Catz. 
William Archibald, Jr., John Clarke, George B. Hutton. 
Alternate Arbitration committee, James S. Murphy, Perry 
W. Critchley, John L. Sipp, Lloyd M. Trafford, John W. 
Greene, Jr. . 
Entertainment features included luncheons at 
sylvania Hotel and a special luncheon at India 
which the out-of-town members were guests of 
York members. 


United States Chamber of Commerce 


Ample arrangements have been made for the thirteenth 
annual convention of the United States Chamber of Com- 
merce at its headquarters in Washington, May 19-22, just 
as this journal is going to press. An interesting phase of 
the meeting is the candidacy of Elon H. Hooker, president 
of the Manufacturing Chemists’ Association, for member- 
ship in the board of directors. His success would tend to 
increase the usefulness of the Chamber to our allied indus- 
tries. There is a varied and comprehensive program 


were re- 


association's 


New 


the Penn- 
House at 
the New 


Olive Oil Association Retains Officers 

The Olive Oil Association of 

following officers: president, C. 

G. Ashe; treasurer, G. F. 
Deridon. 


has re-elected the 
vice-president, H. 
secretary J. E. 


(America 
A. Tosi: 


Romeo and 
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Etienne Descollonges, partner in Descollonges Flreres, 


Lyon, France, sailed on the France, May 8, after a success 
ful business trip of three months to these shores. His firm 
are manufacturers of synthetic perfume materials 


this 


and are 
represented in New 


York City. 


country by Benj. French, In 


Harold E. Lancaster, who is chief chemist and perfumer 
for Marshall Field & Co., Chicago, has recently heen elected 
secretary of the Drug & 
Mr. Lancaster 
with election as president of 


Chicago Chemical .\ssociation 


was honored 
the Chicago Perfumery, 
Associa 

built 
enviabl 


Soap and Extract 
1921, 
himself an 


tion in and has 
up for 
record with his present firm, 
whose lines of toilet prepara- 
throughout 
the country. In 1914 he 
United States 
where he had 
been employed with the big 


tions are known 
came to the 
from India, 
London firm of Steel Bros., 
having previously had con- 
the 
manufacture of toilet goods. 


siderable experience in 


HAROLD FE. LANCASTER 


Mr. Lancaster was born in England, and was graduated 
from St. Bee’s College, Cumberland. Later he specialized 
in chemistry and was graduated from Aynsome College in 
1910, when he was associated with J. Stewart Remington, 
ey 
essential, vegetable and mineral oils, and prepared a paper 
on “The Halogen Absorption of Oils” 
maceepia in 1909. 
chemist and perfumer for two years for James 5S. 


He has conducted extensive research work on 
for the British Phar- 
After coming to this country he was 
Kirk & 
Co., the soap manufacturers of Chicago, before going with 
Marshall Field & Co. 


Frank M. Boyles, formerly chief chemist for Mc‘ ormick 
& Co., Baltimore, Md., for 14 years, has joined Jack, Bev- 
erages, Inc., 245 East 47th street, New York City, as vice- 
president chief chemist. The manufactures 
extracts 


the 


well known 


and 
a complete line of 


company 
flavoring and syrups 
Mr. Boyles is 
in the trade not only because of his Baltimore connection, 
but the Bureau of 
Chemistry of the United States Department of Agriculture, 
as assistant chemist about 15 years ago, and of late years 


bottling and soda fountain trade. 


also because of his association with 


on the Scientific Research Committee of the Flavoring Ex- 
tract Manufacturers’ Association. 
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l'rance, 


tremely interesting announcement from Grasse, 
old-established 
with a capital 


title of 


concerns the reorganization of the 
rm of Tombarel Fréres int 


of 3,800,000 frances. 


a corporation 


which will carry the stvle of 


Societe Anonyme 


Tombarel Freres 
The announcement, which is 
barel, long the 
as follows 
‘The 
materials for perfumery, as 
the head of the 


Chairman of 


made by Xavier Goby-Tom- 


head of the establishment. is substantially 


new company will manutacture raw 


past, and I am still at 
rm as 

the Board oft 
Directors, in which I shall 
the 


and my 


have issistance of my 


son son-in-law, 
Messrs. Francois Goby-Tom 
Charles Harmel, 


barel and 


as directors, thev having been 
my collaborators for 
siderable pe riod 
“No change 
in the 
but 


will enable us to extend our 


will be made 
conduct of the firm, 
the 


new organization 


business, improve our proc- 
ess of manufacture and thus 
merit the 


dence of 


confi NAVIER Gopy-TOMBAREI 


We 


kind enough to maintain this confidence in the 


increased 


our customers. hope our old friends will be 


new company, 


which we to deserve 


shall alwavs endeavor 


Mr. Goby-Tombarel adds a note that M. | 


long has been connected with the 


Hirsch, who 


old firm, will continue in 


similar relations with the new organization 


Frangois and Jean Goby-Tombarel, sons of Xavier Goby- 
Tombarel, have only recently returned to France from a visit 


to the United States in which they studied trade and manu- 


facturing conditions extensively, intensively and practically 


This visit to America, as well as others members of the 


resulted, 


Goby-Tombarel following 


family, apparently has 
previous observation trips, in the transformation of the firm 
from a proprietorship into the private company which will 
i that al 


On this side 


give opportunities for expansion and betterments 


the trade will appr 


most everybody ciate 
as no doubt across the 


e se 


of the ocean, the development 
will be appreciated as a progressive move 


the 


f importance to 


Tombarel establishment and to the industry 


Société Anonyme Tombarel Fréres are represented in the 
United States and Canada by the Orbis Trading Products 
Co., Inc., of New York, with Charles H. Alker, 
vice-president, in particular charge of the marketing of the 


Tombarel products 


second 
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W. W. McClenaghan, for fifteen connected with 


Park & Tilford of New York, in their wholesale perfumery 


years 


division, the latter four years of which he was general man- 
ager, has been appointed the eastern representative of the 
territory comprising New York State and New England 
for the Runsyne Co,, of America, Kansas City, Mo. 

Since resigning from Park & Tilford, December 1, Mr. 
McClenaghan has been taking a much needed rest. His new 
offices will be located at 25 West 43rd street, New York City. 
The drug and perfumery trade will wish him lots of good 
luck in his new undertaking. 

Charles M. Boscowitz, representative for F. N. Burt Co., 
Ltd., Buffalo, N. Y., in the metropolitan district, returned 
May 15 on the New Amsterdam from a three months’ 
pleasure trip to France and Spain, most of which time was 

spent in Spain, particularly 
in Barcelona Seville, 


visited the old 


and 
where he 
Moorish other 
historically interesting struc- 
While Mr. Boscowitz 


made good use of 


palaces and 
tures. 
automo- 
biles, which are now used 
Spain quite 


also 


throughout 
travelled 
considerably afoot, and thus 


largely, he 


had an unusual opportunity 
for more careful inspection 
of the famous old buildings 
he visited. The 


photograph 


accom- 
panying shows 


Mr. 


of a 


Boscowitz in the attire 
sheik while on one of 
his rambles in Granada. His 
New York friends may ques- 
tion the appropriateness of 
the costume. 


“SHEIK” Boscow1Tz : 
The trip home was made 


left, 
{quitania, severe storms were encountered and the ship was 


without incident, but after he February 21 on the 


lelayed in reaching its destination. In his absence Herbert 
H. Boscowitz, his son, was in charge of the offices of the 
company at 15 West 44th street, New York City. 


The Peerless Tube Co., of Bloomfield, N. J., has offered a 
reward of $1,000 for information leading to the recovery of 
a large quantity of block tin marked with the letters A.M.C. 
which was stolen on May 17 from the Stettler warehouse, 
525 Washington street, Manhattan. Although the warehouse 
was guarded by a watchman the thieves worked all of Sun- 
day to carry out 533 blocks of pig tin weighing 29 tons and 
Part 
of the plunder was owned by the American Metal Co., Lewis 


valued at $30,000, using a carpet to deaden the noise. 


Lazarus & Sons and Richards & Co. 


Procter & Gamble Co., 


designing and building a new warehouse for its plant at 


recently awarded a contract for 


Hamilton, Ontario. 


Twenty girl students of economics at Western College, 
Oxford, Ohio, recently visited a number of Cincinnati 
institutions, including the Heekin Co.’s flavoring extract 
plant and the Procter & Gamble soap works. 
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P. E. Page, founder of the Talcum Puff Co., Brooklyn, 
N. Y., announces that he has entirely disposed of his stock 
interest in the company and is no longer connected with it 
in any way. 


For seventeen years he was general manager 
of the business and latterly vice-president, but since 1920 
has not been active in it as general manager. 

Mr. Page evolved the trade name “Air Float”, and during 
his regime the output of the company grew to nine million 
packages of talcum a year. Mr. Page is planning to reenter 
the industry and will soon make an announcement. 

Burton T. New York 
City, has been the fortunate recipient of an artistically 
wrought copper plaque, the work of Otto Fiebel, which is 


Bush, president of B. T. Bush, Inc., 


shown in the accompanying illustration. The plaque was 
made from a lemon copper, slit and flattened out and the 


cameo effect of repoussé was secured by indentation from 


Copper ArT PLAQUE PRESENTED To Burton T. Busu 


the reverse side. Mr. Fiebel knew that Mr. Bush was in- 
terested in nautical matters and in the three Spanish brigs 
he endeavored to find a subject reminiscent of Mr. Bush’s 
summer Point, Cape Cod, Mass. Mr. 
Fiebel is a coppersmith at the Delawanna plant and is thirty 
years of age. He has natural artistic skill as is evidenced 
by the “picture” and is entirely self-educated in art. 


camp at Snoring 


Alden Scott Boyer, president of the Boyer International 
Laboratories, 15 Rue Royale, Paris, France, writes to the 
Editor that his just completed moving into its 
new and modern laboratories at 24 Rue Normande, Vanves, 
just outside of the walls of 
however, 


firm has 


The general offices, 
from 15 Rue Royale, 
where Mr. Boyer still has 14 years remaining on an old 
lease issued to the 


Paris 
will not be transferred 


which was originally Maison George 
in 1839, some 86 years ago. 

The American end of the Boyer International Laboratories 
is at 940 North Clark street, Chicago. Mr. Boyer is de- 
termined not to miss an issue of THe AMERICAN PERFUMER 
& EssentiAL Ort Review, for he has just renewed his 
subscription for the Paris offices two years in the future. 


Syracuse Post-Standard of recent date had a half page 
rotogravure feature giving views of the processes of manu- 
facturing toilet preparations in the modern plant of the 


Bonheur Co., Inc., of that city. Leon L. Beckwith, pres- 
ident of the company, is in lifelike evidence in one of the 
panels of the group of photos. 
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Lert: ELEPHANT KILLED By Mrs. E. L. 
THE ELEPHANT’S TUSKS. RIGHT: 
R. Watkins Co. of 
Winona, Minn., and Mrs. King and their son Ernest L. King, 
ie Mombagsa, East Africa, 
arrived in May 19 on the 
fifty for the museum of 
University of and the American 
Natural History; with 1,000 photographs and 50,000 feet 
of motion picture film of wild animals taken in their native 


Ernest L. King, vice-president of J. 


sailed from 
New York 


cases of 


who April 7, 
Leviathan 
the 


Museum of 


on 
with specimens 


Minnesota 


haunts ; and with a most enviable record in big game hunting 
in the African jungles. The party killed more than 250 
head of big game including elephants, four rhinoceroses, 
hippopotamuses, seven lions, four leopards, a cheetah, four 
eland and a large number of baboons, monkeys and birds. 
When the party left Nairobi it was with the largest and 
best bag shipped out of there in four years. 

The party left the United States last September and after 
completing the outfitting of the expedition in London, sailed 
the Africa. Then after 
riding by rail for 300 miles into the interior, the party 
Nairobi, the capital of the British 
There 100 porters were engaged for the expedition which 


for Mombassa on east coast of 


reached possessions. 
accompanied the party into the jungle. 

While the party was penetrating into the interior of British 
Africa the the 
bandits were fighting British soldiers along the frontier, and 
2,000 black warriors were killed in battle less than thirty 
miles away from their camp. 


Fast along line of Equator, Abyssinian 


“Fortunately we were not aware of the danger we had 


did not hear of the fighting until some time later, when 


run into,” Mr. King stated in an interview in Paris. 
we were well out of the wilderness.” 

The closest the had 
charged at 45 while King was shooting birds 
close to camp. His gun bearer was close at hand and Mr. 
King killed the feet. The 
shown in the photograph at the right. 

Mrs. King skill by the 
elephant ever killed by a woman in the Nairobi section 
The animal was 27 ft. 6 in. long from tip to tip; 11 ft. 6 


escape party when a lioness 


Mr. 


was 
yards 
animal is 


lioness within 15 


showed her shooting largest 


The tusks weighed 
The animal is shown at the right with Mr. 
King, his son and the taxidermist; and in the center Mrs. 
King is shown holding the tusks. 


in. in height and weighed about 5 tons. 
120 pounds. 


With the party were an official photographer, a motion 


KING, OF WINONA, MINN., IN AFRICAN JUNGLE. 
Mr. KinGc AND Lioness HE 
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Mrs. KING AND 
AT SHORT RANGE 


CENTER: 
KitLEp WHEN ANIMAL CHARGED HIM 
picture camera man, and an expert taxidermist from the 
American Museum of Natural History. 

Mrs. King used a .465 calibre Holland & Holland double- 
rifle, which looks like a Mr. 
King bagged his game with a .577 calibre Wesley-Richards 
rifle. 

“While East Africa” Mr. 
Paris “We saw the Duke and Duchess of York. 


barreled portable cannon. 


King stated in 
We had 
bagged five times as much game as His Royal Highness. 
That was probably because the royal party remained at 
We were told at the port 
that we had shipped the largest bag of wild game in four 
years. 


we were in 


special spots too long at a time. 


“My young son was one of the most enthusiastic of the 
hunters. He never showed any fear and succeeded in over- 
coming all physical difficulties with a minimum of effort. 
During one part of the trip he shot a rhinoceros with his 
rifle at close range. It was a perfect shot through the 
head.” 

The party is planning to return to Africa in November in 
order to penetrate still further into the jungles. 


\ dainty card announces the arrival of George F. Stanley, 
Jr., on April 24 at the home of Mr. and Mrs. George F. 
Stanley, Dayton, Ohio. The happy father, who has received 
numerous congratulations from friends in the trade, is the 
president of the Stanley Manufacturing Co. 


C. Leith Speiden, secretary of Innis, Speiden & Co. New 
York City, and Mrs. Speiden are receiving the congratula- 
tions of friends on the arrival of a daughter, Miss Katha- 
rine, April 15. 

Mr. and Mrs. E. N. Rowell, of Batavia, N. Y., passed 
New York City from 
Rockledge, Fla., where they spent several months on Mr. 


through recently on their return 
Rowell’s estate. 


John F. Queeny, of the Monsanto Chemical Works, St. 
Louis, sailed from New York on the Adriatic on April 18. 
With him Mrs. and their daughter, Miss 
Olguita, who have planned a six weeks’ visit to England, 


are Queeny 


France and Germany. 
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Dr. 


chemist, is now 


Rebert Froehlich, manufacturing and consulting 
311 West 59th street, New York 
where he is equipped to manufacture cosmetics under 
Dr. 
Froehlich reports that he has had 15 years of « xperience in 


He 


re 


located at 
City, 


private brands and _ furnish perfume _ materials. 


the perfumery, essential oil and pharmaceutical trades. 


1914, 


was registered a pharmacist in January, and 


as 
ceived his education abroad 

Dr. 
Elk Fraternities. 


in the Masonic and 
He is a member of Elks Lodge No. 1, of 
New York City and is also a member of Benevolent Lodge 
No. 28, F. & A. M. 


sented him with a Masonic ring symbolizing 64 degrees, Dr. 


Froehlich is an active member 


This latter lodge last Christmas pre- 


Froehlich having taken all of them. 


Emile Dammann, president of Etablissements Emile Dam- 
mann, Paris, who are reputed to be the largest importers 
New York 
on the Paris, April 21, in order to pay a visit to his house in 
New Y« P. & P. Derode Freres & 

The New York house has only been established for a year 


and dealers in vanilla beans in France, arrived in 


rk, 


Dammann, Inc. 


with a view to be in direct touch with the consuming trade, 








XAVIER DieETLIN, EmireE DAMMANN, FRANK J. Rot 
and is under the direction of Xavier Dietlin ané Frank Roe, 
the Next 


n of the president, will be com 


both of whom are well known vanilla trad 


July, 


with 


in 


John Dammann, s« ected 


the American firm 
been importing vanilla beans in Frane« 
\merica 


E. Dan 


Paris firm has 
105 


One of the characteristics of 


well known in Europe and 
that Mr 
tour sons, a 


years, and 


or 
1OT 


this firm is 


mann is assisted by his four brothers, his 
d distribution ot 
Marseillk 
(Madag 
& Dan 


n, P 


stablishments for the curing at 


lissements Emile Dammann, Paris, 


Comptoirs Dammann Freres, Tamatave 
id Bourbon Islands; P. & P 


I°emile 


Derode Freres 


ipeet¢ 


Dammat 


ther« the initial advertisement of 


nri Moutet, 


materials. 


135 appears 
sse, France, manufacturer of natura 


Mr. Moutet old 


activities, did not establish his own plant 


Gra 
timer 1 
last 
year, when he built one of the most up-to-date establish 
the He 
in this market at the present time. 


perfumery who is 


Grass« until 


ments in region. is not represented by an agent 
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\merican Metal Cap Co., Brooklyn, N. Y., manufacturer 


of metal closures for jars and bottles, begins on advertising 


page 79 the first of a series of announcements calling at- 


tention to the features of its metal caps. Under the super- 
S. Sterling Smith, 


has adopted an aggressive sales policy and will devot 


vision of sales manager, the company 


con- 
siderable attention to the toilet 


preparations trades. 


Polak’s Frutal Works, Inc... New York City, announce 
of Dr. Middle 
West representative with offices it 1223 of the Capitol 
Building, State ri. DF 


Friedman, it is announced, brings to his task technical skill 


the appointment Eugene Friedman as its 


suite 
and Randolph streets, Chicago, 
to render 


Middle West 


and experience which will enable the company 


more complete service to its customers in the 
territory. 


Phe 
lersey charter last December, began production at 
at Hillside, N. J., on April 1 
a large volume of coilapsibl 
Frank J. 


Sun Tuhe Corp., which was Incorporated witl 


1a New 


its tac 


tory ind is turning 


The 


is president and gen 


now out 


tubes principals in the 


company Lynch, whi 


are: 


DonaLtp M. SMITH AND FRANK J. Lyncu 
sales 


Mac- 


the 


M. Smith, 
Bristol 


manager; Donald 
Henry Platt 
donald, secretary Mr 


stockholders of 1 


eral vice-president and 


H. 
and Mr. Smith, who 


manager ; treasurer; and >. 
L.vnel 


he 
track 


are 


majority well known in 


the toilet 


company, 
Mr 


are 


Lynch has had 


preparations 12 years 
and 
engineer for 


Water- 


f experience in the manufacture of collapsible tubes; 
that business was 


irrell 


vefore entering mechanical 


Waterbury-! 


bury, Conn 


the Foundry & Machine Lb. 


Adelphi 


Smith engaged in the collapsible tube busi 


Brook- 


his graduation f1 
M 


Following om Academy, 
lyn, Donald 


sales 


known 


the metropolitan district for 
He fe Bristol In- 
is in 


ness as representative n 


well manufacturer unded the 


dustries, and 
Bristol i 


of 


known a is 


the 


Inc., now Smith, In 


Mr 


harge of ou LO 


ales for 
. the I 


trustec 


its 


mpire and 
The 


preparations trades in a two-p 
this 


lirector ¢ 


ittention to 


Lillside B ink 


the toilet 


ment on advertising pages 76 of 


compat! se 


r¢ Mnouns 


in 


issue. 


fc or of 1925, 
of 


the same period last year. 


report ts 


$1,308,334 


Bottle C 


manufacturing profits 


the first quarter 
$1,549,938 

After other 
and deducting general expenses and taxes, the company 
reported net profit of $941,690 against $802,454 last 


Owens O., 


against in 
crediting income, 


vear. 
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PLOUGH 


and 


The 


offered by 


possibilities for growth prolits 
industry 


strik 


Plough 


the toilet preparations 


to men of vision and enterprise ar¢ 


ingly shown in the history of the 
Chemical Co. of Memphis, Tenn., which has 
F tive years from 


\be 


Plough, a chemist and several girls to wrap 


grown in the short space of 


a very small organization consisting of 
manutacturing 


with 20 de 


into a large or- 


500 


packages, 
ganization ot employees 
heads and 60 salesmen which does 
business of $2,000,000 
conlidently look 


to $3,000,000 in 1925 


partment 
they 
this 


an annual and 


forward increasing 


The history of the company is largely a 


und 
\fter completing 
he Id 


business 


ideals ente rprise of 
Plough 
Plough 


into 


the 
\be 
his education Mr 
1910 he 


3a 


which he borro 


| 
reflection of 


its founder 
until im 
With $125 


himself; and the ex 


S1t1ons 


several p 


decided to 280 for himself 


ved he started ut for 


perience gained furnished a background of experience which 


aluable when he founded the Plough Chemical 


Phe te 


beheved 


proved most 
Co. in 1920 
Mr. Plough 


ilet preparation field was selected because 


that 1 iffered the greatest 


possible 
future for the knowledg« experience i 
Black White 
toilet preparations was gradually built up and the sales area 
states Hi 


made it a point to 


had gained IN 


general business Phe ind line of beauty and 


was extended trom Tennessee into neighboring 


surrounded himseif with able 
latent 


whims 


xecutives, 


ability and develop it; and studied 


likes 


The business thrived and at 


discover thei 


his 
he 


t 
predicted an increase of $1, 


people, their and ind dislikes, so as to fit 


products for their needs 


1923 convention of salesmen he 


000,000 in sales in 1924. This prediction was borne out; for 


sales were shown to have increased by that amount at the 


annual sales convention held this year. 


The the 60 


Black and White toilet preparations and St. Joseph’s medi- 


convention brought together men who sell 


and afforded an 
excellent opportunity for the staff to meet department heads 
president, presided at the meet- 
A. McCullough, sales 


cines, which the company now manufactures ; 


and officers be Plough, 


ings and addresses were made by E. 


\se PLouGH 


CHEMICAL CoMPANY's SALES Forces Ho_tp THEIR ANNUAL CONFERENCE AT THE Home OFFice, MEMPHIs, TENN. 


manager; J. C. Ozier, secretary and treas 


urer; M. W. Priddy, office manager; R. C. 
Oehm and 
X. Trim 
bach and J. E. Fontaine, in charge of adver- 
tising; H. M. president of the 
Southern and J. R 
mutual interest were 


Carey, purchasing agent; P. J. 
\V. L. Fulton, credit managers; F. 


Gossom, 
Advertising Agency 
Tucker. Problems of 
discussed by the management and men and 
much enthusiasm 


outlook. The 


cludes the erection of a modern new plant, 


was expressed over the 
program for expansion in- 
and the further development of export busi- 
particularly in Latin America. Mr. 
Plough predicted sales of $12,000,000 by 1930. 
If the record of the company since it was 


ness 


founded is maintained, this may not be im- 
possible. The accompanying photographs shows Mr. Plough, 
the founder and president of the company and a group of 
at the recent annual convention, taken in front of 


ban- 


salesmen 
he Claridge hotel, Memphis, where the sessions and 


held. 


quet were 


& Fils, Sofia, Bul 


1). Batzouroff, 
May 2 on the Leviathan after spending a month 


of Joseph Batzouroff 

ria, sailed 
in the United States, where -he visited the trade in the 
F hi He 


harvesting of the rose 


reach home it 
The 


with 


interests of his company expects to 


time for the crop. American 


has again been placed George 


York 


of his firm 
Lueders & Co., New 


gency 


William H 
Schmitt & Co., 


ther 


Gunther, secretary and treasurer of George 
Brooklyn, N. Y., accompanied by Mrs. Gun- 
the Columbus May 14 for 

Their itinerary includes 


Culmbach, 


and their children, sailed on 
in extended pleasure trip abroad 
Munich, Pilsen, 
similar cities. 

The the spent in Mr. 
Gunther having engaged a villa on the outskirts of Munich 
for his visit there 


visits to Wurzburg and other 


greater part of time will be rest, 


D. D. Tracy Cosmetics Mfg. Co., Portland, Oregon, has 
increased its capital stock from $10,000 to $25,000. 
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Robert Fries, secretary and treasurer of The Fries & Fries 
Co., Cincinnati, Ohio, accompanied by Mrs. Fries, enjoyed 
a well earned spring vacation of two weeks at Atlantic City 
from May 1 to 15, returning to Cincinnati May 16 after a 
visit to the New York office of the company. 


H. S. Fleishman, a director and secretary of the May 
Drug Co., Pittsburgh, recently celebrated the completion 
of quarter of a century of continuous service with the 
firm. There was a testimonial dinner at the, Longue Vue 
Country Club and a handsome gold and silver cigar box was 
presented to the guest by the company’s cabinet and direc 
tors. The toastmaster was |F. W. Walker, store manager 
and the speakers were: H. L. May, of New York; W. A 
May, Louis Affelder, E. C. May and G. B. Ryland. 


John T. Chidsey, president and treasurer of the Zinn 
Corp., Bristol, Conn., was the guest of honor at a dinner 
given to him by the members of his organizations, The 
Root Co., The American Piano Supply Co. and The Zinn 
Corporation, on the evening 
of May 12 to commemorate 
the fortieth anniversary of 
the arrival in Bristol of Mr. 
Chidsey. The dinner was 
served to about 40 members 
of the combined organiza- 
tions and during the eve- 
ning a junior floor lamp was 
presented to Mr. and Mrs. 
Chidsey by A. E. Kallinich 
on behalf of the organiza 
tions The affair was a 
complete surprise to both 
Mr. and Mrs. Chidsey and 
the program proved to be 





Joun T. Cumsey 


most interesting, consisting 
of talks by J. H. Chaplin, vice-president; .\. [. Kallinich 
and Mr. Chidsey Reminiscences by old timers in the 
organization added much to the interest of the occasion, 
which came to a close with an informal social gathering 
Souvenir menus listed members of the organization and 
reproductions of the trade marks of the companies Mr 
Chidsey has built up emphasized in a fitiing way the service 


he has rendered to three well established industries 


Chas. V. Sparhawk Corporation, of 31 Bruen street, New 
ark, N. J., publishes in its artistic announcement on adver 
tisement page 45 of this issue an interesting reprint from the 
Pennsylvania Chronicle of April 28, 1768, indicating the pro 
gressive principles of the wholesale drug importing business 
ot John Sparhawk in colonial times. John Sparhawk served 
as surgeon on General Washington's staff during the Revo 
lutionary War and Charles V. Sparhawk is a direct descen 
dant from him. The announcement also emphasizes the fact 
that the business of Chas. V. Sparhawk is being conducted 
on the same principles of American progressiveness prac- 
ticed by its worthy predecessor. 

An instance of the interest taken in his vocation by Mr. 
Sparhawk is his large collection of photographs of practi- 
cally every essential oil distillation process in the United 
States. These range from the crudest stills to the most 
elaborate apparatus and include a number taken in the New- 
ark factory of the Charles V. Sparhawk Corp. It has taken 
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Mr. Sparhawk about eight vears to assemble his collection, 
which will doubtless prove to be of much historical inter- 
est within a few years. Many of the pictures have been 
transferred to lantern slides and eventually it is planned to 
put all of them in this form. On a recent trip through the 
West Mr. Sparhawk exhibited his collection of photographs 
at the St. Louis College of Pharmacy and at Indianapolis, 
Cincinnati, Pittsburgh and other points, where they were 
favorably commented on. 


Unbreakable Vanity Case Co. has been organized with 
offices at 379 Fifth avenue, New York City, to manufacture 
and market patented vanity cases which are described in the 


company’s announcement on advertising.page 135. 


George F. Dieterle, of the Federal Products Co., Cincin- 
nati, presided as temporary chairman at a meeting of manu- 
facturers of industrial alcohol April 14 at the Waldorf- 
Astoria, this city, to discuss the advisability of forming a 
trade association representative of the industrial alcohol 
industry. Practically every 
producer had a representative 
at the meeting. After discus 
sion of the many angles that 
the formation of such an as 
sociation involved, it was the 
sense of the meeting that 
such an organization might 
prove exceedingly beneficial 
to the industry as a_ whole 
and it was decided to confer 
with the Chamber of Com 
merce of the United States 


with regard to the proper 





constitution and by-laws that 
might be adopted to meet the 


Georce F. Dtererit 


needs of the industry. Be 
yond this, no- formal action was taken, though in all prob 
ability another meeting will be held soon at the call of the 
temporary chairman 
E. W. McCullough, manager of the department of manu 
facture of the Chamber of Commerce of the United States 
addressed the producers. He expressed the opinion that 
trade organizations need not hesitate to engage in con 
structive activities for advancement of common interests of 
industry and the public, because neither the government not 
the courts have made a specific pronouncement relating to 
them. 


Richardson Taylor Printing Co., Cincinnati, Ohio, man 
ufacturers of “Taylor made” folding cartons, display cor 
tainers, labels, easels, etc., prints on advertising page 118 
of this issue an announcement calling attention to its 
service. The company was established in 1898 and under 
the direction of Frank Gauché, sales manager, is widening 
the scope of its activities. Mr. Gauché was a recent visitor 
to our sanctum and was much impressed with the outlook 
for good business not only in the eastern central states but 
throughout the entire United States 


The recent May conference of the salesmen of the Alfred 
H. Smith Co., of New York, afforded an opportunity for 
Robert Delaney, the new sales manager, to confer with the 
entire Djer-Kiss organization 
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The dividend situation of the American Can Company, 
according to the New York Journal of Commerce, does not 
seem to Wall Street, despite 
advance of its common stock to 188, and notwithstanding 


have changed opinion of 
improved earnings it is believed that directors are not likely 
to make an announcement prior to the end of the year, 
when prospects have been translated into figures. Earnings 
for the first quarter were higher this year than last year, 
but officials want to be sure that the $20.50 earning rate of 
At all events, bus- 
iness is good enough to warrant the expectation that an 


common share last year will be bettered. 


extra dividend will be again declared on the showing of 


improved profits 


New York Quinine & Chemical Works, Inc.. New York. 
is now manufacturing a synthetic menthol under the name 
of Menthol-Y at its Brooklyn plant under the process for 
manufacture owned by Howard & Sons, Ltd., London, Eng- 
land, American 
months 


rights for which taken 


the 


were over some 


ago by company. The plant of the company 





CHEMICAL 


YorkK 


NEw 
Works, Inc. 


3ROOKLYN PLANT Of QUININE & 


has been expanded to full capacity following experiments 


with the new product which have been carried on for several 


McDon 


ough, president; Irving McKesson, vice-president and secre 


months. The officers of the company are: F. J. 
tary, and Donald McKesson, treasurer. 

The New York Quinine & Chemical Works has always 
been owned and operated solely by the McKesson family, 
and has not been allied with the wholesale drug firm of 
McKesson & the 


entirely withdrawn. 


Robbins, from which McKessons have 


Four business firms and twenty-four individuals in New 
York, New and Philadelphia 


Newark on May 19, by the Federal grand jury on charges 


Jersey were indicted in 
of defrauding the government out of about $250,000 in taxes 
on industrial alcohol. They are accused of being invoived in 
a conspiracy to labels 
cohol and then selling the alcohol to illegal liquor manu- 


remove revenue from industrial al- 
facturers. 

Among the firms indicted are: Meridian Industrial 
Alcohols, Inc., of Newark; the Primo Motor Freight Co., 
of Newark: the De Mattia Chemical Co:, New York and 


the Sherlow Chemical Co., New York. 


Frank J. M. Miles, vice-president of Cheramy, Inc., New 
York, sailed on the France, May 8, for a six weeks’ stay in 


Paris and Grasse. 
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James S. Schmidt announces that he has severed his con- 
nection with the Dodge & Olcott Co. as manager of their 
Guadeloupe, IF. W. 


ized a company under the title of James S. Schmidt & Co 


I., curing establishment and has organ- 


The new company is domiciled at 154 Nassau street, New 
York City, and proposes to deal in all varieties of vanilla. 
Telephone: Beekman 7787. 


Pierre Lemoine, Inc., New York City, announces that it 
has opened a new office in Detroit, Mich., to serve its clients 
in the Middle West territory better. 
of A. S. 


practical perfumer of 


The office is in charge 
Northrup, who is well known in the trade as a 
many years of experience and as 
a representative of 
several essential oil 
for a’ num 
years. Mr. 
Northrup will 
the Middle 
West, as well as a 
part of Canada for 
Che 
appointment of Mr. 
Northrup 
the third 
which the company 


houses 
ber of 


cover 


the company. 


makes 
city in 
has representa 
tives, the others be 
ing Boston and 
Chicago 

Coincident with 


the completion of 





its out of town 
organization Pierre 
Lemoine, Inc., an- 
nounces that it is 
now well estab 
lished in its new 
quarters at 108 


John street, where 


NEw 


Home OF PrerRE LEMOINE, IN«¢ 


it occupies the en : . » 
aT 108 Joun Srt., New York 


tire six-story 

One of the 
ters is the unique arrangement of the departments so as to 
The labora 


floors are now in 


building. interesting features of the new quar- 
minimize useless effort and promote efficiency. 
tories which are on the third and fourth 
operation and the company is manufacturing all of its prod- 
ucts there. C. R. Meltor, president of the company, has his 
the 
the 


afforded in 


floor adjoining the other ex- 
\bout 10,000 square feet 
quarters 


private office on second 


ecutive offices of company. 


of space is the new shown in the 
accompanying illustration. 

Natural floral products made by Cavallier Freres, Grasse, 
France, are offered in this country by Pierre Lemoine, Inc., 


their exclusive representatives. 


Mme. Helena Rubinstein, New York City, manufacturer 
New York the first 
June after spending six weeks abroad visiting her branch 
Paris. L. R. O'Neill, who 
for the Co., 
associated with Mme. Helena Rubinstein on May 1 in an 
headquarters at 46 West 57th 


of cosmetics, will return to week in 


establishments in London and 


several years has been with Mennen became 


executive capacity, with 
street, New York City. 
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Fox & Clarke Co., Inc., New York City, who have been 
acting as agents for the United States and Canada for 
Bing Fils, Paris, P. Robertet & Cie (Pichelin, Gilles & 
Mausert Successors), Grasse: Societe Des Produits De 
Synthese; “Sopros,” Mantes, S/Seine, have sent a letter to 
the trade announcing that Fox & Clarke Co. has been sold 
to Morana Inc. The letter follows: 


“Arthur G. Fox and Frederick D. Clark have 
transferred their holdings in ox & Clarke Co., Inc., 
to Morana Incorporated and will henceforth be asso 
ciated with that firm. 

“The products with which we have heretofore 
suppied our trade will continue to be supplied by 
Morana, Inc., to whom we have transferred all of 
our private formulas as well as the agencies for the 
foreign houses that we have been representing in 
this country. Morana, Inc. will also complete all 
unfilled contracts and unfilled orders, and will in- 
voice in its name all shipments made on account of 
such contracts and orders 

“In selling our business, we recognize thoroughly 
that our greatest asset, the good will of our friends, 
is transferable only at their option and by their con- 
sent. Through our affiliation with Morana, Inc., we 
are enabled to assure our friends not only of the con- 
tinuation of the service that we have had the pleasure 
of rendering them, but likewise of a considerable 
amplification of this service, due to the greater re 
sources, in the form of materials, experience, and 
organization, that are now at the disposal of the 
writer and his associate. We therefore anticipate 
that our friends will not hesitate to continue favor 
ing us, in our new connection, with the same cordial 
good-will that they bestowed upon the writer and his 
associate during their affiliation with Fox & Clarke 


.o.. Inc 


Monongah Glass Co., Fairmont, W. Va., now prepared 
to offer opal jars to the toilet preparations trades, having 
equipped its plant with a new opal tank with capacity 
of 21 tons of opal glass daily; and five automatic machines 
with an average capacity of 150,000 jars daily The equip- 
ment which has just been installed is considered to be 
unusually complete for manufacturing ssed and blown 
opal jars for the many u to which re put by the 
toilet preparations trades 
This development comparatively recent 
Monongah Glass Co. which was started over 21 
by H. | leintzelmat 1 sociates. Mr. 


now president and active head of the company. 


Heintzelman is 
Hitherto 
it has specialized in the nufacture of table ware, machine 
made pressed tumblers and packers’ ware tumblers. The 
factory has 369,580 square feet of floor space and there 
are available 20 acres pansion. Over 700 people are 
employed 

The company owns ‘oal mine and consumes over 
100 tons of coal daily In addition it owns its own lime 
quarry and kilns. The 
about six carloads, of glassware daily; and it is stated that 


ipacity of the plant is 90 tons, or 


some of the machines can produce 2,500 tumble: 
Walter H. Wiseman is in 
sales; and under his able direction expansion of this depart- 


per hour. 


‘harge of opal packers’ ware 


ment is looked for. The announcement of the company 


appears on advertising page 78 
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It was decided April 17 when the board of directors of 
V. Vivaudou, Inc., New York, met to retire the outstand- 
ing 7 per cent. cumulative preferred stock and also to 
recommend to shareholders that the no par value of the 
340,000 shares of common stock now outsanding be changed 
to shares of $10 par value. Stockholders of the company 
at their annual meeting, May 19, ratified the proposal of 
the board. 

At the meeting of the stockholders the same day, the 
following directors were elected:—Jules S. Bache, banker; 
Mark Eisner, lawyer; Edwin C. Feigenspan, merchant; R, 
Harbeck, 


capitalist; Percy S. Hill, president of the American To 


J. Goerke, department store, Brooklyn; J. R 
bacco Co.; E. Clarence Jones, capitalist; William S. Kies, 
banker; Thomas J. McHugh, president; David A. Shulte, 
president of A. Schulte, Inc.; Edward R. Thomas, Morning 
Telegraph; and Edward Wise, banker. 

The officers were reelected as follows: President, T. J. 
McHugh: vice-president, Edwin Koehler; vice-president 
and treasurer, Ralph Aronson; assistant treasurer, R. E. 
Lee: secretary, Alex Levene. 

The company has notified the New York Stock Exchange 
it intends to offer stockholders the privilege of subscribing 
to 40,000 shares of new stock at $13 a share of the pro- 
posed offering is approved by stockholders. Under its plan 
stockholders of record May 21 are given the right to sub- 
scribe on or before June 5 to the extent of two new shares 
for each fifteen shares now held. 

Net profits of V. Vivaudou, Inc., for the quarter ended 
March 31 amounted to $184,988 after deducting depreciation 
and Federal taxes. This sum compares with $97,916 before 
charging off Federal taxes in the corresponding period of 
1924 

The annual report shows a deficit for 1924 of $444,887 
as compared with net income of $57,530 in 1923. Gross sales 
were $3,725,953 compared with $6,741,182 in 1923: 

Commenting on the Vivaudou situation and outlook the 
New York Morning Telegraph caustically remarked : 

“The Vivaudou Corporation, since it has changed man- 


agement, has been making real progress, and where deficits 


had been reported before merchandising profits are now 
being made This particular concern, according to Wall 
Street's version of the situation, had been grossly misman- 
aged, but the new interests which have taken over the com- 
pany are included among the shrewdest manufacturers and 
retailers in the Eastern section of the United States. 

“The plan recommended to stockholders includes a change 
in the par value of the shares, and apparently is merely a 
bookkeeping method. The most important part of the recom- 
mendation is the fact that, if common stockholders will vote 
in the affirmative, and the preferred stock is retired, there 
will be nothing ahead of the common stock in regard to 
dividends. Under the new regime, Vivaudou, Inc., is an 
entirely different corporation. Where a weed once grew in 
The best- 
informed market interests understand the circumstances and 
realize the po sibilities 


hea ne e £ . . 7 
the garden of finance, a rosebush now stands. 


[hat is accepted in the Street as 
reason enough to warrant a substantial increase in the mar- 


ket price for Vivaudou shares.” 


Herman A. Metz, president of H. A. Metz & Co., New 
York, sailed recently for the Bermudas on a vacation trip 
to occupy about three weeks, 


Carl S. Herzog, secretary of the Herman A. Metz La- 
boratories, is home from a trip to Germanv. . 
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L. A. Van Dyk, manufacturing chemist, is now located in 
York 
City, where ample space is afforded for laboratories and 


new and larger quarters at 20 East 12th street, New 


offices to enable him to serve his customers to better ad 
vantage. 
Mr. Van Dyk is very well known in thx 


perfumery and 


essential oil trades, with which he has been directly or in 
directly connected since his boyhood. He 
from the Hooger Briy School at Tiel, Holland, where he 
interested 


was graduated 


showed marked ability as a chemist. He was so 
in the science and its application to perfumery, that with 
in 


his brother S. Van Dyk, he organized a one 


of 


company 


of the suburbs Paris manufacturing finished products. 
This enterprise continued until thirty-eight years ago when 
United States. 
field 
chemicals, 
The 


expected 


Chicago then seemed to be 
Mr. Van Dyk 
perfumes and _ flavoring 
did the 
he Europe, 


he came to the 


a most promising and began manu 


facturing extracts 


meet with success 
to 


Subsequent t 


there venture not 
that 


remained 


and returned where he 


ral 


United States as the agent for a foreign house. 


1 
ne 


for seve vears this, he again, 


came to the 
He continued in that capacity until about 1905 when he em 
barked in business under own name. In 1912 
located at 50 Warren New York City 
quently moved to larger quarters at 90 West Broadway, then 
to 110 West 40th that to 110 West 14th 
street, where he was located until March 1 of this year 

to the 
perfumery 


his he was 


street, He subse 


street and after 


his activities in barber 


and _ toilet 


In addition supply trade 


and in the yns industries, 
Mr. Van Dyk finds time to devote to in 
Yonkers, where As an the 
City Club of Yonkers, and Deputy Sheriff of Westchester 
finds many opportunities for unusual service to 
Golf is 
a member of the Bonny 


preparati 


Civic activities 


he resides. active member of 


County, he 


his favorite recreation, and he is 


Brier Golf Club of Larchmont 


the community. 


& Co. has moved its principal office 
Fulton street to 581 Fifth avenue, New York Cit 


Colgate 


April issue, page 94, was printed a general description of 


the art and imagination which form features of the new 


Fifth avenue display rooms of the firm 

The of Colgate & Co 
the personal direction of S. Bayard Colgate, 
M Thresher 
Inc., of Colgate 


advertising activities are under 


of Sidney 


Seaman, Inc. and Service, 


handle the 


Colgate. Frank 


are the agencies which placing 
advertising. 


& Co., 
Com- 


Colgate 


Walter T 


Jersey City, 


Hathaway, purchasing agent for 
N. J., the Convention 
mittee at the thirty-first annual meeting of the American 
of Toilet Articles, has been compelled, by 
take a much needed at the home of his 
John Hart, at Taunton, Mass. Mr. Hath 


was taken #l soon after the annual meeting of the 


and chairman of 
Manufacturers 
to 
daughter, Mrs. 
away 


illness, rest 


association, but since he has been awav,. encouraging reports 


have heen received that he is now enjoying better health. 


Devoe & Raynolds Co., Inc., will move its national head- 


New 


street 


quarters and York branch offices about July 1 from 
101 to the Brentano building, 1 West 
47th street, just off Fifth avenue. The store will 
remain at 101 National New York 
headquarters have been maintained at the Fulton street 
for fifty and the firm has located in 


that séction of the city since 1754. 


Fulton new 


retail 


Fulton street. and 


address years, been 
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les reported since « last issue 


Me yer, 


Business troul yur 


Peter J. manufacturer of perfumes and powders, 
208 Fifth avenue, New York. 
tion May 14 by Masco Finance C for $1,000; Oliver 
[. Pilat, $1,000; Betty I. A. Falk 
was appointed receiver, under $12,000 bond, by Judge God- 
Liabilities about $150,000; assets about $25,000. 


Involuntary bankruptcy peti- 
Inc., 
Gordon, $1,000. Samuel 


dard 


MacLen Import Co., 
208 Fifth avenue, 


Inc., manufacturers of perfumes and 


New York yank- 
May 14 by Masco Finance Inc., for 

Pilat, $1,000; Betty I. $1,000. 
Joseph McNaier was appointed receiver, under $1,000 bond, 
Judge Goddard. 


$60,000. 


powders, Involuntary | 


ruptcy Co., 


$1,000: 


petition 


Oliver I. Gordon, 


Liabilities about $500,000: assets about 


by 


Novelties 


tumes, powders, etc., 


Ivory lrading Co., Inc., manufacturers of per- 
208 Fifth avenue, New York.—TInvol- 
untary bankruptcy petition filed May 11 by Masco Fiance 
Co., Inc., for $1,000; Betty I. 000, and Oliver I. 
Pilat, $1,000 Joseph McNaier 
receiver under $500 bond it $500,000; assets 
about $30,000 


] 
l, 
Judge Goddard appointed 
Liabilities al 


Gordon, $ 


1 


Crystal-Lee, Inc., manufacturers of cosmetics, 40 West 
57th street, New York, filed petition in bankruptcy May 13. 
Liabilities $51,862, assets $35,249, main items being machinery 
$21,588, stock $8,129. Principal creditors are 
Falkingham, $28,910 for salary and loans; Jo- 

$5,031; R. M $4,304; Nicholas 
Judge Goddard appointed Zeltner 


$15,000 hond 


and fixtures 


Percival E 


Stummer Krause, 


seph L 


Gerten, $2,790 Louis 


receiver under 


( & 


Import rt Co., Inc., dealing in cos 
it 13th New York, March 13 
made an assignment to George Schwager of 324 Bradford 


strect, 


sreat Eastern 


Ex] 


metics 2 East street, on 


Brooklvn. Harry Gottlieb is president of tl ‘om- 


pany. 
Dragon Paper Mig. Co., Inc., manufacturing wax 

and paper novelties, 484 Val Alst street, Queens, New York 

; April 16 by Z. Gott- 


Gottheimer, 5, and Max 


paper 


City, was put in bankruptcy Lewis 
$10,430 David 
Tudge Campbell 


bond of 


} e2 
neimert or J 
Blever, $583 appointed Nicholas Sel ¢21 
receiver under $5,000 


the 
in 
and 
The results mark a distinct for- 
fields that this work 


information obtained may be made available 


group of men connected with 


& Fink, Inc., 


certain chemical, 


For veral years a 


Laboratories 


S¢ 


of Lehn has been engaged 


the investigation of biochemical 
pharmaceutical problems. 
ward step in their respective Se 
and that th 
to any who might benefit by it, a new laboratory for pure 
the 
be he 
& Fink, Inc. A special staff has 
been selected comprising William H. Gesell, Director; 
Moritz Dittmar, Ph.D., Pharmacognosy; Emil Klarman, 
D.Sc., Chemistry; Victor Ross, Ph.D., Biological 
Chemistry; John T. Stern, D.Sc., Physical Chemistry ; 
John L. Ulrich, Ph.D., Physiology; Mary Jacobsen, D.Sc., 
Librarian K. George Falk, Ph.D., Sharilit, 
M.D., have been retained as consultants. 

Commodious new laboratories have been provided, well 
equipped with apparatus and with the increased and im- 
proved facilities the published results of the work of this 
addition to the literature 


which they may delve. 


which will be known as 


It 


research has been founded 
Plaut 


Laboratories 


Research Laboratory. will housed in 


of Lehn 
Organic 


and Herman 


group will constitute a valuable 
of the various special subjects in 
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CHICAGO 
CHicaco, May 16 At the Woman’s Fair held in the Fur 
niture Mart Building in Lake Shore Drive last month several 


had 


Kirk Co., who had a display 


of the leading toilet and soap companies exhibits. 


\mong them were James S 
of soaps, and Mrs. E 
1,200 bars of Jap Rose soap each day 


Hewes, in charge of the booth, gave 
away during the 
show. The Standard Oil Co. exhibit was in charge of C. H. 
Stassen and displayed the various oils and polishes of in 
rest to women. Cara Mia creams and toilet preparations 
vere shown under the direction of Miss Mildred McGrane 
Allen B. Wrisley Co. had an exhibit 
f the Olivilo and other soaps under the direction of Mr 
Olson of that office. The Melba Mfg. 
lisplay of shaving cream and toilet goods which was popular 
The Marinello 
their toilet 
Miss Winifred 


fair was a success and will be repeated in 1926. 


uid May Glenn. The 
Co. had an attractive 


with the visitors. Company had a very 


school 


The 


complete display of goods and_ their 


under the direction of Davenport 


i a Ann 
rigan have organized the 
at 139 North Clark 
sell toilet goods and druggist sundries 
has a capital stock of $40,000 


William D. 
Mfg. Co. 


( hicago, to 


Behan, Louise Shaver and Cor 


Columbus with offices 


street, manufacture and 


The new company 


The Walgreen Drug Stores circuit is pushing the sale of 
perfumes in its Loop stores at Clark and Madison and 17 
East Washington, Chicago 


W.A 


Machinery Co., Chicago, has 


Ross, sales manager of the United States Bottlers’ 


returned from an extended 


eastern business trip and reports the outlook for business 


is improving 

The Chicago Sanitary Products Co. 
by Max Peteman, A. K. Finkelstein and Hyman 
berg with offices and factory at 


has been organized 
Kenigs- 
3127 West Harrison street, 
to manufacture a line of soaps and washing powders. The 


‘ompany has a capital stock of $15,000. 


The Jewell Filter Co., builder of apparatus for filtering 
and softening waters and other liquids, is moving to larger 
quarters at 9 South Clinton street, Chicago. 

Willing D. Kirk, son of the late James R. 


president of the Kirk S« ap Co., 


Kirk, former 
died of pneumonia at his 
home in Glencoe recently. He was 46 years of age, and is 


survived by his widow, a son and a daughter. 


Much interest has been shown by the Chicago trade in the 
$1,00 prize contest for the month of 
Pinaud 
Building 


May put on by Ed 
North 


Parfumerie, with offices in the \merican 


Melba Mfg Co. is 


with the retail drug store trade and putting in a large 
number 


starting a new campaign for sales 
of window displays which are helping sales in the 
Chicago territory 


The Franco Laboratories has been organized by J. P. 
Geoffrion, John W. Chambers and Ella Geoffrion to manu- 
facture and deal in toilet goods with offices at 309 South 
La Salle street, Chicago. 
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—es 


CHICAGO PLANS TO ENTERTAIN 
F. E. M. A. 
(Continued from page 154) 
pretty well mapped out. The banquet will be held on Thurs- 
day evening, June 25, in the 
The 
not definitely been arranged for, but probably will be one 
Little (R. H. L.), the 
Chicago Tribune’s column conductor, who has just returned 


ballroom of the Edgewater 


Beach hostelry. principal after-dinner speaker has 


of three notables. Richard Henry 
from his wedding trip to Mexico, may bring along with him 
Helen 


recently acquired the additional job 


one of his column contributors, Henna, who has 
of conducting the col 
umn conductor; or it may be Douglas Malloch, lumberman 
poet and Chatauqua star; or Dr. 


xen LL. Reitman, philoso- 
B L.. Reitn hil 


pher, author, social reformer and hobo's friend. Whichever 
it is, there will be ample enlightenment and entertainment 
for everybody. 

There will be a trip by automobile through the Chicago's 
park and boulevard system covering eighty miles and con- 
suming an entire morning. Thursday the ladies in attend- 
ance will enjoy a personally conducted tour through Mar- 
shall Field 
tea room, and if it can be arranged as to time, the party 
will attend a matinee performance at one of the leading 


theaters. 


Field’s retail store. A tea will be served in the 


Friday afternoon will be devoted to golf, the dele- 
gates and guests being taken to the Bunker Hill Country 
Club course. 

D. T. Gunning, of Arbuckle Bros., is chairman of the local 
convention committee on arrangements, and he has appointed 
three sub-committee chairmen, as 
ment, 


entertain 
Morgan, of Morgan & Co.; on 
Walter L. Filmer, of the Monsanto Chemical 
on program, Frank Z. Woods, of Frank Z. Woods 
Mr. Gunning and his associates state that the out- 
lor a 


follows: On 
Clarence Clarence 
banquet, 
Works: 
& Co. 
look is 
fortably housing the convention, delegates and guests were 
never equaled in the history of the F. E. M. A. 


record attendance and the facilities for com- 


The joint meeting of the Chicago Perfumery, Soap & 
Extract Association with the Chicago Drug and Chemical 
Club mentioned briefly in our last issue, continues to be 
the talk of the Charles V. Sparhawk’s exhibit of 
some two hundred colored lantern slides portraying the dif- 
ferent operations in the growing of essential oil ingredients 


trade. 


and the manufacture of essential oils, and the explanatory 
talks going with them, made a fine impression on the one 
hundred 


members of which 


divided about equally between the two organizations. 


the trades represented, were 
Deal- 
stated that this 
picturized panoramic address gave them more concrete ideas 


ers in and users of essential oils present 
about the products with which they were so familiar in their 
finished state than anything they had ever seen, heard or 
read before. At the conclusion of the meeting, C. S. Curtis, 
president of the Chicago Drug & Chemical Club, thanked 
the Chicago Perfumery, Soap & Extract Association for the 
very pleasant and instructive hour that the members of his 
Donald M. Clark, president of 


A., returned the compliment. 


organization had enjoyed. 
the Chicago P., S. & E. 


C. A. Seguin, of C. A. Seguin & Co., 
of the Chicago Perfumery, Soap & Extract 


group of 


is the crack bowler 
\ssociation’s 
more or less bowlers. At least that 1s 
what the score said at the bowling tournament held on the 
evening of April 15, when the said Sequin pulled down the 


$15 top cash prize for what the players played. W. L. 


expert 
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Works, 
gobbling the second cash prize of $10, and M. Lemmermeyer, 
of Burton T. Bush, Inc., cinched the third cash prize of $5. 


Filmer, of the Monsanto Chemical scored second, 


The other six prize-winners gathered in boxes of 

D. M. Clark, the 
Burgh, of the C Beggs Co.; 
Co., 
The tournament 
ot 


ine con- 


of Franco- 
M. 


lygienic 


fection, in the order named 
A. 


lranco 


\merican Hygiene Co. ; 
J S. Stocks, of the 
H. D. Crooks, of John Blocki & Son 
voted a the 
felt 
the 
is planning another golf event. 
Harold E, the 
irst golf tournament of the Chicago Drug & Chemical Club 


for 1925, to be held on Tuesday, May 26, at a private course, 


American | and 


Was 


success in every way, number fans looking 


on showing the keen interest by members in the con 


test. Roy Downs, chairman of entertainment commit 


32. 


Lancaster, as secretary, has announced 


details to come later. A grand prize of a silver cup, which 
will be called the “Past 
the most consistent player of the season. 


D. & C. Golf Auxiliary 


President’s Cup” will be donated 
to 


Memberships 


in the C are now being enrolled 


Che dinner-dance given by the Chicago Perfumery, Soap 
& Extract Association, at the Chez Pierre, as predicted, was 


attended 
thoroughly enjoyed. 


by two hundred members and guests and was 


Roy F. Downs and his entertainment 
committee received many congratulations on the success of 
of this unique social which be repeated later 


event, may 


in the season 


The Chicago branch of Bayer Co., 
l 146 West 
for a great many years, to larger quarters in the Terminal 
Building at 589 East Illinois street 


Inc., was moved May 
irom Kinzie street, where it has been located 
Paul Gibney, who has 
been in charge of the branch for the past twelve years, of 


course remains in charge at the new and expanded quarters 


The Terminal Building has secured another tenant of the 
chemical family, the Winthrop Chemical Club 


The annual meeting of the Chicago Drug Club Bowling 
League was held April 11, and the following officers were 
Dubsky, president ; Mathes, 


The an 


elected: Joseph Hlenry vice 


president; Alex Swartz, secretary and treasurer 


the laboratories ot 


It 


nual banquet of the league took place 
South 


at 
the Joseph Triner Co., 1333 \shland avenuc is 
planned to use the Bensinger alleys another year 

Van Schaack & Sons, of 
death \ 
Jerman, vice-president during the last fifteen years, which 
May 8 Mr. the 


and a popular, high-principled gentleman will 


Peter 


Friends of the house of 


Chicago, will regret to learn the of Charles 


occurred Jerman old-timer in 


trade 


was an 
who 


be greatly missed by many customers and friends 


\\ orks 


Louis and Hender 


The Van Schaack Bros. Chemical have bought 
250,000 square feet of land at Drake, St 
streets, adjoining their 
a $50,000 plant of 


Van Schaack, Jr., is president, and L. L. 


son present plant, and will erect 


stories R H. 
Van Schaack is 


They are sons of Robert H. Van 


thereon three or four 


and treasurer 


of Peter Van Schaack & Sons 


secretary 
Schaack, president 


\ 


Chicago, and the trade reports 


newspaper campaign on Coty face powders is on in 


an increase in business as a 


result of the campaign 


EsSsENTIAL O1L REVIEW 167 


Harry W. Hadley, who was credit and collection manager 
& Co., 
years, is now president of the International Trade Exchange, 
Inc., 127 North 
in handling of collections and adjustments in the perfumery, 
essential oil, chemical and allied lines. 


for the Chicago office of Innis, Speiden for several 


Dearborn street, Chicago, which specialize 
A number of repre- 
sentative firms in these lines are placing their collections 
with the International Trade 
being Hydrox 


Morgan & Co., 
and D’Arly, Inc. 


some of them 
Company, Allen B. Wrisley Co., Clarence 


Ex« hange, Inc., 


Innis, Speiden & Co., C. A. Seguin & Co 


Service Laboratories, Inc., Chicago, has placed its adver 
tising account with the Osten Advertising Corporation, of 
that city. 


Bodi-Rub and 


used for 


No. 4 


Magazines are being 


Cologne 


1 campaign on 
Kau de 


Beauti-Craft Co., of Chicago, moved into its new labora- 
tories at 2949-53 Van Buren street, in that city, on April 27. 
The company specializes in Sydwik and 


Beauti-Craft bath 


salts and Sydwik henna shampoo 


The Chicago office of Innis, Speiden & Co., Inc., manufac 


turers, importers and distributors of chemicals, 
heretofore located at 120 West Kinzie street, has recently 
at 24 West 


combined office 


industrial 


been moved to their new Chicago building 722-7 
Austin just 


warehouse. 


avenue, and 


the 


completed as a 
Their facilities for handling business m 


Middle West are greatly improved 


rH. B. 
for the 


Thayer has been appointed representative 
Passaic Metal Ware Co., N. J., for the 
Chicago territory and is making his headquarters at 811 


special 
of Passaic, 
Kastwood avenue in that city. 


D. B. 


227 


Bennett, of Heine & Co., has moved his office from 
West Huron street to 867 North 


caZo. 


Dearborn street, Chi- 


Rossville Co. 


West 


street 


the 
office, has moved his headquarters 
at 


Harry Cohen, manager of 


Chicago 
»? 


Polk 


from 


West 


Kinzie 


> 
323 


street to larger quarters 2 
C. A. P 
tial oils, in the Chicago territory, have 


at 33 West 


stocks. 


Senger & Co., who represent R. Dreyer, essen- 


moved into larger 


quarters Illinois street, where they are carrying 


spe yt 


G. H. 


Chicago, 


& Co., 


shown 


Suddard, sales manager of } L. Barrett 


reports the sales far this month have 


so 


a decided increase over April, and the outlook is for im- 


proved business conditions 

c 2 Haves, for 
M. L. 
City 


two 
«& Co., 


representative for the 


oil salesman 


St. 


years special olive 
and 


call 


for Barrett has been made Louis 


Kansas 


company, and will 


on the trade there for all lines 


William ‘Orem, vice-president of the Carr Lowrey Glass 


Co., and in charge of the Chicago office, has returned from 


a western business trip and reports business as holding up 
a big trade in 
the western territory, which is handled through the Chicago 
office. 


in good shape. The company has developed 
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Reports of competition from German sources in the sale 
of alcohol in this country are not taken seriously here, and 
to a certain extent they are considered to be a revival of 
old rumors. H. S. Rubens, chairman of the board of the 
United States Industrial Alcohol Co., said recently: ‘United 
States Industrial Alcohol is not concerned over reports of 
this market being flooded with cheap alcohol from Germany. 
The German product is wood alcohol. We are not 
of wood alcohol and this German product therefore does not 


makers 


compete with our lines.” 
Incidentally, United States Industrial 
considering plans for a capital readjustment, according to 


\lcohol ottic ials are 


information available recently, this plan being related to the 
probable resumption of common dividends in the near future, 
The belief 
prevails that subsidiaries will be consolidated and the common 


which has been talked about a great deal lately. 


stock will be split up, with provision for the elimination of 
preferred stock. 

of Wahlmans 
manufacturers of cosmetics and perfumery, has been 
altered to F. 
management. 


Announcement is made that the firm name 
Bros., 
Kingman & Co., without any change in the 
The main office and factory is in Hongkong, 
China, and F. Kingman, is the general manager. The com- 
pany has a branch office at 1,013 5th street, Sacramento, Cal., 
Fred Q. Fong being the manager 


Perfume 
Re aC h, 


D. H. McConnell, president of the California 
Co., New York City, has returned Ormond 
where he spent the winter on his Florida estate. 


trom 


Ch. Ambrosini, manager of the Chinese Department of 


Comptoir Coloniaux Chiris, Paris, France, 


New York 
barked for 


passed through 


recently en route to Vancouver where he em 
Shanghai. He will 
China, 


headquarters for the collection of musk and other Chinese 


visit the Comptoir head 


quarters at Chungking, where the firm maintains 


specialties. 


During the last 
of Coty, Inc., New 
of sales. An 
contemplated. 


two years expenditures for advertising 


York, have averaged less than 6 per 


cent increased advertising expenditure is 
The company reports net profits of $2,045,871 for the 
ended 1924, compared with $1,070,460 
$975,411. The 
reports an increase of 38 per cent in sales for 
1924 and of 84 per cent for the last five 

The new capital due to the sale of 50,000 shares of stock 
to the public will amount to nearly $2,000,000 and about 
259,000 shares of 
interests 

The Coty, Inc., 
dend of $1.90 a share, 


year December 31, 


for the previous year. This is a gain of 


company 


years. 


stock have been: retained by the Coty 


directors of divi 


payable June 30 to stock of record 


have de clared a 


June 20. Announcement was made May 15 that this declara 


tion represents dividends for the first two months of 
Hereafter the board will 


19 5, 
‘onsider dividends quarterly 


T. A. Gannon has been appointed vice-president of Lazell, 
Newburgh, N. Y., manufacturer of perfumes. 
twelve years he has been with 
district 


For the last 
Collier, Inc., as 
with headquarters in 


Jarron G., 
sales manager, Chicago and 


Cincinnati. 


NEW INCORPORATIONS 


NorTict This department gives the 
etc., available when published Except in the wmcorporation of 
ld firms the best way to communicate with a new company 
(unless its address is here printed) is to write to i in care of 
the attorneys or trust companies mentioned, with a ‘‘PLEASE 
FORWARD” request on the envelope Letters or first class mail, 
so sent, would be likely to have quicker, though possibly not 
more courteous attention than requests to reply by letter to in- 
irics mere tsking for the incorporators’ addresses 


J. A. 
$20,000 ; 


addresses of incorporators, 


Freyham, Inc., New York City, toilet preparations, 


and W. Geiss. (Attorney, R, 


*. Schlesinger, A. 
Geiss, 355 East 149th street. ) 
Resinilla 


Corp., Manhattan Borough, New York City, 
flavoring extracts, &c., 1,000 shares $10 each, 50 common no 
par; E. T. Beamish, N. D. Dale, H. R. 
Beamish & Steinbugler, 


Fick. 
189 Montague street, 
Borough, New 
Ornstein, W. H. Kirschner, E 
Schwartz, 115 Broadway.) 


( Attorneys, 
Brooklyn.) 
York City, 

Heyman. 


Korle, Cosmetics, Manhattan 
$10,000; E. E. 
(Attorney, C. C 

Welco Inc., Boston, $100,000; Soap products. 
Raymond D. O'Keefe, George O. Hunter, Stoneham; Mar- 
\. Siebert, John F. Welch, Boston; Henry P. Con- 
nell, Winchester. 

Harry C. McDonald Co., Manhattan 
York City, toilet and _ preparations, 
H. C. McDonald, 1493 Broadway, ‘New York 

Sunny Top Mfg. Co. of Buffalo, Buffalo, N. Y., soaps, 
$10,000; L. W. Zeigler, R. C (Attorney, L. 
U. Voltz, Buffalo.) 

Remick 


Pre ducts, 
cuerite 


New 
$100,000, 


Borough, 


accessories 


Colgrove 


Borough, 
chemists and perfumers, $10,000; S. 
\. B. (Attorney, L 
York). 

Wilma Co., Manhattan Borough, 
fumeries, 100 common, no par; C. G. 
kenny, W. Mendelsohn. 
Broadway ). 

Bevier & Co., 


Products, Bronx New York City, 
L. Resnick, M. Katcher, 
Kaplan Landes, 165 Broadway, New 
New York City, 
Hoffman, A. E. Kil- 


Rose & Paskus, 128 


per- 
( Attorneys, 


Manhattan 
toilet articles and groceries, 1,000 shares, 
par; C. H. Adams, G. A 


(Attornevs, Breed. 


Borough, New York City, 
$100 each; 1,000 
Wilson, W. K. 

\bbott & Morgan 


common, no 
Petigrue 32 Liberty 
street). 

Scales & Lisner, Manhatta: 
perfumeries, $150,000; A. W 
(Attorney Ss, Spence t 
William street). 

Cocoanut Oil Products Corp., 


Borough, New 
Scales, I E 
Ordway & 


York City, 
Lisner, D. R. 
Koons. Wierum, 27 
Manhattan 
$10,000; T. J 
(Attorney, B 


Borough, New 
Duffy, B. J. 
Kronenberg, 302 


York City, make soaps, &c., 
Brice, R. A 


B’ way.) 


Rodson. 


Perfume and Flavor Products Corporation, Jersey City, 
$20,000; W. H. Myer, M. A. Myer, New York: H. W. F. 
LLorense, Jersey City. (Attorney, W. H. Myer, New York.) 

Walfame Distributing Co., 20 East Jackson Boulevard, 
Chicago, $50,000; importing and exporting in cosmetics and 
merchandise 

Dakota Products Co, Wessington Springs, S. D., 
articles and cosmetics, $25,000; J. A. 
Sedgwick, Nick Powell. 

Orient Toilet Preparations & Barber Supply Co., 
Milwaukee avenue, Chicago, $10,000, perfumes, soaps, tonics 
and toilet preparations; Nickolas G. Arvanites, James Pap- 
pas, Earl H. Juul. (Correspondent, Richard Hill, Jr., 309 
Mid City Bank building.) 


toilet 


Young. Sidney A. 


Duro Supply Co., New York City, soaps, 200 shares no 
par common stock; F. T. and D. M. Baldwin, E 
(Attorney, G. A. Acken, 84 Wall street.) 


T. Finneran. 
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BOOK REVIEWS 


TRADE MARKS FOR PERFUMES, 


TorLteT ARTICLES AND SOAPS, 


Compiled by the American Manufacturers of Toilet 
Articles ; 
The 1925 


unregistered trade marks as applied to perfumes, toilet ar- 


price to members $3, non-members $5. 


edition of this compilation of registered and 


ticles and soaps has just been issued. 


It comprises 362 pages of condensed information rela- 
tive to trade marks and is the most complete publication 
upon the subject 

It is divided into five general divisions devoted to trade 


marks for perfumes and toilet articles, registered in the 
United States Patent Office, registered designs for perfumes 
and toilet articles, registered trade marks for soaps, regis 
tered designs for soaps and unregistered trade marks for per 
fumes, toilet articles and soaps, and, hence, it is a serious 
attempt to fully disclose the trade mark rights existent in 
these industries. 

This publication has a value far greater than that of ad 
vising the reader what others have done and that is a warn 
ing as to what he shall not do. The commercial value of a 
trade mark is not dependent solely upon its legal differentia- 
tion from the trade marks of others but should possess the 
character of uniqueness and attractiveness. 

A consideration of the trade marks listed in this pub- 
lication indicates the trend of the human mind toward de- 
scriptive trade marks, resulting in a large number of 
marks having the same general prefix and differing only 
It is evident that 


trade marks of this character do not have full commercial 


from each other in the suffix of the word. 
value and a study of this publication will indicate to the 
manufacturers and dealers the fallacy of allowing their trade 
mark inclinations to run along popular lines. 

Because of the increasing tendency toward fantastic and 
artistic design trade marks, it is regrettable that the publi- 
does not contain design 


cation a complete collection of 


registrations, as well as word registrations. It is to be 


hoped that future editions of this book will be broadened 
out to include these designs. 

We find 
trade 
hair is 


a number of our old friends among the design 
illustrated 


“soing, going, 


including the gentleman, whose 


marks 
gone”, the man whose decapitated 
head is indicative of the fact that he will remake your face 
while you wait, the heavily mustached individual, whose 
firm has brought comfort and joy to thousands of chafing 
infants and others of the rapidly increasing number of those 
who are attempting to uplift humanity. 


Many perusers of this publication will be surprised to 


know that such words of common daily use as “vaseline,” 


trade marks 
In view of the probable difference in value of trade marks 

registered under the Act 

der the 


“mascaro”’ and “brilliantine” are registered 


of 1920 over those registered un- 
Act of 1905, it would have been advantageous, for 
purposes of record, to have indicated in the compilation those 
trademarks which 

While the 
and hence, can be completely and accurately compiled, the 
value of a compilation of 


are registered under the latter act. 


registered trademarks are matters of record, 


unregistered trademarks is 
dependent upon the inclination of the owners of these un- 


registered trade marks to advise their industry of their use; 


and it is therefore highly advisable that manufacturers and 
dealers employing unregistered trade marks should file these 
names with the American Manufacturers of Toilet Articles, 
in order that they may be included in the next issue of this 
publication. 
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The extent to which these industries have registered their 
trade marks is indicated by the fact that this publication 
contains a list of some six thousand registered trade marks 


for perfumes and toilet articles and some fifteen hundred 


registered trade marks for soaps and the value of a regis- 
tered trade mark over an unregistered one should convince 
trade take this means of properly 
protecting their trade mark rights 


the owners of marks to 

The compilers are to be congratulated upon the thorough- 
ness with which they have done their work and the typo- 
graphical arrangement and appearance of the publication. 
The association has rendered a very material service to its 
members and to the industry at large. 


HENDRICKS 


COMMERCIAL REGISTER; quarto 9 x 11%; 2,522 


33rd edition ; red cloth covers; S. E. Hendricks 

Co., Inc., 70 Fifth avenue, New York; 1925. Price $12. 
This work, for buyers and sellers, lists in alphabetical 
The 
listing is carried out under several classifications, so as to 
make the manufacturer, the product, or other data immedi- 
ately available. 


pages ; 


order manufacturers in all lines in the United States. 


Thus, 350 pages are devoted to the trades 
and local distributors section; 150 pages to an index giving 
the classification of products; 1,800 pages to a classified 
products section; and 200 pages to a trade names section. 
In the classified products section, the items are listed alpha- 
betically according to the noun. In addition various trades 
a geographical arrangement being followed in 
lists; and an alphabetical arrangement in the 
The trade name section contains the 


names of articles in industrial use put out for 25 years. 


are listed; 
the larger 


shorter lists 


trade 


PopuLAR SCIENCE TALKS, Volumes 1 and 2, published by 


the Philadelphia College of Pharmacy and Science, 
145 North 10th street, Philadelphia, Pa.; 216 and 240 
pages respectively; price, $1 each. 

Each volume is a series of popular lectures presented 
by the members of the faculty of the college. Volume 1 


of 1922-23 


covers twelve lectures delivered in the season 
and Volume 2 gives eleven lectures in the season’s course 
of 1923-24. As the title indicates the lectures are all on 
popular science subjects, which are treated in interesting 
fashion by the savants of the college, including E. Fuller- 
ton Cook, Charles H. La Wall, J. 


Samuel P. Sadtler their 


William Sturmer, 


and associates. Some of the 
twenty-three subjects, indicating the general scope, are as 
follows: “Chemistry as an Aid in the Detection of Crime,” 
“The Story of Glass,” 


terial 


“The Romance of Spices,” “Bac- 
Preparations in Common Use,” 


“Sugar,” “The Romance of Drugs.” 


“Invisible Light,” 


YEAR-BooK OF PHARMACY AND TRANSACTIONS OF THE 
BRITISH PHARMACEUTICAL CONFERENCE FoR 1924, pub- 
lished by the Pharmaceutical Press, 17 
Square, W. England. 


The current volume, just received, contains 865 pages, 


Bloomsbury 
C., London, 


some twenty pages more than its immediate predecessor. 
Special chapters are devoted to essential oils and to fats, 
fixed oils and waxes, while the scientific abstracts also 
include numerous references to perfumery and allied sub- 
stances, the whole being, as customary, supplemented by 
The name of C. H. Hampshire, 
B.Sc., F.1.C., Ph.C., one of the general secretaries of the 
British Pharmaceutical appears for the first 
time on the title page, he having been appointed honorary 
general editor, with J. O. Braithwaite, Ph.C., continuing 
as editor of the abstracts. 


an adequate index. 


Conference, 
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NEW PUBLICATIONS, PRICE LISTS, ETC. 


Pierre Lemoine, Inc., 108 John street, New York, have 
issued a new wholesale price list of essential oils, fruit 
extracts and flavoring materials for perfumers, soap mak- 
ers and extract manufacturers. It fills eight large pages 
and is complete and comprehensive, including various Le 
moine specialties of interest to all branches of the trade. 

O. A. Brown Co., Inc., 246 Pearl street, New York, 
have distributed their May wholesale price list to the trade. 
It is a conveniently arranged 24-page catalogue of perfum- 
ers’ materials, including essential oils, synthetic and aromatic 
chemicals, the artificial and floral products of the Chemical 
Works Flora, of Dubendorf, Switzerland, together with 
true fruit and imitation flavors and colors. A new feature 
is the publication of tables of metric equivalent and ca- 
pacity, which will be found very handy. 

PoLak’s FrutTaL Works, Inc., 180 Lafayette street, 
New York City, distributors for Polak’s Frutal Works, 
Amersfoort, Holland, and La Zanclea, Messina, Italy, have 
published a catalogue of essential oils, aromatic chemicals, 
floral ottos and flavoring materials, the list filling 36 
pages and being carefuly indexed. The price list is not 
only complete, but is conveniently arranged. 

Rossvitt—E Atconot Tatks, Booklet No. 7, May, 1925, 
issued by the Rossville Co., Lawrenceburg, Indiana, con- 
tains an interesting and instructive account of what visi- 
tors may see and think while on a tour of the big plant. In- 
formation is given regarding the proper way to measure 
alcohol. 

BELGIAN TRADING Co., INc., 15 Moore street, New York 
City, has issued recently three separate price lists which 
are available for use by interested manufacturers. One is 
a catalogue of ‘French perfumery glassware from the So- 
ciété Linnerie, Nanterre, France. Another covers essential 
oils, basic flavors, organic and synthetic products, the Bel- 
gian Trading Co. being the American agents for Organico, 
Nanterre: Hortus-Nerolium Co-operatives, Pegomas-Val- 
lauris, France; Francesco Maranzolo & Figli, citrus prod- 
ucts, Messina, Italy. The third price list quotes concen- 
trated French essences and perfume bases for toilet prepa- 
rations and soaps 

New YorK Quinine & CHEMICAL Works, Inc., 152 
William street, New York, has issued a price list of its 
numerous products, which include menthol, zinc stearate 
and others of interest to manufacturers in our industries. 

CLARENCE Morcan & Co., 355 West Ontario street, Chi 
cago, have issued their monthly price list for May 

Uncerer & Co., 124 West 19th street, New York, have 
issued a circular on Indian Vetivert oil in which they say: 

“The statement has been made frequently, and with some 
truth, that genuine East Indian Vetivert oil (Oleum An- 
dropogon Muricatus) can no longer be obtained and it 
certainly has been rar¢ 

“Fortunately for those who appreciate the impossibility of 
substituting Oil Vetivert Indian by the Java oil in really 
fine perfumes, Ungerer & Co. take issue with the assertion 
and maintain that genuine East Indian Vetivert oil is avail- 
able for those who desire to use it though, of course, the 
price is high 

“The high cost of the Indian roots and the low yield of 
oil obtained from them have caused most foreign and do- 
mestic distillers to turn to the Java roots and not a little 
oil from this source is sold as ‘Indian’ Vetivert. Few houses 
have had the courage to stock and offer the genuine Indian 
oil at the prices which must be asked for it. 
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“The Java oil has its uses but it is no substitute for the 
Indian in high class perfumes. Genuine Indian Vetivert 
oil has a body and tone of odor which is distinctive and 
inimitable while in fixative value it is incomparably better. 
Most important of all, the true Indian oil is free from the 
disagreeable raw peanut-like odor observed in both the 
Java and Bourbon oils. 

“An interesting fact about the genuine Indian Vetivert 
oil is its extraordinarily wide range of usefulness. Few 
perfume materials of pronounced odor character can be 
used to advantage in such a variety of different perfume 
types as Indian Vetivert. Of course, in the heavier odors 
it is indispensable, but contrary to what would be generally 
expected, a touch of it is beneficial in perfumes of the light 
floral bouquet types while even in violet compositions a 
trace of it is desirable.” 

Suipkorr & Co., Lrp., Sofia, Bulgaria, in a report on 
the coming rose crop say in part 

“The outlook of the new crop, in spite of the abnormal 
weather we have had during the last six months, is satis- 


factory and promises a much better yield than last year’s 


Fortunately, the damage caused by the snow and the frost 
was not general—being limited only to the rose plantations 
in the low lands and in the most southern localities, where 
the bushes had begun leafing in real earnest. Since March 
20 up to now the weather has been variable and unseason- 
ably cold. The decisive factor in a rose crop is always 
the weather during the harvest, which is expected to begin 
about May 25. The price of the rose flowers has not yet 
been definitely fixed, on account of the excessive demands 
of the growers. The rose industry to-day is in a more 
healthy condition than it has been since 1916. The fairly 
remunerative prices of the Bulgarian otto of rose during 
the last two years, have had a very wholesome influence 
on the rose culture.” 

RAWLEIGH’S Market Report, for April, just received, 
contains considerable information about the vanilla bean 
situation and announces that its publisher, the W. T. Raw- 
leigh Co., of ‘reeport, Ill, has purchased some plantations 
on the Comore Islands in the Indian Ocean and expects 
shipments to arrive next Autumn. Persons desirous of re- 
ceiving this market report can do so by making application. 

M. W. Parsons & PLtyMouTH ORGANIC LABORATORIES, 
55 Ann street, New York, has advised the trade that sam- 
ples of the Rigal brand of genuine Russian medicinal oil 
may be obtained on application to the firm 

Inecto, Inc., 33 West 46th street, New York, sends us 
a copy of the April issue of the Beautician, which it is 
publishing monthly. This is No. 8 and contains 80 pages. 
It is well printed, with an interesting table of contents and 
numerous advertisements relating chiefly to matters about 
beautification 

Est. Henry C. Miner, Inc., 12 East 12th street, New 
York, favors us with the April number of the Carrot, 
which it publishes periodically. This issue contains several 
timely articles, including a correction of erroneous state- 
ments sent out by radio speakers regarding the cost and 
possible profits in making toilet preparations 


Cannot “Keep House” Without It 


(Chas. F. Butts Mfg. Co., Toilet Preparations and Flavoring Extracts, 
Willis, Texas.) 


We are still unable to “keep house” without THe AMERI- 
CAN PERFUMER, and say again that it has been the means of 
our making some of our very best business connections in 
the raw material line. 
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IN MEMORIAM FOR 

ARMANT, Dr. EpMuNp S., 
hamton, N. Y., May, 1915. 

3ALDWIN, BENSON D., a pioneer perfumer, 
South Haven, Mich., May, 1917. 

BRITTAIN, JOHN Hart, hair tonics, New York, May, 1919. 

BrusH, WALTER C., sales manager of Roxtan, Inc., pre- 
viously with Colgate and Vivaudou, New York, May, 1922. 

BurGOYNE, JOHN, general manager of the Economy Soap 
Products Co., Dayton, Ohio, May, 1918. 
Coffin, Redington & Co., 
wholesale drugs, New York and San Francisco, May, 1924. 
DoLMAGE, RoBpert Henry, 3rooklyn, May, 1909. 
DRAPER, GEORGE B., soap, Pawtucket, R. I., May, 1921. 
Finn, ALFRED G., soap, Syracuse, N. Y., May, 1921. 
FiTzPATRICK, JoHN A., president of Fitzpatrick 
Inc., soap manufacturers, Chicago, Ill., May, 1922. 
Frencu, Witt C., representative of Adolph 
Inc., Rochester, N. Y., May, 1920. 

GALLET, CHARLES EpMmonp, head of the perfumery house 
of Roger & Gallet, Paris, May, 1917. 

GoopricH, JorL E., president of the Goodrich Drug Co., 
Omaha, Nebraska, May, 1924. 

HATHAWAY, CHARLES C., son of W. T. 
Colgate & Co., New York, May, 1909. 

HENDERSON, WILLIAM J)., president 
graphing Co., Cincinnati, May, 1920. 

Hiccins, THOoMAs C., soaps, Brooklyn, N. Y., May, 1909. 

HINCHMAN, JOHN MARSHALL, of the Michigan Drug Co., 
Detroit, Mich., May, 1912. 

Jones, Mrs. BrREMA M., wife of Francis W. Jones, pres- 
ident of the Melba Mfg. Co., Chicago, May, 1924. 

Loces, CaRLos, Weehawken Heights, N. J., James Pyle 
& Sons, founder of Pearline, May, 1912. 

LowrEY, WM. M., vice-president of the Carr-Lowrey 
Glass Co., Baltimore and New York, May, 1915. 

Lyon, WuitTNey, head of tooth powder manufacturing 
firm of I]. W. Lyon & Sons, New York, May, 1919. 

MANN, JASON, soaps, Montague, Mass., May, 1917. 
MITCHELL, JOHN R., head of J. R. Mitchell & Co., soap 
manufacturers, Brooklyn, 'N. Y., May, 1918. 

Procter,. HARLEY THOMAS, retired member of Procter & 
Gamble Co., Cincinnati, May, 1920. 

QUACKENBUSH, Harry W., general manager of the Globe 
Soap Co., Cincinnati, May, 1921. 


DEPARTED FRIENDS 


perfumer and linguist, Bing- 


Hill 


Crest, 


Corrix, ISAAC SHERWOOD, of 


soaps, 


Bros., 


Spiehler, 


Hathaway, of 


Henderson Litho- 


RECKNAGEL, JOHN H., first president of American Spice 
Trade Assbciation, New York, May, 1922 
RICHARDS, DANIEL, soaps, Woodstock, Ont., May, 1914. 


RUECKERT, FRED E., vice-president White Metal Manu- 

facturing Co., Hoboken, slain by burglar, May, 1920. 
Ryan, Hoapey, secretary and treasurer of the 
Soap Co., Cincinnati, Ohio, May, 1919. 

ScHWARz, LropoLD, founder and proprietor of Polak & 
Schwarz, Zaandam, Holland, May, 1920. 

SCHWAHN, BERTRAM E., husband of Mrs. Mathilda R. 
Aubry, president of Aubry Sisters, Inc., New York City, 
May, 1923 

Setick, CHartes H., of Wood & Selick, bakers’ and con- 
fectioners’ supplies, New York, May, 1908. 

Smitu, Wr11aM M., president of the Elsinore 
Poughkeepsie, N. Y., May, 1917. 

So.vay, ERNEST, originator of the Solvay soda process, 
Brussels, Belgium, May, 1922, aged 84 years. 

StonE, CLARENCE G., manager New York branch Lam- 
bert Pharmacal Co., St. Louis, Mt. Vernon, May, 1919. 


Ryan 


Co., 
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STONE, I. FRANK, for ten years head of National 
& Chemical Co., New York, May, 1920 
Mrs. Lypia A., late W. P. 
Ungerer and mother of W. G. Ungerer and F. H. Ungerer, 
Ungerer & 


Aniline 


UNGERER, widow of the 
respectively president and 
Co., New York, May, 1923. 

VAN Court, CHARLES W., long with old New York firm 
of Lazell, Dalley & Co., at Florida winter home, May, 1924. 

WELLER, CoL. CHARLEs F., head of Richardson Drug Co., 
oldest past president of N. W. D. A, 


vice-president of 


Omaha, and 
May, 1924. 
WEsT, SYLVESTER S., Abner Royce Co 
former vice-president Manufacturing Perfumers’ Association 
Asso- 


, Cleveland, Ohio, 


and active in the Flavoring Extract Manufacturers’ 
ciation, Cleveland, May, 1919 
Woop, 1906. 


ALVAH ULysseEs, perfumer, Detroit, 


| RNR ARN 4 
Arthur Boake 


of the death on 
Easter Sunday, April 12, of Arthur Boake, Chairman of 
A. Boake, Roberts & Co., Ltd., Stratford, London, E., 
aged 81. The late Mr. Boake entered on his business 
career in the laboratory of 

McMaster, Hodgson, & 

Company, of Dublin, 
while 1862 and 
1863 scientific 
training 


May, 


News has been received here sudden 


and 
there in 
underwent 
Professor 
the 
College of Science in that 


under 
Galloway at Royal 
city, having as one of his 
fellow-students F. G. Adair 
afterwards 


Roberts, who 


joined him in_ partner- 


ship and died only 15 
months ago. 

In 1869 leaving Dublin, 
Mr. Boake, following about 
six years’ business experi 
built a 
small factory on what was then known as Stratford Marshes 
and founded the present great establishment, continuing to 
be actively the the 
business until recently, although up to the last he never 
lost touch with Boake, Roberts & Co. Mr. Boake had a 
large circle of personal friends and acquaintances in business 
and private life, by 


THe Late A. Boake 


ence in London, 


associated with all developments of 


whom he was beloved and who will 
greatly miss him 
James F. Morse 

James F. Morse, senior partner of James F. Morse & Co., 
manufacturers of laundry soap at 66 Norfolk street, Rox- 
bury, Mass., died suddenly May 1, in Bermuda, following 
He went to Bermuda purely on a pleasure 
and recreation trip, leaving New York on April 18. The 
news of his death was a shock to his family and friends. 


His home was at 168 Seaver street, Roxbury. 


an operation. 


Mr. Morse was born in Roxbury in 1867 and had always 
lived there. He succeeded to which his 
father had started, in 1881, and had continued it since. He 
was a member of the Boston Art Club, Boston City Club 
and a director in the Quincy Market Company. 


the business, 


He form- 
erly was active in banking circles. He is survived by his 
Mrs. Adelaide Corson Morse, and four children, 
Roger E. Morse, of Wellesley, who has been associated with 


widow, 
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his father in the soap manufacturing concern; Donald G. 
Morse, of Newark, N. J.; Winslow C. Morse of 
and Marjory Morse, a student at Smith Colles: 


Gardner, 


Gabriel Laffitte 
It is with great regret that we have to report the death 
Laffitte, who died in Grasse, April 28, 1925, 
in his sixty-first year 


of Gabriel 


Mr. Laffitte was one of the best known men in the pet 
fumery industry in Grasse, ana 
was for many years connected 
with Roure-Bertrand Fils. This 
was preceded by his mem- 
bership in the firm of 
& Laffitte, since taken over by 
his brother-in-law, H. Euziére 
He visited the United States 
frequently before the war, and 
had a wide 
throughout the industry here. 
He is 
(née Euziére). His only child 
Marcel was killed in the 
while gallantly fighting with the 
Chasseurs Alpin 
France” in July, 1918. 
Mr. Laffitte 
qualities and of a temperament that endeared him to those 


Euziere 


circle of friends 


survived by his wife 


wal 


“somewhere in 


GABRIEL LArFFITTE 


was a man of many excellent positive 


who learned to know him 


George Coutellier 


Products 
death of 


Particulars have been received by the Orbis 
Trading Co., Inc., New York, concerning the tragi 
George Coutellier, who represented the firm in the south 
ern territory. It appears that on April 13 while returning 
from a trip to New Iberia, La., 

Mr. Coutellier met 
dent in the outskirts of New Or 
His Ford which he 


was driving, either was forced off 


with an acci 


leans. sedan, 
the road by a passing automobilist, 


or the car skidded in the gravel 
at the edge and overturned, pin 
ning Mr. Cor 


He was hurried to a hospital, but 


itellier in the wreck. 
was so severely hurt that he died 
Although partly 
before his death he 
tell just how the 
dent happened 

Mr. 


years of age, but 


the next day 
conscious was 
unable to acci- 


Coutellier was about 72 
alert and vigor- 
years he covered southern 
Americ 
the National Aniline & Chemical 
Co., but in 1921 with the 
Orbis Products Trading Co., Inc. 


friends during his 


ous lor 


and South in territory for 


went 


(GEORGE COUTELLIER 
He made many 
quarter of a century in the southern field 

Our June 1921, told of Mr. Coutellier’s experi- 
ences in the wreck of the steamship Uberba as described by 
him letter to C. H. Alker, second vice-president of 
the Orbis Company. The disaster happened en route to 


3razil and Mr. Coutellier and forty other survivors drifted 


issue, 


ina 
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=, 


They 


lost everything but their lives in what was a real ocean 


REVIEW 


36 hours in a small life boat before being rescued. 


tragedy for numerous other voyagers. 
August O. Eimer 
August Otto Eimer, formerly assistant treasurer of Eimer 
& Amend, this city, died April 13 at his home in the Hotel 
Seville. 


the son of the former president of Eimer & Amend, and 


He was born in this city 41 years ago and was 
grandson of the founder of the company. He was grad- 
University. 
Chapel, 
was at 


honors by Columbia 
were held from St. Paul’s Columbia 

\pril 16. Interment Woodlawn 
Surviving Mr. Eimer are his wife, June Eimer; 
his parents, August and Mary Eimer; two brothers, Carl 
and Walter, and a sister, Elsa Eimer. 


uated with 


Funeral 
services 
University, 


Cemetery. 


Obituary Notes 
Edmond Chevron, Paris, France, died May 6 at the age 
of sixty-three. He father of Maurice 
manager of the N. Naef & Co., 
He is survived also by his wife, three sons, one daughter 


was the Chevron, 


Paris branch of Geneva. 


and two brothers. 


Edward §S for a long time connected with 
V. Vivaudou, Inc., latterly as sales manager, died May 2 


Bransome, 


following complications growing out of severe nervous col- 
lapse. He was thirty-eight years old and was in the in- 
dustry for eighteen years. Services were held on May 4 at 
his home in Bradley Beach, New Jersey. 

Thomas P. Morrow, of Morrow & Co., flavoring extracts, 
of 174 Chambers street, New York City, died on April 9 at 
his home in Brooklyn. Mr. Morrow’s firm is a member of 
the Flavoring Extract Manufacturers’ Association 

Dr. Albin Haller, a noted French chemist, died in Paris 
\pril 30. He was a member of the faculty of Sorbonne 
University, vice-president of the Academy of Sciences and 
held numerous decorations for his achievements 

John R. Tolar, long prominent in naval 
died April 25 in Johns Hopkins Hospital, 
was 76 and a member of the New York Produce Exchange. 

Charles L. Bieser, Pacific Coast representative of Merck 
& Co., this city, died 
in Hollywood, Calif. 
1877, at Nashville, 
Missouri College of 
KE. R. Squibb & S f 


stores circles, 


3altimore. He 


April 11 of pneumonia at his home 
Mr. 
Ill., 


Pharmacy, St. Louis. He 
1915, 


Bieser was born December 15, 


and was graduated from the 


was with 
Sons for ten when he 


went with Merck & Co. 


Joseph Hoffman, service manager for Procter & Gamble, 


years up to 


A widow and one child survive. 


Cincinnati, died May 5 as the result of injuries received by 
falling down stairs in the plant. He was 54 years old. 

C. F. Snyder, formerly head of the Beaver Soap Co. 
Dayton, Ohio, May 7, 
From 1893 until 1907 he was president of the Beaver com- 
Leslie C. Snyder 
a daughter also survive, together with 


died of erysipelas aged 76 years. 


pany, retiring then in favor of his 


His 


grandchildren. 


son, 


wife and five 


The Mind Is the Monitor 


When a man has his mind firmly fixed on what he intends 
to do, he acts, looks, talks and walks like the man who is 
about to do it. 

Reverse this: 
or what he intends to do, he looks like defeat, acts like de- 
feat, talks defeat and walks the way he looks, acts and talks. 


When a man is undecided what he can do 
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MONTREAL 


MonTREAL, May 15.—‘Not so bad” is the nonchalant reply 
of the average Montreal perfumery man, if asked regarding 
the situation of the trade at present. The month just passed, 
if it has not thrown anyone into ectasies, has been quite 
satisfactory. 

Some of the manufacturers and wholesalers have their 
men out drumming up business for the holiday resorts, which 
are just beginning to open, and they find the reports that 
are coming in from the country districts quite encouraging. 

Local city trade has been quite passable also. There is 
no demand yet for summer cosmetics, but it will be opening 
soon. 

Prof. Froehlich, of the University of Cologne, and repre- 
sentative of Prof. Froehlich & Son, Inc., manufacturers of 
chemical and pharmaceutical products, was in Montreal re 
cently, and stated that his company was thinking seriously 
of erecting a plant in Montreal for the manufacture of their 
products. 

A syndicate understood to represent Macy's, Ltd., drug 
gists, has purchased the south east corner of St. Catherine 
and Bleury streets. It is proposed to erect a ten story 
building to include accommodation for one of their own 
stores, as well as other stores and offices above. 

Advices from Paris received by relatives recently informed 
them that John R. Douglas, ex-president of Canadian In 
dustrial Alcohol, Ltd., died there. He was in Europe 
a holiday trip 


J. Jutras, Montreal perfumer, best known tot 
de neige,” is a painter of considerable talent as 

artist in perfumes. Last month he gave an exhibition 
paintings and sketches by himself, at his home, 2204 Papineau 
avenue. In all 75 pictures were exhibited. Many persons 
interested in art called at Mr. Jutras’ salon, and he was 


recipient of very generous congratulations. 


Frosst & Co.,.Ltd., producers of the Frosst pharmaceutical 
specialties, etc., have obtained from Westmount City Council 


a permit to build a laboratory in that suburb 


Schoffield, Donald, Ltd., is the name of a manutacturing 
chemical company in Montreal, just chartered with author 
Harold E. Walker, J. Martineau, 
and Ernest H. Cliff are the founders 


ized capital at $100,000 


Canadian Aroma Products, Ltd., Montreal, $200,000. T 
manufacture aromatic chemicals. Arnold Wainwright, Win 
chester H. Biggar, Darley Burley-Smith. 
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Toronto, May 15.—General business in Toronto and 
throughout Ontario is seasonable. The heavy shipments 
of goods for spring delivery have eased off, and the rail- 
Ways are not carrying the freight they were recently. This 
general condition is reflected in the soaps and perfumery 
trade—very little outstanding features are to be noted. There 
is, of course, the usual bidding for business, but little of a 
sensational nature is at present passing. 

A meeting of representatives of various municipalities in 
Ontario was held in Toronto last month to form a tourist 
association, with the aim and object of encouraging tourist 
trafic to Ontario points during the summer. This move- 
ment if it materializes in increased proportion this year 
would mean more business generally. 

The travelling salesmen representing various chemical, 
soap and perfume houses are now away on their long trips. 
J. N. Bouey, of Jones Bros., Toronto, is returning from 
his spring trip to the Pacitic Coast, and J. Collins, of Mutual 
Sales is on a two months’ selling trip to British Columbia 
ind centres in between 

Jones Bros., Toronto, are putting a new toilet water on 

| is unnamed as yet 
death in England on May 7 of Viscount Leverhulme, 
great Lever soap interests throughout the world, 
ck to his employees and associates here in Toronto. 
local management ordered the Toronto plant closed until 
he funeral 
represent | | 
American Manufacturers of 
held last me l New Yorl ohn M. Catto, 
Perfumes, Ltd., was the only local manufacture 
but Ed. Stange of Morana, Inc., and O. M. Guck. 
fumerte also went di » see and learn 
vrinkles in the perfumery 
ne ot tl putting 
some veilings an i ’ reparil idd 
fumes and toilet < ] t ffer the retail 


sto ind ladies’ 


ign of autumn business that shows itself is the 
reparation already under way for exhibits of perfumes and 
soaps to be displayed at the Canadian National Exhibition 
here in Tor » during the last week in August and first 
week in ml] Thi nnual event is the first event 
rt of Canada. Last 


T 
I 


a 
there were eleven dis- 
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plays of perfumery made by the same number of firms. 


Besides in the French section in another building four 
of the foremost French perfumery firms made elaborate 


displays of their productions. In addition possibly ten of 
the principal soap manufacturers of the Dominion mak- 
ing toilet soaps made exhibits of their lines in various 
buildings on the C.N.E. grounds 

This exhibition is a national display of natural and 
manufactured productions of Canada; it is held annually 
about the same time of year, and is patronized by over a 
million people It is the largest and best annual exhibi- 
tion in the world, though strange to say outside of Canada 
is not so well known as it should. That it pays to exhibit at 


1 


is proven by this incident: one of the local firms 
f passing out promiscuously advertising matter, and 
cases samples, t ill and sundry, has for the last 

ars made up samples that sell for ten or fifteen 

Last year the revenue from these samples alone 
totalled $15,000 \s there were all told about 25 firms 
displaying the same line of goods and doing or giving a 
similar service it can be imagined what a large amount 
of actual sales took place during the two weeks of the 
exhibition. The revenue paid the expenses of the dis- 
play and made some profits for the firm as well, in addi 


tion to getting over some good advertising 


Collections throughout Canada are reported by the mer- 
cantile agencies at present to be “fair’’; while the statisti- 
cal bureau at Ottawa reports an increase of 1,000 freight 
cars loaded during one week in April over the similat 
week in 1924 


CANADIAN PATENTS AND TRADE-MARKS 


The increasing international trade relations beiwee e 
rl t t 1 trade relat I n th 


United States and Canada emphasizes the importance of 
proper patent and trade-mark protection in both of these 
countries in order that the expansion of business may not 
be curtailed by legal difficulties 

For the information of our readers, we have instituted a 
department devoted to patents and trade-marks in Canada 
relating to the industries represented by our publication 

This report is compiled from the official records in the 
Canadian Patent Office 

All inquiries relating t vatents, trade-marks, designs, 
registrations, copyrights, iould be addressed to 

PATENT AND TR Mark DEPARTMENT 

Perfumer Publishing Co., 1 iff Street, New York City. 


PATENTS GRANTED IN CANADA 


248,498 Container, | red J Nicholson, Bloom ield, N 


248.785 and 248,786.—Collapsible Tubes, 
Huntoon, Jr., East Greenwich, Rhode Island 

248,821.—Shaving and Massage Brush, Harriso1 

ck, Pittsburgh, Penn 

248.842 and 248,843.—Containers, American Cat 
York City, assignee of John M. Young, Brooklyn, ! 

249,060.—Slip ¢ over for Containers, American Can Co., 
assignee of Henry Miller, both of San Francisco, Cal 

249.111 and 249,113.—Preparations of Liquid Bleach Solu- 
tions, Mathieson Alkali Works, Inc., New York City, as 
signee of James H. MacMahon, Niagara Falls, N. Y. 

249.112.—Liquid Bleach Apparatus, Mathieson Alkali 
Works. Inc.. New York City, assignee of James M. Mac 
Mahon, Niagara Falls, N. Y. 

249.138.—Process for Making Vanilla and Other Flavoring 
Extracts. Price Flavoring Extract Co., assignee of August 
Frank Wussow, both of Chicago, Ill 

249,166.—Synthetic Resin, John Stogdell Stokes, Hunting- 
don Valley, assignee of Emil E. Novotny and Charles J 
Romieux, Philadelphia, all in Pennsylvania. 


William 
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TRADE-MARKS REGISTERED IN CANADA 


_ Myora, toilet articles, including perfumery, preparations 
for the teeth and hair, and perfumed soap, Jean Adare, 
Ltd., 211 to 215 Blackfriars Road, London, S. E. 1, England. 

Inecto Rapid, hair preparations or hair dyes, with a 
woman's head and the words on a dark oval background, 
and the words “The High Speed Gray Hair Remedy,” the 
whole printed on a white background. Also representation 
of a maiden with flowing hair, a bi-plane, the two 
hemispheres the words “Inecto Rapid” in a rectangle with 
the corners cut off, the whole printed in navy blue and black 
ink. Inecto Rapid (Canada), Ltd., Toronto, Ontario 

Insecto, insecticide powder, representation of a large cock- 
roach wielding a scythe, Constantin Coromel, James Coromel 
and Joseph Alexander De Seve, Montreal, Quebec. 

Skleen, soap and detergents, Southall Bros. & Barclay, 
Ltd., 19 Lower Priory, Birmingham, England. 

Picture of a girl, artistically framed, cream for the face, 
hands, skin and complexion, talcum powder and toilet soap, 
A. S. Hinds Co., Portland, Maine 

Par, shaving cream and toilet preparations, Frederick 
Stearns & Company of Canada, Ltd., Windsor, Ont 

Spiral design within concentric circles, toilet preperations, 
Heather Company, New York, N. \ 

Priof Finish, bottles, Illinois Glass Co., Alton, III 


CANADA PROTECTS U. S. TRADE MARK 


Newspaper and magazine advertising are sufficient to in- 
dicate the carrying on of business in Canada, even though 
the advertiser be located in another country and without any 
branches or representatives in the Dominion, the Supreme 
Court of Canada has decided. The decision, made public in 
Chicago by the Trade Mark Protection Society, affirmed an 
exchequer court order, expurging a trade-mark registered 
by a Kingston, Ontario, company, after the same name had 
been registered by a Chicago company in the United States 

\fter the Williamson Candy Company had registered its 
“Oh Henry” trade-mark in the United States, a representa- 
tive of the Crothers Company, Ltd., learned of it at a con- 
fectioners’ convention in Chicago, the decision stated, and 
in 1922 registered the same trade-mark in Canada after 
making affidavit that it “was not in use to his knowledge by 
iny person other than himself.” That registration, the court 
held, deprived the Chicago company of the benefit in Can- 
ida of its extensive advertising. 

Che Williamson company spent approximately $30,000 in 
winning its case and in proving business done in Canada 
in order to obtain protection under Canadian law 


Canada Perfume Importers Organize 


Che Perfumery Importers of Canada, representing many 
French and English manufacturers of perfumes and _ toilet 
articles, have formed an association to consider all questions 
connected with the trade. The association will endeavor t 
promote business generally, protecting the retail trade and 
the iblic against infringements, unfair competition, smug 


harter members are the Canadian representatives of 
well-known lines of products: Piver, Coty, 
gant, Rigaud, Erasmic, Yardly, Pinaud, Atkin- 


\. Giroux, Canadian agent of L. T. Piver, Paris, has 
been appointed president; A. Poole, of Ed Pinaud’s, vice- 
president, and L. P. Chartrand, of Coty’s, Limited, secretary 


Intuition 


There is a handy faculty in most humans of judging 
character, localities or situations upon sight with almost 
the speed of a camera shutter. 

In women, we brand this faculty as intuition. In men, 
we often call it snap judgment. 

In results, we find that women are often right. And men, 
not to be outdone, are just as often wrong. 

Women usually keep their judgments to themselves. Men 
wish they had done the same.—Silent Partner. 
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OUR PATENT AND TRADE-MARK BUREAU 


This department is conducted 
Vision ol a very competent patent 
This repo! ot patents, 


under the general supet 

and trade-mark attorney 
J trade-marks, designs is compiled P 
trom the « ficial records of the Patent Office in Washington, 
D.C. We include everything relating to the four co-ordinate 
branche s of the essential oil industry, viz.: Perfumes, Soap, 
Flavoring Extracts and Toilet Preparations. 

Of the trade-marks listed, those whose numbers are pre- 
ceded by the letter “M” have been granted registration ] 
under the t of March 19, 1920. The remainder are those 
applied for under the Act of February 20, 1905, and which = 192? 
have been passed to publication ing 

Inventions patented are designated by the letter “P.” 
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RK DEPARTMENT 
New York City. 


PATENT AND TRADE-MaA 
Publishing Co., 14 Cliff Street, 


TRADE-MARK REGISTRATIONS APPLIED FOR 


(Act of Feb. 20, 1905) 


Olmsted, doing 
Company, Chicago, III. 
since Sept. 15, 1922.)—Shaving 
and Si ap. 


Liverpool 


business as United 
(Filed Oct. 12, 
Stick, Shav- 


Athletic 
Used 
Eng- 


Borax Co., Ltd., Liverpool, 





since Noy. 10, 
Washing Powder. 

Limited, Mon- 
July 
\ll 


ind 


land. (Filed Sept. 24, 1923. Used 1915.) 
Detergents in the Form of a Borate 
189,052.—Health Sanitorium Laboratory, 
treal, Canada. (Filed Nov. 30, 1923 
1911.) —Face Cream for Removing ot 
Skin Eruptions, a Hair Tonic for Removing 
Treatment of Falling Hair. 
\lfred J. Krank, St. Paul, 
Used since Feb. 7, 1924.) —Shampox 
Lionel Trading Co., ‘Inc., New York, N. Y. 
Mar. 3, 1924 l 1 since Feb. 23, 1924.)—Per 


Used since 
Pimples and 
Dandrutf 
for the 
192,704 
23, 1924. 
193,183 


(I iled 


Tumes. 


Minn. (Filed Feb 


sec 


101122 


194,100. Ta 


Los 
Dec. 1 


San Products Co., 
Angeles, Calif. (Filed Mar. 20, 1924. 
1923.)—Cosmetics, Particularly Beauty 
Alfred E. F. Weidner, doing 

medizinischer und kosmetischer 
F. Weidner, Berlin, Germany. 
Used since May 18, 1920.) Albuminates, Albumoses, and 
Dissolutions of Substances to be Employed for Hy- 
gienic Purposes, Especially as Cosmetics and Trichogenous 
Means, Disinfectants, Dentifrices, and Collutoria. 

195,608.—Edmund Weidner, Berlin, Germany. (Filed 
Apr. 1924. Used since May 10, 1922.)—Albuminates, 
Albumoses, and Dissolutions of said Substances to be Em- 
ploved for Hygienic Purposes, Especially as Cosmetics and 
Trichogenous Means, Disinfectants, Dentifrices, and Col- 
lutoria. 

198,761.—Pryde Pharmacal 
(Filed June 18, 1924. Used 
atory. 

199,948.—The 
Calif. (Filed 
Hairdressing. 

202,026.—Antonio Martinez, Valencia, 
Aug. 29, 1924. Used since March, 1924.) 
for Hair Dyeing. 

202,167.—The 
(Filed Sept. 3, 
or Cleansing 


_ Hollywood, 
Used 
Clay 
business as Fabrik 
Praparate D1 \lfred E. 
(Filed Apr. 15, 1924. 


Since 


195,575. 


said 


15, 


Mo. 
Depil- 


Hannibal, 


1924.) 


Company, 
since April 5, 
Los 
\pr. 1, 


\ngeles, 
1923, )— 


Laboratories, 


Used 


Alexandria 


July 12, 1924. 


since 


( Filed 


Kau de Cologne 


Spain. 


Globe 
1924 


Powder. 


Cincinnati, Ohio. 


1924.)—W ashing 


Soap Company, 


Used since July 14, 


202,7&5.—Edmund 
Sept. 19, 1924. 
203,087.- 
England. 
Starch 


Weidner, Berlin, Germany. (Filed 
Used since May 1, 1924.)—Dentifrices. 
Newton, Chambers & Co., Limited, Sheffield, 
(Filed Sept. 26, 1924. Used since Nov. 1, 1922.) 
and Blue for Laundry Purposes, Perfumery, 
Antiseptics, Tooth Powder and Lano Cream. 
203,088.—Newton, Chambers & Co., Limited, near Shef- 
eld, England. (Filed Sept. 26, 1924. Used since Nov. 
1, 1922.)—Perfumed Soap, Liquid Soaps, Medicated Soaps, 
Soft Soap, Soft and Hard Disinfectant Soaps. 
203,481.—Moffett Flint, Mich. 
0, 1924. Used Food-Flavoring 
204,221.—Evelyn doing business 
Hair Vitae and Cornelius, New 
(Filed Oct. 21, Sept. 1, 
Grower and Res 
205,132. 
( Filed 


tumes, 


Grocer Co., 
since 1905.) 

Cornelius, 
Mrs. S. M. 
1924 Used 


tore! 


(Filed Oct. 
Extracts. 
Evelyn’s 
Castle, Pa. 
1923.) —Hair 


as 
since 


France. 
Per- 
Powder, 
Rouges 


Parfumerie Molinard Jeune, Grasse, 
Nov. 11, 1924. Used since Mar. 12, 1923.) 
Toilet Waters, Face Powder, Talcum 
Sachet, Eau Quinine, Brilliantine, Dentifrices, 
and Face Cream 
205,281.—Mote & Mote, 
14, 1924. Used since June 
205,830 Internationale 
Arlesheim, Switzerland. 
Sept. 1924.)—Lotions for 
tifrices. 
206,094.—Robert | 
Dec. 1, 1924. Used 


xtracts. 


206,599.—W illiam R 
Dec. 11, 1924. U 
Dandruff, Falling 

206,781.—Dorothy ( 
1924. Used 
Powder, Astringent ( 
Creams, Reducing 
Skin Tonic, Pore 
Shampoo Paste, 


de 


Ind. (Filed 
Foot Powder. 
Laboratorien Arlesheim A 
(Filed Nov. 1924. Used 


IS 
the Hair, Hair Oil, and 


Indianapolis, 


15, 1924.) 


Nov 


G., 
since 
Den- 


Steen Co., Los 
July 


Angeles, 


1922. ) 


( Filed 


since 26, ‘lavoring 


Scott, Sacramento, ( 
July 1, 1923.) 

Hair, and Itching Scalp 
Tay, New York, N \ 
1916.) —Face Powders, 
‘reams, Cleansing Cream, Bleach 
Creams, Tissue Creams, Depilatories, 
Paste, Pore Lotion, Rouges, Hair Tonic, 
tion, Eyebrow and_ Eyelash 


ilit (Filed 


sed since Preparation for 


( File d | dec. 


\stringent 


1 
16, SINnceE 


Eye Li 
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Grower, Hand Lotion, Talcum Powder, Dandruff 


ment, Reducing Salts and Bath Crystals. 

New York, N. Y. 
Dec. 9, 1924.)—Nail 
Brilliante Nail Polish, 


Remover, Cuticle 


Oint- 


206,936. ( Filed 
Polish, Semi- 


Nail Bleach, 


Remover, 


Bevil, Inc., 
19, 1924 Used since 
liquid Nail Polish, 
Brilliante-Nail-Polish 
Cuticle Cool. 

07 229. 


Dec, 


and 


2 Burnham Chemical’ Company, Reno, 
(Filed Dec. 26, 1924. Used since Dec. 8; 1924.) 
Soap Chips, Washing Powder, and Shaving Soap. 

207 ,470.—Ada L. Parker; doing business as Wa-Ne-Gah 
Medicine Company, Oshkosh, Wis. (Filed Dec. 30, 1924, 
Used since Oct. 12, 1922.)—Hair Tonic, Healing Salve, 
Healing Oil, Preparation for Removing Corns, Preparation 
for Catarrh, and Tooth Paste. 

207 ,539.—Acme 


Nev 


oaps, 


Products Company, New 
DeQuincy, La. (Filed Jan. 2, 1925. Used since 
1922.)—Pine Oil for Use in Metal Polishes, 
Soaps, Clothes-Cleaning Preparations, and 
Preparations. 
207 ,974.— Daniel 
West Frankfort, Ill. ( Filed 
April, 1917.)—Food-Flavoring 
Lemon and Almond. 
208,124.—William J. Benjamin, doing business as Benja- 
min Drug Co., Midland Park, N. J. (Filed Jan. 15, 1925. 
Used May 22, 1924.)—Pertumeries, Toilet Waters 
and Face Creams, Brilliantine, Cocoanut-Oil Shampoo, 
Hair Comb Cream, Hairdressing, Hair-Curling Liquid, 
Hair Pomade, Dandruff Remedy, Quinine Hair Tonic, 
Sage Hair Tonic, After-Shave Lotion, Bay Rum, Cold 
Cream, Face Powder, White Face Powder, Flesh Face 
Powder, Liquid Face Powder, Eyebrow Pencil, Lip Stick, 
Face-Powder Compacts, Rouge, Hand and Face Lotion, 
Tooth Paste, White-Lilac Talcum, Foot-Relief Powder, 
Liquid Deodorant, Antiseptic Healing Powder, Rouge Com- 
pact, Hair Straightener, Cuticle Remover, Nail Bleach, 
Nail Cream and Nail Polish. 
208,433.—Adolphe Schloss 
(Filed Jan. 21, 1925. Used 
brushes, Hair-brushes, and 
208,470.—Florence N. 
Arden, New York, N. Y. (Filed 
since May 1, 1924.)—Face Powder. 
208,471.—Florence N. Lewis, doing 
\rden, New York, N. Y. (Filed 
since May 1, 1923.)—Eyelash Lotion. 
208,518.—May Hawthorne, doing 
Beauty Stores, Phoenix, Ariz. (Filed Jan. 23, 1925. Used 
Feb. 1, 1916.)—-Toilet Preparations—Namely, Cleans- 
ing Skin Cream, Facial Line Eradicator, Greaseless Bleach 
Cream, Face Astringent, a Preparation with Which to 
freat and Enhance.the Brilliancy of the Eyes, Hand Bleach 
Cream, Facial Cleansing Lotion, Prepared Antiseptic Oil, 
Salve for Dry Scalp, Paste Rouge, Bandoline, Nail Polish, 
Nail Oil, Bath Crystals, Perfume, Freckle Cream, Acne 
Facial Wash, Acne Astringent, Eyebrow Grower, Bleach- 
ing Hand Lotion, Eucalyptus Hair Grower, Scalp Salve, 
Powder, Brilliantine, Nail Bleach, Nail Salve, De 
pilatory, Curling Fluid, Cream for Darkened Pigmenta- 
tion, Prepared Antiseptic Cream for the Scalp, French 
l‘acial Muscle-Lifting and Skin-Refining Pack 
208,750, 208,752, 208,753.—Franklin Simon 
New York, N. Y. (Filed Jan. 28, 1925. 
10, 1924.)—Soaps. 
208,751.—Franklin 
(Filed Jan. 28, 1925. 
208,857.— Lightfoot 
(Filed Jan. 30, 1925 
Toilet Soaps, 
Creams to be 


Orleans and 
Oct. 15, 
Cleansing 


Washing 


Murphysboro 
1925. Used 
Namely, 


Company, 
Jan. 12, 
Extracts— 


Grocery and 
since 


Vanilla, 


since 


Fils 
since 
Powder 
Lewis, doing 


& Cie., 
Dec. 1, 
Puffs. 
business 
Jan. 22 


France, 
Te ¢ th- 


Paris, 


1924.) 


as Elizabeth 
1925. Used 


as Elizabeth 
1925. Used 


business 
Jan. 22 


business as Hawthorne 


since 


Fac S 


& ( Du 
Used since 


Inc. 


Mar. 
Simon & Co., Inc., New York, N. Y. 
Used since Mar. 10, 1924.)—Soaps. 
Schultz Company, Hoboken, N. J. 
Used since Jan. 8, 1925.)—Laundry 
Shaving Sticks, Shaving Powders, 
Used Before Shaving and Shaving 


Soaps, 

Shaving 

Cakes. 
208,869.— T he 


Wow 


since 


Pow Mfg., Co., Chicago, Ill. 
Jan. 30, 1925. Used July 14, 1914.)—Toilet Prepar- 
Namely, Perfume, Shampoo Preparations, Face 
Powder, Incense, Beauty Clay, Hair Oil, Face Cream, Hair 
Tonic and Bleaching Cream. 

208,886.—Etta Irvin, Hamtramck, Mich. (Filed Jan. 
22, 1925. Used since January, 1924.)—Tonic for Hair and 
Scalp. 


(Filed 


tions 








ters 
D00, 
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‘old 
‘ace 
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sed 


beth 
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209,148.—Edward H. Tatum, doing business as Edouardo, 
New York, N. Y. (Filed Feb. 5, 1925. Used since Dec. 
1, 1924.) —Perfumes, Toilet Powder and Toilet Water. 
209,285.—Eugene Ltd., New York, N. Y. (Filed Feb. 
9, 1925. Used since Jan. 9, 1925.)—Sachets or Devices for 
Use in Permanent Hair Waving and Containing Hair 
Treating Compounds or Materials. 
209,318.—Portage Wholesale Grocery Co., Portage, Wis. 
(Filed Feb. 9, 1925. Used since May, 1922.)—Food- 
Flavoring Extracts. 
209,401.—The Great American Tea Company, doing 
business as The Great American Laboratories, Brooklyn, 
N. Y. (Filed Feb. 11, 1925. Used since May 3, 1924.)— 
Almond Cream, Cold Cream, Witch-Hazel Cream, Peroxide 
Cream, Toilet Water, Perfume, Bay-Rum Lotion, Liquid 
Shampoo, Lemon Lotion, Face Powder, Talcum Powder, 
Cocoanut-Oil Shampoo. 
209,423.—Beatrice Meyer, Ltd., New York, N. Y. (Filed 
Feb. 11, 1925. Used since Oct. 1, 1924.)—Perfume. 
209,475.—A. S. Hinds Co., Portland, Me. (Filed Feb. 
12, 1925. Under ten-year proviso. Used since December, 
1876.) —Cream for the Face, Hands, Skin and Complexion. 
209,476.—A. S. Hinds Co., Portland, Me. (Filed Feb. 
12, 1925. Under 10 year proviso. Used since December, 
1876.) —Cream for the Face, Hands, Skin and Complexion. 
209,496.—The Pyrate Corporation, Portland, Oreg. 
(Filed Feb. 12, 1925. Used since Sept. 1, 1924.)—Cleaner 
in Powder Form for Dishwashing, Pots, Pans, Milk Bot- 
tles, Clothes Washing, Fine Fabrics, Laces, Woodwork, 
Windows, Furniture, Washbowls, Toilets, Bathtubs, and 
Hairbrushes. 
209,530.—Chas. H. Clark, Philadelphia, Pa. (Filed Feb. 
13, 1925. Used since 1904.)—Skin Lotions. 
209,673.—Miller & Houghton, Inc., New York, N. Y. 
(Filed Feb. 16, 1925. Used since January, 1892.)—Den- 
tifrices in Powder, Cream, Paste, or Liquid Form. 
209,691.—Paul Prot & Cie, doing business as Parfumerie 
Lubin, Paris, France. (Filed Feb. 16, 1925. Used since 
1922.)—Perfume, Toilet Water, Face Powder, Talcum 
Powder, Face Creams, Brilliantine, Rouges, Eau de Cologne, 
Lotions for the Skin and Hair, Bath Salts and Dentifrices. 
209,692. Paul Prot & Cie, doing business as Parfumerie 
Lubin, Paris, France. (Filed Feb. 16, 1925. Used since 
1898.)—Perfume, Toilet Water, Face Powder, Talcum 
Powder, Face Creams, Brilliantine, Rouges, Eau de Cologne, 
Lotions for the Skin and Hair, Bath Salts and Dentifrices. 
209,693.—Paul Prot & Cie., doing business as Parfumerie 
Lubin, Paris, France. (Filed Feb. 16, 1925. Used since 
1922.)\—Perfume, Toilet Water, Face Powder, Talcum 
Powder, Face Creams, Brilliantine, Rouges, Eau de Cologne, 
Lotions for the Skin and Hair, Bath Salts and Dentifrices. 
209,694.—Paul Prot & Cie., doing business as Parfumerie 
Lubin, Paris, France. (Filed Feb. 16, 1925. Used since 
1912.)\—Perfume, Toilet Water, Face Powder, Talcum 
Powder, Face Creams, Brilliantine, Rouges, Eau de Cologne, 
Lotions for the Skin and Hair, Bath Salts and Dentifrices. 
209,695.—Paul Prot & Cie., doing business as Parfumerie 
Lubin, Paris, France. (Filed Feb. 16, 1925. Used since 
1898.) —Perfume, Toilet Water, Face Creams, Brilliantine, 
Rouges, Eau de Cologne, Lotions for the Skin and Hair, 
Bath Salts, Dentifrices, Face Powder and Talcum Powder. 

209,697.— Paul Prot & Cie, doing business as Parfumerie 
Lubin, Paris, France. (Filed Fed. 16, 1925. Used since 
1912.)—Perfume, Toilet Water, Face Creams, Brilliantine, 
Rouges, Eau de Cologne, Lotions for the Skin and Hair, 
Bath Salts, Dentifrices, Face Powder and Talcum Powder. 

209,731.—A. S. Hinds Co., Portland, Me. (Filed Feb. 
17, 1925. Used since 1911.)—Cream for the Face, Hands, 
Skin, Complexion, Face Powder and Toilet Powder. 

209,768.—Brewer & Co., Inc., Worcester, Mass. (Filed 
Feb. 18, 1925. Used since 1915.)—lInsecticide in the Form 
of a Soap. 

209,823—H. Font Valentin, Paris, France. (Filed Feb. 
18, 1925. Used since Oct. 29, 1924.)—Perfumes, Toilet 
Water, Eau de Cologne, Lotion for the Skin and Hair, 
Face Powder, Talcum Powder, Sachet Powder, Face 
Creams, Brilliantine and Dentifrices. 

209,836.—Edal Products Co., Chicago, Ill. (Filed Feb. 
19, 1925. Used since February, 1923.)—Skin Lotion. 
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209,854.—John A. Martin, doing business as Peerless 
Products Company, Jersey City, N. J. (Filed Feb. 19, 
1925. Used since June 4, 1924.) Cold Cream and Hair- 
dressing pomade, Especially Bobbed-Hair Gloss Adapted 
for Straightening and Pressing Kinky Hair. 

209,912.—Guilmont & Peters, Chicago, Ill. (Filed Feb. 
20, 1925. Used since Jan. 2, 1920.)—Chemical Compound 
Used as a Tint for the Hair. 

209,935.—Onaola Cosmetic Co., Los Angeles, Calif. 
(Filed Feb. 20, 1925. Used since Jan. 1, 1923.)—Hairdress- 
ing. 

209,977—Henry F. Coon, doing business as Ambest 
Cleaner Co., Detroit, Mich. (Filed Feb. 21, 1925. Used 
since July 1, 1921.)—Washing Powders Used for Gen- 
eral Cleaning Purposes. 

209,991.—W. E. Learned, doing business as Scientific Re- 
search Laboratories, New York, N. Y. (Filed Feb. 21, 
1925. Used since May 15, 1924.)—Deodorant. 

210,008.—Pyramid Oil Company, Minneapolis, Minn. 
(Filed Feb. 21, 1925. Used since Apr. 28, 1920.) —Washing 
Powder. 

210,011—S. A. Rider Company, Chicago, Ill. (Filed 
Feb. 21, 1925. Used since Aug. 1, 1924.)—Compacts (a 
Well Known Form of Face Powder and the Package Con- 
taining the Same), Perfumes and Face Powder. 

210,135.—Orbis Products Trading Co., Inc., New York, 
N. Y. (Filed Feb. 25, 1925. Used since Oct. 8, 1918.)—- 
Gum Arabic, Gum Tragacanth, Perfumery Essential Oils, 
Thymol, Menthol, Oxalic Acid, Starch and Bay Rum. 

210,138.—The Palmolive Company, Chicago, Ill. (Filed 
Feb. 25, 1925. Used since Dec. 24, 1924.)—Laundry Soaps 
(in Solid, Powdered and Liquid Form). 

210,150.—The J.‘R. Watkins Company, Winona, Minn. 

(Filed Feb. 25, 1925. Used since Feb. 2, 1925.)—Laundry 


and Toilet Soaps, Soap Jelly, Soap Powder, Soap Flakes 


and Soap Creams Used Before Shaving. 

210,242.—The Lucky Tiger Remedy Co., Kansas City, 
Mo. (Filed Feb. 27, 1925. Used since November, 1924.)— 
Face Lotion or Remedy Intended for After Shaving and 
Healing of Facial Eruptions, Pimples and Other Facial 
Disorders. 

210,295.—Fallis Inc., doing business as Wendy Labor- 
atories, Cincinnati, Ohio. (Filed Feb. 28, 1925. Used since 
Jan. 10, 1925.)—Toilet Preparations—Namely, Cocoanut- 
Oil Shampoo, Lilac Toilet Water and Bay Rum for the 
Toilet. 

210,297.—Fritzsche Brothers, Inc., New York, N. Y. 
(Filed Feb. 28, 1925. Used since April, 1910.)—Essential 
Oils Suitable for Use in the Production of Soaps, Perfumes 
and Toilet Preparations. 

210,298.—Elizabeth A. Heitkamp, St. Louis, Mo. (Filed 
Feb. 28, 1925. Used since about Oct. 10, 1924.)—Hair 
Pomade. 

210,390.—The Herpicide Company, Detroit, Mich. (Filed 
Mar. 2, 1925. Used since Feb. 20, 1925.)—Hair Tonic. 

210,458—Lehn & Fink, Inc., New York, N. Y. (Filed 
Mar. 3, 1925. Used since July 30, 1921.)—Bay Rum. 

210,460.—Lehn & Fink, Inc., New York, N. Y. (Filed 
Mar. 3, 1925. Used since July 26, 1921.)—Antiseptic 
Solution. 

210,478.—Lehn & Fink, Inc., New York, N. Y. (Filed 
Mar. 3, 1925. Used since June 25, 1919.)—Green Soap. 

210,486.—Lehn & Fink, Inc., New York, N. Y. (Filed 
Mar. 3, 1925. Used since Apr. 1, 1921.)—Antiseptic and 
Deodorant. 

210,518.—Thomas J. Webb Co., Chicago, Ill. .(Filed Mar. 
3, 1925. Used since Oct. 1, 1922.)—Food-Flavoring Ex- 
tracts. 

210,536.—L. De Roquefeuil, Paris, France. (Filed Mar. 
5, 1925. Used since July 20, 1924.)—Perfume, Toilet 
Water, Face Powder, Talcum Powder, Face Cream, Lotion 
for the Skin and Hair, Sachet, Brilliantine, Bath Salts, 
Rouge and Dentifrices. 

210,588.—Henry Tatlow Company, Philadelphia, Pa. 
(Filed Mar. 5, 1925. Used since November, 1919.)—Face 
Powder, Toilet Powder, Talcum Powder and Perfume. 

210,632.—Ungerer & Company, Inc., New York, N. Y. 
(Filed Mar. 6, 1925. Used since 1893.)—Scenting Prepar- 
ation Used in the Manufacture of Perfumes and Toilet 
Preparations. 
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210,673.—Lever Brothers Company, Cambridge, Mass. 
(Filed Mar. 7, 1925. Used since Oct. 20, 1924.)—Soap. 

210,698.—The American Booster Company, Detroit, Mich. 
(Filed Mar. 9, 1925. Used since 1919.)—Hair Tonic. 

210,731.—Herbst Chemical Corp., New York, N. Y. 
(Filed Mar. 9, 1925. Used since Feb. 1, 1925.)—Mouth 
Wash and Tooth Paste. 

210,752.—Raquel, Incorporated, New York, N. Y. (Filed 
Mar. 9, 1925. Used since Feb. 17, 1925.)—Perfumes, Toilet 
Water, Toilet Powders, Face Creams, Lotions, Bath Salts, 
Sachet, Hair Tonic, Eyelash Grower, Depilatory, Shampoo, 
Scalp Salve, Rouge Paste and Liquid Powder. 

210,785.—Coty, Inc., Wilmington, Del., and 
N. Y. (Filed Mar. 10, 1925. Used since Jan. 5, 1925.)— 
Perfumes, Toilet Waters, Face Powder, Talcum Powder, 
Eau de Cologne, Lotion for the Skin and Hair, Brilliantine, 
Bath Salts, Rouges, Lip Sticks and Powder Compacts 

210,786.—Florian Inc., Des Moines, Iowa. (Filed 
10, 1925. Used since Nov. 12, 1923.)—Shaving Soap. 

210,787.—Florian Inc., Des Moines, lowa. (Filed 
10, 1925. Used since Nov. 12, 1923.)—Tooth Paste 
Face Lotion. 

210,788.—Florian Inc., Des 
10, 1925. Used since Nov. 12, 
Paste and Face Lotion. 

210,796.—Joseph Lesquendieu, Paris, 
Mar. 10, 1925. Used since Sept. 21, 1912.)—Nail Polishes. 

210,797.—Joseph Lesquendieu, Paris, France. (Filed 
Mar. 10, 1925. Used since Feb. 21, 1922.)—Rouges. 

210,798.—Joseph lLesquendieu, Paris France. (Filed 
Mar. 10, 1925. Used since Jan. 22, 1920.)—Hair Coloring. 

210,799.—Joseph Lesquendieu, Paris, France. (Filed 
Mar. 10, 1925. Used since July 2, 1923.)—Perfume, Toilet 
Water, Face Powder, Talcum Powder, Face Creams, Lo- 
tion for the Skin and Hair, Brilliantine, Rouges and Denti- 
frices. 

210,806.—Raquel Incorporated, New York, N. Y. (Filed 
Mar. 10, 1925. Used since Feb. 17, 1925.)—Perfumes, 
Toilet Water, Toilet Powders, Face Creams, Lotions, Bath 
Salts, Sachets, Hair Tonic, Eyelash Grower, Depilatory, 
Shampoo, Scalp Salve, Rouge Paste and Liquid Powder. 

210,826.—Capital Drug Company, Sacramento, Calif. 
(Filed Mar. 11, 1925. Used since May 1, 1924.)—Mineral 
Bath Crystals. 

210,832.—Denta-Glo Laboratory, Temple, Vex. (Filed 
Mar. 11, 1925. Used since Oct. 1, 1924.)—Liquid Tooth- 
Cleaning Preparation for Cleansing the Teeth and Remov- 
ing Tartar, Stains and Discolorations. 

210,834.—The Emmert Soap Company, Cincinnati, Ohio. 
(Filed Mar. 11, 1925. Used since Oct. 29, 1924.)—Liquid 
Soap. 

210,903.—Heine & Co., New York, N. Y. (Filed Mar. 
12, 1925. Used since Aug. 11, 1910.)—Essential Oils Suit 
able for Perfumary Purposes. 

210,916.—Miller Pharmacy Co., doing business as Poly- 
clinic Medicine Co., Cincinnati, Ohio. (Filed Mar. 12, 
1925. Used since 1912.)—Preparation for Hair Dressing 
and Grower, Shampoo, Dandruff and Itching Scalp. 

210,919.—North American Dye Corporation, Mount 
Vernon, N. Y. (Filed Mar. 12, 1925. Used since Feb. 25, 
1925.)—Powdered Toilet Soap. 

210,920.—The Paris Toilet Company, Paris, Tenn. 
Mar. 12, 1925. Used since April, 1921.)—Toilet Prepara- 
tions—Namely, Eyebrow Pencils, Vanishing Cream, As- 
tringent Lotion, Lip Sticks, Lotion Cream, Shampoo, Per 
fumes and Toilet Waters. 

210,936.—The J. R. Watkins Company, Winona, Minn. 
(Filed Mar. 12, 1925. Used since Feb. 28, 1925.)—Brown 
Skin Face Powder, Complexion Powder, Deodorant Powder, 
Talcum Powder, Tooth Powder, Cold Cream, Face Cream, 
Face Packs, Vanishing Cream, Cosmetic Lotion, Rouge, Lip 
Stick, Perfume, Toilet Water, Scalp Tonic, Shampoo Jelly, 
Cocoanut-Oil Shampoo, Hair Tonic, Hair Oils, Mouth 
Wash, Tooth Paste, Nail Polish, Eyebrow Pencil, Hair 
Tonic, Hair Oils and Sachet. 

210,964.—Mrs. Clet. J. Jones, Elk River, Idaho. 
Mar. 13, 1925. Used since Feb. 10, 1924.)—Hair Dye. 

210,967._Lever Brothers Company, Cambridge, Mass. 
(Filed Mar. 1925. Used since Sept. 13, 1924.)—Soap. 
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210,979.—Parfumerie Rigaud, Inc., New York, N. Y, 
(Filed Mar. 13, 1925. Used since 1915.)—Perfumes, Toilet 
Waters, Face Powders, Compacts, Sachet Powders, Talcum 
Powder, Brilliantine, Lip Stick, Rouges, Bath Salts, Cold 
Cream, Greaseless Cream, Smelling Salts, Lotions, Hair 
Tonic, Eyebrow Pencils, Eyelash Beautifier and Liquid Cold 
Cream. 

210,980.— Par fumeric 
(Filed Mar. 13, 1925. 
Powders. 

211,188.—Soap Distributors, Inc., Brooklyn, N. Y. (Filed 
Mar. 17, 1925. Used since July 1, 1924.)—Liquid Shampoo. 

211,212.—Ima Products Corp., Los Angeles, Calif. (Filed 
Mar. 18, 1925. Used since November, 1923.)—Facial Pack, 
Facial Cream, Dentifrice and Nail Polish. 

211,292.—The Pompeian Mfg. Company, Cleveland, 
Ohio. (Filed Mar. 19, 1925. Used since Mar. 4, 1925.)— 
Water Softener and Bath Perfume. 

211,332.—Coty, Inc., Wilmington, 
N. Y. (Filed Mar. 20, 1925 
Bath Salts. 

211,374.—Maurice Parisi, 
20, 1925. Used since Feb. 

211,504.—James Alvin 
Manufacturing Co., 
Used since Mar. 1, 
Face Powders. 

211,505.—James Alvin Tyson, doing 
Manufacturing Co., Evansville, Ind. (Filed Mar. 23, 1925. 
Used since Mar. 1, 1925.)—Hair Grower, Pressing Com- 
pound, and Quinine Pomade. 

211,506—James Alvin Tyson, doing business as Indiana 
Manufacturing Co., Evansville, Ind. (Filed Mar. 23, 1925. 
Used since Mar. 1, 1925.)—Bleach Cream, Vanishing 
Creams, Hair Tonic, Shampoo, Face Powder, Rouge, Per- 
fume and Toilet Water. 

211,545.—Ropa Research Laboratory, Cincinnati, Ohio. 
(Filed Mar. 24, 1925. Used since Jan. 24, 1925.)—Prepar- 
ations Used as a Mouth Wash. 

211,665.—Louisa T. Clark, doing business as 
Benn, New York, N. Y. (Filed Mar. 26, 1925. 
December, 1902.)—Depilatories. 

211 493.—Pasquale Mucci, Somerville, 
Mar. 26, 1925. Used since Mar. 24, 1925.)—Hair Tonic. 

211,828.—Burnham Chemical Company, Reno, Nev. 
(Filed Mar. 30, 1925. Used since Dec. 8, 1924.)—Borax, 
Tooth Powder and Cold Cream. 

211,868.—Cletus H. Pope, doing business as Pope Drug 
Company, Jefferson City, Mo. (Filed Mar. 30, 1925. Used 
since Jan. 1, 1922.)—Deodorants. 

211,931—A. F. W. Haeussler, 
(Filed Mar. 31, 1925. Used 
metics—viz, Nail Polish. 

211,998.—Charles Friesner, 
1, 1925. 


New 
Feb. 10, 


Inc., 
since 


Rigaud, 


Used 


York, N. Y, 
1925.)—Face 


Del. and New York 


Used since Jan. 5, 1925,)— 


Corona, N. Y. (Filed Mar 
15, 1925.)—Dental Powder. 

[yson, doing business as Indiana 
Evansville, Ind. (Filed Mar. 23, 1925, 
1925.) —Perfumes, Toilet Waters and 


gusiness as Indiana 


Mme. La 


Used since 


Mass. (Filed 


Porto Rico. 
1925. )—Cos- 


San Juan, 
since Nov. 5, 


Denver, Colo. (Filed Apr. 
Used since Feb. 9, 1925.)—Face Cream, Cleansing 
Cream, Almond Meal, Almond Lotion, Face Astringent 
Lotion, Face Cleansing Lotion, Face Stimulating Lotion, 
Hair Stimulating and Astringent Lotion, Whitehead Lotion, 
Bandoline, Brilliantine, Dandruff Remedy, Henna Leaves 
and Henna Rinse, Shampoo Powder and Liquid, Camomile 
Tea, Cuticle Oil, Depilatories, Eyebrow Pencil, Face 
Powder, Hair Tonic, Nail Polish, Powder and Liquid, 
Sulphur Pack, Almond-Clay Packs, Lipsticks, Perfumes 
and Toilet Water. 


TRADE-MARK REGISTRATIONS GRANTED 
(Act of Feb. 20, 1905) 

(These Registrations are not Subject to Opposition) 
198,041.—John Wanamaker Philadelphia, 
Pa. (Filed Oct. 18, 1924. Serial No. 204,134. 
1910.)—Lotions and Toilet Creams. 
_198,053.—Alfred J. Krank, St. Paul, Minn. (Filed Feb. 
15, 1924. Serial No. 192,331. Used since October, 1908.)— 
Hair Tonic, Toilet Water, Antiseptic for Skin Irritations, 
Hair Tonic and Fixative, Hairdressing, Shampoo, Dandruff 
Preparation, Cuticle Oil, Brilliantine, Cuticle Remover, 
lace Lotion, Nail White, Vanishing Cream, Shaving Cream 
to be Used After Shaving, Hair Fixative, Toilet Cream, 


Philadelphia, 
Used since 
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Preparation for Wind and Sun Burns, Astringent, Cold 
Cream, Remedy for Sore Feet, Preparation for Hay Fever 
and Colds; Salve for Burns, Aches, Wounds, Strains, and 
Sprains; Massage Cream, Cleansing Cream, Solidfied Bril 
liantine, Skin Lotion, Face Powder, a Preparation Used as 
a Skin Treatment and Beautifier. 

198,211.—The Cincinnati Soap Company, Cincinnati, Ohio. 
(Filed Feb. 6, 1924. Serial No. 191,873. Used since May, 
1923.) —Shampoo Soaps. 

198,215—The Remmers Soap Company, Cincinnati, Ohio. 
(Filed Mar. 29, 1924. Serial No. 194,661. Used since Feb. 
20, 1924.)—Soap. 

197,791.—Beulah Sanders, doing business as 
Mfg. Co., Cincinnati, Ohio. (Filed Dec. 6, 
No. 206,377. Used since Mar. 1, 1921.) 
197,798.—Maurice Babani, Paris, France. (Filed Mar. 5, 
1925. Serial No. 210,521. Used since Nov. 26, 1923.)— 
Perfume Extracts, Toilet Waters, Lotions, Toilet Powders, 
Eau de Cologne, Dentifrices, Rouges and Rice Powder. 
197,804—The Remmers Graham Company, Cincinnati, 
Ohio. (Filed Jan. 27, 1925. Serial No. 208,721. Used 
since July 14, 1923.)—Soap. 


Red Wing 
1924. Serial 
Hair-Grower. 


DESIGNS PATENTED 


67,148.—Vanity Case or Similar Article of Manufacture. 


William G. Kendall, ¥s 
Rigaud, Paris, France. Filed Nov. 18, 
11,402. Term of patent 14 years. 
67,149.—Vanity Case. Walter Morris Langsdorf, New 
York, N. Y., assignor to S. Langsdorf & Co., Inc., New 
York, N. Y., a Corporation of New York. Filed Feb. 3, 
1925. Serial No. 12,249. Term of patent 314 years. 
67,184—Vanity Case. Jacob Avidan, Freeport, N. Y., 
assignor to Lippmann, Spier & Hahn, New York, N. Y 
Filed Feb. 7, 1925. Serial No. 12,308. Term of patent 7 
years, 


Newark, N. 


Henri 
Serial No. 


assignor to 


1924. 


PATENTS GRANTED 


1,533,131—Combined Flower and Vanity 
Frederich William Muller, Hoboken, N. J. 
1924. Serial No. 690,801. 4 claims. (Cl. 41-12.) 

1. A vanity case simulating a flower comprising imi- 
tation flower petals secured to the case at their lower ends 
and loosely surrounding the upper end of said case to form 
a blossom having an upper, open mouth, means for closing 
said mouth over said cose, a removable stem for allowing 
the use of said blossom as an ornament, a removable lid for 
said case, and a means for lifting said lid from said case. 

1,533,329.— Vanity 
Brookline, Mass., 


Paul 
Feb. 5, 


Bi 
rag. 


Filed 


Murnan, 
3oston, 


Charles Edward 
Melloglo Company, 


Case. 
assignor to 


¥ 534,970 


DOT, 184 


Filed 


132-83. ) 


Mass., a Corporation of Massachusetts 
Serial No 3 claims. (Cl 


l \ 


Ing a 


\ug. 22, 1924, 
733,539 
vanity case comprising a powder receptacle includ- 
bottom member having an annular outwardly pro- 
jecting flange, and a top member having an annular 
inwardly projecting flange in close frictional contact with 
the bottom member flange and contacting with the bot- 
tom member to maintain the two members spaced apart, 
the central portion of the top member being offset inwardly 
from the marginal portion, provided with a central aperture, 
and connected with the marginal portion by an annular neck 
forming the margin of a puff reseptacle, the bottom of 
which is formed by said offset portion, a puff inserted in 
said receptacle, the arrangement being such that the puff 
covers said aperature and is adapted to be depressed therein, 
to take up powder in the powder receptacle; and a cover 
having a marginal flange hinged to the flange of the bottom 
member, and adapted to confine the puff in contact with 
the top member of the powder receptacle, the said aperature 
imparting flexibility to the offset portion of the top member. 


1,534,870.—Container for Face Powder, Rouge, or the 
like. William Herbert Roystone, New York, N. Y. Filed 
Oct. 21, 1922. Serial No. 595,887. 8 claims. (Cl. 132-83.) 

1. A receptacle to contain loose face powder, one side 
of which has a readily removable sifter-screen whereby the 
supply of powder may be replenished, said sifter screen be- 
ing covered with a removable sheet of paper or the like. 


1,534,871.—Vanity Case. William Herbert Roystone, New 
York, N. Y. Filed Dec. 18, 1922. Serial No. 607,479. 
9 claims. (Cl. 132-83.) 

1. A vanity case having an internally flanged ring, a re- 
ducing ring carried on the flange and a rouge compact in- 
side the reducing ring. 

1,534,872.—Vanity Case. 
York, N. Y. Filed Dec. 29, 
Claims. (Cl. 132-83.) 

1. In a vanity case, a powder receptacle open at the top 
and having a downwardly open recess in the bottom, a 
cover for the bottom, a reducing ring in the cover, the 
space provided by the inside of the reducing ring and by 
the recess providing accommodations for a rouge compact 
and a rouge puff. 

1,534,873. Vanity Case for Loose Powder. 
Roystone, New York, N. Y. Filed Jan. 17, 
No. 613,108; 10 claims. (Cl. 132—83.) 


1. A vanity case having a powder compartment open 
at the top, and a closure for the top, said closure being 
supported in spaced relation to the bottom of the compart- 
ment and having a grille, the open work of the grille 
being distributed about the surface of the closure to effect 
distribution of powder inside a _ raised peripheral bead 


William H. 


1922. Serial 


Roystone, New 
No. 609,577. 8 


William H. 


1923. Serial 
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which is adapted to engage a powder puff to prevent the 
escape of powder. 


1,535,140. Container. Victor Vivaudou, New 
N. Y. Filed Oct. 16, 1922. Serial No. 594,871. 
(Cl. 132—83.) 

A container comprising a top member, a bottom member 
having rigidly attached thereto a threaded member, a com- 
pact-supporting member having rigidly attached thereto a 
threaded member capable of meshment with the threaded 
member of the bottom member upon rotation of the compact- 
supporting member with respect to the bottom member and 
a frangible, solid powder compact fixedly attached to the 
compact supporting member. : 


1,536,301. Prophylactic Detergent. Otto Lowy, Newark, 
N. J., assignor, by mesne assignments, to Technical Products 
Corporation, a Corporation of New Jersey. Filed Aug. 30, 
920. Serial No. 407,027. 3 Claims. (Cl. 167—3.) 

Zz. A prophylactic detergent comprising an intimate mix- 
ture of a soap and an arsenphenamine bearing serum. 


1,536,305. Dentifrice Material Ferdinand W. Nitardy, 
3rooklyn, N. Y., assignor to E. R. Squibb & Sons, New 
York, N. Y., a Corporation of New York. Filed Nov. 13, 
1923. Serial No. 674,484. 5 Claims. (Cl. 167—9.) 

2. A dentrifice material comprising magnesium hydroxide 
substantially free from water and suspended in glycerine. 


1,536,443. Collapsible Tube. Herman B. Lermer, New- 
ark, N. J., assignor to Hygienic Tube Company, Newark, 
N. J., a Corporation of New Jersey. Filed Feb. 24, 1923. 
Serial No. 620, 886. 1 Claim. (Cl. 221—60.) 

In a translucent container, a collapsible tube having a 
bottom element, the tube and its bottom element being 
made wholly of celluloid, said bottom element being more 
than twice the thickness of the walls of the tube, a down- 
turned flange integral with said bottom element, a raised 
outer beaded member on said flange forming an annular 
recess with said downturned flange adapted to receive the 
lower end of said tube, the downturned flanged portion 
being bent to form a space between it and the inner side 
wall of said tube, and a cement filling in the said space and 
in the said recess. 


* 1,537,010. Collapsible Tube. Frederick Herschmann, 
New York, N. Y. Filed May 27, 1924. Serial No. 716,186. 
3 Claims. (Cl. 221—60.) 

3. As a new article of manufacture, a collapsible dis- 
pensing tube having a neck at one end, said neck having 
an opening in its wall, a sleeve movable on said neck and 
having ans opening adapted to register with the opening 
in the neck or moved to a position to close said open- 
ing, a nozzle removably secured in the opening of the 
sleeve and constituting a form or die to shape the material 
expressed from the tube, means on the end of the neck 
for supporting the tube, and a key secured to the end of the 
tube for collapsing the same. 


1,537,591. Vanity Case. 
Mo. Filed Apr. 24, 1924. 
(Cl. 132—83.) 

4. In a vanity case, comprising a bottom member, a 
lid member hinged thereto, a mirror in said lid, an interme- 
diate powder container fitted therein, having a reticulated 
permeable screen closing its upper end, and a_ follower 
bottom comprising a metal disc with tongues cut opposite 
therein from near the outer edge of said disc and terminat- 
ing near the center and formed at oblique angles therewith 
producing springs out of said disc to yieldingly advance 
said disc against the powder contents, the upper face of said 
disc covered with clothlike material extending over the outer 
edge of said disc and adapted to snugly fit and brush the 
inside walls of said container and means for holding said 
powder container in interlocking engagement with said case. 


Process for Producing Acetone and Butyl 
\lcohol. George W. Freiberg, St. Louis, Mo. Filed July 
17, 1924. Serial No. 726,574. 10 Claims. (Cl. 260—135.) 

1. A process for producing acetone and butyl alcohol, 
characterized by fermenting carbohydrate material by means 
of bacteria which may be widely distributed in nature, are 
anaerobic bacilli with rounded ends, which form large 
resistant spores and which do not liquefy nutrient gelatine. 


York, 
1 Claim. 


Carroll E. Dodson, Kansas City, 
Serial No. 708,728. 5 Claims. 


1,537,597 
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THE MANUFACTURE OF MISTAKES 


Mistakes do not “happen’—they are made, and thei 
manufacture is an extremely unprofitable business. A side 
line always found connected with it is the making of excuses, 
There is no market for either product. 

If you run an excuse factory, sell it out and take up a 
business that pays. One-half the gray matter wasted op 
the excuse would prevent the error every time. 

Don’t doctor symptoms. 
mistakes. 

Do you suffer from any of these diseases? 

1, Bunk-itis, or Chronic Gassing—An affliction which 
causes its victim to expend thousands of good words trying 
to put something over, only to get a couple of bad words 
for his pains. Use your bunk exclusively for sleeping pur- 
poses—and don’t talk in your sleep. 

2. Mental Myopia—A near-sighted inability to see beyond 
the immediate act into all its important consequences; a 
kind of “see”-sickness that often compels a man to throw 
up his job. Extened your brains and use them as a tele- 
scope. 

3. Mental Astigmatism—“ Seeing things crooked,” 
Straighten out your theories; you are wasting time trying 
to bend your facts. 

4, Enlargement of the Ego—A disease characterized by 
severe swelling of the “eye.” You may be willing to stake 
everything on your own judgment, ignoring the opinions of 
others, but perhaps the company is not. 

5. Laborophobia—A fear of work, otherwise described as 
“that tired feeling.” This condition is often blamed upon 
hock-worm: If you are that sort of a worm you certainly 
won't have to wait long for the hook. 

6. Boobitis, or Paralysis of the Gumption—Move out of 
the state of bewilderment into the State of Missouri. Then 
the next time somebody tries to slip one over on you, tell 
him where you're from. 

7. Sleeping Sickness—Don’t complain if somebody wrecks 
your train of reasoning while you are slumbering at the 
switch. You expect your job to take care of you. Why 
shouldn’t you reciprocate? 

8. Atrophy of the Intellect—A wasting away of gray 
matter caused by jumping at conclusions instead of giving 
the brains a little much-needed exercise. The power of 
reason differentiates men from beasts. Be human. 

9. Rheumatic Recollection—Don’t blame your memory 
for going lame if you abuse it. Memorandum books are 
available. They cure that complaint. * 

10. Softening of the Spine—If you believe you are right 
and the other man insists you are wrong, make him prove 
it. You don’t need to be bullheaded about it, but never 
let anyone bluster you out of your backbone. 

11. “Yellow” or “Buck” Fever—An illusion that leads 
the victim to imagine he can sidestep his responsibilities by 
passing the buck to somebody else. Don’t try to shift your 
job onto the other fellow. If you’d rather not handle, the 
company prefers to pick out a man for the work itself— 


The Forge. 


Get after the cause of you 


Foreign Trade Council Meeting in June 


James A. Farrell, of the United States Steel Corporation, 
general chairman of the National Foreign Trade Council 
has advised the committee in charge of the twelfth annual 
convention to be held in Seattle June 24, 25 and 26, that 
assurances had been received that one of the most representa- 
tive groups of bankers, manufacturers, wholesalers, exporters, 
importers, transportation people and business men generally 
will be at this gathering, which for the second time is being 
held on the Pacific coast. The National Foreign Trade 
Counci! is the clearing house for America’s foreign trade 
problems and the United States Government is exercising 
every effort to make the Seattle convention a success and 
an instrument to advance this nation’s trade with other 
countries. 

Perusal of the advertising pages is no less a real duty than 
scanning the text pages of this journal every month. 
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ANTIGUA—BRITISH WEST INDIES 


CHANGES IN Import DuTIES ON 
FLAVORING Extracts—The 
duties were made effective in Antigua by an ordinance of 
November 28, 1924: Bitters of all kinds, including flavor- 
ing extracts containing spirits, increased from 5s. to 6s. per 


Torcet ARTICLES 
following 


AND 
increases in import 


gallon, general rate, and from 3s. 4d. to 4s., British pre- 
ferential rate; and bay rum and all other perfumed spirits, 
including pomades, toilet 
washes, increased from 30 per cent to 33% per cent ad 
valorem, general rate, and from 20 per cent to 25 per cent 
sritish preferential rate. 


dentifrices, preparations, and 


ad valorem, 


BULGARIA 

Rose Orr—Advices recently received in London say that 
in consequence of certain Greek cultivators having de- 
cided to introduce the cultivation of the rose in Greece, 
and having sent an agent to the Bulgarian rose valleys 
to buy 1,000,000 cuttings, the Bulgarian Government has 
hurriedly passed a law prohibiting the exportation of rose 
tree cuttings, in response to urgent requests from persons 
interested in the rose oil industry. Before the law 
passed, however, quantities of cuttings were sent to Eng- 
land, New Zealand and East Africa. 

A battle is raging between the rose cultivators and the 
producers of oil. The former demand that the price of 
petals for next Season be fixed at the present price of 
The producers are not 


was 


wheat, that is 11 levas per kilo. 
willing at the moment to agree to pay more than 8 levas per 
kilo, in view of the official complaint made by the con- 
sumers in France of last season’s price of oil and the threat 
that the French market will have to look for other sources 
for their supply, unless the Bulgarian producer lowers his 
prices, 
have taken place, but no agreement has yet been reached. 
The price paid for petals in 1922 was 4.50 levas, this ad- 
vanced to 6 levas in 1923, and 8 levas in 1924. Further areas 


Several meetings between cultivators and producers 


have been planted with rose trees this season, and both 
and oil 
optimistic as to the future of this trade. 


cultivators producers are reported to be very 


FRANCE 

Ottve Orr Propuction—Official statistics relating to the 
production of olive oil in France in 1924 show that from a 
total of 16,960,000 118,470 hectares, 
47,000 tons of olives were collected, of which 2,500 tons 
were preserved. From the remaining 44,500 tons of olives, 
8100 tons of olive oil were extracted. Although the de- 
partment of the Var possesses the largest number of olive 
trees—4,200,000—it does not yield the highest amount of 
oil, its contribution figuring second with 1,595 tons. In this 


(Continued on Page 184) 


olive trees covering 


THE MARKETS 


Essential Oils, Aromatic Chemicals, Etc. 
The markets, since our last review, have been in a more 
While the gen- 
eral level of prices has not been materially affected by the 


or less unsettled and unsatisfactory state. 


lack of business, which has featured the month, still it cannot 
be said that the tone of firmness which was the rule earlier 
in the year has been sustained. In fact, quite the reverse has 
been the case. Most oils are either lower or seem likely to 
be lower during the next few weeks unless there is a sharp 
recovery in the current inquiry. Buyers have been largely 
to blame for the condition of the New York trade. 

The costs of oils for either manufacture or shipment have 
generally remained steady or advanced. But the demand 
for the same materials in this market has been decidedly 
poor and some pressure to liquidate held supplies has been 
in evidence. The state of the market during the next three 
months is likely to depend almost entirely upon the same 
factor, that of demand in this market. Sensational or 
abrupt changes in shipment or cost prices are unlikely save 
on a very limited list of materials. 
featured the market by sharp declines 
The speculative activity in Italy 


Citrus oils have 
almost without exception. 
which was principally responsible for early season advances 
died out during March. The was an almost imme- 
diate lowering of shipment prices and a very evident desire 
on the part of holders to sell their goods, either shipment 
or spot. Despite the improved seasonal demand for lemon 
and orange, prices on both are lower than they were a 
rather sharply. 


result 


month ago. Bergamot has also declined 
This easier trend is generally expected to continue during 
the next few weeks. 

Floral oils have been featured by the strong advance iti 
rose both here and in the countries of origin. Initial flower 
prices in Bulgaria are very much higher than they were a 
year ago and there now seems little prospect of even the 
prices of last year on the otto. The local market, in addi- 
tion, has virtually no carry over and the result has been a 
sharp advance in prices on rose in this market with a further 
Other 


change at all. 


advance almost certain during the next few months. 
floral 
The levels today are the same as those of last month. At 
the same time, the group as a whole has not shared very 
greatly the market. Geraniums are 
sharply lower but practically every other item is firm and 


products have shown practically no 


in the easier trend of 


seems likely to remain so unless there is a marked change 
in sentiment abroad, which seems unlikely. 

Seed and spice oils have been irregular, although the gen- 
eral trend of the market has been 
Sellers have found very little demand and at the same time 
have witnessed a steady though slow decline in the prices 
Clove is lower, ginger is 


toward lower levels. 


of practically all raw materials. 
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lower, caraway is very sharply lower. This is the trend 
of the market throughout practically the entire group. Those 
items which have not actually declined are in a rather weak 
position. None of them appears to be due for any immediate 
show of strength or firmness. ; 

Mint oils have pursued a slowly declining course although 
the actual shortage of spot supplies of the oils in the group 
has prevented any very great fall in price levels. Trading 
has been almost at a standstill in peppermint and spearmint 
during the month, no one caring to buy at the price levels 
existing at the moment. There is much talk of next year, 
but a forecast at this time, almost before the crop is in the 
ground, could be gained only from interested parties and the 
value of any such information, although much of it has been 
published in other journals, is problematical. Certainly, the 
chances of the information being wholly misleading are 
equally as good as the chance that it will be accurate. Hence, 
talk of the future in this group will not appear in this report 
until actual facts are available as a basis for a reasonably 
accurate judgment. 

In miscellaneous oils, there has been great excitement in 
peach kernel, which is suddenly very short of normal supply 
with no immediate chance of replacement. There has been 
more interest in citronella, which after a long period of 
weakness has shown a tendency to advance on higher ship- 
ment quotations. Cedar leaf and cedar wood are both some- 
what lower. Rectified birch tar has declined. Bourbon 
vlang ylang is very scarce and shows a further advance this 
month, 

Oleoresins are featured by lower prices on ginger and 
malefern with the other items in the group reasonably steady 
at virtually unchanged selling levels. 


Synthetics and Aromatic Chemicals , 


The tendency during the past month in synthetics has 
been to follow the general market toward slightly lower 
levels. While there have been no abrupt changes and no 
indication that the situation was other than naturally easy, 
the unmistakable trend of values is toward an easier position. 
Domestic and foreign products alike have been affected by 
the change although reductions in prices have been more 
apparent in the foreign materials than they have in the 
domestic lists. Competition from Germany, especially on 
some of the cheaper products listed, has been keen and 
prices have been subject to shading on articles which osten- 
sibly have been fairly firm. Benzaldehyde has been quite 
cheaply offered from abroad, enough so to cause some con- 
cern to domestic sellers. The same is true of safrol and 
artificial sassafras. Artificial mustard is much weaker and 
generally lower in price. There has been a fairly good 
movement in vanillin and coumarin but at unchanged prices. 


Vanilla Beans 


Spet prices are temporarily slightly easier owing to the 
arrival of some fairly good quantities of beans together with 
a moderate slackening of the inquiry. However, the funda- 
mental position of the market shows no material changes. 
There is very little prospect that a real break in the market 
will take place. Stocks of beans here are by no means 
heavy nor are there any very considerable supplies in the 
primary market. Initial operations in the new Bourbon crop 
have not been encouraging to the bearish interests in the 
market. High prices are reported to have been paid by 
French interests operating in the islands. New information 
regarding Mexican conditions is lacking. The crop will be 
above that of last year, but insufficient to make up the 
shortage which has accumulated during the last season or 
two. Indications are for continued abnormal prices until 
two or three extremely heavy crops have come in. Even 
then, with the natural or unnatural increase in world vanilla 
consumption, a return to the mythical “normal” of pre-war 
days seems out of the question altogether. 


Sundries 


The list has been quite steady and with very few excep- 
tions is unchanged in prices from the levels prevailing at 
the time of our April review. Guarana has found itself in 
very light spot supply and the single holder is asking much 
higher prices for spot goods. Menthol is lower on spot 
owing to competition between several importers for the sale 
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of very small quantities of goods. Shipments and funda- 
mental Japanese conditions indicate that the easier trend js 
temporary only and is likely to be confined entirely to 
operations in New York. Higher spot prices as soon as 
several more or less distressed lots have been cleared, now 
seem likely. A general break in the market this year jg 
practically out of the question altogether. ; 


JAVA SHIPPING BAD CITRONELLA 


Recent heavy shipments of citronella oil of the Java 


type have weakened the market here considerably. At the 
same time, their effect upon the actual situation has not 
been as great as it would have been had the oil all been of 
the usual standard quality customarily shipped from Batavia, 
Much of it is said to be of very poor quality and some ship- 
ments have been virtually unfit for use. 

Apparently, certain of the Java shippers have seen what 
they believed to be an opportunity to get rich quick and have 
fallen into practices similar to those which so seriously dis- 
turbed the market for Ceylon citronella about a year ago. 
Several shipments, among them one to one of the largest 
citronella consumers, have been found to contain water in 
percentages ranging up to 50 per cent of the contents of the 
drums. This situation has drawn the attention of the trade 
and also, it is stated, of the government. Sharp action is 
to be taken by some interests, according to authoritative 
information. 

The shipper of the oil, who is well known to the New 
York market, is reported to have been arrested by Dutch 
authorities and to be lodged in jail in Batavia as a result of 
these shipments. 

It is unfortunate that consumers and dealers here are not 
better protected in the matter of oil shipments. Heavy 
losses by soap interests in adulterated oil are not rare these 
days and some measures for the protection of the trade 
might well be undertaken and may indeed arise out of the 
present situation. Smaller consumers have been less affected 
by the abuses because they have in almost every instance 
purchased oil from reliable local dealers and importers. 

Large consumers have been going direct and it is largely 
upon them that the burden of recent bad oil has fallen. Ap- 
parently the losses entailed have virtually wiped out all 
savings arising from direct dealings on the: part of these 
factors. 


Credit Men’s National Convention 


Manufacturers, wholesalers and bankers from all parts of 
the country will gather in Washington June 8 to 13 for the 
30th annual convention of the National Association ot 
Credit Men, to survey the present credit situation, both 
domestic and foreign, lay down a credit policy for the 
coming year, and pursue their already well developed pro- 
gram, to be backed by a $1,000,000 fund for the prosecution 
of “commercial criminals.” 


Japan in American Export Trade 


During 1924 the Japanese Empire maintained its position 
as the fifth largest market for United States exports, having 
taken goods to the value of $261,647,000, or more than one- 
half of the total American shipments to the Far East. It 
was exceeded in importance only by Great Britain, Canada, 
Germany, and France. The 1924 valuation of this trade, 
moreover, was four-fifths as large as American shipments to 
the entire continent of South America. 


Circular on Trading Under the Laws of Mexico 


A mimeographed special circular on trading under the 
laws of Mexico has been prepared from reports trans- 
mitted by Commercial Attaché Alexander V. Dye, Mexico 
City. Copies may be obtained upon application to the 
Division of Commercial Laws, Department of Commerce. 
Refer to C-L No. 72. 
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PRICES IN THE NEW YORK MARKET 


(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 
(See last page of Soap Section for Prices on Soap Materials) 


ESSENTIAL OILS 
Almond, Bitter, per Ib... $3.20@ 
Pe ah 
a 
Sweet True 
Apricot Kernel 
Amber, crude 
rectified 
Amyris, balsamifera..... 
Angelica Root 
Anise, tech 
Lead free, U. S. 
Aspic (spike) Spanish... 
French 
Bay, Porto Rico 
West Indies 
Bergamot, 35-36 per cent. 
Birch, sweet N. C 
Penn. and Conn 
Birchtar, crude 
rectified 
Bois de Rose, Femelle... 
fame. UU. os PTR ica 
Cajeput, Native S. P.... 
Calamus 
Camphor, “white” 
Cananga, Java Native.... 
rectified 
Caraway Seed, rectified. . 
Cardamon Ceylon 
Cassia, 80@85% 
rectified, U. S. 
Cedar Leaf 
Cedar Wood 
Celery 
Chamomile 
Cinnamon, Ceylon 1 
Citronella, Ceylon 20@ 
Java 1.25 
Cloves, Bourbon 2.50@ 
Zanzibar 1.85@ 
Copaina AS@ 
Coriander 10.25¢a 
Croton 1.05 
12.00@ 


Cumin 
Cypress 6.00 
5.00@ 


Cubebs 6 
Dillseed 4.50@ 
Erigeron 3.85@ 
Eucalyptus, Aus. “LS.P.” .62%@ 
Fennel, Sweet 0G 
Geranium, Rose, Algerian 5.50@ 
Bourbon 5.10@ 
Turkish (Palma rosa). 4.25@ 
Ginger 12.00@ 
Gingergrass 3.00) 
Guaiac (Wood) 5.00@ 
Hemlock 0@ 
Juniper Berries, rectified. 2.50@ 
Juniper Wood 65 
Laurel 5.00@ 
Lavender, English 32. 0@ 
oS eo ae 6.00@ 
Lemon, Italian I97@ 
Calif. 1.00@ 
Lemongrass 1.10@ 
Limes, distilled 1.854 
expressed 440@ 
Linaloe 4.25@ 
Mace, distilled 1.65@ 
Mirbane 15@ 
Mustard, genuine 14.00@ 
artificial 2.35@ 
Neroli, Bigrade, Pure... 
Petale, extra 


75@ 
Wa 


2.35@ 


3.60Ka 
1.90@ 
3.50@ 
254 
65@ 
440@ 
38@ 
1.05 
4.00@ 
15a 
2.40 
3.15@ 
1.90@ 
45.00 
2.10 a 
2.60@ 
Sa 
624 
9.75 
6.00(a 
12.00 


$3.50 
3.65 
1.80 
90 
nom, 


80 


16.00 
2.50 


80.00100.00 
100.00@130.00 


Nutmeg 
Orange, bitter 
sweet, W. 
sweet, Italian 
Calif. 
Origanum, imitation 
Orris Root, concrete, 
mestic 
foreign - (0Z.) 
Orris Root, absolute (o0z.) 
Parsley . 
Patchouly ee 
Pennyroyal, American.... 
French 
Peppermint Natural .. 13.50@ 
Redistilled 14.50 
Petit Grain, So. American 2.25 
French 6.004 
Pimento Pi 3.65@ 
Pinus Sylvestris 2.00 
Pumilions 2.75@ 
Rose, Bulgaria... 10.00@ 
Rosemary, French 604 
Spanish A2VYa 
4.004 
2.75@ 
32.00 
7.25@ 
1.00@ 
31@ 
2.55 
15.00 
4.50@ 
904 
3.35@ 
1.10@ 
1.15@ 
1.00 
16.00 
14.004 
18.00 
30.00@ 
4.00@ 
8.004 
3 35a 
4.254 
26.00@ 
800@ 


4.50@ 
5.00 
70.0 Va 
6.254 
5.00@ 
2.10 
1.90@ 


. Clary 
Sandalwood, East India 
Sassafras, natural 
artificial 
Savin, French 
Snake Root 
Spearmint 
Spruce 
Tansy 
Thyme, 
white 
Spanish, red 
Valerian 
Vetivert, 
Java 
East Indian 
Wintergreen, Southern... 
Penn. and Conn....... 
Wormseed 
Wormwood 
Ylang- Ylang, 
Bourbon 


Manila.... 


OLEO-RESINS 
2.75@ 


Capsicum y 
3.75 


Ginger 

Cubeb 
Malefern 
Orris 

Pepper, Black 


Vanilla 
DERIVATIVES £ 


Acetaldehyde 50% 
Acetophenone 
Aldehyde C 
= 16 
Amyl Acetate 
Amyl Butyrate 
Amy! Cinnamate .... 
Amvyl Formate ....... 
Amvl Phenyl Acet...... 
Amy! Salicylate, dom.... 
foreign 
Amyl Valerate 
Anethol 
Anisic Aldehyde, dom... 
foreign 


3.00@ 
6.00@ 
4.00 


425@ 


Benzaldehyde, U. S. P... 

Ry Oe Gnas 
Benzilidenacetone 
Benzophenone 
Benzyl Acetate, 

foreign ...... ; 
Benzyl Alcohol ... 
Benzyl Benzoate 
Benzyl Butyrate 
Benzyl Cinnamat« 
Benzyl Formate 3.25@ 
Benzyl Propionate . 5.00@ 
PRMD «che lace cae sce. 2.75@ 
Bornylacetat« 4.00@ 
Bromstyrol 4.00@ 
Carvol 


| ' 8.254 
Cinnamic 


3.25@ 
Cinnamic 


6.50 
Cinnamic 3.65@ 
Citral 


mae 3.00G@ 
( Atral, CF 3.504 
Citronel lol, 7.75(a 

foreign te 8.00@ 
Coumarin, dom. ... 3.40@ 

foreign peste ats 3.50@ 
Diethylphthlate A0@ 
Diphenylmethane 2.504 
Dipenyloxide 1.00 
Ethyl \cetate 504 
Ethyl Benzoate 1.85@ 
Ethyl Butyrate 1.50@ 
Ethyl Cinnamate 4.50@ 
Ethyl Formate 1.00@ 
thyl Propionate 2.00 
Ethyl Salicylate 


20% 
Eucalyptol 1.00G 
Eugen iI 


3.15@ 
loreign 


3.254 
Geraniol, dom. 4.50@ 
foreion ... aeees 5.00@ 
Geranyl Acetate .. 4.75@ 
Gerany! Butvrate 13.004 
Gernayl Forma® . 12.50@ 
Heliotropin, dom. 2.05@ 
foreign 


2.10@ 
Hydroxycitronellal 10.00@ 
Indol, C. 9.00@ 
Iso Butyl Benzoate 5.00 
Iso Eugenol 4008 
Linaool eeeans ..-. 600G@ 
Linaly!t Acetate ¥0%.... x00@ 
Linalyl Benzoate 13 00 
Methyl Acetophenone 425@ 
Methyl Anthranilate 2.75 
Methyl Benzoate 2.00@ 
Methyl Cinnamate 4.0@ 
Methyl Eugenol 8.50@ 
Methyl Heptenone .. 90N0@ 
Methyl Heptine Carbon.. 2700@ 
Methyl! Iso Eugenol 12. 50@ 
Methyl Octine Carb..... 27.00@ 
Methyl Paracresol 6.00@ 
Methyl Phenylacetate, 

Art. Honey Aroma.... 6.50@ 
Methyl Salisylate AR@ 
Musk Ambrette 9.50@ 

12.00@ 


Ketone 

Xylene 3.M@ 
Nerolin 1465@ 
Nonylic-Alcoho! 40.00@ 
Phenylacetaldehyde 7.25@ 

imported 7.504 
Phenylacetic Acid 3.50@ 


(Continued on Next Page) 


dom.. 


10.00@ 


‘Acid 
\lcohol aa 
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Phenyl Ethyl Acetate 15.00@ 17. 
Phenyl Ethyl Butyrate... 27.50@ 
Phenyl Ethyl Formate... 20.00@ 
Phenyl Ethyl Propionate. 20.00@ 
Phenyl Ethyl Alcohol, 

domestic 6.50@ 7: ib ; 

imported 6.50@ Civet horns 
Rhodinol, dom. 15.00@ Guarana 

foreign 18.00@ 
Safrol .36@ 
Skatol, C. 10.00@ 
Terpineol, C. P.,dom.... 40@_ 45 powdered 

imported weeeeee(lb.) .42@ 50 == Kaolin 
Terpinyl Acetate 175@ 1.90 Lanolin hydrous 
Thymol 4.25@ anhydrous 
Vanillin 52@ 55 Menthol, Jap. 
Violet Ketone A 5.50@ 9.50 synthetic 

Bete .covcees 6.25@ 8.00 
Yara Yara 1.65@ 2.00 grains 

SUNDRIES Tonquin, gr 

Alcohol Cologne spts., gal. 493@ 5.08 pods 
Almond Meal .26@ 30 Orange flowers 


Beaver Castor 


Decort 
Castoreum 


Sumatra 


Cardamon Seed, green... 1.85@ 


Chalk, precipitated 


Gum Benzoin Siam 


Gum Gamboge, pipe 


Musk, Cab, pods.... 


May, 1925 


4.50@ 7.00 Rhubarb Root, Shensi... .50@ 
High Dried 36@ 
225@ Rice, Starch ; 09@ 
4.00@ - leaves, red 1.00@ 

: pale .65@ 
— Sandalwood chips 35@ 
125 Saponin 1.25@ 

a Styrax : ATYA@ 
1.25@ Talc, domestic 18,00@ 

©. French .........(ton) 40,00@ 

I5@ Italian .....(ton) 50,00@ 

1.05@ Vetivert root 

03@ 03% Zinc Stearate 

17J@ . 

20@ . BE. 

10.75@ 

8.00 Tonka, Beans, Para 95@ 1.00 
18.00@ Tonka, Beans, Angostura 2.20@ _ 2.35 
26.00@ Tonka, Beans, Surinam. . nominal 
36.00@ Vanilla, Beans, Mexican. 9.50@ 11.50 
22.00@ Mexican, cut 8.75@ 
1.00@ Vanilla Beans, Bourbon, 


Ambergris, black... (oz.) 15.00@ 18.00 Orris Root, Florentine.. 11@ . whole 8.50@ 10.00 


gray (0z.) 26.00G@ powdered 
Balsam Copaiba S. A.... .#0@ Verona 

Para 56@ powdered 

Balsam Peru 2.00@ Patchouli leaves 


Tolu Peach Kernel Meal 


FOREIGN CORRESPONDENCE 
(Continued from Page 181) 

respect, Corsica, with 1,200,000 olive trees, heads the list 

with a production of 2,180 tons of olive oil, the depart- 

ment of Gard following third, with 3,630,000 olive trees 
with the output of olive oil amounting to 1,175 tons. 


GREECE 
New TarirF Rates Postronep.—A Greek decree published 
on February 23 postpones the enforcement of the new Greek 
tariff until June 1, 1925, with a provision for possible en 
forcement before that date. 
HOLLAND 
Tax on PerruMES.—In order to reduce the incidence of 
direct taxation, particularly on families with several children, 
the Dutch Minister of Finance recently laid before the Par- 
liament a bill to introduce a luxury tax on a number of 
articles, as a new source of revenue. Among the goods it is 
proposed to subject to this new tax are solid and liquid 
perfumes, which are to be liable to a 10 per cent stamp duty. 
In the case of imported perfumes, in the place of the stamp 
duty, an additional 7 per cent ad valorem duty is to be 
levied, thereby increasing the chargeable rate of duty to 15 
per cent ad valorem. 


HUNGARY 
Cosmetics—A decree issued by the Hungarian Minister 
of Finance reimposes restrictions upon the importation of 


cosmetics. 


IRISH FREE STATE 


Customs Revision Arrects Soap.—Important changes in 


the customs duties on imports into the Irish Free State are 
embodied in the new budget introduced ‘into the Free State 
Parliament on April 22. Certain duties are abolished or 
decreased, while others are increased and new ones imposed. 

The existing 10 per cent rate on soap is increased by 10 
per cent in case of toilet and shaving soap, soap powder, 
and substitutes. 


14@ : Bour., cut 8.50@ 

10@ ss, Vanilla Beans, So. Am.. 8.50@ 
13@ . Vanilla Beans, Tahiti, 

20@ =. yellow label 7.00@ nom. 
354 white label 7.50@ nom, 


LITHUANIA 
PerFuMEs, Etc.—The Lithunian Government has de- 
cided that eau de cologne, perfumes, and all other toilet 
preparations containing alcohol are on admission to be ex- 
empted from payment of the excise tax. 


UNITED STATES-ESTHONIA 

Most-FAvorep-NATION AGREEMENT CONCLUDED—A_ tem- 
porary agreement providing for reciprocal unconditional most- 
favored-nation status between the two countries was con- 
cluded by an exchange of notes between the representatives 
of the United States and Esthonia at Washington on March 
3. Through this agreement handicaps upon the importation 
of certain American products into Esthonia, because of lower 
rates of duty conceded by Esthonia by treaties with other 
countries, are removed. In return for similar treatment of 
Esthonian products in this country imports of goods from 
the United States into Esthonia will now be assessed with 
as favorable duties as those from any other country. 

This agreement becomes effective upon the day on which 
the United States is notified of its ratification by the Esthon- 
ian Parliament, and will continue in effect until 30 days 
after notice of its termination by either of the contracting 
parties. Among the commodities on which reduced rates 
have been established in the Esthonian tariff and which are 
now extended to products of American origin, are the follow- 
ing with percentages of reduction varying from 20 to 75 per 
cent. Perfumery and cosmetics; toilet soap. These reduc- 
tions apply not merely to import duties but to all surtaxes, 
coefficients, or additions thereto. 


UNITED STATES—SPAIN 

CoMMERCIAL AGREEMENT EXTENDED INDEFINITELY.—By 
an exchange of notes effected at Madrid on May 1, 1925, 
the existing commercial agreement with Spain, which was 
due to expire on May 5, has been extended for one year 
and thereafter for an indefinite period subject to termination 
on three months’ notice. 

American trade with Spain will, therefore, continue under 


the same conditions as have been in effect since November 
5, 1923. 
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ndustrey Soction 


CONDUCTED BY Dr. E.G. THOMSSEN 


LORD LEVERHULME’S DEATH AND EFFECTS 
ON WORLD’S SOAP INDUSTRIES 


that Lord 
died on May 7 and are so fully aware of his wonderful 


Our readers so generally know Leverhulme 
career from a grocer’s assistant to the head of the greatest 
soap corporation in the British Empire that an obituary 
sketch is not necessary. His death was unexpected, for he 
was still young at 73 and kept himself in the pink of con 
dition, but bronchitis took him quickly. The regret that 
everybody feels is in evidence. 

At this late day thoughts naturally turn to the effect of 
the Viscount’s demise on the gigantic institution into which 
he put the breath of life. His only son, the Hon. William 
Hulme Lever, succeeds to the title of Lord Leverhulme and 
becomes acting chairman in Lever Brothers corporation. 
It is interesting to note that the title is a combination of 
the surnames of the late Viscount and his wife, Lever and 
Hulme respectively. 

The new Lord Leverhulme is the working head of the 
Port Sunlight industries. It is doubtful if he will under- 
take to dominate the world-wide affairs of the corporation, 
but if he does he will have the advantage of the marvellous 
ganization built by his father. If not, the board of direc- 
tors will have to produce some other guiding genius to carry 
on as did the lamented leader of the widely scattered staffs 
and plants. Time will tell within a year or so. 


TESTS FOR HYDROGENATION OF FATS 


In these experiments reduced nickel has been used 
for the hydrogenation of soya bean oil with various addi- 
A small quantity of aluminum 


tions, hastens, and in a 


measure in which the temperature rises, it produces the in- 
verse effect. Phosphate of magnesium behaves the same 
vay. Magnesium is injurious if it is added afterwards, on 
the contrary it increases the activity if it has been mixed 
fore the reduction; borate and phosphate of calcium are 
always activators, the latter especially if it has been mixed 
beforehand. Fatty acids are equally accelerators. The use 
of sodium carbonate is to be avoided, and water is injurious 
only if the catalysers are weak.—Rev. Gen. d. Colloides, 


Vol. 3, No. 17. 


French and German Potash Factors Agree 


An Associated Press report from Paris says that an 
wderstanding has been reached by the German potash in- 
terests and the French State mines of Alsace, whose repre- 
sentatives have been conferring there. The agreement covers 
details of sale and distribution by the German and French 
companies. Special emphasis is laid on the fact that the 
accord covers “all countries,” because difficulties had arisen 
in the United States, where both the German and French 
companies had been working separately. 


NEW PLANS, PROGRESS AND DEVELOPMENT 
OF BIGGEST BRITISH SOAP FIRM 

The following Special Correspondence from London wil 
be read with interest by many American soap manufactur- 
ers, for it brings the Lever Brothers enterprise up to date 
and discusses plans and methods that will give hints to 
many of our readers, aside from the information of general 
value on labor and other topics: 


Lonpon, May 2.—The annual 


report of that vast indus- 
trial combination, Brothers, Ltd., that the 
paid-up capital is now £56,627,546 (approximately $283,- 
137,730), and the balance sheet total £73,309,591 (approx- 
imately $366,547,955), which, with the sole exception of the 
Imperial Tobacco Company, is the largest of any British 
industrial undertaking. Profits are returned at £5,476,167 
($27,380,835), against £5,071,978 ($28,359,890) in 1923, and 
£4,625,018 ($23,125,090), and the sum distributed in divi- 
dends is £5,170,855 ($25,854,275), £4,764,285 
($23,821,425). 


Lever shows 


against 


Speaking at the concern’s annual meeting just held, Lord 
Leverhulme reported that the sales for 1924 were the great- 
est in the company’s history. Brief extracts from his long 
and interesting speech are given hereunder: 

“Our business operations are world-wide. The 
outstanding feature of the past year has been the brighter 
praspects for business progress in West 
the Niger Co., Ltd., showed accumulated 
trading losses at June 20 last of over £1,250,000 ($6,250,000). 
Our business in West Africa, however, is rapidly recover- 


\frica. Our asso- 


ciated company, 


ing itself, and we hope will soon return to a normal basis. 

“The number of Lever Brothers stockholders and deben- 
ture holders, apart from shareholders in associated com- 
panies, now exceeds 187,000. The total tonnage of soap sold 
during 1924 by Levers and associated companies shows a 
gratifying and substantial increase over the previous year, 
and is the greatest on record. Our expenditure on repairs, 
renewals, depreciation, and advertising have been also the 
greatest in our history. 

“Work on the construction of the Bromborough dock 
was commenced last December, and it is hoped it will be 
completed in under three years from that date, when Port 
Sunlight will become a port not for small vessels only, but 
for large ocean-going ships, bringing our supplies of palm 
oil and other oils in bulk, and so avoiding the very heavy 
expenditure of providing puncheons, barrels, or drums. 


Export Business Shows Large Increase 


“Our export business in soaps shows a large increase, 
not only in total tonnage, but also a most satisfactory in- 
crease in the ratio of exports of soaps from the United 
Kingdom of Levers and associated concerns to the total 


soap exports from the United Kingdom. Not only is the 
soap consumed in Britain lower in price and higher in qual- 
ity than that of any other country, but as a natural result 
thereof the United Kingdom enjoys a larger export trade 
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in soap to neutral markets of the world than that of the 
total exports of soap of any other three nations in the 
world added together. Thus in soap Britain holds her own 
in face of what is probably the keenest competed-for busi- 
ness of any manufactures. There has been no rise in the 
price of soap in 1924, despite the fact that raw materials 
of oils and tallows averaged over £3 ($15) per ton above 
the 1923 average 

“Our whaling activities in the North Atlantic, Eastern 
South Africa, and Georgia and South Shetlands continue to 
prosper and the season 1924-25 is the most successful we 
have enjoyed, and creates a new record for quality of oil 
and by-products and tonnage. 

“Our works costs-of-production figures continue their 
steady progress and efficiency, and our staff all respond to 
the true co-partnership spirit, and practise our co-partner 
ship motto of ‘Avoid waste of time, materials, and money.’ 
The true co-partnership spirit is equally manifest for all 
our companies at home and abroad. The total number of 
co-partners now exceeds 18,000, and the nominal value of 
their holdings of co-partners’ certificates exceeds £1,940,000 
($9,700,000). The housing and social activities at Port Sun 
light and elsewhere show marked progress in prosperity. 
Sharing, housing, long-service awards, group life insurance, 
employees’ savings bank, and employees’ benefit, the land 
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offered on most advantageous terms, together with financial 
help in building, has resulted in the rapid taking up of 
building sites and the erection of homes within Port Sun- 
light area.” 

Referring to his recent trip to the Belgian and French 
Congo, Lord Leverhulme said he had formed a most favor- 
able opinion of the prospects, and that the new capital 
expenditure, exceeding $10,000,000, in these areas would be 
amply justified. 

“Great progress,” he continued, “has been made in the 
health of the natives. Realizing how essential to the prog- 
ress of our development is the welfare of native laborers, 
orders have been given to build as many brick houses for 
the natives in each of our areas as practicable. We are 
exceeding by far the obligations laid upon our associated 
company in the Congo. To meet the increasing supplies of 
palm fruit, which is available for harvesting as the result 
of clearing the palmeries, it has been decided to erect as 
quickly as possible ten new mills, and to enlarge and re- 
construct seven of the existing mills. To transport the 
increased resulting output it is necessary to add to our river 
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craft, and to provide for this, orders are being placed for 
several new steamers. To keep our increasing fleet jn 
proper order we are under the necessity of erecting two 
floating docks in the Congo. Our oil being an article which 
suffers from prolonged storage under improper conditions, 
it is essential that this carriage of our oil be effected by our 
own vessels, which we can move about at will, and it is not 
possible for us to rely on third parties, even if their vessels 
are suitable for bulk oil transport, to carry our produce, 

“Our oil transport scheme, whereby we propose transport- 
ing our oil entirely in bulk from the Congo mills in the 
producing country to factories in the consuming countries, 
has made great strides, and our tank installation is nearing 
completion at Fuca Fuca. Tank cars will shortly be run- 
ning on the line between Kinshasa and Fuca Fuca for ocean 
transport in tank steamers. This innovation of bulk car- 
riage is essential to meet the competition West Africa is 
experiencing with East Indian plantation oil.” 

Speaking of the present high taxation of Britain, Lord 
Leverhulme said against this equality the British taxpayer 
gained the advantage of the high standard of exchange. 
British credit had been maintained, but all the same, British 
trade and commerce were staggering under this heavy 
burden. 


Yearly Charts Show Entire Operation 


ach year Lord Leverhulme prepares a chart showing to 
scale the proportion per cent of costs of material, labor, 
interest charges, and the final balance of profits remaining 
and available for dividends to Ordinary stockholders and 
co-partners. There is practically little or no change from 
year to year in this diagram (which see), because the ele- 
ments that enter into its composition maintain practically 
always their same relative ratio to each other. Dealing 
with this chart, he said: 

“IT commend a study of it to those Socialists who for the 
purpose of stirring up ill will between employer and em- 
ployee propound false statements. It has been stated by such 
persons that Levers are making in profits double the amount 
drawn in wages by every man or woman each week, and an 
illustration is given that for every $3.75 paid in wages 
Levers are making a profit on the labor of the worker re- 
ceiving the $3.75 of $7.50 per week. And then the So- 
cialists ask the question: ‘Is that a fair reward for the 
worker?’ The Socialists think Levers’ total profits, includ- 
ing all interest on working capital, are made by the few 
thousands of workers at Port Sunlight. Let me inform 
them they are made by over 60,000 white living and work- 
ing in almost every country in the world, and by 25,00 
native Africans working in Central Africa, a total of 85,000 
workers, in addition to which there are over 1,000 directors 
of associated companies, with their managers and foremen, 
and that the profit remaining for Ordinary shareholders and 
co-partners, after payment of wages and salaries, is not 
$7.50 on every $3.75 paid in wages, but less than 25 cents. 
To put it another way, the Ordinary stockholders and co- 
partners have to make for wages, salary, interest, capital, 
rates, taxes, and all other expenses of this business, ex- 
clusive of raw materials, $5 for others in order to receive 
15 cents for themselves. Is that fair? Is it probable that 
Socialists, if they got control of the industries, trade and 
commerce of this country, would be willing to work so 
hard to receive so little?” 


Sculptress in Soap Gets U. S. Patent 


Mrs. Eileen Block, of Plymouth, Mich., has_ received 
a United States patent on her system of sculpturing in soap. 
The particular feature on which the patent was allowed, 
was a silhouette effect, accomplished by cutting the back- 
ground to a thinness that permits light to shine through. 
She carves her figures so that the light effect gives the 
appearance of the human skin. The addition of natural 
hair gives a still more lifelike appearance. 

This is another evidence of the interest in soap sculpture 
which recently culminated in a contest and exhibition given 
at the Art Center in New York City for small sculptures 
using white soap as a medium, in which six hundred persons 
all over the country made entries for prizes offered by the 
Procter & Gamble Company. 
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SOAP COOLING METHODS OUTLINED AND COMPARED* 


By R. KLEIN 


In cooling bar soaps by means of plate cooling machines, 
the question as to which systems have the preference has 
not yet been settled unequivocally, and therefore I desire 
to try to treat this question from an impartial standpoint, 
and to explain the advantages and disadvantages of the 
cooling process with and without pressure. To point out 
more particularly the larger material advantages of cool 
ing soap artificially, such as saving of space, time, labor 
and money, is not the purpose of this paper, but I must 
briefly discuss the method of procedure in both systems 
of plate cooling, 

In case of a method without pressure, steam arrange- 
ment can be entirely dispensed with, a carrier and an ait 
pump are not required, and the entire apparatus is very 
simple. It consists of an iron frame in which the cooling 
plates and soap frames are alternately arranged. The 
head plate is fixed, while the last cooling plate is movable 
by means of spindle pressure in order to make it possible 
to press the plates and frames upon each other and to 
space them. At the top is arranged the gutter, movable 
in a hinge, by which the fluid soap flows into the cool 
ing frames. Since the cooling takes place without pressure, 
the spacing between the cooling plates and frames need 
not be so exact, and the frames likewise may be of metal, 
best of well tinned iron, and a contrivance for lifting off 
the soap is unnecessary. The hot soap flows in through 
the feeding trough, and from there successively into the 
several soap frames, after opening the cold water system 
which brings the cooling water to the individual plates. 

When all frames have been filled with soap, sufficient 
additional liquid soap is run into the trough to compensate 
for the contraction or diminution of volume due to the 
cooling of the hot soap in the frames, in order to obtain 
soap plates of full value. If the soap batch is very large, 
so that the cooling machine cannot dispose of the entire 
soap mass in one day, a heated storage receptacle for 
taking up the soap must be provided, in which it may be 
kept warm. 


In case of soap-plate-cooling-machines which work 
with pressure, the construction is similar, and the cooling 
plates and frames are alternately arranged upon an iron 


frame and spaced and brought together by spindle pres- 
sure, but the introduction of the soap to the frames, takes 
place not from above, but from below, so that the soap 
of the head piece of the cooling machine, by a feeding 
tube from below into the soap frames, and rises upward 
and so fills the frame successively. The displaced air 
escapes above from the soap frames by an ingeniously 
constructed contrivance. 

Pressure is best applied with air by means of an air 
pump, so that the air pressure in the feeder acts upon 
the soap from above, until all frames are filled with soap, 
and this is cooled, whereby provision is made for the 
diminution of volume in consequence of the cooling of the 
soap. After completing the cooling operation, pressure is 
discontinued, and the soap is deaerated in the feeder, after 
which the cooling machine is emptied, and may again be 
filled. Cooling is also effected by water, which flows into 


* Zeitschr. d. Deutsch. Ol.-u. Fett. Ind., vol. 45, No. 3, 1925. 


individual cooling cells, and is again conducted away by 
a collecting pipe. The soap frames need to consist of 
wood in order to make possible good spacing between 
frames and cooling plates. 

In respect to apparatus the system of soap cooling 
without pressure has thus the advantage of simplicity of 
construction, and: in consequence of this, of a cheaper 
equipment, for which reason it is to be unconditionally 
preferred for smaller establishments. As an advantage 
of cooling with pressure on the other hand, the circum- 
stance is urged by interested parties, in the first instance, 
that a soap cooled under pressure is more resistant to 
drying, and in the second place, that in cooling without 
pressure, full value soap plates are never succesSfully ob- 
tained, since the excess of soap standing in the filling 
trough stiffens prematurely before it can fulfill its purpose 
of equalizing the shrinkage in consequence of the lessen- 
ing of volume during the cooling of the soap. This latter 
fault, however, as every practical worker, who has used 
a soap cooling apparatus without pressure for some time, 
has found, never materializes, except in case of abnormally 
rapidly hardening soaps. I have been able to show that 
in case of half full trough the quantity of soap remains 
fluid long enough, and full value soap plates are regularly 
obtained. 

If the observation has been made in some establishments 
that a soap cooled without pressure after it has been cut 
into strips and pieces and pressed strongly dries upon those 
surfaces which represent not cooling surfaces, but cut 
surfaces, this does not prove that the same pieces of 
soap cooled in the plate cooling machine with pressure 
would dry less strongly on their cutting surfaces. That 
soaps regardless of whether cooled with or without pres- 
sure, dry out less or hardly at all on the cooling surface, 
is definitely proved, since the soap in consequence of the 
rapid hardening undergoes a change of structure on the 
cooling surfaces, and in consequence of this turns out 
more homogeneous and harder. That pressure plays a 
special role in this direction is not to be assumed, since 
liquid soap cannot be compressed by pressure, but always 
shows the same density no matter whether it was hard- 
ened with or without pressure. When in one establish- 
ment, a grained soap which has been cooled without 
pressure, dries out more strongly on the cut surfaces than 
a soap in another establishment which works with cooling 
under pressure, we simply have two different soaps of 
which the former has been more strongly grained and in 
consequence, is more rich in water than the latter, so that 
it must shrink more strongly, which, however, must not 
be charged to the cooling system. 

Further, the assertion that cooling under pressure goes 
on more rapidly than without pressure, since pressure 
hastens the cooling process, is unsupported. On the other 
hand the supply machine arranged in the cooling apparatus 
with pressure, especially when it possesses a stirring arrange- 
ment, has the advantage of making it possible to regulate 
the soap in fatty acid content and fill it and at the same 
time perfume it, but such a supply machine may also be 
arranged over a cooling machine without pressure, so 
that the soap flows in at the bottom by means of a trough 
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or large pipe into the supply trough of the cooling press. 

Now a further soap cooling problem may be discussed, 
whether it is to be recommended to always fit the thick- 
ness of the cooling frames to the thickness of the pieces 
of the soap press, in order to obtain soap plates in which 
after cutting into strips and pieces, the pressing on the 
cooling surface may result. 
thick soap pieces of 40 
double pieces of 20 mm. 


Suppose we assume that a 


factory prepares mm. and thin 
Shall it now secure only soap 
frames which will yield plates of 40 mm. in thickness, in 
order to obtain on the thick pieces both pressing surfaces 
as cooling surfaces, and be content with only one cooling 
case of the thin double 
pieces, or shall soap frames of 20 mm. of thickness be 
provided at the same time. 

Of course, such 
correspond to the 


surface as pressing surface in 


pressed surfaces 
nickel-plated 


cooling plates, turn out much more smooth and satisfactory 


pressed pieces when 


mirror-like surfaces of 
when the pressing is done on one or both such surfaces, 


otherwise it is less customary to cool the soap in such 
thin plates, since these on emptying the cooling machine, 
or being transported and being cut, are harder to handle, 
break more storage and are cut more 


irregularly. It is true the duration of cooling is in this 


easily, warp in 
case shorter, but the expense of labor in consequence of 
the more frequent emptying of the cooling 
machine is greater. 

If we assume that the cooling process of a charge of 
the soap frames of 40 mm. of thickness lasts one hour, 
and the emtpying and filling process lasts one half hour, 
so that in a working period of 10 hours, the cooling ma- 
chine can be filled and emptied seven times, and the weight 
of a charge yielding thirty soap plates amounts to 900 kg., 
and the total amount per day amounts to 6,300 kg., then 
the cost of cooling in the soap frames of only 20 mm. of 
thickness would 


filling and 


we assume that the 
cooling process here requires only 25 minutes, the empty- 


stand as follows: if 
ing, and filling process, as above, half hour, then in a 
working day of ten hours the cooling machine could be 
filled and emptied 11 times which, with a charge weight 
of 450 kg., yields only a day’s production of 4,950 kg. To 
this is added an increased cost of labor due to 4 additional 
fillings and emptyings, which means two working hours 
for two men, corresponding to 4 hours at 60 pfennig each 
2.40. For these reasons the cooling of quite 
thin soap plates is to be little recommended. Further the 
of using and thick frames in 
one operation, in order to obtain soap plates of unequal 
thickness for the cuts, a 


equals m. 


arrangement thin cooling 


method customary in 


some establishments, must be considered unprofitable, since 


various 


the duration of cooling is always gauged by the thickness 
of the heavier plates. 

As concerns the use of cooling plates by means of which, 
during the cooling operation, printed plates and arrange- 
ments corresponding to decorative designs, soap pieces may 
be prepared directly with imprints, this method at the be 
ginning aroused much interest, however, in practice, cer 
tain drawbacks developed, and it was especially the question 
of expense which made difficult the solution of this ques- 
tion. As long as there are in every soap factory many 
different cuts and sorts, and a uniform pattern has not 
that 


weight with definite uniform dimensions is employed, just 


been adopted, so only one soap stamp of definite 


that long the question of the soap cooling process in the 
form of bars or pieces obtains no significance in practice, 
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since the purchase of cooling apparatus for several sizes 
However great are the ad- 
vantages, especially as concerns the hardness of the finshed 
pressed soap pieces, which in consequence of their cooling 
on all sides by the rapid hardening obtain a denser more 
homogeneous structure, greatest pos- 
sible resistance to drying, then the piece cooling process, 


and weights is too expensive. 


which opposes the 
which in other branches of industry has long ago obtained 
a firm footing, will not come into question for the soap 
industry. 


HOW TO RECLAIM GLYCERINE FROM SPENT 
LYES IN SMALL PLANTS 


Regarding the question which some time ago was asked 
in the question box of the Scifensieder-Zeitung about re- 
covery of glycerine from spent lyes, a contributor makes 
some statements on this subject from his own experience of 
years. He says: 

As is well known, to reclaim glycerine from spent lyes one 
proceeds by neutralizing by appropriate additions of sulphuric 
or hydrochloric acid, the alkalis still found in the spent lye, 
which can be easily ascertained by the use of litmus paper. 
The spent lyes thus previously treated are then evaporated 
as far as this is possible, and they find ready purchasers. 
According to the kinds of fats and oils which were used in 
the making of the soap, the glycerine content of the spent 
lyes may amount to 5-6%. Such spent lyes find ready pur- 
chasers, even when they were not previously evaporated. 
In this 
salting out of the soaps with reference to the lime precitate, 
one should work not only with salt, but should regain all 
the alkali still present in the spent lye by using at the same 
time resin or fatty acids, because otherwise a large part, 
which being combined with the alkalis remains in the spent 
lyes, is lost in the soap. 


case it should be pointed out especially that the 


Now as concerns the experiences which I had for years 
with the evaporation of spent lyes, I may in this connection 
remark first that at the time the position of a director 
and soap maker in a large soap factory, which was really 
ideal, with modern arrangements, was assigned to me. The 
owner of the establishment, who had by inheritance from 
his father, a smaller business after he had previously trained 
himself professionally in different positions, then advanced 
father so far that 
ments were no longer sufficient to meet 


space and arrange- 
the needs of the 


For this reason a piece of ground of 12 


the business of his 


finished product 
acres on the edge of the city was acquired, and on this was 
erected a factory equipped with steam and machinery. 
This factory had been in operation a year when I was 
assigned to a position in it. The director as _ specialist, 
guided me through all the rooms and called my attention 
to all the 
one provided for the evaporation of the spent lye. For 
this purpose there was provided in the first place a large 
collecting receptacle, in which, when it was completely 
filled, the spent lye was neutralized by additions of sul- 
furic acid. Besides this there were also provided two 
boiling kettles supplied with indirect steam pipes for the 
purpose of evaporating the spent lye and in case of need 
there was even a third kettle. These kettles were set up 
side by side so that it was convenient to dip over the 
contents of one into another. 

On the other hand the collecting receptacle for the 
spent lye was set up at a distance of several meters from 
the evaporation kettles, so that the neutralized spent lye 
required to pass over some distance. It occurred to me 


(Continued on Page 191) 


new arrangements, among others also to the 
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TALLOWS AND GREASES WELL STABILIZED INDUSTRIES 


Regular Price Curve in Market Due to Seasonal Change in Trading; 
Necessity for More Adequate Standards in Tallow: Garbage Grease Factor 


PERFUMER & EsSSEN- 
TIAL Ort REviEw, most of the principal raw materials in 
which the soap manufacturer is interested have been dis- 
cussed in some detail. The final article of this series which 
is presented herewith will take up the tallow and grease 
industry and the prospects for its 


In recent issues of THE AMERICAN 


development and 
progress. 

Tallow is one of the oldest known fats and has for many 
years been one of the soap manufacturer’s chief raw ma- 
terials. Its use is not general throughout the soap industry, 
but certain manufacturers consume it in tremendous quan- 
tities. 
been the consumption that the usual speculative features of 
the oil and fat markets are almost wholly lacking in the 
workings of the market. 


In fact, so long has it been used and so steady has 


The same may be said of the 
various greases which are used as raw materials for the 
soap industry. Intense market fluctuations of a speculative 
character are largely lacking from trade in these products. 

Hence the recent history of the tallow and grease indus- 
tries has not been as interesting nor has the picture which 
that history presents been as spectacular as has been the 
case with most of the other raw materials which have been 
discussed in this series. 


Tallow Production Stable 


The production of tallow is on a fairly firm basis. There 
is not much fluctuation in the output of the material from 
year to year, although seasonal fluctuations are of some 
importance and it is these seasonal fluctuations which have 
been responsible for most of the wide market fluctuations 
in the material. Inasmuch as the market for greases fol- 
lows the tallow market closely, owing to the fact that they 
are almost wholly competitive products, the seasonal fluc- 
tuations in the tallow trade are closely parallelled by those 


in the grease market. 

Following the decreased consumption incidental to the 
closing down or curtailment of operations in the soap in- 
dustry during the summer months, it is customary for the 
markets on -both tallow and greases to undergo a slump 
during the summer. Buying at that season of the year is 
restricted and stocks generally pile up steadily and are 
pressed for sale, largely through fear of deterioration. The 
result is a quite regular curve in price statistics on these 
items. They begin to decline about May of each year, 
reach bottom in August and gradually ascend until Feb- 
ruary, where preparations for the next seasonal decline are 
in evidence. 


This downward course in the summer is due not only to 
decreased consumption. 


It is also, -to some extent dependent 
The increase 
comes as the result of production by widely scattered inde- 
pendent butchers through the country districts, who find 
themselves able to manufacture in large quantities during 
the summer months, principally because of the summer 
resort trade in meats and other products of which tallow 
and greases are by-products. While the production of none 
of these interests is considerable in itself, the aggregate is 
sufficient to have quite an effect upon a market which for 


upon increased production in the industry. 


other causes is more or less oversupplied with goods at 
that season of the year. 
Little Speculation 

In normal times these seasonal fluctuations may be quite 
accurately judged. During the war, the course was natu- 
rally abnormal and during that period, some speculation in 
the articles was in evidence. Since that time, the accurate 
estimation of the probable dates and amount of advances 
and declines has in large measure prevented speculation and 
held the market to a normal course. This may be expected 
to continue in the immediate and the distant future unless 
wholly unforseen and wholly abnormal circumstances lead 
to a change in the market situation. 

For the immediate future of the market itself, as distinct 
from the industry, it may be said that the usual summer 
Best opinion in the 
not reach the levels to 

There are several rea- 
The first is that other fats with which 
tallow and greases are more or less competitive, notably 


declining tendency is now in evidence. 
market, is that it will 
which the declines usually extend. 
sons for this belief. 


however, 


palm oil, are now held at prices which make tallow and 
In other words, 
the manufacturer who has the choice of materials will pur- 
chase tallow and greases rather than palm oil at the mo- 
ment. At the same time, it must be pointed out that the 
soap industry itself is running at present at or around the 
70 per cent mark, and that an immediate improvement is 
not anticipated. In fact, with the summer at hand it would 
not be surprising to see this figure still further reduced. 
Whether the manufacturers will support tallow or any other 
raw sufficiently to prevent the natural 
slump from having its effect is doubtful. 


greases seem fairly cheap by comparison. 


material summer 
Another factor which may well prevent so sharp a de- 
cline as is “normal” in the trade is the fact that last year 
there was a heavy export demand which took large quanti- 
ties of tallow and grease off the market at the season when 
it could best be spared. From July of last year on through 
Dur- 
ing the autumn and early winter, the soap industry was also 
a buyer. Hence, it is considered doubtful that the market 
itself ever caught up in production. In fact estimates of 
stocks, while they vary widely, are pretty well agreed that 
present supplies are smaller than is usual at this season. 


February of this year, the export inquiry was heavy. 


See “Normal” in Autumn 

Best trade opinion is that the real “normal” in the trade 
will not be reached before autumn of this year. Factors 
are pretty well agreed that there will be a decline during 
the next few months, but they do not feel that prices will 
fall as far or as sharply as usual. Meanwhile, it is con- 
tended, competing fats will drop to their true relation 
with tallow and greases, and by autumn the market will 
again be ready to progress along the usual lines with nor- 
mal seasonal fluctuations in production, demand and prices. 

So much for the immediate market outlook. In the mat- 
ter of the industrial prospects of the tallow industry, there 
can be little doubt that the subject of adequate and satis- 
factory standards is the one which is most troublesome. 
In a recent article in THe AMERICAN PERFUMER & ESSEN- 
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TIAL Ow Review, this matter was quite thoroughly dis- 
cussed, and certain definite recommendations were made. It 
is necessary to repeat only in a general way the arguments 
and proposals embodied in that article which reflected the 
views of many trade leaders on the subject. 

Briefly, it is pointed out that arbitrary designations of 
the grades of tallow, which are supposed to be based upon 
color, and other well recognized standard tests of quality, 
value of the article. It is a well-known fact that the qual 
are purely arbitrary and thus useless in determining the 
ity of tallow varies widely with the season. This, inci 
dentally, is another reason for summer slumps in prices. 
Nevertheless the arbitrary designation of “Special” or 
“Extra” continue in season and out, and at different times 
mean wholly different things. In addition, the careful buyer 
is unable to purchase on these so-called standards without 
seeing and probably testing samples to know exactly what 
he is getting. 

The proposal was a standard based upon recognized tests 
which would enable the purchaser to buy confidently and 
with the knowledge that the material which he purchased 
was suitable for his purpose, and which would afford rea 
sonable grounds for arbitrating the numerous disputes as 
to quality of shipments to which the tallow trade is subject. 
It would, of course, require the agreement or substantial 
agreement of the trade to put any such method of doing 
business into effect. An agreement among the buyers might 
force it, but for satisfactory results, general trade agree- 
ment in which both buyers and sellers participated would 
be necessary. Unfortunately, any immediate agreement or 
even any casual betterment of the present more or less un 
satisfactory situation is not in prospect. 


Garbage Grease Use Growing 


Most interesting from the standpoint of the grease trade 
is the matter of garbage greases which are gradually taking 
a more or less important part in the workings of the mar- 
ket. The trade differs as to the actual result of the intro- 
duction of these greases and as to the extent to which they 
are likely to become important factors in the grease indus- 
try. There are, however, certain facts which are quite well 
recognized in this connection. 

The first is that the output of these greases, while it has 
materially increased in the last ten years, must necessarily 
be restricted by natural causes. Principal among these is 
the very small percentage of usable greases which can be 
secured from garbage. Even pure animal tissues will pro- 
duce at best only about 40 per cent of grease of standard 
quality. The percentage in garbage must of necessity be 
very small. Recovery of this product, it is also quite gen- 
erally agreed, must always be a municipal enterprise. Pri- 
vate capital could hardly be attracted on sufficient scale to 
have any effect upon the situation. In addition to the re- 
covered greases, the other by-products of garbage treat- 
ment are hardly sufficient to bring a reasonable return on 
the investment after paying the expense of collection and 
plant operation. 


Municipal Operation Essential 

Undoubtedly municipal operation of garbage plants will 
continue and will increase. At the same time, while a not 
inconsiderable tonnage of garbage grease is available each 
year from the dozen or so plants in the United States, it is 
not an important factor which would have a marked bear- 
ing upon the industry. Should more of the larger cities 
undertake the operation of these plants, and there is some 
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progress being made, it is possible that eventually garbage 
greases will be an important market factor. The growth, 
however, is a slow process and one which, will require 
years to bring to maturity. It can hardly be expected to 
make more than casual progress in any one year and it is 
likely that the cumulative effects will be discontinued as rap- 
idly as they pile up without’ material effect upon the general 
situation, 

The tallow and grease industry on the whole shows more 
balance and less susceptibility to inordinate fluctuations 
than do most of the industries supplying the soap trade 
with raw materials. Manufacturers, who have been accus- 
tomed to the purchase of these products, are not likely to 
experience any innovations which would catch them un- 
awares, nor are they likely to find the course of the mar- 
kets or of the industries materially different during the next 
few months or years than they have been in the past. It 
is one branch of the raw material trade which seems 


definitely stabilized. Such industries are none too 


numerous, 


NEW FAT DISSOLVING AGENTS 

Several new fat dissolving agents are discussed by Dr, 
Flemming. lor several years a number of water-soluble 
preparations have been used in the textile industry as fat 
dissolving agents, of which tetrapol and verapol are the 
best known. They are the derivatives of castor oil, particu- 
larly of castor oil fatty acids, from which they are extracted 
by sulfonation and by neutralizing the acid reaction product 
in presence of carbon tetrachloride, trichlorethylene, etc., and 
water. These products when added to the soda—or soap— 
solutions are said to increase their mechanical cleansing 
effect. They have, however, the disadvantage of a compara- 
tively low boiling point with high specific gravity, so that 
even during the cleansing process they may easily become 
volatilized. Therefore, substitutes were sought which do not 
show these disadvantages, and such were found in tetralin, 
dekalin, hexalin, and methylhexalin, in more recent products 
of the hydrolizing-technique, which are obtained by hydro- 
lyzing in wholesale manufacture from distillates of brown 
coal tar and bituminous coal tar. Tetralin and dekalin are 
prepared from naphthalin, hexalin from phenol, and methyl- 
hexalin from cresol. Tetralin is tetrahydronaphthalin, deka- 
lin dekahydronaphthalin, hexalin is cyclohexanol, methyl- 
hexalin, methylcyclohexanol. In the textile industry it is 
especially the last two that have found application. Their 
boiling points lie between 155-160° C. and between 160-180° 
C. Their odor is menthol or camphor like, in on way re- 
minding of the initial material. They dissolve oils, fats, 
wax, and mineral oils, and mix in every proportion with 
carbon tetrachloride. In their composition they are higher 
alcohols, somewhat of the consistency of glycerin, but in- 
soluble in water and water solutions. On the other hand 
they dissolve fully in soap solutions and form solutions 
which possess on their part an excellent capacity for form- 
ing solvents and emulsions for mineral fats, fats, oils and 
wax. An especial excellence of these soap solutions consists 
in the fact that they are capable of dissolving lime—and 
magnesia—soaps. And are not affected by dilute organic 
acids. The cleansing capacity of these soap solutions is quite 
remarkable and excels all soap preparations heretofore em- 
ployed. These hexalin and methylhexalin soap solutions by 
reason of their high cleansing capacity find extensive appli- 
cation in the textile industry and in large laundries. They 
pass in the trade under various fantastic names as for in- 
stance hydralin, texalin, texapon, etc.—Scifens.-Zcitg., Vol. 


52, No. 10. 


Features to Be Found on Other Pages 


Readers of the Soap Srecrion may find items of interest 
in our Trade Notes, as well as in Patents and Trade-marks 
and Washington and Foreign Correspondence. 
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HOW TO RECLAIM GLYCERINE, ETC. 
(Continued from Page 188) 


that this arrangement could be simplified, leaving out the 
collecting receptacle and entirely omitting the neutraliza- 
tion with sulphuric acid of the spent lyes. It seemed pos- 
sible during the evaporation to make use of the alkali 
contained in spent lye for the purpose of saponification 
by the addition of fatty acids. My superior, a very fine 
character, and in spite of the fact that he was the 
specialist, thoroughly inclined to consider other prop- 
ositions, was not unwilling to make an experiment in this 
direction and left the execution entirely to me. I then 
collected all the spent lyes present into one of the evaporat- 
ing kettles, each of which, as already mentioned, was 
supplied with a heating coil for indirect steam. Then I 
heated the liquid mass and added a part of fatty acid, as 
much as could be saponified, and kept the lye boiling 
as long as possible. In time the heating coils became en- 
crusted by the separated salt so that all the heating effect 
stopped. Then the steam was turned off and the kettle 
was left alone until the next morning. 

In the first place, the soap mass resulting from the 
addition of fatty acid was removed, and was again used 
in the making of soap. The spent lye was then dipped 
over into the second kettle, and was further evaporated 
by the addition of fatty acids. At the bottom of the 
first kettle lay a mass of precipitated salt. This was re- 
moved and the heating coils were also freed from the 
encrusted salt, so that the kettle was ready for the spent 
lye to be dipped over. In this way the work continued 
with the addition each time of a certain amount of fatty 
acid, till finally a point was reached when evaporation in 
this manner was no longer possible. 

I obtained by this method regularly a product contain- 
ing 74% of glycerine, which could be made use of accord- 
ingly. I then made experiments to use again for salting 
out the salt which had been separated out from the spent 
lye during the evaporation. However, it did not accom- 
plish this purpose, but remained completely inactive, 
which effect I ascribed to the circumstance that the 
sodium chloride during the evaporation had been changed 
to another salt. 

A representative of a factory which bought up the 
spent lyes, on the occasion of a visit to the office of my 
firm pointed out the large quantities of soap which were 
yielding during the further evaporation of the spent lye 
through the firm represented by him. I accidentally was 
present personally during his explanation and added the 
remark that this was not the case with my spent lyes. 
Thereupon he retorted in ironical tone that he was ready 
to bring to me the counter proof to my assertion by 
having my spent lyes tested for their soap content and 
reporting by letter the outcome to my firm. After some 
time the communication arrived. But it reported that 
the result of the investigation had proved a soap content 
of the spent lye of only 0.92%. This report established 
the proof of the correctness of my assertion. As for the 
rest, my superior at the time informed me that by the el- 
thoration of the spent lye during one year, a profit of 12,000 
Marks had been made. 


A New Copra Plant in Vancouver 


Information has been received that a recently organized 
company will engage in the manufacture of soya bean oil, 
‘ocoanut oil and other oleaginous products at Vancouver, 
B.C. It is expected that the company will import its raw 
materials from the South Sea Isles, China, Japan and Man- 
churia, says American Trade Commissioner Walter J. 
Donnelly, Ottawa, Canada. 


Vegetable Oil Production in France 


Production of vegetable oils in France during the year 
was given a special impetus by the high cost of animal 
fats, most of which are imported from the United States, 
and of olive oil, formerly almost universally employed in 
the Provincial kitchen, according to Trade Commissioner 
. C. Squire. 
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FEATURES OF SOAP MATERIAL MARKET 
(Continued from Next Page 


extended quite rapidly to caustic soda and to some extent 
to soda ash. There is no actual change in the schedule, but 
on real business the dealers and some of the manufacturers 
as well are shading that schedule from 5c to 20c per 100 
pounds. The situation is not yet very serious but there is 
no telling as to where continued shading will lead. Two 
years ago, an utterly demoralized market throughout the 
summer started from a very similar shading campaign in the 
early spring. Imported chemicals are firm with increasing 
difficulty in getting shipments through at reasonable prices 
Caustic potash is still selling at the old 
from plentiful and prices are very firm. 


Other Soap Materials 


figures but it is far 


Rosin has been the feature with further advances of over 
$2 per barrel during the month under review. Continued 
heavy European buying and very light receipts in the South 
are responsible. It is between seasons and the stocks held 
at Southern points are at a low ebb. A somewhat easier 
market late this month owing to receipts of new crop rosin 
is anticipated. Starches are unchanged and rather quiet. 
Glycerine is easier. There is not much doing in oils, which 
are about steady at recently prevailing levels 


U. S. Government Soap Specifications 


The United States Department of Commerce, Bureau of 
Standards, has issued two United States Government Mas- 
ter Specifications of interest to soap manufacturers. Cir- 
cular of the Bureau of Standards No. 194 is entitled U. S. 
Govt. Master Specification for Milled Toilet Soap, and Cir- 
cular 195 Specification for Powdered Soap (For Laundry 
Use). Both these circulars give the requirements for the 
various departments and independent establishments of the 
covernment in the purchase of milled toilet and powdered 
laundry soaps. Methods of sampling and analysis employed 
in the inspection and testing of such soaps are also outlined. 

These circulars are of value to the laboratories of all 
soap plants. Copies may be obtained by sending 5 cents in 
coin for each to the United States Superintendent of Docu- 
ments, Washington, D. C. 


Patent for Purifying Fats, Etc. 


Engl. Pat. 13763, 1923, Lever Bros. Ltd., Port Sunlight, 
and R. Craig, Benmore, Bromborough, Cheshire. Fatty 
oils, e. g., in order to make them palatable, are purified 
by treatment with acid-activated, bleaching earths for the 
purpose of removing substances which coagulate and pre- 
cipitate, whereupon steam is passed through the oil in 
the vacuum at such temperature that the fatty acids and the 
volatile impurities distill over. For example, palm kernel 
oil at about 95° C. is stirred thoroughly with 4% of 
Tonsil A. C. 2 Stdn., is filtered and at 245-285° C. in 
a vacuum of 29 inches is treated with steam under about 
7 pound of absolute pressure. A suitable metal for mak- 
ing or lining the apparatus is the known “Y,” an alloy of 
925/10 aluminium, 4 copper, 2 nickel and 1.5 magnesium. 


Toilet Soap Protest Sustained 


No. 49207.—Protests 59184-+G, etc., of Schering & Glatz 
(Inc.) et al. (New York). Merchandise classified as toilet 
soap at 30 per cent ad valorem under paragraph 82, tariff 
act of 1922. is claimed dutiable under the same paragraph as 
soap not specially provided for at 15 per cent. | 

Opinion by McClelland, G. A. On the authority of Ab- 
stract 47575 the soap in question was held dutiable at 15 
per cent under paragraph &2. 


Levers to Use Natural Soap Material 


Lever Brothers, Ltd., has decided to try natural soda car- 
bonate for making soap at its factory in Vancouver. The 
materials is to be supplied for $8 per ton, f. 0. b. Soda Lake. 
A contract for twenty-five carloads has been made 
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MARKET REVIEW ON TALLOW, ETC. 


TALLOW 
(IVritten Specially for This Journal) 


With latest sales of the New York Extra grade at 87/c 
f. o. b. plants also 9c per pound delivered for outside ma- 
terial, the market holds steady and is unchanged. 

Soapers complain of dull business, which has a tendency 
to retard a decided improvement in values. 
and in good demand 
with latest sales of good quality house grease at 8c 


Greases are comparatively strong 


per 
pound loose ex producer’s plant. 


The middle west and western markets are firm and 4@%4c 


higher than ten days ago, with indications that this 


im- 
provement will be sustained. 


Soft bodied greases similar tallow in color are 


to extra 
selling at 9@9%c per pound packed with the demand equal 
to the offerings 

May 14, 1925 


Topras T. PERGAMENT. 


GLYCERINE 
ten Specially for This Journal) 
April 9 the quotation for 
Pure has continued at 19c in bulk. As a 


(lV rit 


Since our review of “official” 


Chemically mat 
ter of fact, there has been no change in this quotation for 
a long period. Nevertheless, the market is not so firm as it 
was, and rumors are heard of quotations of 18%c, and per- 


haps even lower. The fact of the matter is, that the demand 


for refined glycerine, both dynamite and chemically 


pure, 


has been very small for several months. This is due to 


a large extent to the fact that explosives left over from the 
still this 

abroad of both and 
American powder makers a while back. 


war are available in and also because of 


the 


country 
purchases crude dynamite by 

The slackness in the soap trade in this country which has 
affected the production of glycerine also prevails abroad 
The production in the principal soap making district on the 
Continent is said to be one-third of what it was last 
As a prices in 
Europe are now above the parity of those prevailing here. 
On the this 


country appears weak, but we consider the situation funda- 


year, 


and stocks are extremely small. result 


surface the glycerine market as a whole in 
mentally strong and believe that purchases at present prices 
are bound to work out to the consumers’ advantage. 


April 15, 1925 W. A. Stoprorp 


VEGETABLE OILS 


(lWVritten Specially for This Journal) 


littl 
in Vegetable Oils Last Cocoanut Oil were at 
9%c New York and 85¢c Pacific Coast for May and June 
deliveries 


Since our last review there has been very activity 


sales of 


Further quantities are offered 


at these prices, 
with only occasional sales reported. It is generally sup 
posed that soap makers are not very heavily covered for 
immediate future requirements and if this is the case, there 
should be Most 


much in 


a fair demand during the next few weeks 


buyers, however, at this time not showing 


forward deliveries 


are 
terest in purchasing 
Although there is 


very little activity the markets are 


ESSENTIAL OIL REVIEW May, 1925 


_ 
Palm Oils 
and Palm Kernel Oil are firm, due largely to heavy Europeag 
consumption. 


fairly steady, excepting in one or two instances. 


As a matter of fact, European consumer 
have been buying Palm Kernel Oil and also Cocoanut Qj 
at higher levels than domestic importers can afford to pay, 

Crude Corn Oil last at 10c f. 0. b. mill, but fol 
lowing the decline in Cotton Seed Oil, buyers of Corn Qj 
withdrew. 


S¢ Id 


Olive Oil Foots are somewhat easier, last sale 
having been made this week at 834c New York for spot 
and also future shipments. 


May 13, 1925 A. H. Horner, 


INDUSTRIAL CHEMICALS 


The market has been dull since the time of our last re 
view. Coupled with this dullness has been a steady although 
rather slow accumulation of surplus stocks in the hands of 
both manufacturers and dealers. This has led to some pri¢e 
the alkalis. The shading started with 
quiet cutting of bleaching powder and liquid chlorine byt 


shading on heavy 


SOAP MATERIALS 


Tallow and Grease 
Tallow, New York, Special 85c. 
10%c. Yellow grease, New York, 8%c. 
York, 9! 4c. 
Rosin, New York, May 15, 


Edible, New York, 
White grease, New 


Common to good 9.25 
975 
10.00 
10.00 
10.65 
10.70 


Starch, Pearl; ger 100 The. csi ccscsdeesds 
Starch, Powdered, per 100 Ibs 

Stearic acid, single pressed, per lb 
Stearic acid, double pressed, per Ib.. 144%4@ 
Stearic acid, triple pressed, per lb.. . .164@ 
Glycerine, C. P., per Ib...... 19 
Glycerine, dynamite, per |b 17% 
Soap lye, crude, 80 per cent, loose, per 12% 
Saponification, per Ib. ............ 134%4@ 


Oils 


. .$3.92 @ 
402 @ 
13%@ 


Cocoanut, edible, per Ib 
Cocoanut, Ceylon, Dom., per II 104%4@ 
Palm, Lagos, per pale O87%@ 
Palm, Niger, per lb.. 09 @ 
Palm, Kernel, per Ib ; 10 @ 
Cotton, crude, per lb., ee fe 091 AG) 
Cotton, refined, per lb., New York.. .1034@ 
Soya Bean, per Ib sae: aitars eat 
Corn, crude, per Ib bee ; 12 @ 
Castor, No. 1, per ree Pee 
Castor, No. 3, per 1D... . eee 
Peanut, crude, per Ib ie eee 
Peanut, refined, per Ib 15Y4@ 
Olive, denatured, per gal 1.20 @ 
Olive Focts, prime green, per Ib.... 0914@ 09% 


12%@ 


nom. 
nom, 


Chemicals 


@ 3.2 
@ 1.45 


07%@ 07% 


O54@ 06 
-.15.00 @24.00 
950 @11.0 
14.00 @16.00 
044@ 0 
044€@ 
0774@ 


3.10 
1.38 


Soda, Caustic, 76 per cent, per 100 Ibs 

Soda Ash, 58 per cent, per 100 lbs 

Potash, Caustic, 88@92 per cent, per Ib., 
NN. 2 

Potash Carbonate, 80(@85 


moe 


per cent, per 


Sulphuric acid, 60 degrees, per ton 
Sulphuric acid, 66 degrees, per ton 
Borax, crystals, per lb... 

Borax, granular, per Ib 

Zine oxide, American, lead free, per 








